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CIRCULAR

The immediate attention of all concerned is invited to this Office Circular No. CHM (A) AC
11/2026 dated 19% June, 2026 regarding Choice Based and Credit Based Syllabus (CBCS),
of Smt. CHM College (Autonomous), under the guidelines of University of Mumbai, as per
Academic Framework of NEP 2020, for all subjects of T.Y.B.Com in Banking and Insurance

SEM-V and SEM-VL.

This is in continuation with curriculum approved by Academic Council for all the subjects
of F.Y.B.Com in Banking and Insurance (SEM-I), S.Y.B.Com in Banking and Insurance
(SEM-III) and F.Y.B.Com in Banking and Insurance (SEM-II) & S.Y.B.Com in Banking and
Insurance (SEM — IV) vide Circular Reference Numbers CHM (A) AC/C/01/2025 dated 18th
June, 2025, CHM (A) AC/C/01A/2025 dated 21st July 2025 and CHM (A) AC/C/02/2025
dated 20th November, 2025 respectively.

It is hereby communicated that the recommendations of the curriculum designed by the Ad-
hoc Board of studies in Banking & Insurance coordinated by the Dean, Faculty of Commerce
in the meeting of Academic Council held on 20" June, 2026 have been approved.

In accordance, therewith, the syllabus as per the CBCS, has been brought into force with
effect from the Academic Year 2026-27 for T.Y.B.Com in Banking and Insurance, in
continuation with syllabus of F.Y.B.Com in Banking and Insurance and S.Y.B.Com in
Banking and Insurance of 2025-2026 (updated), and accordingly the same is attached for
reference and is available on the College’s website www.chmcollege.in

Ulhasnagar — 421003
27% June 2026

Dr. Manju Lalwani Pathak
Principal & Chairperson, Academic Council

Copy forwarded for information to:
1. The Office of Chairperson, Academic Council
2. The Dean, Faculty of Commerce
3. The Chairperson, Ad-hoc Board of Studies
4. The Controller of Examination
5. The Registrar

~ PB.No.17, Opp. Railway Station, Smt. Chandibai Himathmal Mansukhani Road, Ulhasnagar - 421 003, Dist. Thane. (Maharashtra)
- - Tel.: +91251273 4940 Fax: + 91251273 1869 E-mail : principal.chmc@gmail.com website : chmcollege.in
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PREAMBLE

The Bachelor of Banking and Insurance (BBI)
programme is a specialized undergraduate course
designed to provide students with comprehensive
knowledge of banking, insurance, finance, and allied
financial services. The programme aims to develop
competent professionals equipped with analytical,
managerial, technological, and decision-making skills
required in the rapidly evolving Banking, Financial
Services, and Insurance (BFSI) sector. It integrates
theoretical concepts with practical applications in
banking operations, insurance management, risk
assessment, financial markets, investment analysis, and
regulatory  frameworks. The curriculum also
emphasizes digital banking, fintech innovations, data
analytics, ethical practices, and emerging technologies
such as Atrtificial Intelligence to prepare graduates for
the challenges and opportunities of the modern financial
ecosystem. The programme fosters professional
competence, entrepreneurship, and lifelong learning,
enabling students to pursue successful careers and
higher studies in banking, insurance, finance, and
related domains.




PROGRAMME OUTCOMES (POs)

POL1. Disciplinary Knowledge: Apply comprehensive knowledge of
banking operations, insurance principles, financial services, and regulatory
frameworks.

PO2. Communication Skills: Communicate effectively through written
reports, presentations, and professional interactions with clients and
stakeholders.

PO3. Problem Solving and Critical Thinking: Analyze complex financial
and business situations and develop appropriate solutions using quantitative
and qualitative techniques.

PO4. Research with Digital Competence: Apply research, interpret
financial data, and derive meaningful insights for business and financial
decision-making.

PO5.Ethics and Professional Values: Employ moral and ethical awareness
by applying integrity, accountability, and professional ethics in banking and
insurance practices while ensuring compliance with regulatory standards and
stakeholder trust.

POG6. Leadership and Teamwork: Work effectively in teams and exhibit
leadership skills in professional and organizational settings.

PO7.Social, Cultural and Environmental Responsibility: Demonstrate
empathy, appreciate cultural diversity, engage in community service and
promote environmental sustainability.

PO8.Employability and Entrepreneurship: Apply disciplinary knowledge
and transferable skills to pursue higher education, employment,
entrepreneurship and other professional opportunities.

PO9. Lifelong Learning: Engage in self-directed lifelong education for
continuous personal and professional development.

PO10. Analytical Reasoning: Analyze and interpret Analyze and interpret
financial, banking, and insurance data using appropriate analytical tools to
support effective decision-making




Credit Structure
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Banking and Insurance)

Semester- |
Title: Principles and Practices of Banking Insurance- |

Vertical - 1
Major Subject - 2 Credits

with effect from
Academic Year 2025-2026




Title: Principles and Practices of Banking and Insurance -I

Course Code: CHMBBII1A

Sr. No.

Heading

Particulars

Description of the
Course

The Principles and Practices in Banking and Insurance
course is designed to provide students with a foundational
understanding of the banking and insurance sectors, their
functions, regulations, and role in the economy. This
course covers key concepts such as the structure of the
banking system, types of banks, basic banking operations,
credit creation, and financial instruments. It also explores
the principles of insurance, types of insurance (life, health,
general, etc.), risk management, underwriting, and claims
settlement procedures. Emphasis is placed on regulatory
frameworks governing both sectors, such as those laid
down by central banks and insurance regulatory
authorities. The course aims to build practical knowledge
and analytical skills necessary for careers in banking,
insurance, and financial services. It is ideal for students
pursuing commerce, finance, or management studies, as
well as professionals looking to strengthen their
understanding of financial institutions.

Vertical 1

Major

Type
Teaching methods

Theory + Practicum
Lectures, Discussion, Presentation, Case Studies etc.

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

COA(1) :The objective of this course is to provide students with a comprehensive
understanding of the fundamental principles, structures, and operations of banking

and insurance sectors

COA(2) It aims to equip students with knowledge of the regulatory environment,
products and services, risk management strategies, and customer service practices in

both industries.

COA(3) The course also helps students to develop analytical skills for evaluating
financial instruments, understanding financial statements, and assessing the role of
banking and insurance in the broader economy.




Course Outcomes: On the Completion of the Program:
CO1: Understand the structure, functions, and types of banking and insurance
institutions.
CO2: Analyze various banking and insurance products, including loans, deposits, life,
and general insurance policies.
CO3: Explain the regulatory and legal framework governing banking and insurance
operations in India.

Syllabus
UNITI: Introduction to Banks And Insurance Sector
Basic Concepts: Origin, Need, Types, Scope and Functions of Banking and
Insurance- Types of accounts-Banking, Types of insurance policies

UNITII: Regulatory Framework of Banks in India
Meaning of regulatory framework, Need for Regulation and Supervision,

Of RBI, Norms introduced by RBI-banking legislation and reforms-Regulatory Tools
Used by RBI Al in Regulatory Technology for Banking Compliance

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 2:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.

Question Nature of Questions Marks
No
Q1 Theory 15
Q2 Theory 15
Q3 Theory 15
Total 60

Internal Examination: Continuous Evaluation - 20 marks

Assessment / Evaluation Marks
1. | Class Test / 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Essays / Practical activities /Group projects - Reflective Practical 10

assignments / Industry work / Field work - Oral examination -
Student’s Seminar / Workshop / Book reviews - Case Study
analysis

Total 20




11

REFERENCES:
1. Gordon, E. & Natarajan, Banking Theory Law and Practice.

2. Mishra, M.N. & Mishra, S.B. Insurance Principles and Practice — S. Chand
Publishing

3. Jyotsna Sethi & Nishwan Bhatia Elements of Banking and Insurance — PHI
Learning

4. Indian Institute of Banking and Finance (1IBF) Principles and Practices of
Banking Macmillan Education.

5. Dr. P. Periasamy Principles and Practice of Insurance Himalaya Publishing
House.




Smt.Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Banking and Insurance)

Semester-I|

Title: Principles and Practices of Banking and Insurance-I|1

Vertical 1
Major - 2 Credits

with effect from
AcademicYear2025-2026




Title: Principles and Practices of Banking and Insurance- 11 (Major)

Course Code: CHMBBII1B

Sr. Heading Particulars
No.

1 Description of the Course: The Principles and Practices in Banking and Insurance course is
designed to provide students with a foundational understanding of the
banking and insurance sectors, their functions, regulations, and role in
the economy. This course covers key concepts such as the structure of
the banking system, types of banks, basic banking operations, credit
creation, and financial instruments. It also explores the principles of
insurance, types of insurance (life, health, general, etc.), risk
management, underwriting, and claims settlement procedures.
Emphasis is placed on regulatory frameworks governing both sectors,
such as those laid down by central banks and insurance regulatory
authorities. The course aims to build practical knowledge and analytical
skills necessary for careers in banking, insurance, and financial
services. It is ideal for students pursuing commerce, finance, or
management studies, as well as professionals looking to strengthen
their understanding of financial institutions.

2 Vertical: 1 Mandatory Course

3 Type: Theory

4 Credit: 2 Credits

5 Hours Allotted: 30 Hours

6 Marks Allotted: 50 Marks

7 |Course Obijectives:

CO(A) 1 : The objective of this course is to provide students with a comprehensive understanding
of the fundamental principles, structures, and operations of banking and insurance sectors.

CO(A) 2: It aims to equip students with knowledge of the regulatory environment, products and
services, risk management strategies, and customer service practices in both industries.

CO(A) 3 : The course also helps students to develop analytical skills for evaluating financial
instruments, understanding financial statements, and assessing the role of banking and insurance in the

broader economy.




Course Outcomes: On the Completion of the Program:

CO1: It will help to understand the structure, functions, and types of banking and insurance institutions.
CO2: It will Analyze various banking and insurance products, including loans, deposits, life, and general
insurance policies.

CO3: It will explain the regulatory and legal framework governing banking and insurance operations in
India.

Syllabus
UNIT I: Insurance sector and its regulatory framework in India

Introduction, meaning, Growth of Insurance Business —Actuarial Role-Claim and Settlement
Procedures—principles of IRDA-Insurance Regulations- Role of IRDA.-Insurance Ombudsman-Life
Insurance Council& General Insurance Council

UNIT II: Artificial Intelligence in Banking and Insurance Sector

Transforming Customer Experience, Risk Management, and Financial Operations,
Benefits of Al in Banking and Insurance sector, Cyber security, Data Privacy Concerns, Tools of
Artificial Intelligence in Banking &Insurance.

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External- 30marks Time:1:00 hours
Format of Question Paper Attempt any 2 out of 3 questions.

Question No Nature of Questions Marks
Q1 Theory 15
Q2 Theory 15
Q3 Theory 15
Total 30

Internal Examination: Continuous Evaluation — 20 marks

Assessment / Evaluation Marks
1.| Class Test/ 10
(Short notes/MCQ’s/Match the Pairs/Answer in one sentence/
Puzzles)
2.| Project and presentation / Viva 10
Total 20




11

Reference Books:

1.

Gordon, E. & Natarajan, K.
Banking Theory Law and Practice

Mishra, M.N. & Mishra, S.B.
Insurance Principles and
Practice — S. Chand
Publishing

Jyotsna Sethi & Nishwan
Bhatia Elements of Banking and
Insurance — PHI Learning

Indian Institute of Banking and Finance (I1BF)
Principles and Practices of Banking
— Macmillan Education

Dr. P. Periasamy
Principles and Practice of Insurance
— Himalaya Publishing House

Generative Al in Banking Financial Services and Insurance

(Anshul Saxena, Jayant Mahajan, Shalaka Verma)




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Banking and Insurance)

Semester- |

Title: Fundamental Accounting - |

Vertical - 1
Major Subject - 2 Credit

with effect from
Academic Year 2025-2026




Title: Fundamental Accounting - |
Course Code: CHMBI 12

Sr. No. Heading Particulars
1 Description of the "Fundamental Accounting-I" is an in-depth exploration of
Course advanced accounting practices, accounting standards, focusing

on inventory valuation of final accounts preparation, and
accounting for hire purchase transactions. Students will learn
about the various methods of inventory valuation, including
FIFO and Weighted Average Method, and how to compute
inventory valuation as per AS — 2. The course also covers the
preparation of final accounts for manufacturing concerns and
accounting for hire purchase transactions, including calculation
of interest and journal entries.

2 Vertical 1 Major
3 Type Theory + Practicum
Teaching methods Lectures, Discussion, Presentation, Case Studies etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:

CO(A) 1 : To familiarize students with the accounting standards and IFRS
CO(A) 2 : To understand the concepts and significance of inventory valuation
methods and their application in financial reporting.
CO(A) 3 : To provide students with the knowledge and skills required to prepare final
accounts for manufacturing concerns.

8 Course Outcomes: On the Completion of the Program:

CO1: understand Accounting standards and IFRS.

CO2: demonstrate proficiency in applying different methods of inventory valuation, such as
FIFO and Weighted Average Method, in accordance with AS — 2.

COa3: prepare final accounts for manufacturing concerns, including adjustments.




Syllabus
UNIT I: Accounting standards, IFRS and Inventory Valuation
e Accounting Standards:
1,2,6,8,9,10.
Understanding Fair value concept ,Overview of
International
Financial Reporting Standards (IFRSs).

e - Inventory Valuation:

Meaning of inventories Cost for inventory valuation Inventory systems:
Periodic Inventory system and Perpetual Inventory System Valuation:
Meaning and importance Methods of Stock Valuation as per AS — 2: FIFO
and Weighted Average Method. Computation of valuation of inventory as
on balance sheet date: If inventory is taken on a date after the balance sheet

or before the balance sheet.
UNIT II: Financial Reporting and Hire Purchase Accounting
e Final Accounts
Final accounts of Manufacturing concerns (Proprietary Firm)

e * Accounting for Hire Purchase

Meaning Calculation of interest Accounting for hire purchase transactions by
asset purchase method based on full cash price Journal entries, ledger accounts
and disclosure in balance sheet for hirer and vendor (excluding default, repossession

and calculation of cash price)

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours

Format of Question Paper
Attempt any 2 out of 3 questions.

Question No Nature of Questions Marks
Q1 Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Total 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Essays [/ Practical activities / Industry work / Field work - Oral 05

Study analysis

examination - Student’s Seminar / Workshop / Book reviews - Case

3. | Project and presentation / Viva

05

Total 20




11

REFERENCES:
1. Financial Accounting for Undergraduates (Volume 1) by R.S. N Pillai, Bagavathi
Published by S. Chand Publishing
2. Fundamentals of Accounting for CA Foundation by D.G. Sharma, Seema Sharma
Published by Taxmann Publications Pvt. Ltd.
3. Principles of Accounting by Dr. T.P. Ghosh published by PHI Learning Pvt. Ltd.

4. Financial Accounting for Undergraduates (Volume I) by R.S. N Pillai, Bagavathi
published by S. Chand Publish




Department of B.Com (Banking & Insurance)

Sr No Name of the Faculty Designation and College Signature |
1. | Dr. Reshma Kukreja HOD, Assistant Professor, Smt.Chandibai J u
Himathmal Mansukhani College @, —
2. |Dr. Jaya Gemnani Assistant Professor, ,Smt.Chandibai ' /
Himathmal Mansukhani College il
3. | Ms.Varsha Chugh Assistant Professor, ,Smt.Chandibai
Himathmal Mansukhani College R\ Z

' Aolueo
Name & Signature of the Ad-hoc BoS Chairperson: D‘f QC/ﬂA ma_[uduesa @QL (
/

|

Name & Signature of the Dean: BWYN/‘W»J R ﬂ” b1




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B.Com.

Semester - |

Title: Economics for Professional Careers - |

Vertical - 3
OE Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: Economics for Professional Careers - |
Course Code: CHMECOI4

Sr. No. Heading Particulars
1 Description the Course: This course is designed to equip students with essential
economic concepts and tools relevant to decision-making in a
professional and business environment. It introduces students to
core aspects of business economics, cost estimation, market
dynamics and price determination. By integrating theory with
real-life examples, the course enables learners to analyse how
market forces operate in various competitive settings. The
course is tailored to develop critical thinking and economic
reasoning skills needed for effective participation in the
professional world.
2 Vertical 3 Open Elective
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To understand the scope and importance of Business Economics.
CO(A)2: To identify and differentiate between cost concepts and analyze their relevance in
economic decision-making
CO(A)3: To evaluate the factors influencing demand and supply and apply the laws of demand
and supply to business scenarios.
CO(A)4: To analyze price determination in various market structures and interpret real-world
pricing decisions using case studies.
8 Course Outcomes: Student will be able to

COL1: Explain the role of business economics in solving fundamental economic problems and
guiding business strategy.

CO2: Identify and differentiate between various types of costs and analyse their relevance in
economic decision-making

COa3: Evaluate the factors influencing demand and supply and apply the laws of demand and
supply to business scenarios.

CO4: Analyse price determination in various market structures and interpret real-world pricing

decisions using case studies.




9 Syllabus
UNIT I: Business Economics: An Overview
e Business Economics: Meaning, scope and importance of Business Economics, Basic
Problems of Business in an Economy.
o Cost Estimation: Meaning & Types of Cost, Importance of understanding Costs.
UNIT II: Market Forces and Price Determination
e Market Forces: Demand - Meaning and Factors affecting Demand & Law of Demand,
Supply - Meaning and Factors affecting Supply & Law of Supply.
Al Tools: Claude Al
e Price Determination: Process, Market Equilibrium, Price Determination under Oligopoly
& Monopolistic Competition. Real Life Case Study of a Product - Parle-G.
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt all questions.
Question No Nature of Questions Marks
Q1 Any two out of three (Unit I) 15
a)
b)
c)
Q2 Any two out of three (Unit 1) 15
a)
b)
c)
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Class Test during the lectures. (MCQs Based) 10
2. Project / Presentation / Viva / Case Study / Role Play (Any 2) 10
TOTAL 20
11 REFERENCES:

1. Bradley R. Schiller, The Macro Economics Today, Tata McGraw-Hill, 2011.
2. B. Douglas Bernheim and Michael D. Whinston, Microeconomics, Tata McGraw-Hill,
2011.

3. Lipsey, R.G. and A.K. Chrystal, Economics, Oxford Univ. Press, 2007.




Mankiw, N.G., Economics: Principles and Applications, Cengage Learning, 2009.
Pindyck, R.S. and D.L. Rubinfeld, Microeconomics, Pearson Education, 2008.

Stiglitz, J.E. and C.E. Walsh, Principles of Economics, W.W. Norton, 2002.

Salvatore, D.L., Microeconomics: Theory and Applications, Oxford Univ. Press, 2008.
Suma Damodaran, Managerial Economics, Oxford University Press, 2006.

Varian, H.R., Intermediate Microeconomics: A Modern Approach, W.W. Norton, 2002.

. Sen, Anindya, Microeconomic Theory, Oxford Univ. Press, 1999.

. Koutsoyiannis, A., Modern Microeconomics, MacMillan Press, 1979.
. H.L. Ahuja, Business Economics, 1999.

. H.L. Ahuja, Principles of Microeconomics.




Depértment of Economics:

Sr No Name of the Faculty Designation and College Signature
1.  Prin. (Dr.) Manju Lalwani Pathak Head, Department of

R
Economics, Smt. CHM @V

College, Ulhasnagar

) I N =
2.  Dr. Usha P. Oomman Associate Professor, Smt. ( I ]
| CHM College, Ulhasnagar | /

3. Prof. (Dr.) Gaikar Vilas B. Professor, Smt. CHM College,
Ulhasnagar

Name & Signature of the Ad-hoc BoS, Chairperson: @/\/;-/

(Prin. (Dr.) Manju Lalwani Pathak)

Name & Signature of the Dean: \ﬂ‘\’\\’}}'@'ﬁ\/) Dr. PTM \\ij kej kar.




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Banking and Insurance)

Semester- |

Vertical -3
OE - 2 Credit

with effect from
Academic Year 2025-26




HSNC Board’s
@ Smt. Chandibai Himathmal Mansukhani College

(Autonomous)

(Affiliated to the University of Mumbai)
University College Code: 217 | JD Office: T14

Faculty of Interdisciplinary

Vertical 3: List of Open Elective Skill Based Courses for First Year: Semester - |

Sr. No. Nomenclature of the Paper
1 | Basic Computer Skills for Digital Age
2 Visual Design and Digital Tools : A Foundation For Animation
3 Basic Tools of Al for Economics and Education
+ Communicative English
5 Urbanization and Real Estate: Concepts and Contemporary Scenarios
6 Business of Travel and Tours
7 Managing Family Wealth Through Family Office
8 Web Designing Essentials: HTMLI and CSS Styling Techniques
9 Basics of Nutrition
10 Lessons of Reel Making
11 Performing Arts
12 Data Analysis with Excel
13 | Political Communication and Media Skills
14 Stress Management-I
15 Social Media and Communication
16 | Mushroom Cultivation: Training and Trading
17 Yoga and Fitness
18 Basic Perfumeries Course (Level-I)
19 Soft Skills for Corporate Readiness
20 Beautician : Strategic Business Planning
21 Current Trends of Fashion Design: Financial Perspective
22 Basics of Accounting-I
23 Digital Marketing
24 | Online Trading in Stock Market
25 Event Management Course in Sindhi

P.B. No 17, Opp. Railway Station, Smt. Chandibai Himathmal Mansukhani Road, Ulhasnagar- 421003, Dist. Thane, (MAHARASHTRA)
Tel. : +91 251 273 4940 « Telefax + 91 251 273 1869 + E-mail: principal.chmc@gmail.com » Website: www.chmcollege.in




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Banking and Insurance)

Semester- |

Title: Mutual Fund

Vertical -4
Vocational Skill Course - 2 Credit

with effect from
Academic Year 2025-26




Title: Mutual Fund
Course Code: CHMBBI I3

Sr. No. Heading Particulars
1 Description the A mutual fund course is designed to provide individuals
Course: with a comprehensive understanding of how mutual funds

operate and their role in personal and institutional investing.
The course typically covers the fundamentals of mutual
funds, including their structure, types, benefits, and risks.
Learners are introduced to various categories such as equity
funds, debt funds, hybrid funds, and index funds, along with
key concepts like Net Asset Value (NAV), expense ratios,
and systematic investment plans (SIPs). The course also
explains how to evaluate mutual fund performance using
financial ratios and benchmarks, and guides students on how
to select funds based on their financial goals and risk
tolerance. Additionally, participants gain insights into the
regulatory environment, taxation rules, and the process of
investing through different channels. This course is ideal for
beginners, finance students, and anyone interested in
building long-term wealth through mutual fund investments.

2 Vertical 4 Vocational Skill Course

3 Type Theory

4 Credit 2 Credits

5 Hours allotted 30 Hours

6 Marks allotted 50 Marks

7 Course Objectives:
_CO(A) 1 : To create awareness among students towards Mutual Fund as an
investment avenue
CO(A) 2 : To enable them to take sound financial decisions while investing
CO(A) 3 : Analyse mutual fund regulations.
CO(A) 4 : Know the recent developments in the mutual fund industry.

8 Course Outcomes: On the Completion of the Program:

CO1: Know about Mutual Fund as an investment alternative
CO2: Understand variants of Mutual Fund according to investor’s needs.
COa3: Analyze Legal & Regulatory framework relating to Mutual Fund




9 Syllabus
UNIT I Introduction to Mutual Fund

e Definition, Meaning, Characteristics, Advantages, Disadvantages, Limitations
of Mutual Funds, and Entities involved — Sponsor, Trust, Trustee, Asset
Management Company, Registrar and Transfer Agent (RTA) and Fund Houses
in India.

e Introduction to Al in Finance, Al-based Investment Advisory, Digital
Transformation in Mutual Funds , Mobile Investment Apps , Online KYC and
e-KYC, Personalized investment suggestions

UNIT II: Types of Mutual Fund & Operations and Management

e Types of Mutual Fund- (introduction and Characteristics
Functional/Operational — Open ended, close ended, Interval, Income , growth
Balanced, MMMF Geographical/ Location Domestic, Offshore
Miscellaneous- - Tax Saving Funds, Exchange Traded Funds, Balance Funds,
Fixed Term Plan, Debt Funds, Systematic Investment Planning & Systematic
Transfer Plan

e Fund Rating and Ranking- needs, importance, basics rating agency like

CRISIL, CARE, ICRA.
10 Scheme of Examination and Assessment Pattern

Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.

Question Nature of Questions Marks
No
Q1 Theory 15
Q2 Theory 15
Q3 Practical 15
Total 30
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Essays / Practical activities / Industry work / Field work - Oral 05
examination - Student’s Seminar / Workshop / Book reviews -
Case Study analysis
3. | Project and presentation / Viva 05
Total 20




11

REFERENCES:

1. Future scenario of Financial services: R. Gordan & Natarajan (Himalaya)

2. Mutual Funds: A Comprehensive Guide for Investors” by Aashish P.
Somaiyaa and Vivek K. Sharma - Published by Penguin Random House
India.

3. Mutual funds in India (Modern scenario): Dr. Manoj Dave & Mr. Lalitkumar
Chauhan, (Paradise Publishers)

4. Mutual Fund products & services: Indian institute for Banking & Finance
(Taxmann)




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Banking and Insurance)

Semester- |

Title: Service Marketing

Vertical -4
Skill Enhancement Course
Subject - 2 Credits

with effect from
Academic Year 2025-2026




Title: Service Marketing
Course Code: CHMBI 14

Sr. No. Heading Particulars
1 Description of the The course focuses on understanding and applying marketing
Course: principles specific to service-based businesses. Students learn

strategies for designing, promoting, and delivering services
effectively, addressing unique challenges such as
intangibility, inseparability, variability, and perishability. The
course emphasizes customer-centric approaches, relationship
building, and the integration of technology to enhance service
quality and customer satisfaction.

2 Vertical 4 Skill Enhancement Course
3 Type and Theory + Practicum
Teaching Method Lecture/Discussion/Presentation/Case Study etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:

CO(A) 1: To educate students about the unique characteristics of services and how these
factors influence marketing strategies and customer experiences.

CO(A) 2 :To teach students strategies for managing service quality, enhancing customer
satisfaction, and building long-term customer relationships through effective service
delivery, relationship management, and customer feedback mechanisms.

CO(A) : To enable students to develop compelling value propositions for services, focusing
on differentiation, positioning, branding, and pricing strategies to communicate the value of
services effectively to target customers

8 Course Outcomes: On the Completion of the Program:

CO1: Develop a deep understanding of target markets, segments, and consumer behavior
specific to service industries.

CO2: Possess the skills to manage service quality effectively, ensuring consistency,
reliability, and responsiveness in service delivery.

CO3: Understand how effective service marketing strategies contribute to business growth
and profitability

CO4: : Understand the determinants of service quality and its impact on customer
satisfaction




9 Syllabus
UNIT I: Introduction: Nature and Scope of Services
e Introduction, Nature growth and Scope of services characteristics of services,
classification of services — need for service marketing - reasons for the growth of
Service sector, Overview of marketing Different Service Sectors - Seven Ps, Marketing
of Banking. Services -Marketing in Insurance Sector
UNIT IlI: Consumer Behavior in Service Marketing and managing service quality and
customer satisfaction
e Customer Expectations on Services- Factors influencing customer expectation of
Services., the Role of customer in Service Delivery, Customer Responses in Services,
Delivering Quality Service, Concept of Customer Delight, Benefits of customer
relationship, Service quality dimensions and measurement, Service gaps model and
service recovery strategies, Service guarantees and service level agreements, Customer
feedback and continuous improvement
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question Nature of Questions Marks
No
Q1 Theory 15
Q2 Theory 15
Q3 Theory 15
Total 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Essays / Practical activities / Industry work / Field work - Oral 05
examination - Student’s Seminar / Workshop / Book reviews - Case
Study analysis
3. | Project and presentation / Viva 05
Total 20
11. | REFERENCES:
1 Services Marketing: People, Technology, Strategy"” by V. A. Zeithaml, Mary Jo Bitner,
and Dwayne

1. D. Gremler (Publisher: Tata McGraw-Hill Education)

2. "Services Marketing: Concepts, Strategies, & Cases" by Rajendra
Nargundkar (Publisher: Tata McGraw-Hill Education)

3. "Services Marketing: Text and Cases" by Rajendra Nargundkar
(Publisher: Tata McGraw-Hill Education)

4. "Service Marketing: Concepts and Practices" by K. Rama Mohana Rao (Publisher:
Himalaya Publishing House)
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(Autonomous)
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Title: Business Communication Skills
Course Code: CHMBCOMAECI

Sr. No.

Heading

Particulars

Description the Course:

In the contemporary business environment, communication is the
cornerstone of success. Effective business communication enhances
operational efficiency, fosters meaningful workplace relationships,
and builds a strong public image. The evolution of digital tools and
platforms has revolutionized traditional communication, making it
crucial for aspiring professionals to master both conventional and
modern techniques.

This course equips learners with a comprehensive understanding of
business communication- verbal, non-verbal, and digital- along
with practical writing skills needed for professional documentation
and correspondence. The aim is to prepare learners for real-world
business interactions through a focus on clarity, conciseness, tone,
structure, and etiquette across multiple communication formats and
platforms.

Vertical 4

Ability Enhancement Course

Type
Teaching Methods:

Theory+ Practicum
(Lecture/ Discussion/ Presentation/ Reading sessions/ Worksheets/
etc.)

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

CO(A)1: To introduce learners to the theoretical foundations and principles of effective

business communication.

CO(A)2: To develop skills in digital, interpersonal, and cross-cultural communication
essential for the workplace.

CO(A)3: To enhance learners’ proficiency in writing business documents such as emails,
reports, notices, and letters.

CO(A)4: To build awareness of professional communication etiquette and practical problem-
solving in organizational settings.




Course Outcomes: Student will be able to

CO-1: Understand and apply the core concepts and models of business communication in real-
world contexts.

CO-2: Demonstrate the ability to communicate professionally in digital and in-person formats.
CO-3: Develop job-ready communication skills for writing effective business documents.
CO-4: Exhibit awareness of communication dynamics in diverse, collaborative, and
hierarchical workplace settings.

Syllabus

UNIT I: Foundations of Business Communication
1. Basics of Communication in a Business Context

e Meaning, definition, objectives, and elements of communication
e The communication process: sender, message, channel, receiver, feedback
e Barriers to communication and strategies to overcome them

2. Types and Flows of Workplace Communication

¢ Internal communication: downward, upward, horizontal

e External communication: stakeholders, clients, public

e Verbal vs. non-verbal communication; formal vs. informal channels
¢ Role of emotional intelligence in workplace communication

3. Digital and Social Media Communication

e Professional use of email, MS Teams, and Zoom
o Workplace etiquette on WhatsApp, LinkedIn, Slack
e Writing for digital media: brevity, tone, and clarity

e Data privacy, cyber etiquette, and responsible sharing

UNIT II: Professional Business Correspondence and Documentation
1. Business Letters

e Key components and formats

e Common types: Inquiry, Complaint, Order, Resignation
2. Job-Related Correspondence

e Job application with resume

e Appointment, appreciation, and resignation letters




3.

Professional Emails
e Job applications via email

e Writing and responding to official emails (e.g., meeting requests, follow-ups)

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hour

Format of Question Paper

Question No Nature of Questions

Marks

Q.1 Short Notes (Attempt any 3 out of 5) - Unit 1
OR 15
Essay-Type Question (Attempt any 1 out of 2)- Unit 1

Q.2 Short Notes (Attempt any 3 out of 5) - Unit 2
OR 15
Essay-Type Question (Attempt any 1 out of 2)- Unit 2

Total 30

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks

1. | Students are required to draft a job application letter along with a 20

resume using the following Al assistance:

Canva Resume Builder, Resume.oi, Zety, Novopresume, Rezi etc
OR

Prepare an effective LinkedIn profile for professional networking and

career opportunities.

Total 20

11

REFERENCES:

1.

Bovee, Courtland L., and John V. Thill. Business Communication Today. 14th ed.,
Pearson, 2021.

Lesikar, Raymond V., Marie E. Flatley, and Kathryn Rentz. Business Communication:
Making Connections in a Digital World. 12th ed., McGraw-Hill Education, 2015.

Guffey, Mary Ellen, and Dana Loewy. Essentials of Business Communication. 11th ed.,
Cengage Learning, 2021.

Murphy, Herta A., Herbert W. Hildebrandt, and Jane P. Thomas. Effective Business
Communication. 7th ed., McGraw-Hill, 1997.

Sharma, R. C., and Krishna Mohan. Business Correspondence and Report Writing. 4th ed.,
Tata McGraw-Hill, 2007.

Kaul, Asha. Business Communication. 2nd ed., PHI Learning, 20009.




10.

11.
12.
13.

14.

15.

16.

17.
18.
19.

20.

Rai, Urmila. Business Communication. Himalaya Publishing House, 2010.
Mehra, Payal. Business Communication for Managers. Pearson Education, 2012.

Chaturvedi, P. D., and Mukesh Chaturvedi. Business Communication: Concepts, Cases
and Applications. 3rd ed., Pearson Education, 2011.

Krizan, A. C., Patricia Merrier, Joyce Logan, and Karen Williams. Business
Communication. 8th ed., Cengage Learning, 2010.

Sinha, K. K. Business Communication. Galgotia Publishing, 2003.
Ober, Scot. Contemporary Business Communication. 9th ed., Cengage Learning, 2014.

Raman, Meenakshi, and Prakash Singh. Business Communication. Oxford University
Press, 2012.

Taylor, Shirley. Model Business Letters, Emails and Other Business Documents. 7th ed.,
Pearson Education, 2012.

Gerson, Steven M., and Sharon J. Gerson. Technical Communication: Process and
Product. 9th ed., Pearson, 2021.

Mohan, Krishna, and Meera Banerji. Developing Communication Skills. Macmillan India,
2001.

Balan, K. R. Effective Communication. Himalaya Publishing House, 2004.
Sehgal, M. K., and Vandana Khetarpal. Business Communication. Excel Books, 2006.

Locker, Kitty O., and Donna S. Kienzler. Business and Administrative Communication.
11th ed., McGraw-Hill Education, 2021.

Mitra, Barun K. Effective Technical Communication: A Guide for Scientists and
Engineers. Oxford University Press, 2007.




Syllabus Committee:

Ms. Sofy Verghese

Sr. | Name of the Faculty Designation and College Signature
No
1. Prof. (Dr.) Kailas Aute Professor & Head, Dept. of English, Smt. CHM
2; (VC Nominee, University of Mumbai) Pancham i
Prof. (Dr.) B. R. Hiramani, Khemraj College, Sawantwadi
3. (Subject Expert outside University) Hutatma
. Rajguru Mahavidyalay, Rajguru Nagar, Khed,
Rt (Dr) Vikis Reisloar (Affiliated to Savitribai Phule University)
4. (Subject Expert outside University) Aadarsh
Mahavidyalay, Umerga, Dharashiv, (Affiliated
Prof. (Dr)) Prashant Mothe to Dr. Baba Saheb Ambedkar Marathwada
University
5 Asst. Professor, Dept. of English, Smt. CHM
Mr. Ananda Pandhare College
6. Asst. Professor, Dept. of English, Smt. CHM
Ms. Sana Khan College | W/
Ve . Faculty Vidyalankar Institute of technology, [YWO
Dr. Micky Barua Alumni Member MeKY  BARUA
8.

Accenture, Industry Representative

Name & Signature of the Ad-hoc BoS Chairperson: Prof. (Dr). Kailas Aute *

Name & Signature of the Dean: Prof. (Dr). Nitin Arekar
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester - |

Title: Environmental Management and
Sustainable Development-I

Vertical - 5
VEC Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: Environmental Management and Sustainable Development-I
Course Code: CHMVECI

Sr. No. Heading Particulars
1 Description the Course: This course introduces students to the basics of environmental
management and sustainable development. It explains how
ecosystems work, the importance of biodiversity, and the need
to protect our natural resources. Students will learn about
different environmental problems, human impact on nature, and
how to manage disasters. The course also covers Indian
environmental movements, ethics, and the role of public
awareness. Real-life examples and case studies help students
understand the connection between nature and human
communities in a simple and practical way.
2 Vertical 5 VEC
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To introduce about ecosystems, biodiversity and to make aware for the need of
conservation.
CO(A)2: To sensitize students towards environmental concerns, issues, and impacts of human
population.
CO(A)3: To analyze the impact of human population growth and development activities on the
environment, including issues related to displacement, disaster response, and rehabilitation.
CO(A)4: To foster awareness of environmental ethics and the role of cultural and social
movements in shaping sustainable environmental practices through communication, policy, and
activism.
8 Course Outcomes: Student will be able to

COL1: Explain the interrelationships within ecosystems and analyze energy flow and succession,
using examples from various ecological zones.

CO2: Critically evaluate biodiversity levels and conservation strategies, applying knowledge of
endemic species, threats, and ecological services to real-world scenarios.

CO3: Assess the socio-environmental implications of population growth, displacement, and
disasters, incorporating case studies to understand sustainable development challenges.

CO4: Demonstrate an understanding of environmental ethics and advocacy, by interpreting the
influence of cultural values, environmental movements, and communication strategies on
sustainability.




Syllabus

UNIT I: Ecosystems, Biodiversity and Conservation

Introduction, structure, and function of ecosystems; Energy flow: food chains, food webs
and ecological succession. Case studies of the following:

o [Forest ecosystem

o Grassland ecosystem

o Desert ecosystem

o Aquatic ecosystems (ponds, streams, lakes, rivers, oceans, estuaries)
Levels of biological diversity: genetic, species and ecosystem diversity; Biogeographic
zones of India; Biodiversity patterns.
India as a mega-biodiversity nation; Endangered and endemic species of India.
Threats to biodiversity: Habitat loss, poaching of wildlife, man-wildlife conflicts,
biological invasions; Conservation of biodiversity: In-situ and Ex-situ conservation of
biodiversity.
Ecosystem and biodiversity services: Ecological, economic, social, ethical, aesthetic and
informational value.

UNIT I1: Human Communities and the Environment

Human population growth: Impacts on environment, human health and welfare.
Resettlement and rehabilitation of project affected persons; case studies.

Disaster management: floods, earthquake, cyclones and landslides.

Environmental movements: Chipko, Silent valley, Bishnois of Rajasthan.
Environmental ethics: Role of Indian and other religions and cultures in environmental
conservation.

Environmental communication and public awareness, case studies (e.g. CNG vehicles in
Delhi).

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours

Format of Question Paper

Attempt any 3 out of 4 questions.

Question Nature of Questions Marks
No
Q1 Theory based on Unit | 10
Q2 Theory based on Unit | 10
Q3 Theory based on Unit 11 10
Q4 Theory based on Unit 11 10
TOTAL 30




Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks
1. Class Test, Creative writing/visits/role play 10
(Short notes/ MCQ's/ Match the Pairs/ Answer in one sentence/
Quiz)
2. Project /Presentation / Viva/Group Discussion/Case study 10
TOTAL 20

11 REFERENCES:

1. Carson, R. (2002). Silent Spring. Houghton Mifflin Harcourt.

2. Gadgil, M., & Guha, R. (1993). This Fissured Land: An Ecological History of India.

University of California Press.

Gleeson, B., & Low, N. (Eds.). (1999). Global Ethics and Environment. Routledge.

Gleick, P. H. (1993). Water in Crisis. Pacific Institute for Studies in Development,

Environment & Security; Stockholm Environment Institute; Oxford University Press.

Sodhi, N. S., Gibson, L., & Raven, P. H. (Eds.). (2013). Conservation Biology: Voices

from the Tropics. John Wiley & Sons.

Thapar, V. (1998). Land of the Tiger: A Natural History of the Indian Subcontinent.

Warren, C. E. (1971). Biology and Water Pollution Control. W. B. Saunders.

Wilson, E. O. (2006). The Creation: An Appeal to Save Life on Earth. W. W. Norton.

Harper, Charles L. (2017). Environment and Society: Human Perspectives on

Environmental Issues (6th Edition). Routledge.

10. Rajagopalan, R. (2011). Environmental Studies: From Crisis to Cure. Oxford University
Press.

11. Harris, Frances (2012). Global Environmental Issues (2nd Edition). Wiley-Blackwell.
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester- 1

Title: Indian Knowledge System

Vertical - 5
TKS Subject - 2 Credits

with effect from
Academic Year 2025-2026




Title: Indian Knowledge System

] Course Code: CHMIKSI v
{_Sf- Na. Heading Particulars
| Description of the Course: | This course mtroduces stidents o the Indian Knowledge System
(IKS), emphasizing sts historical depth, culhwal relevance, and
mterdisciplinary value. Rooted in the context of Indian civilization, it
explores the holistic development of knowledge from ancient to pre-
modern times, including contributions in medicine, mathematics,
logic, linguistics, governance, arts, and sciences. By revisiting the
traditional education systems and intellectual heritage of India, the
course encourages learners to connect ancient insights with
contemporary disciphnes. It aims to enhance awareness, foster
appreciation of indigenous wisdom, and reveal the interconnectedness
of vanous streams of knowledge, aligning with the goals of the NEP
2020
2 Vertical § IKS
3 Type Theory+ Practicum i
(Teaching Methods: Lecture/ Discussion/ Presentation etc.)
4 Credit 2 Credits
5 Hours allotied 30 Hours
& Marks allotted 50 Marks
7 Course Objectives: o
1. To sensitize the students about context in which they are embedded i.e. Indian culture and
civilization including its Knowledge System and Tradition.
2. To help student to understand the knowledge, art and creative practices, skills and values
in ancient Indian system.
3. To help to study the enriched scientific Indian heritage.
4. To ntroduce the contribution from Ancient Indian system & tradition to modem science &
Technology
8 Learning Outcomes: Students wiil be able to
LOI: Understand and appreciate the rich Indian Knowledge Tradition
LO2: Understand the contribution of Indians in various fields
LO3: Experience increase subject-awareness and self-esteem
L.O4: Develop a comprehensive understanding of how all knowledge is ultimately interiwined




9 SyHabus
UNIT I: Introduction
e Introduction to IKS (What is knowledge System, Characteristic Features of Indian
Knowledge Systern)
* Why IKS? (Macaulay's Education Policy and its impact, Need of revisiting Ancient
Indian Traditions)
* Scope of IKS (The Umiversality of IKS (from Micro to Macro), development form
Earliest times to 18th Century CE)
¢ Tradition of IKS (Ancient Indian Education System: Home, Gurukul, Pathashala,
Universities and ancient educational centres) i
¢ Relevant sites in the vicinity of the Institute (Water Management System at Kanheri,
Temple Management of Ambamath, etc.)
UNIT 11:
» Medicine (Ayurveda)
»  Alchemy
¢ Mathematics
¢ Logic
¢ Art of Governance (Arthashastra)
UNIT H: (Select Any FIVE out of the following)
% e Aesthetics
¢ Town Planning
* Strategic Studies
* Krishi Shastra
* Vyakaran & Lexicography
* Natyashastra
* Ancient Sports
s Astronmy
s  Yoga and Wellbeing
+ Linguistics
e Chitrasutra
s Architecture
¢ Taxation
s Banking
¢ Trade and Commerce
Scheme of Examination and Assessment Pattern
10 Paper - 50 Marks
[External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Question Nature of Questions Marks
No !
- Ql Atternpt any TWO Questions out of FIVE. 06
Q2 1T Atempt any THREE Questions out of FIVE 12
Q3 Attempt any THREE Questions out of FIFTEEN 12
Total 30




~ Internal Examination: Continuous Evaluation - 20 marks
o  Assessment / evaluation o
1| Class Test during the lectures
| | {Short notes/ MCQ's/ Match the Pairs/ Answer i one sentence’
| Puzzies).
Pamupancn n Worie:,hopf Conference/Seminar/ Case Studv/Tield
o Vmb Certificate Course/Project presentation fviva

_. Fouai 20

REFERENCES:
b Concise bistory of science in India- D M. Bose, SN Sen, B.V. Subbaravappa.

- 2 Positive sciences of the Ancient Hindus- Brajendranatha seal, Motilal Bansasidas,
' Delhi 1958

History of Chemistry in Ancient India & Medieval India, P Ray- indian Chemicals
Society, Caleutta 1956,

4. Charaka Samhita- a scientific synopsis, P. Ray & H.N Gupta National institute of

Sciences of lndid New Dethi 1965,

[

5 MacDonnell AA- History of Sanskrit literature

6. Wintermitz M- History of Indian Literature Vol |, 11

T Dasgupta SN & De S K- History of Sanskrit titerature Vol I
8  Ramkrishna Mission- cultural heritage of India Vol §, H

9. Maumdar R. C & Pushalkar A D- History & culture of the Indian people. Vol I,
H& HI
1o kuth A 8 Hmtory of ﬁgnskzlx I;tcraiu
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester- |

Title: Cocurricular Course |

Vertical - 6
Cocurricular Course - 2 Credits

with effect from
Academic Year 2025-2026




Title: Cocurricular Course - 1

Course Code: CHMCCI6
: Sr.No. Heading Particulars
1 Description the Course: This student-friendly Co-Curricular Course is uniquely designed
to promoie holistic development through active participation in
various college-based activities. Unlike traditional theory-based
subjects, this course emphasizes hands-on involvement and
experiential learning. Students are encouraged to explore their
interests and talents by engaging in cultural. social, literary,

! sports, extension, or club-based events conducted by the college

§ throughout the academic year,

Participation will be recorded and assessed based on
involvement, initiative, team spirit, creativity, and consistency.

The aim is to nurture ¢ssential life skills such as leadership,
communication, collaboration, and responsibility in a

! supportive, informal setting.

5 This non-theory course offers students the opportunities and the
freedom to learn bevond the classroom and grow into well-
rounded individuals, contributing positively to campus life and

- society.

.2 [Vertical 6 Cocurricular Course (Mandatory)

3 Type Non Theory
Teaching Methods Participation, Report Writing, Presentation etc.
4 Credit 2 Credits
3 Hours allotted 30 Hours
6 Marks allotted 50 Marks
) Course Objectives: )
1. To inculcate a spirit of active participation in cultural, social, environmental, and creative
activities.
2. To enhance personal and interpersonal skills through real-life experiences and teamwork.
3. To foster a sense of responsibility, leadership, and community engagement amony students.
4. To develop self-confidence and emotional well-being through creative expression and
¢ collaboration,
| /5. To integrate ¢lassroom learning with experiential learning for holistic growth.
8 Learning Outcomes: By the end of the course, students will be able to:

L.O1: Participate meaningfully in diverse co-curricular activities and reflect on their learning

experiences.

1L.02: Demonstrate improved communication, leadership, and teamwork skills,

LO3: Exhibit increased awareness of social responsibility and civic engagement,

1.04: Build confidence through creative, cultural, and inteliectual expressions.

1.OS: Maintain a portfolio or activity log 10 track participation and personal development.




Syllabus

Unit I - Suggested Areas of Participation in the activities:

¢ Cultural Events: Drama, dance, music, literary events, debates, etc.
Social Outreach: Blood donation, awareness campaigns, cleanliness drives.
Clubs & Societies: Photography, quiz, environment club, shram club, etc.
Sports & Fitness: College tournaments, yoga, marathons, fitness challenges.
Institutional Events: Foundation Day, Annual Day, College Festivals, Intercollegiate
events.

» National Festivals: Independence Day, Republic Day etc.
Unit II - Program Specific Topics

¢  Workshops/Seminars: Report Writing, Personality Development, Soft Skills, Leadership

Talks.

¢ Speak, Show, Shine: Presentation / Poster Presentation / Viva and Learning Experience

Mode of Evaluation:
e Faculty Coordinator: To guide and evaluate student progress.
e Participation Proof: Certificates, photos, attendance records.
o Reflective Journal: Minimum 2-3 pages summarizing experiences, learning, and growth.
e Final Viva/Presentation: 5-minute talk on poster presentation and on overall learning.

10

L

Scheme of Examination and Assessment Pattern
Based on 3 approved Activities
Semester End External - 30 marks

Activity No Nature of Activities Marks
1, Title of Approved Activity - 1 10
3 Title of Approved Activity - 2 10
; 3 Title of Approved Activity - 3 10
| Total 30
Internal Examination: Continuous Evaluation — 20 marks
Assessment / Evaluation Marks
1. | Reflective journal 10
Presentatiory poster presentation/viva 10
Total | 20

Suggested Readings:
¢ How to Win Friends and Influence People

» The 7 Habits of Highly Effective People
e Thinking, Fast and Slow

e Leaders Eat Last

e Talk Like Ted

Name & Signature of the Principal & Chairperson, Academic Council: @/7/

Dr. Manju Lalwani Pathak
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Credit Structure

Program B.Com. (Banking and Insurance (Sem. I1)
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Banking and Insurance)

Semester- 11

Title: Management Process and Organizational
Behaviour-I

Vertical 1
Major -2 credits

with effect from
Academic Year 2025-2026




Title: Management Process and Organizational Behaviour —I
Course Code: CHMBBII1

sr. No. Heading Particulars
1 Description of the “Management Process and Organizational Behaviour"
Course: explores the principles and practices of effective
management and human behavior within organizations. It
covers topics such as planning, organizing, leading, and
controlling, as well as individual and group dynamics,
motivation, leadership, and organizational culture. The
subject aims to provide insights into managerial decision-
making, team dynamics, and strategies for enhancing
organizational effectiveness and employee satisfaction.
2 Vertical 1 Major
3 Type and Theory + Practicum
Teaching Method Lecture/Discussion/Presentation/Case Study etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A) 1 :To provide students with a comprehensive understanding
of the management process in various organizational contexts.
CO(A) 2 To study individual and group behavior within organizations
facilitating a deeper understanding of human behavior in the workplace
CO(A) 3 :To develop students' managerial skills and competencies to achieve
organizational goals.
8 Course Outcomes: Student will be able to:

COL1: Enhance students’ decision-making abilities by understanding the dynamics of
organizational behavior
CO2: Students will gain an understanding of organizational culture

COa3: Students will develop the ability to adapt to organizational change and
uncertainty, understanding how individual and group behavior influences
organizational change processes and strategies.




Syllabus
UNIT I: Introduction of Management
e Evolution of management thought,

e Systems and contingency approach for understanding organizations, managerial

processes, functions, skills and roles in an organization
Banking Services- Modern Banking-current scenario

Al in Business Functions : Marketing: Customer Segmentation, Personalized marketing,

Chatbots and customer service.
UNIT II: Introduction to Organizational Behavior

e Definition, Importance, Scope, Fundamental Concepts of OB, Different models of OB -

autocratic, custodial, supportive, collegial and SOBC.

e Personality & Attitudes: Meaning of personality, attitude - Development of

personality — Attributes of personality-

e Transactional Analysis — Ego states — Johari window - Nature and dimensions of attitude —

Developing the right attitude

[HEN

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours

Format of Question Paper
Attempt any 2 out of 3 questions.

Question No Nature of Questions Marks
Q1 Theory 15
Q2 Theory 15
Q3 Case study / Short notes 15
30
Total
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one
sentence/ Puzzles)
2. Essays [/ Practical activities / Industry work / Field 10
work - Oral examination - Student’s Seminar /
Workshop / Book reviews - Case
Study analysis
Total 20




11

REFERENCES:

1. Principles of Management" by P.C. Tripathi and P.N. Reddy,
published by Tata McGraw-Hill Education.

2. Essentials of Management: An International and Leadership Perspective"
by Harold Koontz, Heinz Weihrich, and Mark V. Cannice, published by
Tata McGraw-Hill Education

3. Management: A Global and Entrepreneurial Perspective™ by Hitt,
Black, and Porter, published by Cengage Learning India
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Title: Management Process and Organizational Behaviour —I1
Course Code: CHMBBII2

Sr. Heading Particulars
No.
1 Description of “Management Process and Organizational Behavior" explores the
the Course: principles and practices of effective
Management and human behavior within organizations. It covers
topics such as planning, organizing, leading, and controlling, as
well as individual and group dynamics, motivation, leadership,
and organizational culture. The subject aims to provide insights
into managerial decision-making, team dynamics, and strategies
for enhancing organizational effectiveness and employee
satisfaction.
2 Vertical Major
Vertical — 1
3 Type and Theory
Teaching Lecture / Discussion / Presentation / Case Study etc.
methods
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A) 1 :To provide students with a comprehensive understanding of
the management process in various organizational contexts.
CO(A) 2 : To study individual and group behavior within organizations facilitating
a deeper understanding of human behavior in the workplace
CO(A) 3 :To develop students' managerial skills and competencies to achieve organizational
goals.
8 Course Outcomes: Student will be able to

COLl: Enhance students’ decision-making abilities by understanding the dynamics of
organizational behavior

CO2: Students will gain an understanding of organizational culture

COa3: Students will develop the ability to adapt to organizational change and uncertainty,
understanding how individual and group behavior influences organizational change processes
and strategies




Syllabus

UNIT I: Motivation
e Definition, Importance, Motives — Characteristics, Classification of motives - Primary &
Secondary motives. Theories of Motivation - Maslow’s Theory of need hierarchy -
Herzberg's theory, Case studies related to Motivation in Banking Sector
e Morale - Definition and relationship with productivity - Morale Indicators.
UNIT Il : Group Dynamics and Team building

e Concept of Group & Team. Theories of Group Formation - Formal and Informal
Groups. Importance of Team building in Insurance. Conflict Management: Definition.
Traditional vis - a- vis Modern view of conflict — Types of conflict — Intrapersonal,
Interpersonal, and Organizational. Conflict management.

10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1 hour
Format of Question Paper Any 2 out of 3
Question No Nature of Questions Marks
Q1 Theory 15
Q2 Theory 15
Q3 Case study / Short notes 15
30
Total
Internal Examination: Continuous Evaluation — 20 Marks
Assessment / Evaluation Marks
1. Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence)
2. Project and presentation / Viva 10
Total 20
11 REFERENCES:

e Startup India: Insights for Aspiring Entrepreneurs" by Dr. Prashant Prabhu
(Publisher: Vision India Publications)
e The Ultimate Guide to Startups in India" by Anand Srinivasan (Publisher: Notion Press)
e Entrepreneurship Management: Concepts, Theory and Practice” by Sadhana
Dash, published by PHI Learning Pvt. Ltd.
e Entrepreneurship Development: A Handbook for Entrepreneurs” by S. S.
Khanka, published by S. Chand Publishing
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Title: Fundamental Accounting —I1 (Mandatory)
Course Code: CHMBBII3

sr. No. Heading Particulars
1 Description of the "Fundamental Accounting™ provides a
Course: comprehensive understanding of advanced financial
valuation techniques and securities redemption
processes. It covers topics such as Valuation of
Shares through various methods and Redemption of
Preference Shares and Debentures.
2 Vertical 1 Major
3 Type and Theory + Practicum
Teaching Lecture/Discussion/Problem solving etc.
Method
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A) 1: Understand and apply the Maintainable Profit method, Super Profit
Method, Capitalization method, and Annuity Method for valuing goodwill.
CO(A) 2: To teach about the methods and sources for redeeming debentures, including
payment from capital or profits.
CO(A) 3 : To make students understand the legal framework governing and accounting
treatment for the Redemption of preference shares under the Companies Act.
8 Course Outcomes: Student will be able to

CO1: Students will get familiarize with the characteristics and features of preference shares,
including dividend preferences, voting rights, and redemption provisions.
CO2: Students will get familiarize with various methods used to determine the value of

goodwill and shares.
COa3: Students will understand the legal provisions and accounting treatment pertaining to
the redemption of Preference shares and Debentures.




9 Syllabus
UNIT I: Valuation of Shares and Goodwill
e Valuation of Goodwill Maintainable Profit method, Super Profit
Method Capitalization method, Annuity Method
e Valuation of Shares Intrinsic Value Method, Yield method and Fair Value Method
UNIT I1: Redemption of preference shares and Debentures
e Redemption of preference shares - Company Law / Legal Provisions for redemption
of preference shares in Companies Act Sources of redemption including divisible
profits and proceeds of fresh issue of shares Premium on redemption from security
premium and profits of company Capital Redemption Reserve Account - creation
and use.
e Al in financial forecasting: Future cash flows, Sales trends, Budget requirements,
financial risks
10 Scheme of Examination and Assessment Pattern

External Examination: Semester End External - 30 marks Time:

Paper — 50 Marks

1:hour
Format of Question Paper

Attempt any 2 out of 3 questions.

Question. No Nature of Questions Marks
Q1 Practical 15
Q2 Practical 15
Q3 Practical 15
Total 30
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1 Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2 | Essays /Practical activities / Industry work / Field work - 10
Oral examination - Student’s Seminar / Workshop / Book reviews
- Case
Study analysis
Total 20




11

REFERENCES:

1.

Financial Accounting: Valuation of Shares, Goodwill and Other Assets" by
V.K. Bhalla (Publisher: S. Chand & Company Ltd.)

"Fundamentals of Accounting: Redemption of Preference Shares" by D.S.
Rawat (Publisher: Taxmann Publications Pvt. Ltd.)

"Accounting for Management: Redemption of Shares” by Amresh

Kumar (Publisher: PHI Learning Pvt. Ltd.
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Title: Introduction to Business
Course code: CHMBBI 14

Sr. Heading Particulars
No.

1 | Description the course : This course aims to familiarize the learners with basic concepts
of business, develop understanding of business and analytical
skills of the learners to enable them to develop an
entrepreneurial aptitude.

2 Vertical : Minor (2)

3 Type : Theory

4 Credit: 2 credits

5 | Hours Allotted : 30 Hours

6 Marks Allotted: 50 Marks

7 | Course Objectives:

CO(A) 1: To familiarize the learners with basic concepts of business and develop
understanding of business.

CO(A) 2: To develop learning and analytical skills of the learners to enable them to develop
an entrepreneurial aptitude.

CO(A) 3: To acquaint the learners with recent developments and trends in the business world.

8 Course Outcomes: On the Completion of the Program:

CO1: Understand the fundamentals of business and explain the nature, scope, objectives, and

importance of business in the economy.,

CO2 : Identify different forms of business organizations and evaluate their features, advantages,
and limitations

CO3: Analyze the role of business environment and its impact on business decisions, growth,
and sustainability,

CO4 Explain the basic concepts of entrepreneurship, trade, and commerce and their

contribution to economic development,




9 Syllabus
UNIT I: Business Environment
e Business: Concept, Scope and Significance of business. Objectives of Business and its
classification; CSR — Concept and Importance ,Business Environment: Concept and
Importance of business environment, Internal and External Environment, International
Trading Environment — WTO and Trading Blocs and their impact on Indian Business.
e New Trends in Business: Growth Strategies, Restructuring Strategies and Turnaround
strategies.
UNIT II: Project Planning and Entrepreneurship
e Project Planning: Concept and importance of Project Planning; Project Report; feasibility
Study types. Concept and Stages of Business Unit Promotion
e Entrepreneurship: Meaning and importance of entrepreneurship, factors Contributing to
Growth of Entrepreneurship, Types of Entrepreneurs, Competencies of an Entrepreneur
Entrepreneurs: Incentives to Entrepreneurs in India, ‘Make in India’ initiative; Problems
and Promotion of Women Entrepreneurs. Ethical and Responsible Use of Al in Business
and Entrepreneurship
e (Case Studies of Al-enabled Startups and Small Businesses
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1 hour
Format of Question Paper Any 2 out of 3
Question No Nature of Questions Marks
Q1 Theory 15
Q2 Theory 15
Q3 Case study / Short notes 15
Total 30
Internal Examination: Continuous Evaluation — 20 Marks
Assessment / Evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence)
2. Project and presentation / Viva 10
Total 20
Reference Books:
11 e Business Organisation Management Maheshwari, Rajendra P ,Mahajan, J.P.,International

Book House

e Business Organisation, Maheshwari, Rajendra P, Mahajan, J.P., International Book House
Introduction To Commerce, Vikram, Amit, Atlantic Pub

e A Course Book On Business Environment, Cherunilam,Francis,
Himalaya Pub
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Title: Economics for Professional Careers-11

Sr. No. Heading Particulars

1 Description the Course: This course is designed to equip students with essential
economic concepts and tools relevant to decision-making in a
professional and business environment. It introduces students to
core aspects of business economics, cost estimation, market
dynamics and price determination. By integrating theory with
real-life examples, the course enables learners to analyze how
market forces operate in various competitive settings. The
course is tailored to develop critical thinking and economic
reasoning skills needed for effective participation in the
professional world.

2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Methods Lectures, Discussion, Presentation and Case Studies
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:

CO1: To understand demand forecasting and capital budgeting.
CO2: To understand capital budgeting for new business.

CO3: To equip learners with the knowledge and skills to understand, evaluate through case study
of a business plan through capital budgeting.
CO4: To understand traditional approach and modern approach of production function.

8 Learning Outcomes: Student will be able to;
LO1: Understand demand forecasting and capital budgeting.

LO2: Understand capital budgeting for new business.

LO3: Equip learners with the knowledge and skills to understand, evaluate through case study
of a business plan through capital budgeting.

LO4: Understand traditional approach and modern approach of production function.




9 Syllabus
Unit I: Demand Forecasting and Capital budgeting
e Demand Forecasting: Meaning, Steps, Characteristics, Importance and Methods.
e Capital Budgeting for New Business: Overview and Importance of capital Budgeting
for new business, Steps for Business Plan - Project identification, Project Approval,
Project report- Types of Capital Budgeting - Pay Back Period, Net Present Value &
Internal Rate of Return
e Case Study of a Business plan through Capital Budgeting.
Unit I1: Production Function
e New approach to Production Function: Meaning of production function, Iso-quant,
Iso-cost line and Producer’s Equilibrium, Types of production function: Short run- Law
of variable proportions and long run returns to scale.
e Approaches to Production Function: Traditional Approach and Modern Approach of
Production function (Concepts — Technology, Innovation, Research & Development
human Capital and Sustainable Production).
e Industrial Visit to Parle G factory for understanding Production Functions
10 Scheme of Examination and Assessment Pattern
External Examination: Semester End External - 30 marks Time: 1 hour
Format of Question Paper
Attempt all questions.
Question No Nature of Questions Marks
Q1 Attempt any two out of three. (Unit I) 15
Q2 Attempt any two out of three. (Unit I1) 15
Total 30
Internal Examination: Continuous Evaluation — 20 marks
Assessment / evaluation Marks
1. | Multiple choice questions 20
Total 20
1 Reference Books:

1)
2)
3)

4)

5)

Mankiw, N.G., (2009), ‘Economics: Principles and Applications’, Cengage Learning
Stiglitz, J.E. and C.E. Walsh, (2002), ‘Principles of Economics’, W.W. Norton

Harold Bierman Jr. and Seymour Smidt ‘Capital Budgeting: Financial Appraisal of
Investment Projects’, 8" Edition, MacMillan

H. Craig Petersen, W. Cris Lewis, (2012), Managerial Economics, 4" Edition, Pearson,
Delhi, India

Nicolas Vandeput, (2018), ‘Demand Forecasting Best Practices’, Charleston, USA.
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Vertical 3: List of Open Elective Skill Based Courses for First Year: Semester - |

Sr. No. Nomenclature of the Paper
1 | Basic Computer Skills for Digital Age
2 Visual Design and Digital Tools : A Foundation For Animation
3 Basic Tools of Al for Economics and Education
+ Communicative English
5 Urbanization and Real Estate: Concepts and Contemporary Scenarios
6 Business of Travel and Tours
7 Managing Family Wealth Through Family Office
8 Web Designing Essentials: HTMLI and CSS Styling Techniques
9 Basics of Nutrition
10 Lessons of Reel Making
11 Performing Arts
12 Data Analysis with Excel
13 | Political Communication and Media Skills
14 Stress Management-I
15 Social Media and Communication
16 | Mushroom Cultivation: Training and Trading
17 Yoga and Fitness
18 Basic Perfumeries Course (Level-I)
19 Soft Skills for Corporate Readiness
20 Beautician : Strategic Business Planning
21 Current Trends of Fashion Design: Financial Perspective
22 Basics of Accounting-I
23 Digital Marketing
24 | Online Trading in Stock Market
25 Event Management Course in Sindhi

P.B. No 17, Opp. Railway Station, Smt. Chandibai Himathmal Mansukhani Road, Ulhasnagar- 421003, Dist. Thane, (MAHARASHTRA)
Tel. : +91 251 273 4940 « Telefax + 91 251 273 1869 + E-mail: principal.chmc@gmail.com » Website: www.chmcollege.in
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Title: Startups
Course Code: CHMBBII5

Sr. Heading Particulars
No.
1 Description of The course on Startups provides a comprehensive
the Course: understanding of how new ventures are conceived, developed,
and managed. It focuses on the entrepreneurial process — from
identifying and evaluating business opportunities to creating
viable business models, securing funding, and managing early-
stage growth. Students learn how to transform innovative ideas
into successful startup ventures through strategic planning,
innovation management, and effective execution. The course
also explores the startup ecosystem, including incubators,
accelerators, venture capital, and government support
initiatives. Real-world case studies and project work help
students develop entrepreneurial thinking and practical skills for
launching and sustaining startups.
2 Vertical VSC vertical — 4
3 Type and Theory
Teaching Lecture / Discussion / Presentation / Case Study etc
methods
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A) 1:To introduce the students to the concept of Startups and Entrepreneurship.
CO(A) 2: To provide the knowledge of becoming an entrepreneur by identifying
business opportunities and developing business plans.
CO(A) 3: To understand the concept of entrepreneurship and identify the dimensions and
resources required to establish a start-up.
8 Course Outcomes: On the Completion of the Program:

CO1.: Start his/ her own business by understanding the opportunities that are lying in front of
them.

CO2: Learn how to make a business plan and how to approach funding agencies for getting
their loans sanctioned.

COa3: Identify the various sources of finance for a new venture and role of central and state
government in promoting entrepreneurship




Syllabus
UNIT I: Startup Ecosystem and Legal Environment

e Start-up opportunities: The New Industrial Revolution — The Big Idea- Generate Ideas
with Brainstorming- Business Start-up - ldeation- Venture Choices - The Rise of the
startup economy - The Six Forces of Change-Entrepreneurship in India. Government

Initiatives

e Startup Capital Requirements and Legal Environment: Identifying Startup Capital
Resource requirements - estimating Startup cash requirements - Develop financial

assumptions- Constructing a Process Map.

UNIT I1: Al IN STARTUPS AND BUSINESS ACTIVITY
e Al in marketing , Al for customer analysis , How startups use Al
e Al-powered business models , Case studies of Indian Al startups
e Al opportunities for young entrepreneurs

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1 hour

Format of Question Paper Any 2 out of 3

Question No Nature of Questions Marks

Q1 Theory 15

Q2 Theory 15

Q3 Case study / Short notes 15

30

Total
Internal Examination: Continuous Evaluation — 20 Marks

Assessment / Evaluation Marks

1. | Class Test 10

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence)
2. Project and presentation / Viva 10

Total

20




REFERENCES:

e Startup India: Insights for Aspiring Entrepreneurs™ by Dr. Prashant
Prabhu (Publisher: Vision India Publications)

e The Ultimate Guide to Startups in India" by Anand Srinivasan (Publisher:
Notion Press)

e Entrepreneurship Management: Concepts, Theory and Practice"
by Sadhana Dash, published by PHI Learning Pvt. Ltd.

e Entrepreneurship Development: A Handbook for Entrepreneurs™
by S. S. Khanka, published by S. Chand Publishing




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B.Com.

(Banking and Insurance)

Semester- |1

Title: Introduction to Digital Marketing

Vertical 4
SEC -2 credits

with effect from
Academic Year 2025-2026




Title: Introduction to Digital Marketing
Course Code: CHMBBI 16

Sr. Heading Particulars
No.

1 Description of the Course: | Introduction to Digital Marketing” provides an overview of
digital marketing strategies and tools. It covers topics such as
social media marketing, search engine optimization (SEO),
email marketing, and content marketing, aiming to equip
students with foundational knowledge for leveraging digital
channels to reach and engage target audiences effectively. The
subject emphasizes the importance of data-driven decision-
making and adapting to the evolving digital landscape

2 Vertical 4 - SEC

3 Type and Theory + Practicum

Teaching Lecture/Discussion/Presentation/Research paper etc.
Method

4 Credit 2 credits

5 Hours allotted 30 Hours

6 Marks allotted 50

7 Course Objectives:

CO(A) 1 :Aims to familiarize students with the concept of digital marketing and its current
and future evolutions.
CO(A) 2: Aims to equip students with the ability to understand and
subsequently create strategic and targeted campaigns using digital media
tools.
CO(A) 3: It aims to achieve business goals by interlinking with digital platforms
8 Course Outcomes: On the Completion of the Program:

CO1: Understand the concept of digital marketing and its real-world iterations
CO2: Articulate innovative insights of digital marketing enabling a competitive edge
CO3: Understand how to create and run digital media based campaigns.




Syllabus
Unit I. Foundations of Digital Marketing

e Fundamentals of Digital marketing & Its Significance, Terminology used in Digital
Marketing Traditional Marketing Vs Digital Marketing, Evolution of Digital Marketing

in banks and insurance sector.

e Digital Marketing Landscape, Key Drivers, Digital Consumer & Communities, Gen Y &
Netizen’s expectation & influence wrt. Digital Marketing. Digital marketing in Banking

and Insurance and rules set by RBI and TAT in this regard.

e Roles of Al in Digital Marketing: Hyper-Personalization at Scale, Smarter Paid

Advertising, Enhanced Customer Service

Unit I1. Digital Marketing Strategies and Techniques

e The Digital users in India, Digital marketing Strategy- Consumer Decision journey,

Segmenting & Customizing messages, Digital advertising Market in India, Skills in Digital
Marketing, Digital marketing Plan. Different types of ad tools, Ad placement techniques.
Case study of private sector banks on personalized marketing and content marketing for
increasing customer engagement and cross-selling in banking sector.

Digital Marketing Challenges: Data Privacy & Regulation, Content Saturation & Fatigue,
Rising Advertising Costs

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1 hour
Format of Question Paper Any 2 out of 3

Question No Nature of Questions Marks
Q1 Theory 15
Q2 Theory 15
Q3 Case study / Short notes 15
Total 30

Internal examination: continuous evaluation -20 Marks

Assessment / Evaluation Mark:

Class Test 10

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence)

Project and presentation / Viva 10
Total 20




11.

References:

e Digital Marketing: Strategy, Implementation, and Practice” by Dave Chaffey, Fiona
Ellis- Chadwick, Kevin Johnston, and Debra Zahay (Publisher: Pearson Education
India)

e Digital Marketing: A Practical Approach” by K. Rajagopal (Publisher: McGraw Hill
Education India Pvt. Ltd.)

e Digital Marketing: Concepts, Strategies, and Data Analytics™ by Dr. Subash Jain and Dr.
Poonam Garg (Publisher: 1.K. International Publishing House Pvt. Ltd.)

e Digital Marketing: Strategy, Implementation and Practice in India" by Ankita
Tandon, Subho Ray, and Pradeep Chopra (Publisher: Pearson Education India)

e Marketing Artificial Intelligence: Al, Marketing, and the Future of Business by Paul Roetzer
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Title: Advanced Business Communication Skills
Course Code: CHMBCOMAECII

Sr. No. Heading Particulars

1 Description of the Course: | The modern business world demands communication that is
strategic, data-driven, digitally fluent, and culturally intelligent.
With virtual offices, global teams, and technology-integrated
operations, communication skills have evolved beyond traditional
correspondence.
Advanced Business Communication Skills builds on foundational
knowledge and introduces students to executive-level
communication abilities. The course focuses on strategic
communication, digital workplace tools, persuasive writing,
professional etiquette, intercultural communication, and analytical
documentation, preparing learners for real-world corporate
responsibilities.

2 Vertical 5 AEC: Advanced Business Communication Skills

3 Type Theory+ Practicum
(Lecture/ Discussion/ Presentation/ Reading sessions/ Worksheets/

Teaching Methods: etc.)

4 Credit 2 Credits

5 Hours allotted 30 Hours

6 Marks allotted 50 Marks

7 Course Objectives:

CO(A)1: To provide advanced understanding of business communication models and

strategies.

CO(A)2: To develop digital and intercultural communication skills essential for global

workplaces.

CO(A)3: To equip students with professional writing skills for reports, proposals, emails, and

letters.

CO(A)4: To enhance presentation, negotiation, and analytical communication abilities.

CO(A)5: To build professionalism, etiquette, and ethical communication judgment.




Course Outcomes: After completing this course, learners will be able to:

CO-1: Implement advanced communication strategies in professional business contexts.
CO-2: Communicate effectively using digital tools and virtual platforms.

CO-3: Draft structured, persuasive, and professional business documents.

CO-4: Demonstrate professional etiquette in meetings, group work, interviews, and corporate
communication.

CO-5: Analyze and solve workplace communication problems through case-based approaches.

Syllabus

UNIT I: Advanced Concepts in Business & Digital Communication (15 Hours)
1. Strategic Business Communication

e Advanced models of corporate communication

o Managerial communication and decision-making
o Communication ethics and governance

e Communication in crisis and conflict situations

2. Workplace Communication Dynamics

o Multigenerational workforce communication

o Communication across hierarchies and cross-functional teams
« Basics of negotiation and conflict resolution

» Professional listening and feedback skills

3. Digital Communication & Virtual Workplace

o Email etiquette in global communication

« Virtual meeting etiquette: scheduling, agendas, minutes

« Writing for digital media: micro-content, announcements, social media tone
4. Intercultural & Global Communication

e Cultural sensitivity in global communication

o Communicating with international clients
o Cross-border etiquette: greetings, tone, time zones




A WO DN -

UNIT II: Professional Business Correspondence & Practical Documentation
Business Reports & Practical Documentation

Project summary report

Market survey/product analysis report

Service recovery / apology letter as a customer care executive
Negotiation letter (discount / delivery terms)

Proposals, Social Media Writing & Corporate Profiles

1. Proposal for a new campus event

2. Proposal for a small business idea

3. Writing Instagram captions for a brand

4. Preparing a short promotional message for a product

(15 Hours)

10
Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hour
Format of Question Paper
All questions are compulsory:
Question No Nature of Questions Marks
Q.1 Short Notes (Attempt any 3 out of 5) - Unit 1 15
OR

Attempt Essay Type question. (1 out of 2) - Unit 1

Q.2 Short Notes (Attempt any 3 out of 5) - Unit 2 15

OR
Attempt Essay Type question. (1 out of 2) - Unit 2
Total 30
Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks

1. Written Assignment: The students are required to attempt any 20
one of the following using Al applications: (Eg: Gamma Al,
Beautiful.ai, etc)

e Preparing a short promotional message for a product
e Market Survey Report / A Business Proposal
Total 20
REFERENCES:
11
1 Balan, K. R. Effective Communication. Himalaya Publishing House, 2004.
2 Bovee, Courtland L., and John V. Thill. Business Communication Today. 14th ed., Pearson,

2021.
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11

12

13

14

15

16

17

18

19

20

Chaturvedi, P. D., and Mukesh Chaturvedi. Business Communication: Concepts, Cases and
Applications. 3rd ed., Pearson Education, 2011.

Gerson, Steven M., and Sharon J. Gerson. Technical Communication: Process and Product.
9th ed., Pearson, 2021.

Guffey, Mary Ellen, and Dana Loewy. Essentials of Business Communication. 11th ed.,
Cengage Learning, 2021.

Kaul, Asha. Business Communication. 2nd ed., PHI Learning, 20009.
Krizan, A. C., et al. Business Communication. 8th ed., Cengage Learning, 2010.

Lesikar, Raymond V., et al. Business Communication: Making Connections in a Digital
World. 12th ed., McGraw-Hill Education, 2015.

Locker, Kitty O., and Donna Kienzler. Business and Administrative Communication. 11th
ed., McGraw-Hill Education, 2021.

Mehra, Payal. Business Communication for Managers. Pearson Education, 2012.
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Title: Communication Skills in Sindhi
COURSE CODE: CHMSINIIAEC

Sr. No. Heading Particulars
1 Description the Course:  |Sindhi communication skills (B.Com.)
Communication is the core component of the commerce and trade. In
communication, language plays very significant role. If a student hag
mastered the skills of language, undoubtedly, he or she would be able to
communicate in the best manner. In this course basic part of Sindhi
language would be taught based on the NEP 2020. The innovative approach
likes critical thinking, creative mind, use of technology will lead to
communicating and participating with the different groups. The vocabulary|
section would be given prominence.
The course would be in the Devanagari script so that it can attract
majority of the students. Even non-Sindhi students shall have
opportunity to adopt this course.
2 Vertical 1 AEC — Ability Enhancement Course
3 Type Theory+ Practicum (Teaching Method: Lecture/ Discussion/Reading)
4 Credit 2 credits
(1 credit = 15 hours for theory or 30 hours of Practical work in a
semester)
5 Hours allotted 30 Hours
6 Marks allotted 50Marks
7 Course Objectives:

After successful completion of this course:

CO(A)1: The learner will get understanding of communication skills.

CO(A)2: The learner will understand how to accurate the pronunciation of special words in Sindhi

CO(A)3: The learner will improve the conversation skill in Sindhi.

CO(A)4: The learner will become best communicator in Sindhi language

8 Course Outcomes: Student will be able to

CO1: Know the basic special features of Sindhi language.

CO2: Understand the skills of communication.

CO3: Knowing the conversation with businessmen and customers

CO4: Know the etiquettes with parents, relatives, friends and others in effective way




Syllabus
Unit 1: Everyday & Professional Communication in Sindhi
e Daily Life Conversation Skills: Greetings and introductions, Asking for information,
Making requests / giving instructions, Small talk in simple Sindhi
e Workplace & Business Communication: Customer interaction, Office enquiries,
permissions, complaints, Bank/shop/travel conversation, Basic telephone conversation,
Short Event Reports

Unit 2: Digital & Modern Communication in Sindhi
e Email & Message Writing: Professional emails, WhatsApp/SMS etiquette,
Announcements, reminders
e Product and Promotive Communication: Short ads, Taglines & slogans, Simple product
description, Pitch Presentation, Interview / Communication for Market Research

Syllabus

2
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10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hour
Format of Question Paper
Question Nature of Questions Marks
No
QL.A) Objective Type Questions (Unit- 1) 05
Q1. B) Attempt ANY 2 out of 4- (5 marks each) (Unit-I) 10
Q2.A) Objective Type Questions (Unit- I1) 05
Q2.B) Attempt ANY 2 out of 4- (5 marks each) (Unit-I1) 10
Total 30
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Speaking Activities: (Presentation) 10
Making presentations in the classroom
2. | Listening Activities: (Assignment) 10
Listening to speeches, dialogues, announcement and summarizing them
Total 20
11 REFERENCE BOOKS:

1. Sanchari Basha — By Dr. Pushpa Kodwani

Sindhi Pahakaa — Dr. Jetly M.K.

Sindhi Muhavahra — By Hardwani Lachhman

Sindhi Adhyat mak Shabdhkesh — By Hardwani Lachhman
Acho Sindhi Sikhu — By Hardwani Lachhman

ok wn
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Title: Environmental Management and Sustainable Development - 11

Course Code: CHMVEC?2

Sr. No. Heading Particulars

1 Description the Course: This course examines the relationship between environmental
pollution and human health, with detailed coverage of air, water,
soil, noise, thermal, and radioactive pollution and their sources,
standards, and impacts. It enables learners to understand
pollution generation processes, waste management challenges,
and the assimilative capacity of the environment. The course
also introduces environmental laws, constitutional provisions,
and regulatory frameworks, along with tools such as
Environmental Management Systems (ISO 14001), life cycle
analysis, and cost-benefit analysis. Emphasis is placed on
sustainable practices, pollution control measures, the 3R
concept, ecolabeling, and global initiatives such as the
Sustainable Development Goals and Mission LiFE.

2 Vertical 5 VEC

3 Type & Theory + Practicum

Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.

4 Credit 2 Credits

5 Hours allotted 30 Hours

6 Marks allotted 50 Marks

7 Course Objectives:

CO(A)1: To develop a comprehensive understanding of various types of environmental
pollution, their sources, standards, and impacts on human health and ecosystems.
CO(A)2: To familiarize students with environmental laws, constitutional provisions, and
regulatory frameworks related to environmental protection and management.

CO(A)3: To equip learners with knowledge of environmental management tools, pollution
control measures, and sustainable waste management practices.

CO(A)4: To create awareness about global and national sustainability initiatives such as
the Sustainable Development Goals, Mission LiFE, and their role in achieving sustainable

development.




Course Outcomes: Student will be able to
CO1: Identify and analyze different types of environmental pollution and assess their impacts

on human health and ecological systems.
CO2: Explain key environmental laws, constitutional provisions, and institutional mechanisms
for environmental protection.

CO3: Apply environmental management tools and sustainable waste management practices in
real-world contexts.

CO4: Evaluate sustainability initiatives such as the SDGs and Mission LiFE and relate them to
environmental management and sustainable development practices.

Syllabus

UNIT I: Environmental Pollution and Health

Understanding pollution: Production processes and generation of wastes; Assimilative
capacity of the environment; Definition of pollution; Point sources and non-point sources
of pollution.

Air pollution: Sources of air pollution; Primary and secondary pollutants; Indoor air
pollution; Adverse health impacts of air pollutants; National Ambient Air Quality
Standards.

Water pollution: Sources of water pollution; River, lake and marine pollution,
groundwater pollution; water quality parameters and standards; adverse health impacts of
water pollution on human and aquatic life.

Soil pollution and solid waste: Soil pollutants and their sources; Solid and hazardous
waste; Impact on human health.

Noise pollution: Definition of noise; Unit of measurement of noise pollution; Sources of
noise pollution; Noise standards; adverse impacts of noise on human health.

Thermal and Radioactive pollution: Sources and impact on human health and ecosystems.

UNIT I1: Environmental Management

Introduction to environmental laws and regulation: Constitutional provisions- Article
48A, Article 51A (g) and other derived environmental rights;

Introduction to environmental legislations on the forest, wildlife and pollution control.
Environmental management system: ISO 14001 Life cycle analysis; Cost-benefit analysis
Pollution control and management; Waste Management- Concept of 3R (Reduce,
Recycle and Reuse) and sustainability; Ecolabeling /Ecomark scheme.

Introduction to Millennium Development Goals, Sustainable Development Goals, &
Mission Life.




10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 3 out of 4 questions.
Question Nature of Questions Marks
No
Q1 Theory Question based on Unit | 10
Q2 Theory Question based on Unit | 10
Q3 Theory Question based on Unit Il 10
Q4 Theory Question based on Unit Il 10
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Assignment / Project 10
2. Case Study / Assignment 10
TOTAL 20
11 REFERENCES:
1. Barrow, C. J. (2012). Environmental management for sustainable development (2nd ed.).
Routledge.
2. Doabia, T. S. (2023). Environmental and pollution laws in India (4th ed.). Eastern Book
Company.
3. Kumar, S. (2009). Environmental policies in India. Northern Book Centre.
4. Rajagopalan, R. (2023). Environmental studies (4th ed.). Oxford University Press India.
5. Rogers, P. P., Jalal, K. F., & Boyd, J. A. (2007). An introduction to sustainable

development. Earthscan.
Singh, J., Singh, A., & Gupta, S. (2019). Environmental science and engineering. New
Age International Publishers.
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Title: Cocurricular Course - 1

Course Code: CHMCCI6
: Sr.No. Heading Particulars
1 Description the Course: This student-friendly Co-Curricular Course is uniquely designed
to promoie holistic development through active participation in
various college-based activities. Unlike traditional theory-based
subjects, this course emphasizes hands-on involvement and
experiential learning. Students are encouraged to explore their
interests and talents by engaging in cultural. social, literary,

! sports, extension, or club-based events conducted by the college

§ throughout the academic year,

Participation will be recorded and assessed based on
involvement, initiative, team spirit, creativity, and consistency.

The aim is to nurture ¢ssential life skills such as leadership,
communication, collaboration, and responsibility in a

! supportive, informal setting.

5 This non-theory course offers students the opportunities and the
freedom to learn bevond the classroom and grow into well-
rounded individuals, contributing positively to campus life and

- society.

.2 [Vertical 6 Cocurricular Course (Mandatory)

3 Type Non Theory
Teaching Methods Participation, Report Writing, Presentation etc.
4 Credit 2 Credits
3 Hours allotted 30 Hours
6 Marks allotted 50 Marks
) Course Objectives: )
1. To inculcate a spirit of active participation in cultural, social, environmental, and creative
activities.
2. To enhance personal and interpersonal skills through real-life experiences and teamwork.
3. To foster a sense of responsibility, leadership, and community engagement amony students.
4. To develop self-confidence and emotional well-being through creative expression and
¢ collaboration,
| /5. To integrate ¢lassroom learning with experiential learning for holistic growth.
8 Learning Outcomes: By the end of the course, students will be able to:

L.O1: Participate meaningfully in diverse co-curricular activities and reflect on their learning

experiences.

1L.02: Demonstrate improved communication, leadership, and teamwork skills,

LO3: Exhibit increased awareness of social responsibility and civic engagement,

1.04: Build confidence through creative, cultural, and inteliectual expressions.

1.OS: Maintain a portfolio or activity log 10 track participation and personal development.




Syllabus

Unit I - Suggested Areas of Participation in the activities:

¢ Cultural Events: Drama, dance, music, literary events, debates, etc.
Social Outreach: Blood donation, awareness campaigns, cleanliness drives.
Clubs & Societies: Photography, quiz, environment club, shram club, etc.
Sports & Fitness: College tournaments, yoga, marathons, fitness challenges.
Institutional Events: Foundation Day, Annual Day, College Festivals, Intercollegiate
events.

» National Festivals: Independence Day, Republic Day etc.
Unit II - Program Specific Topics

¢  Workshops/Seminars: Report Writing, Personality Development, Soft Skills, Leadership

Talks.

¢ Speak, Show, Shine: Presentation / Poster Presentation / Viva and Learning Experience

Mode of Evaluation:
e Faculty Coordinator: To guide and evaluate student progress.
e Participation Proof: Certificates, photos, attendance records.
o Reflective Journal: Minimum 2-3 pages summarizing experiences, learning, and growth.
e Final Viva/Presentation: 5-minute talk on poster presentation and on overall learning.

10

L

Scheme of Examination and Assessment Pattern
Based on 3 approved Activities
Semester End External - 30 marks

Activity No Nature of Activities Marks
1, Title of Approved Activity - 1 10
3 Title of Approved Activity - 2 10
; 3 Title of Approved Activity - 3 10
| Total 30
Internal Examination: Continuous Evaluation — 20 marks
Assessment / Evaluation Marks
1. | Reflective journal 10
Presentatiory poster presentation/viva 10
Total | 20

Suggested Readings:
¢ How to Win Friends and Influence People

» The 7 Habits of Highly Effective People
e Thinking, Fast and Slow

e Leaders Eat Last

e Talk Like Ted

Name & Signature of the Principal & Chairperson, Academic Council: @/7/

Dr. Manju Lalwani Pathak




Department of B.Com (Banking & Insurance)

Sr No Name of the Faculty Designation and College Signature |
1. | Dr. Reshma Kukreja HOD, Assistant Professor, Smt.Chandibai J u
Himathmal Mansukhani College @, —
2. |Dr. Jaya Gemnani Assistant Professor, ,Smt.Chandibai ' /
Himathmal Mansukhani College il
3. | Ms.Varsha Chugh Assistant Professor, ,Smt.Chandibai
Himathmal Mansukhani College R\ Z

' Aolueo
Name & Signature of the Ad-hoc BoS Chairperson: D‘f QC/ﬂA ma_[uduesa @QL (
/

|

Name & Signature of the Dean: BWYN/‘W»J R ﬂ” b1




HSNC Board’s

Smt. Chandibai Himathmal Mansukhani College, Ulhasnagar

(Autonomous)

Affiliated to the University of Mumbai

Bachelor of Commerce
(Banking and Insurance)
(Self-Financing Course)

Semester — 111

Choice Based and Credit Based syllabus as
per NEP 2020 with effect from the
Academic Year
2025-2026




Credit Structure

Program B.Com. (Banking and Insurance) (Sem. I11)

Level Sem |Major Minor |OE VSC,SEC AEC OJT, Cch:m
Mandatory : Fp, | - “F
(VSEC) VEC CEP, /
| CC, | sem.
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Academic Year 2025-2026




Title: Financial Decision-Making
Course Code- CHMBII111

Sr. Heading Particulars
No.

1 Description of the Course: | This course provides an in-depth understanding of
management accounting principles and their application in the
banking and insurance sectors. It covers financial analysis,
budgeting, cost control, and decision-making techniques,
equipping students with the skills needed to assess financial
performance, manage risks, and enhance operational
efficiency in financial institutions.

2 Vertical 1 Major

3 Type and Theory + Practicum

Teaching Method Lecture/Discussion/Practical sums/Case Study etc.

4 Credit 4 credits

5 Hours allotted 60 Hours

6 Marks allotted 100 Marks

7 Course Objectives:

CO(A)1:To Introduce Core Financial Principles
CO(A)2:To Develop Analytical and Decision-Making Skills
CO(A)3:To Understand and Evaluate Financial Statements
CO(A)4:To Explore Financing and Investment Decision

8 Course Outcomes: On completion of the program:

CO1: Understand Core Financial Concepts fundamental principles of financial management,
including time value of money, risk and return, and capital budgeting.

CO2: Analyze Financial Statements Interpret and evaluate income statements, balance sheets,
and cash flow statements for decision-making purposes.

COa3: Evaluate Financing Options Analyze different sources of financing (debt vs. equity) and

assess their impact on cost of capital and firm value.




Syllabus

9 Unit 1: Introduction to Management Accounting
e Fundamentals of Management Accounting
e Financial Statements and Analysis:
Unit 2: Capital Budgeting
e Time value of money, Net Present Value (NPV), Internal Rate of Return (IRR),
Payback Period (PP), Profitability Index (PI)
Unit 3: Performance Evaluation and Risk Management
e Performance Measurement Techniques:
e Risk Management in Banking & Insurance
Unit 4: Al in Financial Decision-Making
e Introduction to Al in Financial Decision Making:
e Al-based Financial Statement Analysis
e Al for Cash Flow Forecasting
e Al for Financial Modelling
10 Scheme of Examination and Assessment Pattern

Paper — 100 Marks

External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper

Attempt any 4 out of 6 questions.

Question No Nature of Questions Marks

Q1 Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
Q6 Practical/ Theory 15

Total 60




Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks
1. | Class Test/ 25
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Essays / Practical activities /Group projects - Reflective Practical 15

assignments / Industry work / Field work - Oral examination -
Student’s Seminar / Workshop / Book reviews - Case Study
analysis, Project Presentation and Viva

Total 40

11

References:

Management Accounting — M.Y. Khan & P.K. Jain, September 2021

Management Accounting: Principles & Practice” — R.K. Sharma & Shashi K. Gupta
2021

Management Accounting — Dr. S.N. Maheshwari 2021

Cost and Management Accounting — M.N. Arora 2010

Financial & Management Accounting — T.S. Grewal & S.C. Gupta 2023

"Cases in Financial Decision Making" — H. Kent Baker & Greg Filbeck 2025
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Title: Direct Taxation: Compliance and Implication
Course Code- CHMBI 112

Sr. No. Heading Particulars
1 Description of the Course: | Direct taxation is a key component of financial management and
regulatory compliance in banking and insurance. Understanding
tax laws, computation methods, deductions, and corporate
taxation is crucial for professionals in financial services. This
course provides insights into tax regulations, planning strategies,
and compliance frameworks to help students navigate the
evolving tax landscape.
2 Vertical 1 Major
3 Type and Theory + Practicum
Teaching Method Lecture/Discussion/Practical sums/Case Study etc.
4 Credit 4 credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: To understand the framework and significance of direct taxation in India.
CO(A)2:To learn to compute taxable income and tax liabilities under various heads of income.
CO(A)3:To analyze tax deductions, exemptions, and tax-saving strategies.
CO(A)4:To Gain knowledge of corporate taxation, including MAT and tax planning
techniques.
CO(A)5:To stay updated with recent tax reforms, digital taxation, and regulatory changes.
8 Course Outcomes: On completion of the program:

CO1: Apply direct tax principles in personal and corporate financial planning.
CO2: Compute tax liabilities for individuals and businesses accurately.

CO3: Utilize tax-saving strategies for optimizing financial decisions.

CO4: Understand the impact of digital taxation and e-filing procedures.

CO5: Analyze recent developments and policy changes in the direct tax system.




Syllabus

9 Unit 1: Fundamentals of Direct Taxation

e Introduction to Direct Taxes: Meaning and Scope of Direct Taxes & key
terms/concepts, Differences Between Direct and Indirect Taxes, Tax Structure in
India: Central, State, and Local Taxes, Role of Direct Taxes in Economic
Development

e Digital India and Tax Administration

e Income Tax Act, 1961 — Basic Concepts: Residential Status and Tax Incidence Income
Tax Authorities and Their Powers, Heads of Income Under Income Tax Act,
Agricultural Income and Its Tax Treatment

Unit 2: Computation of Income and Tax Liability

e Income from Salary and House Property: Components of Salary and Taxability,
various Deductions, Income From House Property: Self-Occupied vs. Let-Out
Property, Computation of Taxable Salary and House Property Income,

e Income from Business, Profession, Capital Gains, and Other Sources: Taxable
Business and Professional Income, Computation of Capital Gains and Exemptions,
Income From Other Sources (Dividends, Interest, Gifts), Tax Planning for Capital
Gains and Investments

Unit 3: Tax Planning, Deductions, and Rebates

e Deductions and Exemptions Under Income Tax Act (old and new regime):Section 80C
to 80U: Tax-Saving Investments and Exemptions, Deductions for Medical Insurance,
Education Loans, and Donations, Tax Treatment of Retirement Benefits, Tax Planning
for Individuals and Small Businesses

e Computation of Total Income and Tax Liability: Clubbing of Income and Set-Off &
Carry Forward of Losses, Computation of Total Income and Tax Liability, Advance
Tax, Self-Assessment Tax, and TDS, Tax Filing Procedures and Documentation.

Unit 4: Al-Based Income Tax Return Filing

e Smart ITR Filing Systems

e Al-assisted Tax Calculation Al and Tax Compliance

e Al for TDS/TCS Compliance

e Al-based Tax Audit Assistance

10 Scheme of Examination and Assessment Pattern

Paper — 100 Marks

External Examination: Semester End External - 60 marks Time: 2:00 hours

Format of Question Paper

Attempt any 4 out of 6 questions.

Question No Nature of Questions Marks
Q1 Practical 15
Q2 Practical 15
Q3 Practical 15
Q4 Practical 15
Q5 Practical 15
Q6 Practical/ Theory 15
Total 60




Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks
1. | Class Test/ 25
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Essays / Practical activities /Group projects - Reflective Practical 15
assignments / Industry work / Field work - Oral examination -
Student’s Seminar / Workshop / Book reviews - Case Study
analysis, Project and presentation/Viva
Total 40
11 References:

Direct Taxes Law & Practice by V.K. Singhania — Taxman, 2023-24 & 2024-25
Systematic Approach to Direct Tax by Ahuja & Gupta - Bharat Law House.

Edition 2025

Direct Tax Laws by T.N. Manoharan - Snow White Edition June 2024.
Hand book to income tax rules by Madhu sudhan Agarwal - Bharat

Handbook 27" Edition June 2023.
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Title: Basics of Service Sector
Course Code: CHMFMIII3

Sr. No. Heading Particulars
1 Description of the This course explores the service sector, covering its concepts, marketing
Course: strategies, and emerging trends. It examines services marketing, including
consumer expectations, service delivery, and market research. The course
also focuses on retailing, analyzing organized and unorganized formats,
store planning, and global retail trends. Additionally, it highlights recent
developments in ITES, banking, insurance, and logistics, emphasizing
industry challenges, opportunities, and the impact of technology on
service-based businesses.
2 Vertical Minor-2
3 Type Theory
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1:To understand the concept, characteristics, scope, and importance of the service sector
and analyze marketing strategies and challenges in service management.
CO(A)2:To study the retail industry, including organized and unorganized retailing, retail
formats, and global trends, along with opportunities and challenges in the Indian retail sector.
CO(A)3:To explore recent trends in the service sector, including ITES, banking, insurance, and
logistics, and examine their impact on business operations and economic growth.
8 Course Outcomes: On completion of the program:

CO1: Able to explain the concept, characteristics, and scope of services and apply marketing mix
strategies to enhance service delivery and management.

CO2: Analyse the structure of the retail industry, including different formats, trends, and
challenges, and evaluate the role of FDI, franchising, and mall management in retail growth
COa3: Develop an understanding of emerging trends in the service sector, including ITES,
banking, insurance, and logistics, and assess their significance in economic and business
development.

CO4: Demonstrate knowledge of E-Commerce models, their applications, and Challenges, and
critically evaluate the transition of Indian businesses into the digital economy.




Syllabus
UNIT I: Concept of Services

e Introduction
e Marketing Mix Services
e Technology in Service Delivery

e Service Strategies
UNIT II: Retailing

e Introduction
e Retail Scenario in India and Global Context

e Benefits of Al in Retailing

UNIT Il11: Recent Trends in Service Sector
e |TES Sector
e Banking and Insurance Sector

e Intelligent Customer Service with Al applications
UNIT IV: E-Commerce

e Introduction

e Types of E-Commerce

e Automated Marketing-Al supports targeted

10

Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper Attempt any 4 out of 6 questions.

Question No Nature of Questions Marks

Q1 Theory 15
Q2 Theory 15
Q3 Theory 15
Q4 Theory 15
Q5 Theory 15
Q6 Theory 15

Total 60




Internal Examination: Continuous Evolution - 40 marks

Assessment / Evaluation Marks
1. | Class Test 25
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project /Presentation / Viva/ Role play/ Group Discussion 15
Total 40
11 References:
e "Services Marketing: Concepts, Strategies & Cases" — by K. Rama Mohana Rao
e "Retail Management" — by Dr. Harjit Singh
e "E-Commerce and Mobile Commerce" — by C.S.V. Murthy
e "Banking, Insurance, and Financial Services" — by Neelam C. Gulati
e Temani, V.K. (Year). Service Marketing. Prism Pub.
e Bhatia, B.S. (Year). Management of Service Sector. V.P. Pub.
e Dhawan, Nidhi. (Year). Introduction to E-Commerce. International Book House.




Department of B.Com (Financial Markets):

Sr No Name of the Faculty Designation and College Signature

1. | Dr. Manju Lalwani Principal '
Pathak Smt. Chandibai Himathmal W
Mansukhani College \

2. | Mrs.Vidhi Hassani Assistant Professor, BFM Department -
Smt. Chandibai Himathmal ©5 Y

Mansukhani College
3. | Ms.Naina Bulani Assistant Professor, BFM Department M

Smt. Chandibai Himathmal
Mansukhani College

Name & Signature of the Ad-hoc BoS Chairperson: Dr.Manju Lalwani Pathak W

Name & Signature of the Dean: Dr.Gopichand Shamnani O’N/




HSNC Board’s
0 Smt. Chandibai Himathmal Mansukhani College

(Autonomous)

(Affiliated to the University of Mumbai)
University College Code: 217 | JD Office: T14

Faculty of Interdisciplinary

Vertical 3: List of Open Elective Skill Based Courses for Second Year: Semester — 111

Sr. No. | Nomenclature of the Paper
1 Data Analysis And Visualization Using Excel
2 2D Animation And Motion Graphics
3 | Advance Tools Of Al For Economics And Education - |
4 | English For Journalism And Advertising
5 | Urbanization And Real Estate: Infrastructure, Technology And Urban Change
6 | Tourism Marketing
7 Managing Family Wealth Through Family Office-III
8 Responsive & Amp; Modern Web Designing
9 Basics Of Nutrition -3
10 | Reel Making For Media And Social Change
11 Preforming Art- Dance-3
12 | Data Analysis With Excel And Power B
13 | Digital Political Strategy, Al And Public Engagement Skills
14 Psychology Of Personal Relationship-I
15 | Introduction To Sociology And Digital Society
16 Mushroom Cultivation Training And Trading Level 3
17 Yogasanas: Intermediate Series
18 Perfumery Course Level 3
19 Workplace And Professional Skills
20 | Beautician: Strategic Business Planning III
21 Current Trends In Fashion Designing: Financial Perspective Level 3
22 Basics Of Accounting-111
23 | Digital Marketing -IIT
24 | Advanced Trading Strategies In Stock Market

P.B. No 17, Opp. Railway Station, Smt. Chandibai Himathmal Mansukhani Road, Ulhasnagar- 421003, Dist. Thane, (MAHARASHTRA)
Tel : +91 251 273 4940 « Telefax + 91 251 273 1869 « E-mail: principal.chmc@gmail.com » Website: www.chmeollege.in



Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

Second Year B. Com.
(Banking and Insurance)

Semester- 111

Title: Laws Governing Banking and Insurance

Vertical - 4
VSC Subject - 2 Credits

with effect from
Academic Year 2025-2026




Title: Laws Governing Banking and Insurance

Course Code: CHMBIII14

Sr. Heading Particulars
No.
1 |Description of the course : [The banking and insurance sectors operate within a well-

defined legal framework to ensure financial stability, consumer
protection, and regulatory compliance. This course provides an
in-depth understanding of key laws, regulations, and
compliance requirements governing banking and insurance
services. Students will explore legal provisions, regulatory
authorities and ethical Considerations in financial services.

2 Vertical: VSC-4

3 Type: Theory

4 Credit: 2 credits

5 Hours Allotted: 30 Hours

6 Marks Allotted: 50 Marks

7 | Course Objectives:
CO(A)1:To understand the legal and regulatory framework governing banking and insurance.
CO(A)2:To analyze key banking and insurance laws applicable in India.
CO(A)3:To identify the role of regulatory authorities such as RBI, SEBI, and IRDAI.
CO(A)4:To interpret legal provisions related to consumer protection, fraud
prevention, and corporate governance.
CO(A)5:To apply regulatory guidelines to ensure compliance in financial institutions.

8 | Course Outcomes: On completion of the program:

CO1: Interpret and apply legal provisions in banking and insurance operations.
CO2: Ensure regulatory compliance in financial institutions.

COa3: Analyze the role of regulatory authorities in maintaining financial stability.
CO4: Protect consumer rights and prevent financial fraud.

CO5: Navigate legal and ethical challenges in banking and insurance.




9 Syllabus
Unit I:BankingLawsandRegulatoryFramework
e Banking Regulations and Governing Acts
e Role of Regulatory Authorities in Banking
e Insurance Laws and Compliance in Financial Services
e Applications of Al in Banking
e Applications of Al in Insurance
Unit 2:Compliance, Ethics, and Legal Challenges:
e Regulatory framework of the Insurance Regulatory and Development Authority of
India (IRDAI), Corporate governance in banking and insurance, Legal implications
of fraud, cybercrimes, and data protection in financial services.
e Legal and Ethical Challenges of Generative Al in Financial Services.
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1
hour Format of Question Paper Any 2 out of 3 questions.
Question No Nature of Questions Marks
Q1 Theory 15
Q2 Theory 15
Q3 Short notes 15
Total 30
Internal Examination: Continuous Evaluation
20 Marks
Sr. No. | Assessment / Evaluation Marks
1 Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/
Answer in one sentence)
2 Project and presentation / Viva 10
Total 20
11 | Reference Books:

Banking Law and Practice by M.L. Tannan

Indian Banking and Insurance Laws by P.K. Sharma
Principles of Insurance Law by O.P. Agarwal

Legal Aspects of Banking & Insurance by M.S. Parthasarathy




Department of B.Com (Banking & Insurance)

Sr No Name of the Faculty Designation and College Signature |
1. | Dr. Reshma Kukreja HOD, Assistant Professor, Smt.Chandibai J u
Himathmal Mansukhani College @, —
2. |Dr. Jaya Gemnani Assistant Professor, ,Smt.Chandibai ' /
Himathmal Mansukhani College il
3. | Ms.Varsha Chugh Assistant Professor, ,Smt.Chandibai
Himathmal Mansukhani College R\ Z

' Aolueo
Name & Signature of the Ad-hoc BoS Chairperson: D‘f QC/ﬂA ma_[uduesa @QL (
/

|

Name & Signature of the Dean: BWYN/‘W»J R ﬂ” b1




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

Second Year B. Com.

Semester- 111
Vertical -5

Ability Enhancement Course (English)
2 Credits

(To be offered to Students who

opted Sindhi AEC in Sem | & 1)

with effect from
Academic Year 2025-2026




Title: Business Communication Skills
Course Code: CHMBCOMAECIII

Sr. No.

Heading

Particulars

Description the Course:

In the contemporary business environment, communication is the
cornerstone of success. Effective business communication enhances
operational efficiency, fosters meaningful workplace relationships,
and builds a strong public image. The evolution of digital tools and
platforms has revolutionized traditional communication, making it
crucial for aspiring professionals to master both conventional and
modern techniques.

This course equips learners with a comprehensive understanding of
business communication- verbal, non-verbal, and digital- along
with practical writing skills needed for professional documentation
and correspondence. The aim is to prepare learners for real-world
business interactions through a focus on clarity, conciseness, tone,
structure, and etiquette across multiple communication formats and
platforms.

Vertical 4

Ability Enhancement Course

Type
Teaching Methods:

Theory+ Practicum
(Lecture/ Discussion/ Presentation/ Reading sessions/ Worksheets/
etc.)

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

communication.

for the workplace.

notices, and letters.

CO(A)1: To introduce learners to the theoretical foundations and principles of effective business

CO(A)2: To develop skills in digital, interpersonal, and cross-cultural communication essential

CO(A)3: To enhance learners’ proficiency in writing business documents such as emails, reports,

CO(A)4: To build awareness of professional communication etiquette and practical problem-
solving in organizational settings.




Course Outcomes: Student will be able to

CO-1: Understand and apply the core concepts and models of business communication in real-
world contexts.

CO-2: Demonstrate the ability to communicate professionally in digital and in-person formats.
CO-3: Develop job-ready communication skills for writing effective business documents.
CO-4: Exhibit awareness of communication dynamics in diverse, collaborative, and
hierarchical workplace settings.

Syllabus

UNIT I: Foundations of Business Communication
1. Basics of Communication in a Business Context

e Meaning, definition, objectives, and elements of communication
e The communication process: sender, message, channel, receiver, feedback
e Barriers to communication and strategies to overcome them

2. Types and Flows of Workplace Communication

¢ Internal communication: downward, upward, horizontal

e External communication: stakeholders, clients, public

e Verbal vs. non-verbal communication; formal vs. informal channels
¢ Role of emotional intelligence in workplace communication

3. Digital and Social Media Communication

e Professional use of email, MS Teams, and Zoom
o Workplace etiquette on WhatsApp, LinkedIn, Slack
e Writing for digital media: brevity, tone, and clarity

e Data privacy, cyber etiquette, and responsible sharing

UNIT II: Professional Business Correspondence and Documentation
1. Business Letters

e Key components and formats

e Common types: Inquiry, Complaint, Order, Resignation
2. Job-Related Correspondence

e Job application with resume

e Appointment, appreciation, and resignation letters




3.

Professional Emails
e Job applications via email

e Writing and responding to official emails (e.g., meeting requests, follow-ups)

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hour

Format of Question Paper

Question No Nature of Questions

Marks

Q.1 Short Notes (Attempt any 3 out of 5) - Unit 1
OR 15
Essay-Type Question (Attempt any 1 out of 2)- Unit 1

Q.2 Short Notes (Attempt any 3 out of 5) - Unit 2
OR 15
Essay-Type Question (Attempt any 1 out of 2)- Unit 2

Total 30

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks

1. | Students are required to draft a job application letter along with a 20

resume using the following Al assistance:

Canva Resume Builder, Resume.oi, Zety, Novopresume, Rezi etc
OR

Prepare an effective LinkedIn profile for professional networking and

career opportunities.

Total 20

11

REFERENCES:

1.

Bovee, Courtland L., and John V. Thill. Business Communication Today. 14th ed.,
Pearson, 2021.

Lesikar, Raymond V., Marie E. Flatley, and Kathryn Rentz. Business Communication:
Making Connections in a Digital World. 12th ed., McGraw-Hill Education, 2015.

Guffey, Mary Ellen, and Dana Loewy. Essentials of Business Communication. 11th ed.,
Cengage Learning, 2021.

Murphy, Herta A., Herbert W. Hildebrandt, and Jane P. Thomas. Effective Business
Communication. 7th ed., McGraw-Hill, 1997.

Sharma, R. C., and Krishna Mohan. Business Correspondence and Report Writing. 4th ed.,
Tata McGraw-Hill, 2007.

Kaul, Asha. Business Communication. 2nd ed., PHI Learning, 20009.




10.

11.
12.
13.

14.

15.

16.

17.
18.
19.

20.

Rai, Urmila. Business Communication. Himalaya Publishing House, 2010.
Mehra, Payal. Business Communication for Managers. Pearson Education, 2012.

Chaturvedi, P. D., and Mukesh Chaturvedi. Business Communication: Concepts, Cases
and Applications. 3rd ed., Pearson Education, 2011.

Krizan, A. C., Patricia Merrier, Joyce Logan, and Karen Williams. Business
Communication. 8th ed., Cengage Learning, 2010.

Sinha, K. K. Business Communication. Galgotia Publishing, 2003.
Ober, Scot. Contemporary Business Communication. 9th ed., Cengage Learning, 2014.

Raman, Meenakshi, and Prakash Singh. Business Communication. Oxford University
Press, 2012.

Taylor, Shirley. Model Business Letters, Emails and Other Business Documents. 7th ed.,
Pearson Education, 2012.

Gerson, Steven M., and Sharon J. Gerson. Technical Communication: Process and
Product. 9th ed., Pearson, 2021.

Mohan, Krishna, and Meera Banerji. Developing Communication Skills. Macmillan India,
2001.

Balan, K. R. Effective Communication. Himalaya Publishing House, 2004.
Sehgal, M. K., and Vandana Khetarpal. Business Communication. Excel Books, 2006.

Locker, Kitty O., and Donna S. Kienzler. Business and Administrative Communication.
11th ed., McGraw-Hill Education, 2021.

Mitra, Barun K. Effective Technical Communication: A Guide for Scientists and
Engineers. Oxford University Press, 2007.




Syllabus Committee:

Ms. Sofy Verghese

Sr. | Name of the Faculty Designation and College Signature
No
1 Prof. (Dr.) Kailas Aute Professor & Head, Dept. of English, Smt. CHM
2. (VC Nominee, University of Mumbai) Pancham e
Prof. (Dr.) B. R. Hiramani, Khemraj College, Sawantwadi
< (Subject Expert outside University) Hutatma
2 Rajguru Mahavidyalay, Rajguru Nagar, Khed,
Reot. (Des) Vikois Raslear (Affiliated to Savitribai Phule University)
4. (Subject Expert outside University) Aadarsh
Mahavidyalay, Umerga, Dharashiv, (Affiliated
Prof. (Dr) Prashant Mothie to Dr. Baba Saheb Ambedkar Marathwada
University
5. Asst. Professor, Dept. of English, Smt. CHM
Mr. Ananda Pandhare College
6. Asst. Professor, Dept. of English, Smt. CHM
Ms. Sana Khan College )& / 9
T _ Faculty Vidyalankar Institute of technology, m\.}?c
Dr. Micky Barua Alumni Member e | A
8.

Accenture, Industry Representative

Name & Signature of the Ad-hoc BoS Chairperson: Prof. (Dr). Kailas Aute *

Name & Signature of the Dean: Prof. (Dr). Nitin Arekar
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Smt. Chandibai Himathmal Mansukhani College

(Autonomous)

Second Year B.A
(Hindi)

Semester — 111

Title : & wT : ST & ATIR

Vertical - 5
Ability Enhancement Course 2 Credits

with effect from

Academic Year 2025-2026




Title : TS STTUT : T & 3T
Course Code : CHMAECHINIII

Sr.No.

Heading

Particulars

Description of the Course :

et = forg fEa U arHT= AT g o /ey
T 9TuT 97 a9 AT § T ag Far & AreaT
e Frad § dfglg w2, Bal & Areaw 7
TSR & & AGE] & TTd &, TH 318 F
UTSAhH  FAT ATTALF T ITANT Hg g,
et AT 7 Frerer o A S FAEA §
ST AT F [ATH AT [ §U & ST 3ToT —
FAT TRoTTal § <6 ST Tohl 8, UTSTshe a=rmioat
H o@d, arEd Had H ATglE wA F 91

LTSI LR AFH T AT h T % |

2. Vertical : 5 AEC
3. Type : Theory + Practicum
Teaching Method Lecture / Discussion / Presentation /
Self Study, etc.
4, Credit : 2 Credits
5. Hours Allotted : 30 Hours
6. Marks Allotted : 50 Marks
7. Course Objectives :

CO1 : et &t @, ar== FI9 FT T AT U USHIE % FATE F SEAT |
CO2 : TA=TTEAT &l J@, T R § TAT FLd gU AT Th il ATeral T fashre

HTAT |

CO3 : fa=mfaat #r oy e F fAfae =t i aw=rET, 'iterwar # srfvgts o va

ERCECIREEIGIN

CO4 : A=t &1 =0T KIS sl AATATAT & TRAT FIA gU TG HILTA o6 ATHI &

FIIA AT |




Learning Outcomes :

LO1:

LO2:

LO3:

LO4 :

=i T o@, aTa HI9 6 T AT o 1T Jilorsdh A= <h §
FEATH ST |

=Tt 7 or@e, A= Frad T A AR g, 957 9w,

9Tt T TRt g |

ferarTfaIT =7 <@, ATOT Y9 F iU — orf<h, ATerat FT Fae= grm
faorersTaT oy |

== &1 or@e, arae, AT, STO0T R i [Feraara 3T IuATEar &7
T 9T g7 |

Syllabus

UNIT | : f&& STem ¥erer o stmem<

1.1
1.2
1.3
1.4

AT HIAA FT AF T TAET @A HIAA 1 STATRAT UF Aged
e Frere =t fateat v fErerard

T FIA FT A, THET U F9oary

FTAT FIA FT ITATRET ve fateat

UNIT II : fE<Y 9TaT St & AT

2.1
2.2
2.3
24
2.5

ATIOT I FT 7 T T8

ATIOT T FT Hged Td STATIAT
AT Frerer 7 faferat ue fFrorard
ST YA FT A, FHEY U fForoare

ST A T Hged TF STATIAT




Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination : Semester End External — 30 Marks Time : 1:00 Hour
Format of Question Paper

All Questions are Compulsory

T TTET THR s
EIFR K GIET]
TeT 1 AT TeAT § 7 Fhegl a1 Wedi & THE 1 15
Ieav forfem |
TeT 2 ;1 AT VoAl # | fohegl & TeAT THIS 2 150
Ieav forfe |
LD 30
HA T I C
® Al Writing Tools =l TeTIdT & f&dt oie shieret st 31ema, 20

HTYT-FUTEH, SATHLIT FUR, TR TG U THTcHSE G Tl

o Al eI ¥ fIq T forwari ox T, i, Hae Ue -
Sl RITC HEAT QT |1, Reft T wrarRfierar s fasgeor
Eacl

® Al Voice Tools 3T 3TN ok &) e, 90T, STeIRur, Wi,
T e TS o7 STATH hiAT 99T Al 3TTeTRE Feedback ITH
EZCI

® Al Speech-to-Text Td Text-to-Speech Tools T HETIAT k)
ST T&f STe ShITe Torehiea AT QT ISR shl Y& H1
ST Tl

o AlFITREATH Reading Comprehension, Ef’.‘ﬁ?l’(, W,
STaTIe! (Vocabulary) e HTNT-31s18 Tifafefert d=m s

® Al 39T Mock Interview, Group Discussion 9T Public
Speaking TfaferIt & HTeTw & 9TOT Te HIYTOT hIvTe forahfera
EZCI

e Al wermar § &t Podcast, Audio Narration T& Listening
Exercises T AT T 20T HIRTA HT Hea 1ok LAl

T IAH 20




11.

st et it —

1.

>N

&t sTaT foreqor o faferer srams — yreaTas =f. e, e vt
AT 97 or@e - 2. A g
2ol % SATagIa &9 — S{. HATT FleaT=[, TG TH1eH, Has

ST ATHT @ A — [ATATAT TTeeTheld TTeae [olHee




Bos in Hindi :

:lr Name of the Faculty Designation and College
o
1. | Dr. Bhavna M.Rochlani 1/C HOD Asst. Professor
CHM College Ulhasnagar
2. | Dr. Ajeet Kumar Rai Associate Professor
KC College Mumbai
3. | Dr. Santosh Motwani Associate Professor
RKT College Ulhasnagar

w

‘Name & Signature of the Ad-hoc BoS &“pgrson -
Dr. Bhavna M. Rochlani : W/ P




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

Second Year BA/BCom/BSc¢/SFC
(Marathi)

Semester - 111

Title: CRA- PIV — (BT
AEIHIAEIR SO THHAER)

Vertical - 5
AEC Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: AE I — { (PTAMAI SRETHTER SATOT THHAER)

Course Code: CHMAECMARIII

Sr. No. Heading Particulars
1 Description the Course: | TRa 3@ o TRA- HIVY g1 S HIST YT 3R, I/
ST AT TRIAM, T DIV UGHUEd Bl Jd.
ggdd d3] 3 UrHesaad I & UIelURad W=yld Hiied
Y SN A\ N N N N
ANTd. ARITAT 31U T DRI TG IUTS Bl e
RSt ToTg X i SeRfd e, T UFaeH, W, UFETY,
RaerEl o, sow aTmm“r AT AE S,
PN TAHAgR, SIS, Aigl, SueRrd, o gt
qas IUTIUSId TR P 3Med. HRTSIAIT UFHTER
HR g TP el THRY SN 33, ATAd Plel SUTSH
A . =~
IR UTGaR AT HIARIYUEGd U 3178, HIarsiad-
TRE- TAER 3110 UATaER I 3NRIYUEdGd UIRIG Ul
2 Vertical 5 AEC
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: ST TG TAgR WY JHSGA i,
CO(A)2: BIATSICI TAIAERID WY JHSATGA Hifiy,.
CO(A)3: THT! BRI TRIATITAT 3Ta=gds IR fHdT Ao aEm=n Ry e
8 Course Outcomes: Student will be able to

CO1: UIGTSATHT SIS TG STagRTE Wl JHOI,
CO2: UTITTHAT BT TR Wy JHoid,
CO3: YHTIT BTSN TGS TR S(RIT=AT di=T Ura=man=r i<y glea.




Syllabus
UNIT 1 ST d@ToIagR
?. STER UIder 3HT0r HIurgeiitsrcs
R. U
3. forfadt oRam
(&0 TTHUTATIAT QY4 ATUTRIT, ST 9)
(T : TraEmiTiHe) IWRIGd SrTSadH - HagR d TAagR HRUNIS! Hawadh

q P gd1 Uras U

giciid a1 =81 TR TRTd e Tral.)
UNIT II: SN TAdgR

. DIITSICT/FRIRIU D T

R. AIBRITTAT Sfetefera

3. TS AaH: Ad! U (YHST, UHHT)

(&o UTHUTHTIAT {4 TTURIEHT, Tich-2)

(T : UIgErATHe SWRIdd SRSTA 8- TdeR d UATdeR HRUANIG! Hadh
g foHdT g U

BIid a1 =81 UIfRrepTi+ TRT9 e &)
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Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper

Attempt all questions.
Question Nature of Questions Marks
No
Ql Essay type question on Unit 1 10
Q2 Essay type question on Unit 2 10
Q3 MCQs 15 out of 20, 10 MCQs on each module 10




| TOTAL |

30 |

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation

Marks

R, T, SRR T STd
forfah TaR &1,

1. o Al IETAM SR UMFde A0 ATUGdUZd daR 20

HR. A ioiep, IM0MY, HASHAT dBIHD, ATl

o Al A0 IHT Audio/Video TIR
HIR. 20 AR UG AT AT <t JUTRT B,
o Al AR H& HRATSIAGH O TOR SR, Adta

ol e U

SRR

YHDBIYT TR BN,

o ALY HIETHIGA URMUMS UAT Uraurae

o ALY TIERAM BT 31oTal R B,
UTE@FQTGITUTBTI?%ER@HW Cover Letter TR B,

o UMQUITY THITIATAT AT QYT SHTYR UHHIEHTA 9

TOTAL

20

11

REFERENCES:

2. URTNIS R TRIH, UTHT TATeHTeR, HERTY RN, Hag, 2R%&,

R. YT o 30T SUTISH, IS a9, 30T i, THCRT gTéld, gUuT 1=, o, 03,
3. IR UBIR, FGETRF T¥737 [y UhTRM, Sifaach g, 4as, 2RR¢.

Y. ASD UGG, THY FRI3] HTTETRE HY73] Uhl-ANR qdT Ualfam, 4ag, 003,

W, qTaR WEd (HUT.), FIGETNFE FRIS], Weas- U=, got, drft Simaxht, 3032

&. PAD! AISH, JdW RIS, JolTdT VTS (FUL.), FTFIod FRIST

I JSTYT UhIRI, 03R.

0. TERRITGHR 9. 1., FTTETNB T¥73], HINT fadhT FRMe TRAT, HIegIRR, 033




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

Second Year B. Com.

Semester- 111

Title: Field project

Vertical - 6
Field Project 2 Credits

with effect from
Academic Year 2025-2026




Title: Field Project
Course code:

Sr. No. Heading Particulars
1 Deseription the Course: The Field Project course, introduced under CHM Autonomy in alignment
with the NEP 2020, aims to bridge theoretical knowledge with practica
experience. It provides students with hands-on exposure to real-world
socio-economic contexts through field visits, observation, and analysis irt
both urban and rural settings. By engaging directly with development-
related issues, students enhance their research, problem-solving, and
alytical skills while fostering social responsibility and environmenta
E:vareness. The course ultimately prepares learners for employability and
ctive participation in nation-building.
|
2 Vertical 6 Field Project A
3 Type & Teaching Methods | Field work
|
4 Credit 2 Credits
| 5 ours allotted 30 Hours
:* 6 Marks allotted 50 Marks
Course Objectives:
7 1. To connect theoretical learning with real-world socio-economic contexts through practical
ifield experiences.
*§ 2. To develop analytical, problem-solving, and teamwork skills in addressing contemporary
social issues. '
3. To cultivate an appreciation for research and its role in promoting societal and national
development.
8 earning Outcomes:
tudents will be able to:
O1: Apply classroom knowledge to analyze real-life socio-economic challenges effectively.
02: Demonstrate critical thinking, teamwork, and decision-making skills through field-based activities.
03: Reflect on the relevance of research and experiential learning in contributing to social and national
rOZress.




“~
.y

Guidelines for Field Project

Following are the general guidelines for the conduct of Field Project (Semester IIl & TV)

'ﬂead of the Department (HOD)/ Field Project Co-ordinator

1. To ensure that FP program aligns with departmental and academic objectives as per NEP
Structure within syllabus framework.

D. Appointment of field project incharges from the faculty of the department for group of
Students.

3. To conduct orientation of FP Supervisor and decide the time line of the project.
4. To support the student for Filed Project.

I[FP Supervisor:

1. To give Guidelines for the field project.
2. To monitor student progress and provide guidance.

)\’ruiect (Dissertation) Report:
Students are required to submit a report of the field project at the end of the semester in
following suggested format.

The project should be typed on A4 sheets

Font Size 12, Times New Roman, 1.5 line Spacing

The project report shall have student details with signature of Field Project Incharge and
photographs if any and it should be of minimum of 10 pages.

10

Scheme of Examination and Assessment Pattern
[External Examination: Semester End External - 30 marks
Format of Question Paper

Nature of Evaluation Marks
Field Project Report 30
Total 30

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks
1. | Involvement in Survey of Field Project / 05
2. | Field visit participation & completion 10
3. | Overall Impression 05

Total 20
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Appendix 1
Attendance of the Student: Active Participation

[, the undersigned Ms / Mr. Roll No.  studying inthe

Year of ' Full-time Course is doing my project work under the
cuidance of Dr./Ms./Mr. __, I'wish to state that [
have met my Internal guide on the following dates mentioned below for Project Guidance: -

Sr.No. Date Signature of the Internal Guide

Signature of the Candidate Signature of Field Project
Supervisor

Appendix 11
Name of the Department/College/Institute

Certificate

[ hereby certify that Mr./Ms. Student of studying in
, has completed a project titled in the area of]
specialization for the academic year 2025-2026 to the best of my knowledge

the work of the student is original and the information included in the project is correct.

Field Project Supervisor Head of the Department/Principal

iy

Board of Examination Principéi' & Chief Controller

Board of Examination
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Title: Cocurricular Course - 1

Course Code: CHMCCI6
: Sr.No. Heading Particulars
1 Description the Course: This student-friendly Co-Curricular Course is uniquely designed
to promoie holistic development through active participation in
various college-based activities. Unlike traditional theory-based
subjects, this course emphasizes hands-on involvement and
experiential learning. Students are encouraged to explore their
interests and talents by engaging in cultural. social, literary,

! sports, extension, or club-based events conducted by the college

§ throughout the academic year,

Participation will be recorded and assessed based on
involvement, initiative, team spirit, creativity, and consistency.

The aim is to nurture ¢ssential life skills such as leadership,
communication, collaboration, and responsibility in a

! supportive, informal setting.

5 This non-theory course offers students the opportunities and the
freedom to learn bevond the classroom and grow into well-
rounded individuals, contributing positively to campus life and

- society.

.2 [Vertical 6 Cocurricular Course (Mandatory)

3 Type Non Theory
Teaching Methods Participation, Report Writing, Presentation etc.
4 Credit 2 Credits
3 Hours allotted 30 Hours
6 Marks allotted 50 Marks
) Course Objectives: )
1. To inculcate a spirit of active participation in cultural, social, environmental, and creative
activities.
2. To enhance personal and interpersonal skills through real-life experiences and teamwork.
3. To foster a sense of responsibility, leadership, and community engagement amony students.
4. To develop self-confidence and emotional well-being through creative expression and
¢ collaboration,
| /5. To integrate ¢lassroom learning with experiential learning for holistic growth.
8 Learning Outcomes: By the end of the course, students will be able to:

L.O1: Participate meaningfully in diverse co-curricular activities and reflect on their learning

experiences.

1L.02: Demonstrate improved communication, leadership, and teamwork skills,

LO3: Exhibit increased awareness of social responsibility and civic engagement,

1.04: Build confidence through creative, cultural, and inteliectual expressions.

1.OS: Maintain a portfolio or activity log 10 track participation and personal development.




Syllabus

Unit I - Suggested Areas of Participation in the activities:

¢ Cultural Events: Drama, dance, music, literary events, debates, etc.
Social Outreach: Blood donation, awareness campaigns, cleanliness drives.
Clubs & Societies: Photography, quiz, environment club, shram club, etc.
Sports & Fitness: College tournaments, yoga, marathons, fitness challenges.
Institutional Events: Foundation Day, Annual Day, College Festivals, Intercollegiate
events.

» National Festivals: Independence Day, Republic Day etc.
Unit II - Program Specific Topics

¢  Workshops/Seminars: Report Writing, Personality Development, Soft Skills, Leadership

Talks.

¢ Speak, Show, Shine: Presentation / Poster Presentation / Viva and Learning Experience

Mode of Evaluation:
e Faculty Coordinator: To guide and evaluate student progress.
e Participation Proof: Certificates, photos, attendance records.
o Reflective Journal: Minimum 2-3 pages summarizing experiences, learning, and growth.
e Final Viva/Presentation: 5-minute talk on poster presentation and on overall learning.

10

L

Scheme of Examination and Assessment Pattern
Based on 3 approved Activities
Semester End External - 30 marks

Activity No Nature of Activities Marks
1, Title of Approved Activity - 1 10
3 Title of Approved Activity - 2 10
; 3 Title of Approved Activity - 3 10
| Total 30
Internal Examination: Continuous Evaluation — 20 marks
Assessment / Evaluation Marks
1. | Reflective journal 10
Presentatiory poster presentation/viva 10
Total | 20

Suggested Readings:
¢ How to Win Friends and Influence People

» The 7 Habits of Highly Effective People
e Thinking, Fast and Slow

e Leaders Eat Last

e Talk Like Ted

Name & Signature of the Principal & Chairperson, Academic Council: @/7/

Dr. Manju Lalwani Pathak
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Credit Structure

Program B.Com. (Banking and Insurance (Sem. 1V)

Level | Sem Major Minor OE VSC, AE OJT, Cgm
C, FP, | - &I
)I)/Iandator SEC(VS \éE cep | !
=0 IK cc,rp| M
S
IV|Data-Driven  |Principles of | OE SEC:2, AEC: |FP: 22
Decision Management | (2) Digital 2
Making in 4) Transformation 2)
Banking & Innovations cC
5.0 ,IAnd in Banking
nsurance (4) (2
Cost And Insurance
Accounting (2)
For Banking
And
Insurance:
Principles
And
Practices
(4)
8 4 2 2 4 22




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

Second Year B. Com.
(Banking and
Insurance)

Semester- IV

Title: Data-Driven Decision

Making in Banking & Insurance

Vertical - 1
Major Subject - 4 Credits

with effect from
Academic Year 2025-2026




Title: Data -Driven Decision Making in Banking and Insurance

Course Code: CHMBBIIV1

Sr. No. Heading Particulars
1 Description of the | This course focuses on the application of data analytics,
Course: artificial intelligence, and statistical tools in making
informed and strategic decisions within the banking and
insurance sectors. Students will explore how data is
collected, processed, analyzed, and interpreted to derive
actionable insights for improving customer experience,
enhancing risk management, optimizing operations, and
driving profitability. Through practical exercises,
learners will gain hands-on experience in using data-
driven approaches to solve real-world financial and
insurance challenges.
2 Vertical 1 Major
3 Type and Theory + Practicum
Teaching methods | Lecture / Discussion / Presentation / Case Study
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1:To Understand the role and applications of quantitative methods in
banking and insurance.
CO(A)2:To Apply statistical tools for analyzing financial data and risk
management.
CO(A)3: To Develop skills in probability and hypothesis testing for financial
decision-making.
CO(A)4: To Utilize regression and forecasting models for financial planning and
risk
8 Course Outcomes: On completion of the program:

CO1: Apply quantitative techniques in financial data analysis and decision-

making.

CO2: Use probability and statistical tools to assess financial risks and

uncertainties.

CO3: Perform hypothesis testing and interpret results for business insights.
CO4: Construct regression models for predicting financial and insurance trends.




9 Syllabus
UNIT I: Fundamentals of Quantitative Methods

e Basics of Quantitative Techniques: Role of Quantitative Methods in
Banking and Insurance, Types of Data: Primary & Secondary Data, Cross-
Sectional & Time Series Data.

e Data Collection, Classification, and Presentation (Tables, Graphs, and
Charts), Measures of Central Tendency: Mean, Median, Mode.

e Measures of Dispersion and Correlation: Range, Variance, Standard
Deviation, and Coefficient of Variation, Skewness and Kurtosis,
Correlation Analysis:

e Types and Interpretation (Pearson’s & Spearman’s), Applications of
Correlation in Financial Analysis

UNIT II: Probability and Statistical Distributions

e Probability Concepts and Theorems: Introduction to Probability: Concepts
and Rules, Types of Probability Distributions: Discrete & Continuous,
Conditional Probability

UNIT I11I: Al in Banking and Insurance

e Introduction to Financial Data Analytics

e Al in Digital Banking and Payment Systems

e Al Tools for Banking and Insurance Decision-Making

e Case Studies on Al Adoption in Banks and Insurance Companies

UNIT IV: Regression, Forecasting, and Time Series Analysis

e Regression Analysis and Financial Modelling: Simple and Multiple Linear
Regression, Regression Assumptions and Interpretation of Results,
Application of Regression in Credit Scoring and Risk Analysis

e Time Series Analysis and Forecasting: Introduction to Time Series
Components (Trend, Seasonality, Cyclic, and Irregular), Moving Averages
and Exponential Smoothing, Application of Time Series Analysis in Stock
Markets and Interest Rate Forecasting

10 Scheme of Examination and Assessment Pattern

Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2 hours
Format of Question Paper

Any 4 out of 6
Question Nature of Questions Marks
No

Q1 Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
Q6 Practical/ Theory 15

Total 60




Internal Examination: Continuous Evaluation — 40 Marks

Assessment / Evaluation Marks
1. | Class Test 25
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one
sentence)
2. | Project and presentation / Viva, Problem Solving Exercises 15
Total 40

11

References:
e Statistical Methods - S.G. Gupta (S. Chand & Co.)

e Statistics - Theory, Method & Applications D.S.Sancheti & V. K.

Kapoor.

Business Mathematics & Statistics : B Aggarwal, Ane Book Pvt. Limited

Business Mathematics: A P Verma, Asian Books Pvt. :Limited.

e Fundamentals of Applied Statistics: S G Gupta and V K Kapoor, Sultan

Chand & Co
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Title: Cost Accounting for Banking and Insurance:

Principles and Practices
Course Code: CHMBBIIV?2

Sr. | Heading Particulars
No.
1 Description the course: | This course introduces students to the principles and
Applications of cost accounting with a specific focus on the banking
and insurance sectors. It covers cost classification, cost
Control mechanisms, budgeting, and financial decision making. The
syllabus aligns with industry requirements to equip students with
practical skills in cost management, enhancing their financial
analysis capabilities.
2 Vertical: 01 Major
3 Type: Theory (with Practical Illustrations)
4 Credit: 4 credits
5 Hours Allotted: 60 Hours
6 Marks Allotted: 100 Marks
7 Course Objectives:
CO(A)1:Understand the fundamental concepts of cost accounting and their relevance to
banking and insurance.
CO(A)2:Apply costing techniques to evaluate and control costs in financial institutions.
CO(A)3:Develop and analyze cost sheets and budgets for decision-making.
CO(A)4:Utilize costing methods for cost reduction and financial performance improvement.
CO(A)5:Assess the impact of costing strategies on banking and insurance profitability.
8 Course Outcomes: On completion of the program:

CO1: Develops a strong foundation in cost analysis and financial decision-making.
CO2: Enables students to apply costing techniques to real-world banking and insurance
challenges.

COa3: Equips students with skills required in financial institutions for cost optimization.




Syllabus
Unit 1: Fundamentals of Cost Accounting

e Introduction to Cost Accounting: Definition, Scope, and Importance of Cost
Accounting, Difference between Cost Accounting, Financial Accounting, and
Management Accounting, Cost Concepts and Classification, Costing Methods &
Techniques

e Cost Accounting in Banking and Insurance: Role of Cost Accounting in Banking and
Insurance, Application of Cost Accounting Principles in Service Sector, Specific Cost
Elements in Banking and Insurance

Unit 2: Costing Techniques and Cost Sheet

e Preparation of Cost Sheet: Elements of Cost: Direct and Indirect Costs, Preparation of
Cost Sheet and Statement of Cost, Practical Problems on Cost Sheet

e Costing Techniques: Standard Costing and Variance Analysis, Marginal Costing:
Concept and Application, Cost Control and Cost Reduction in Banking and Insurance
Unit 3: Budgeting and Cost Control

Budgeting Concepts and Techniques: Definition and Objectives of Budgeting, Types of
Budgets (Fixed, Flexible, Cash, and Zero-based), Budgetary Control System

Unit 4: Decision-Making and Financial Performance

e Cost-Volume-Profit Analysis (CVP): Concept and Importance of CVP Analysis,
Break-even Analysis and Profit Planning

e Financial Performance and Costing in Banking & Insurance: Financial Statements
Analysis with Costing Perspective. Activity-Based Costing (ABC) in Banking and
Insurance.




10

Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2 hours
Format of Question Paper

Any 4 out of 6
Question Nature of Questions Marks
No
Q1 Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
Q6 Practical/ Theory 15
60
Total
Internal Examination: Continuous Evaluation — 40 Marks
Assessment / Evaluation Marks
1. | Class Test 25
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one
sentence)
2. | Project and presentation / Viva, Problem Solving 15
Exercises
Total 40

11

Reference Books:

e Athma, Prashanta: Cost and Management Accounting. Mumbai. Himalaya
Publishing House

e Lal, Jawahar: Cost Accounting;3rd Ed. (3rd Ed) New Delhi. Tata Mcgraw Hill
Publishing Company,2007

e M.N Arora, Textbook of Cost and Management Accounting, Vikas Publishing
House,10th Edition

e M. Hanif, Modern Cost and Management Accounting, Tata Mcgraw Hill Education Pvt.
Ltd.
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Title: Principles of Management
Course Code: CHMFMIV3

Sr. Heading Particulars
No.
1  |Description of the [This course introduces key managerial concepts, including planning,
course: organizing, leadership, and control, essential for business success. It is
highly relevant as management principles apply to all industries. The
course is useful for improving decision-making, leadership, and
organizational efficiency. It has practical applications in business
operations, team management, and strategic planning. Students find it
interesting due to its real-world relevance and case studies. It connects
well with finance, marketing, HR, and entrepreneurship. With high
demand in the industry, it opens career opportunities in management roles,
consulting, administration, and leadership positions across sectors.
2 |Vertical: Minor
3 [Type: Theory
4  Credit: 4 credits
5 [Hours Allotted: 60 Hours
6 |Marks Allotted: 100 Marks
7  |Course Obijectives

CO(A)1: To develop an understanding of the fundamental concepts, evolution, and various
approaches to management, including classical, neo-classical, modern, and Indian management
thoughts.

CO(A)2:To analyze the significance of planning, decision-making techniques, and strategic
management tools such as M.B.O and MIS in enhancing organizational effectiveness.
CO(A)3:To examine organizational structures, departmentation, delegation of authority, and the
principles of centralization and decentralization for efficient management.

CO(A)4:To understand the key elements of motivation, communication, leadership, and control
mechanisms, including PERT, CPM, and budgetary control, in ensuring effective decision-
making and organizational efficiency.




Course Outcomes: On completion of the program:

CO1: Students will be able to learn the fundamental concepts, evolution, and various approaches
to management and apply managerial skills in organizational decision- making.

CO2: Students will analyze the significance of planning, decision-making techniques, and
management tools such as M.B.O and MIS to enhance business strategies and operational
efficiency.

COa3: Students will demonstrate an understanding of organizational structures, delegation of
authority, and principles of centralization and decentralization to optimize business processes.

CO4: Students will evaluate motivation, communication, leadership, and control mechanisms,
including PERT, CPM, and budgetary control, to improve managerial effectiveness and
organizational performance.

Syllabus
Unit 1: Introduction To Management

e Management: Concept, Nature, Functions, Managerial Skills, and Competencies.

e Evolution of Management Thoughts: Classical Approach — Scientific Management
(F.W. Taylor’s Contribution), Classical Organization Theory (Henri Fayol’s
Principles), Neo- Classical Approach — Human Relations Approach (Elton Mayo’s
Hawthorne Experiments).

Unit 2: Planning and Decision Making

e Planning: Steps, Importance, Components, and Coordination — Importance.
e M.B.O: Process, Advantages; Management By Exception: Advantages; Management
e Information System: Concept, Components.

e Decision Making: Techniques, Essentials of a Sound Decision-Making Process, Impact
of Technology on Decision Making.

e Al in planning and Decision making

Unit 3: Organizing

e Organizing: Steps, Organization Structures — Features of Line & Staff
Organization, Matrix Organization, Virtual Organization, and Formal vs. Informal
Organization.

e Departmentation: Meaning, Bases; Span of Management: Factors Influencing
Span of Management, Tall and Flat Organization.

e Delegation of Authority: Process, Barriers to Delegation, Principles of Effective
Delegation. Decentralization: Factors Influencing Decentralization, Centralization vs|
Decentralization.




e Benefits of Al in Organizing

Unit 4: Directing And controlling

e Motivation: Concept, Importance, Influencing Factors.
e Communication: Importance, Barriers to Effective Communication.
e Leadership: Concept, Functions, Styles, Qualities of a Good Leader.

e Controlling: Concept, Steps, and Essentials of a Good Control System, Techniques
of Controlling — PERT, CPM, Budgetary Control, and Management Audit.

e Al in Directing and controlling.

10

Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2 hours
Format of Question Paper
Any 4 out of 6

Question Nature of Questions Marks
No

Q1 Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
Q6 Practical/ Theory 15

60

Total

Internal Examination: Continuous Evaluation — 40 Marks

Assessment / Evaluation Marks
1. | Class Test 25
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one
sentence)
2. | Project and presentation / Viva, Problem Solving Exercises 15
Total 40




11

References:

Principles of Management — Harold Koontz & Heinz Weihrich
Principles of Management — P.C. Tripathi & P.N. Reddy
Management — Stephen P. Robbins & Mary Coulter

Principles and Practice of Management — L.M. Prasad




Department of B.Com (Financial Markets):

Sr No Name of the Faculty Designation and College Signature

1. | Dr. Manju Lalwani Principal '
Pathak Smt. Chandibai Himathmal W
Mansukhani College \

2. | Mrs.Vidhi Hassani Assistant Professor, BFM Department -
Smt. Chandibai Himathmal ©5 Y

Mansukhani College
3. | Ms.Naina Bulani Assistant Professor, BFM Department M

Smt. Chandibai Himathmal
Mansukhani College

Name & Signature of the Ad-hoc BoS Chairperson: Dr.Manju Lalwani Pathak W

Name & Signature of the Dean: Dr.Gopichand Shamnani O’N/




HSNC Board’s
0 Smt. Chandibai Himathmal Mansukhani College

(Autonomous)

(Affiliated to the University of Mumbai)
University College Code: 217 | JD Office: T14

Faculty of Interdisciplinary

List of Skill Based Open Electives for Second Year: Semester — IV

Sr. No. | Semester IV Subject
1 | Digital Interface, Web Design And Publishing
2 | 3D Modeling And Character Animation Fundamentals
3 Advance Tools Of Al For Economics And Education - IT
4 English For Leadership and Strategic Communication
5 | Urbanization And Real Estate: Applied Urban Planning, Design And Sustainable Cities
6 Travel Agency And Tour Operators Business
7 Managing Family Wealth Through Family Office-IV
8 Advanced Web Designing &Amp; Portfolio Development
9 Basics Of Nutrition - 4
10 | Reel Strategy And Influencer Management
11 Preforming Art- Dance-4
12 Data Analysis Project Based Approach
13 ‘ Strategic Political Communication, Digital Governance And Al-Driven Public

| Engagement Skills

14 Psychology Of Personal Relationship-I1
15 Digital Society And Social Change
16 1 Mushroom Cultivation Training And Trading Level 4

17 | Pranayama And Yogic Breathing Practices

18 Perfumery Course Level 4
19 Career Launchpad: Communication And Employability Skills

20 Beautician: Strategic Business Planning -IV

21 Current Trends In Fashion Designing: Financial Perspective Level 4
22 Basics Of Accounting-1V
23 | Digital Marketing -1V
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Title: Digital Transformation and

Innovation in Banking and Insurance

Course Code: CHMBBIIV4

Sr. Heading Particulars
No.
1 Description _ _ _ _
the course: The role of Information Technology (IT) in banking and insurance has
revolutionized financial services by enhancing efficiency, security, and
customer experience. This course explores key IT applications, including
digital banking, fintech innovations, cyber security, and data analytics]
Students will gain insights into how technology drives automation, risk
management, and customer service in the banking and insurance sectors.
2 Vertical: SEC
3 Type: Theory and practicum lectures/discussion/case
study
4 Credit: 2 credits
) Hours Allotted: |30 Hours
6 Marks Allotted: |50 Marks
7 Course Objectives:
CO(A)1:To Understand the role of IT in modern banking and insurance
operations.
CO(A)2:To Analyze digital payment systems, online banking, and fin tech
solutions.
CO(A)3: To Explore the impact of Al, block chain, and big data in financial
Services.
CO(A)4: To ldentify cyber security risks and compliance requirements in digital banking and
insurance.
CO(A)5:To Apply IT tools for risk assessment, fraud detection, and customer relationship
management (CRM).
8 Course Outcomes: On completion of the program:

CO1.: Utilize IT tools to enhance banking and insurance services.
CO2. Analyze the impact of fin tech and digital transformation in financial sectors.
COa3. Apply data analytics and Al for risk management and fraud detection.

COd4. Ensure cyber

security and regulatory compliance in digital financial transactions.




9 1: Digital Banking and Fintech Innovations
Unit 1: IT Applications in Banking: Digital banking, Core banking solutions (CBS)
Unit 2: Fin tech and Emerging Technologies in Banking, Role of artificial intelligence (Al) and
machine learning (ML), Block chain and crypto currencies in banking
Case study on digital transformation in public sector banks
2: 1T in Insurance and Cyber security in Financial Services
Unit 1: IT Applications in Insurance: Automation in policy management, Data analytics and risk
assessment in underwriting, Digital claims processing and fraud detection. Case study on use of
IT in digital transformations in banks.
Unit 2: Cyber security and Regulatory Compliance: Cyber security risks in banking and
insurance, Data privacy regulations (GDPR, IT Act, IRDAI guidelines), Role of IT in fraud
prevention and regulatory reporting.
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1 hour
Format of Question Paper
Any 2 out of 3
Question No. Nature of Questions Marks
Q1 Theory 15
Q2 Theory 15
Q3 Short notes 15
Total 30
Internal Examination: Continuous Evaluation — 20 Marks
Sr. No. Assessment / Evaluation Marks
1 Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/
Answer in one sentence)
2 Project and presentation / Viva 10
Total 20
11 References:

e Digital transformation in financial services, Claudio
e Digital insurance, Bernaerdo
¢ Digital journey of banking and insurance, stegmann
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Title: Advanced Business Communication Skills
Course Code:CHMBCOMAECIV

Sr. No. Heading Particulars
1 Description of the Course: | The modern business world demands communication that is
strategic, data-driven, digitally fluent, and culturally intelligent.
With virtual offices, global teams, and technology-integrated
operations, communication skills have evolved beyond traditional
correspondence.
Advanced Business Communication Skills builds on foundational
knowledge and introduces students to executive-level
communication abilities. The course focuses on strategic
communication, digital workplace tools, persuasive writing,
professional etiquette, intercultural communication, and analytical
documentation, preparing learners for real-world corporate
responsibilities.
2 Vertical 5 AEC: Advanced Business Communication Skills
3 Type Theory+ Practicum
(Lecture/ Discussion/ Presentation/ Reading sessions/ Worksheets/
Teaching Methods: etc.)
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To provide advanced understanding of business communication models and
strategies.
CO(A)2: To develop digital and intercultural communication skills essential for global
workplaces.

letters.

CO(A)3: To equip students with professional writing skills for reports, proposals, emails, and

CO(A)4: To enhance presentation, negotiation, and analytical communication abilities.

CO(A)5: To build professionalism, etiquette, and ethical communication judgment.




Course Outcomes: After completing this course, learners will be able to:

CO-1: Implement advanced communication strategies in professional business contexts.
CO-2: Communicate effectively using digital tools and virtual platforms.

CO-3: Draft structured, persuasive, and professional business documents.

CO-4: Demonstrate professional etiquette in meetings, group work, interviews, and corporate
communication.

CO-5: Analyze and solve workplace communication problems through case-based approaches.

Syllabus

UNIT I: Advanced Concepts in Business & Digital Communication (15 Hours)
1. Strategic Business Communication

e Advanced models of corporate communication

o Managerial communication and decision-making
o Communication ethics and governance

e Communication in crisis and conflict situations

2. Workplace Communication Dynamics

o Multigenerational workforce communication

o Communication across hierarchies and cross-functional teams
« Basics of negotiation and conflict resolution

» Professional listening and feedback skills

3. Digital Communication & Virtual Workplace

o Email etiquette in global communication

« Virtual meeting etiquette: scheduling, agendas, minutes

« Writing for digital media: micro-content, announcements, social media tone
4. Intercultural & Global Communication

e Cultural sensitivity in global communication

o Communicating with international clients
o Cross-border etiquette: greetings, tone, time zones




UNIT I1: Professional Business Correspondence & Practical Documentation (15 Hours)

o Business Reports & Practical Documentation

Project summary report

Market survey/product analysis report

Service recovery / apology letter as a customer care executive
Negotiation letter (discount / delivery terms)

A WO DN -

e Proposals, Social Media Writing & Corporate Profiles
1. Proposal for a new campus event
2. Proposal for a small business idea
3. Writing Instagram captions for a brand
4. Preparing a short promotional message for a product

10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hour
Format of Question Paper
All questions are compulsory:
Question No Nature of Questions Marks
Q.1 Short Notes (Attempt any 3 out of 5) - Unit 1 15
OR
Attempt Essay Type question. (1 out of 2) - Unit 1
Q.2 Short Notes (Attempt any 3 out of 5) - Unit 2 15
OR
Attempt Essay Type question. (1 out of 2) - Unit 2
Total 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Written Assignment: The students are required to attempt any 20
one of the following using Al applications: (Eg: Gamma Al,
Beautiful.ai, etc)
e Preparing a short promotional message for a product
e Market Survey Report / A Business Proposal
Total 20
REFERENCES:
11

1 Balan, K. R. Effective Communication. Himalaya Publishing House, 2004.

2 Bovee, Courtland L., and John V. Thill. Business Communication Today. 14th ed., Pearson,
2021.
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Title : &t w197 : SATaGIRE TN
Course Code : CHMAECHINIV

Sr.No.

Heading

Particulars

Description of the Course :

ATHT &7 Saq § T Hgcd L@l 8, ST ST qT9r
FT ATAT — TTAA FT GGG g, T gHILT ATIT AL
AT AqTHF gt g ar Jar 97 fAforse yare agar
g, ITOT &7 I LT 37T 979 €9 T T 7T
SO 7 {ST (1A § Fgl AT THHA Aal gl ahdT
g, THT 99T F HTEAH | g9 U7 A AT M
AR AT HId &, TAATT I H TS § 98 8
8 W97 § 92 g0 8, Saw Aremw & et
TART ATH LI FT Tahd 2, ATITS SFHAT ZHTL
= &t §are® gl 8, o fefoed I o
ATHTRE F FT ATLAAT FT TAW gal &, A
HqTEAAT | 9TOT &7 99 dcd g ST TRt
ST Th &l T ST [ ST HqAT &, AT T
HEd g¥ 9HY, g¥ ATeAH | 2T g, g 9T &7
AT &9 &1 AN A 9 A@eq®: g | 3T
fEar SareaT ¥q< 9¥ TIRT § TS ST <&l 8,
Tehet 1o, GAAT TTATRIENT JIere HITS AT, TSI
& AT BT a9 g, Sttad # wE A W
ST T I gH I ATHT o ferferd Tasq
% FTAT [ FHLAT B1AT g A UH H FrA-3&aqT dgcd
TGt g, FBdT AT9T § SATAEIE YA & g §
TEHT T Tral TEAS H A § T@d gU I
UTSIhH T TS AT AT &, 39 TEar ATIT &0
Al ST 9[F T § TANT FT ATHT<h il T
FATT ST foAT ATHR0T % I8 699 981 ¢, 39 518
q UISThA dairersh

(e anN
ATH [T g o

Vertical :5

AEC

Type :
Teaching Methods :

Theory + Practium
Lecture / Discussion / Presentation /
Self Study, etc.




Credit : 2 Credits (1 Credit = 15 Hours for Theory)

Hours Allotted : 30 Hours

Marks Allotted : 50 Marks

Course Objectives :

1.

2.
3.
4

et 1 TreraraT Zat #1 e 7 ' wwAr |

et it TreramaT 24 o dadree qgcad ¥ i wamT |
=it 1 /3T ATt 7 JT TG FAT |

et 1 FTeeht, ey AT ud AT gl e 1 A TG\ w AT |

Learning Outcomes :

LO1: fa=rtt &y oot fEaT &7 ST 9T g, Ue S&qaT 9Ted g |
LO2: fa=rfdat =1 Trerarer fEat & gaerfees ggcaa it AeeRtr area g |
LO3: faenfaay & 2t — &=17 arfs &7 19 ITeq g1 & |71 9797 & 905,
AT & HT AT gET |
LO4 : 3=t =1 S1<ai, AT TAAT U AU (=gl S 7 9 ST g T |
Syllabus
UNIT I :

1.

f2at TuT — AT 9=

2. ST Bal — §aeT=® dgcad

3. FUHTAT — ¥€ U A

4. 9153 9T — ATHTT =T (F=7 o71fR)

UNIT Il :

1. T — AT TR

2. FAAT — AT T TIRT U e

3. &h ug fauw =g

4, TR <@T — ( AT Ao, STeHRAITcHE Mae, FHamsTas ey )




10.

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination : Semester End External — 30 Marks Time : 1:00 Hours

Format of Question Paper

All Questions are Compulsory

TEATHT ITET S 3
STE] TATHT
T97 1 1 AT Tt H & g &1 99T F Seaw TS 1 15
ot |
q9 2 0 =TT 9T H & Predt &1 weAl F Ieaw AL 2 15
ot |
ERUEED 30
b RIEERLS] Sk
o Al TRrHar & f&dt s, Tt fEt we Saeh wanfeh meed 20

TR I, AR v e ER?\'I"% (Presentation) d&R T

AI Grammar U& Writing Tools 3T ST ek JUMHTEAT, IT65-
e, TFI-THT, e, Fortr-forg o it STaat o1 3T
AT TS AT T fedor s

Al 1 TRt & Teet sameRtor I AT T5%= (Question
Bank), Quiz d9T Interactive 3T+ITH-9 AR AT

Al Writing Tools 3T U ek TTHTISI, STTcHhITeH Te
g eh for w feer g ST 99T Al gRT QO e
I foremeff gr fore T fster 1 qermTerh forsgwor )

Al 1 TETAT © i3 ITsal o 31, yFieeTs, faetiv, sregreett
AT TS AT | ITEAT TR AT

Al Voice Tools 3T 3TANT ek I[&. SR, 1= Td Hiflgsh
AR AT STHATH hTAT TT IR Haielt Feedback STH
T

T 3F 20




11.

¥ U g T -

1. STTH AT — AT AT (@59, Bal arecd 99, T30 |
FTHATIETE & — (T SR, ATRATLAT THTI, TATSETE |

AT TR AT QTHT — FTUT ST sl T, TLTHET Tehrer, oot |
ATHT 3119 TS qTOT o — FHfuaad fgaet, Fsafammes ysHree, arerorET |
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Title: FG DIV - Y (HETSTATIRIT AET)

Course Code: CHMAECMARIV

Sr. No.

Heading

Particulars

Description the Course:

P Q& YR -~ o0 femai Jaifun fadmmeR
(Wholistic Development) HX d. I1 YRUMG  garfor
@ UM WUE eWdl gdq  SnARIRH  (Ability
Enhancement Course) I1 TWHMId HINH PHIRT
TG HTAT JHIAR HIUVATT 3T 318, BT, oy g fagm
1 foemaiaed spargmuren fagmaia o= 9w
JYFH HRAT U 3reaae SifHard HRuarg ST 3T,
TR & g NIRRT WY AU 3[1d, 3rg!
w@a@r&fﬁ@%ﬁwww&nﬁ&nﬁ fagreaf-f fafay
USR] YIS ST TURNAIR URET B Uol, a8
T DI ST HRuaTE! Gt faemeafr Iuasy dee 2o,
BT 7 ITHHET Hedl 328 318, 81 IEY T&Td o
AT DI - R (WETTAEd d@H)’ (JGid ) AT
ITITG ! SRt HRUTTT 3T 3R,

iAo AT TdeTdie AR gHTd JTeH 3Tg.
SHRIAE TUI6 THHBIRN Sied Sidd I 9ied daR
TS 3MTe. fafae AT AT RIS TaR Wd:d @Td (3HTEHC)
IR e+ SHTI0T FTaR AR HIST 9 ¢a-rR! fadid ferfgur, 8t
THGTA U IIgRIId SHIAP SIS el 38, I
SFTEE ST SfeRiieT sargdTs oy %Uﬂﬁ&laﬁ‘*ﬁ
1) dOR &R0, ffedifsaar wfgdicreq, Im™Toe
e nTl%‘c?rg[UT g faseryonere A fafeo, e
TSR AU JATER Aadd™ SNarIqul @
U, TaEdH FiHd THeHeEd 7 STURT g (@R
qU) TR 601, T 161131 IS AT ATERIS
I&RAT SATOT TRIST U 9 Sa=rRy ferdia farfguareh arman
AGT DIV - 3 (HETSTATEI A@=)’ (3P ) T
UG ST faemafas oo giga.

Vertical 5

AEC

Type &

Teaching Methods

Theory + Practicum
Lectures/Discussions/Presentations/Case Studies, etc.

Credit

2 Credits




Hours allotted 30 Hours

Marks allotted 50 Marks

Course Objectives:

CO(A)1: HETSTATARIA T HIRTedTd Wed HSg HiTol,

CO(A)2: HEISTATER UHTAT TR HRUGIST IR U=l aAidl URed e qUl,
CO(A)3: AgHI=T Ugdldid TRa d HETSTATaRId aa- JiHee Irg-He WY H0)
%AM: fafay TrTfore ATeTIesTaR TARa HRUTMTST TaRTd SN g &HdT fasmiRid

Course Outcomes: T¥dd HRIhH RIb R

co1: f[aemafr AeTeTaaiid TG PR WEY JHOI.

CO2: faemaf HeeeaR UHTd TRa- HRUATITS! 3TaRaed e URed gied.

CO3: faemafar FgHi=a ugdidid aka- g HeTeTaTaid aa giHehd Ir-He Wy gied.
CO4: faemained fafdy IS ATSTARIGTaR ARG HRUITIIS! 3TARIS DI T &HdT
faHRId gidia.

Syllabus

UNIT |: HTHTIS HTSHRISTAR ARTS] UTHT  Sa-RRI fordi= aruR ¥+ aa+ (M
—2)

(§o IfFeTeaT 904 TTPT, 991 9)

gg:zg:ﬁhmuﬁndiauﬂma'annﬁﬁﬁ1nunmaﬁshw'aaﬁraﬂvunﬂéTanamnﬁ
T &yar fasRyd gidia a1 =914 RIg@i-1 T1a H¥=- =l

UNIT I1; JTHTOT ATSHHRIGTAR HRTST HTHT § ¢a-INRT fordi=Im amur & aa (M
-R)

1. BYgd, IICHM, TR Fiasid o
2. JHIS TTE (GRS JU), STURT &b Jierid o

(§o MAf3CT=aT ¢4 TIIHT, - )




%:ﬁmwﬁﬁmmmm@mﬁ?mmw
g &HdT faefid gidia a1 T8 Rig@i—t a1 $3 =)

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt all questions.

Question Nature of Questions Marks
No
Q1 Essay type question on Unit 1 10
Q2 Essay type question on Unit 2 10
Q3 MCQs 15 out of 20, 10 MCQs on each module 10
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. . ffoditsamard! daifgdt Yomam, ded sgawimom, a | 20

Uil (Fact Checking Tool) TR &RUT HTfUT
I IR BRI,

« AI T 99 Facebook, Instagram 3for X
(Twitter) oI Ioidd W, Caption, Hashtags
30T Content Calendar TR &R0,

e Al Copywriting Tools d[ d[UR d¥= ST
TS $HY® g Alerd (Targeted) ASTHR TR
BRI,

« Al Q<01 UETAH Social Media Content o HTHT
for=areT, Yreae qurauht Sftr GarRY ferdidia
G YR,

o Al YT YERAM Community Groups 3107
Virtual Discussion Platforms ST3!

OReR, SR Hig | ST Hararedd Aoidx daR

o AlImage Generation 3{TUT Video Tools &
I IHTfSIeh HIETHET3! Creative Campaign
TIR BRI,

o Blog, Wikipedia 31T Social Media Content il
Al-assisted comparative analysis ¥ qUTdt
fSTSTee SRa-ITT S{3Tg B,




Al F1¢H: ChatGPT, Google Gemini, Claude, Perplexity Al
NotebookLM, Canva, CapCut, InVideo, Grammarly,
QuillBot, Whisper, ElevenLabs.

TOTAL 20

11

REFERENCES:

1.

a s

{TRTST SHTHRUT ST Te, fa-raes 718  HiRT SR, FRTel TobT=, o, R03R.
SIS FRIS], (FUT.) beicht HISh d 3, GNIHT TehT=, YOI, 01X,

RIS} YT wIrey AT, (FuT) GdRTS dR, 31Yd Ufsir =, 4e, 0%¢.
HTAEIRD FRISY, . . TERIEGHR, HINT [IhT TRNe TR, HIegTUR, R0%3.
Aayushi International Interdisciplinary Research Journal (ISSN 2349-638X), Peer
Reviewed Journal, www.aiirjournal.com.
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Title: Field Project

Heading Particulars

Description the Course: The Field Project course, introduced under CHM Autonomy in alignment
: with the NEP 2020, aims to bridge theoretical knowledge with practica

perience. It provides students with hands-on exposure to real-world
io-economic contexts through field visits, observation, and analysis in

th urban and rural settings. By engaging directly with development-
lated issues, students enhance their research, problem-solving, and
vtical skills while fostering social responsibility and environmenta
areness. The course ultimately prepares learners for employability and
tive participation in nation-building.

Vertical 6 Field Project .
Type & Teaching Methods | Field work
ICredit 2 Credits
ours allotted 30 Hours
Farks allotted 50 Marks
ourse Objectives:

1. To connect theoretical learning with real-world socio-economic contexts through practical
eld experiences.

. To develop analytical, problem-solving, and teamwork skills in addressing contemporary
ocial issues. '

. To cultivate an appreciation for research and its role in promoting societal and national
velopment.

rning Outcomes:
tudents will be able to:
1: Apply classroom knowledge to analyze real-life socio-economic challenges effectively.
2: Demonstrate critical thinking, teamwork, and decision-making skills through field-based activities.

3: Reflect on the relevance of research and experiential learning in contributing to social and national
rogress.




Guidelines for Field Project

Following are the general guidelines for the conduct of Field Project (Semester I & IV)

[Head of the Department (HOD)/ Field Project Co-ordinator

1. To ensure that FP program aligns with departmental and academic objectives as per NEP
Structure within syllabus framework.

0. Appointment of ficld project incharges from the faculty of the department for group of
Students.

J_Z. To conduct orientation of FP Supervisor and decide the time line of the project.

. To support the student for Filed Project.

. To give Guidelines for the field project.
. To monitor student progress and provide guidance.

Students are required to submit a report of the field project at the end of the semester in
following suggested format.

The project should be typed on A4 sheets

Font Size 12, Times New Roman, 1.5 line Spacing

The project report shall have student details with signature of Field Project Incharge and
photographs if any and it should be of minimum of 10 pages.

10

Scheme of Examination and Assessment Pattern
[External Examination: Semester End External - 30 marks
Format of Question Paper

Nature of Evaluation Marks
Field Project Report 30
Total 30 J

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks
1. | Involvement in Survey of Field Project / 05
2. | Field visit participation & completion 10
3. | Overall Impression 05

Total 20




Appendix I

11
Attendance of the Student: Active Participation

[, the undersigned Ms / Mr. Roll No. ___ studying inthe

Year of ¢ Full-time Course is doing my project work under the
iguidance of Dr./Ms./Mr. __, I'wish to state that [
have met my Internal guide on the following dates mentioned below for Project Guidance: -

Sr.No. Date Signature of the Internal Guide

Signature of the Candidate Signature of Field Project
' Supervisor

Appendix 11
Name of the Department/College/Institute

Certificate

[ hereby certify that Mr./Ms. Student of studying in
. has completed a project titled N in the area of
specialization for the academic year 2025-2026 to the bestof my knowledge
the work of the student is original and the information included in the project is correct,

Field Project Supervisor Head of the Department/Principal

Wy N @
Board of Examination Principal & Chief Controller
Board of Examination
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Title: Cocurricular Course |
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Title: Cocurricular Course - 1

Course Code: CHMCCI6
: Sr.No. Heading Particulars
1 Description the Course: This student-friendly Co-Curricular Course is uniquely designed
to promoie holistic development through active participation in
various college-based activities. Unlike traditional theory-based
subjects, this course emphasizes hands-on involvement and
experiential learning. Students are encouraged to explore their
interests and talents by engaging in cultural. social, literary,

! sports, extension, or club-based events conducted by the college

§ throughout the academic year,

Participation will be recorded and assessed based on
involvement, initiative, team spirit, creativity, and consistency.

The aim is to nurture ¢ssential life skills such as leadership,
communication, collaboration, and responsibility in a

! supportive, informal setting.

5 This non-theory course offers students the opportunities and the
freedom to learn bevond the classroom and grow into well-
rounded individuals, contributing positively to campus life and

- society.

.2 [Vertical 6 Cocurricular Course (Mandatory)

3 Type Non Theory
Teaching Methods Participation, Report Writing, Presentation etc.
4 Credit 2 Credits
3 Hours allotted 30 Hours
6 Marks allotted 50 Marks
) Course Objectives: )
1. To inculcate a spirit of active participation in cultural, social, environmental, and creative
activities.
2. To enhance personal and interpersonal skills through real-life experiences and teamwork.
3. To foster a sense of responsibility, leadership, and community engagement amony students.
4. To develop self-confidence and emotional well-being through creative expression and
¢ collaboration,
| /5. To integrate ¢lassroom learning with experiential learning for holistic growth.
8 Learning Outcomes: By the end of the course, students will be able to:

L.O1: Participate meaningfully in diverse co-curricular activities and reflect on their learning

experiences.

1L.02: Demonstrate improved communication, leadership, and teamwork skills,

LO3: Exhibit increased awareness of social responsibility and civic engagement,

1.04: Build confidence through creative, cultural, and inteliectual expressions.

1.OS: Maintain a portfolio or activity log 10 track participation and personal development.




Syllabus

Unit I - Suggested Areas of Participation in the activities:

¢ Cultural Events: Drama, dance, music, literary events, debates, etc.
Social Outreach: Blood donation, awareness campaigns, cleanliness drives.
Clubs & Societies: Photography, quiz, environment club, shram club, etc.
Sports & Fitness: College tournaments, yoga, marathons, fitness challenges.
Institutional Events: Foundation Day, Annual Day, College Festivals, Intercollegiate
events.

» National Festivals: Independence Day, Republic Day etc.
Unit II - Program Specific Topics

¢  Workshops/Seminars: Report Writing, Personality Development, Soft Skills, Leadership

Talks.

¢ Speak, Show, Shine: Presentation / Poster Presentation / Viva and Learning Experience

Mode of Evaluation:
e Faculty Coordinator: To guide and evaluate student progress.
e Participation Proof: Certificates, photos, attendance records.
o Reflective Journal: Minimum 2-3 pages summarizing experiences, learning, and growth.
e Final Viva/Presentation: 5-minute talk on poster presentation and on overall learning.

10

L

Scheme of Examination and Assessment Pattern
Based on 3 approved Activities
Semester End External - 30 marks

Activity No Nature of Activities Marks
1, Title of Approved Activity - 1 10
3 Title of Approved Activity - 2 10
; 3 Title of Approved Activity - 3 10
| Total 30
Internal Examination: Continuous Evaluation — 20 marks
Assessment / Evaluation Marks
1. | Reflective journal 10
Presentatiory poster presentation/viva 10
Total | 20

Suggested Readings:
¢ How to Win Friends and Influence People

» The 7 Habits of Highly Effective People
e Thinking, Fast and Slow

e Leaders Eat Last

e Talk Like Ted

Name & Signature of the Principal & Chairperson, Academic Council: @/7/

Dr. Manju Lalwani Pathak




Department of B.Com (Banking & Insurance)

Sr No Name of the Faculty Designation and College Signature |
1. | Dr. Reshma Kukreja HOD, Assistant Professor, Smt.Chandibai J u
Himathmal Mansukhani College @, —
2. |Dr. Jaya Gemnani Assistant Professor, ,Smt.Chandibai ' /
Himathmal Mansukhani College il
3. | Ms.Varsha Chugh Assistant Professor, ,Smt.Chandibai
Himathmal Mansukhani College R\ Z

' Aolueo
Name & Signature of the Ad-hoc BoS Chairperson: D‘f QC/ﬂA ma_[uduesa @QL (
/

|

Name & Signature of the Dean: BWYN/‘W»J R ﬂ” b1
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Sem. V Credit Structure

Bachelor of Banking & Insurance (BBI) Programme

R: CU-520 E
Vertical 1 2 3 4 5 6
Level |Semester Major Minor | OE \VSC,SEC| AEC, oJT,| Cum.
Mandatory | Electives vsee) | VEC Fp, | Cr/
(VSEC) | ks CEP,
CC,RP Sem
\% 10 4 4 VSC: 2 FP/ 22
Introduction Project | Fundam Anti-
to Indirect  |Managemen| entals Money CEP:2
Taxation & |t in Banks of Launderi
GST (4) marketi ng
Framework ng (AML)
4 manage (2
ment
International (4)
Banking &
55 Finance (4)
Indian
Knowledge
Systems in
Banking and
Insurance (2)
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Third Year B. Com.
(Banking and Insurance)
Semester- V

Title: Introduction to Indirect Taxation &
GST Framework

Vertical -1
Major - 4 credit

With effect from
Academic Year 2026-2027




Title: Introduction to Indirect Taxation & GST Framework
Course Code: CHMBBIV1

Sr. No. Heading Particulars
1 Description of the This course provides a comprehensive understanding of the
Course: principles, structure, and application of Indirect Taxes in India,
with a primary focus on the Goods and Services Tax (GST). It
covers conceptual foundations, registration procedures, levy and
collection mechanisms, input tax credit, returns, and compliance
requirements. Students will also gain exposure to customs laws
and practical aspects relevant to the banking and insurance
sector.
2 Vertical 1 Major
3 Type and Theory + Practicum
Teaching Lecture/Discussion/Practical sums/Case Study etc.
Method
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A) 1: To understand the fundamental concepts, evolution, and framework of Indirect
Taxes in India.
CO(A) 2:To explain the structure, features, and operational mechanism of the GST system.
CO(A) 3: To interpret and apply GST provisions related to registration, levy, collection,
and Input Tax Credit.
CO(A) 4:To analyze compliance requirements including invoicing, returns,
assessments, and audits.
8 Course Outcomes: On the Completion of the Program:

CO1 : Demonstrate knowledge of key types of indirect taxes and GST architecture.
CO2 : Apply GST rules in practical scenarios including supply, valuation, and ITC.
CO3 : Prepare and interpret GST invoices, returns, payment processes, and

compliance documents.

CO4 : Evaluate the implications of customs duties on international trade transactions.
CO5 : ldentify and resolve basic tax-related issues encountered in banking and

insurance operations.




Syllabus
Unit 1: Basics of Indirect Taxes & Introduction to GST Framework

e Meaning and Characteristics
e Types of Indirect Taxes (Pre-GST)
e Need for Tax Reforms
e Concept and Scope of GST
e Dual GST Model.
e Benefits and Challenges of GST
Unit 2: Levy and Collection of GST
e Supply as the Taxable Event
e Charge of GST
e Composite and Mixed Supplies
e Reverse Charge Mechanism (RCM)
e Role of Artificial Intelligence in GST Compliance
e Al-Based Automation of GST Return Filing

Unit 3: Input Tax Credit (ITC)
e Eligibility and Conditions
e |ITC on Capital Goods & Input Services

e Cross-utilisation of Credits

Unit 4: GST on Banking Operations & Insurance Services
e Taxation of Financial Services
e GST on Service Charges & Fees
e Input Tax Credit for Banks
e Taxation of Life, Health & General Insurance
e Valuation of Insurance Premiums
e Input Tax Credit in Insurance Sector
e Practical Applications & Case
e Al-Powered GST Compliance in the Banking Sector

e Application of Al in Insurance Tax Management




Scheme of Examination and Assessment Pattern
Paper-100 Marks
External Examination: Semester End External:60
marks Time:2 hours Format of Question Paper
Student has to attempt any four questions out of six.

Q1 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q.2 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q.3 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q4 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q.5 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q.6 Answer the following(Theory/Practical 15 Marks

Questions) A,B

Total 60

Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1 Class Test 20
(Short notes/ MCQ’s/ Match the Pairs/ Answer
in one sentence)

2 Project and presentation / Viva 10
3 Quizzes, role play, creative writing 10
Total 40

Reference Books:
e Goods and Services Tax (GST) — Taxmann Publications
e Indirect Tax Law — V.S. Datey
e Indirect Taxes — H.C. Mehrotra & Prof. Agarwal

e GST Manual - R.K. Jain
e Customs Law & GST — ICAI Study Material
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Title: International Banking & Finance

Course Code: CHMBBIV?2

Sr. Heading Particulars

No.

1 Description the course : This course provides an in-depth understanding of the global
banking environment, international financial systems, foreign
exchange markets, international trade financing, and cross-border
regulatory frameworks. It equips students with knowledge of
international banking operations, global financial instruments, and
risk management practices essential for functioning in a globalized
financial world.

2 Vertical : 1 Major

3 Type : Theory with Practical Illustrations

4 Credit: 4 credits

5 | Hours Allotted : 60 Hours

6 Marks Allotted: 100 Marks

7 | Course Objectives:

CO(A) 1:Understand the structure and functioning of the international banking system.
CO(A) 2:Analyze foreign exchange markets and currency movements.
CO(A) 3:Explain the mechanisms of international trade financing and cross-border payment systems.
CO(A) 4:Evaluate the risks and challenges involved in international banking.
CO(A) 5: Understand global regulatory frameworks and compliance requirements.
8 Course Outcomes:

On Completion of the Program:

CO1: Demonstrate knowledge of global banking practices and international financial institutions.
CO2: Apply concepts of foreign exchange and currency management to real-world situations.
COa3: Evaluate trade financing instruments used in international commerce.

CO4: Assess risks in international banking and suggest suitable mitigation strategies.

CO5: Interpret international regulatory norms and compliance standards for banks.




Syllabus

Unit 1: Introduction to International Banking

e Evolution and Growth of International Banking

e Meaning and Scope of International Banking

e Historical Development

e Types of International Banks

e International Banking Services

e International Financial System

e Global Financial Architecture.

e International Financial Institutions (IFIs)

e Global Capital Flows

e Benefits of Al in the International Financial System.

Unit 2: Foreign Exchange & Currency Markets

Foreign Exchange Markets:
e Nature and Structure of Forex Market
e Exchange Rate Determination
e Forex Trading and Participants.
e SWIFT and International Payment Systems.

e Transforming foreign exchange (Forex) and currency markets with Artificial
Intelligence.

e Foreign Exchange Risk Management:

e Types of Forex Risks

e Artificial Intelligence in Foreign Exchange Risk Management
e Hedging Techniques

e Risk Measurement Tools

e Role of Banks in Risk Management

Unit 3: International Trade Financing




e Trade Finance Instruments

e Documentary Credit (LCs)

e Bills of Exchange

e Bank Guarantees

e Factoring & Forfaiting

e Role of Al in International Trade Financing

e Export-Import Procedures and Financing

e Export Finance

e Import Financing
e EXIM Policy
e Role of EXIM Bank & ECGC

Unit 4: International Banking Operations & Regulation

e International Banking Operations

e Al an essential tool for modern banking

e Correspondent Banking

e Cross-Border Banking Services

e Syndicated Lending

e International Investment Banking

e Regulatory Framework and Compliance
e Basel Norms (I, 11, Il & V)
e Anti-Money Laundering (AML) & KYC Norms

e International Banking Regulations

e Challenges in International Banking

e Legal and Ethical Compliance in Artificial Intelligence Systems

14

11

Scheme of Examination and Assessment Pattern
Paper-100 Marks
External Examination: Semester End External:60
marks Time:2 hours Format of Question Paper
Student has to attempt any four questions out of six.

Q.1

Answer the following(Theory/Practical Questions) A,B

15 Marks

Q.2

Answer the following(Theory/Practical Questions) A,B

15 Marks




Q.3 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q4 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q.5 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q.6 Answer the following(Theory/Practical Questions) A,B 15 Marks
Total 60
Internal Examination: Continuous Evaluation - 40 marks
Q.1 Class Test 20
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence)
Q.2 Project and presentation / Viva 10
Q.3 Quizzes, role play, creative writing 10
Total 40

11

Reference Books:

1.

ok wn

International Banking — Dr. Francis Cherunilam

International Financial Management — P.G. Apte
International Finance — Dr. V.A. Avadhani

Foreign Exchange & Risk Management — C. Jeevanandam
International Economics — Paul Krugman & Maurice Obstfeld
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Title: Foundations of Indian Knowledge Systems in Banking and Insurance

Subject Code: CHMBBIV3

Sr. No. Heading Particulars
1 Description of the Course: | This course builds upon students’ foundational understanding of
Indian Knowledge Systems (IKS) learned in Semester I. It focuses
on the application of traditional Indian financial wisdom to
modern banking and insurance. Students will explore indigenous
practices such as hundi systems, risk-sharing communities, ethical
financial governance, and wealth protection principles embedded
in classical texts. The course highlights how these traditional
systems influence, parallel, or differ from today’s contemporary
banking and insurance frameworks.
2 Vertical Major
3 Type and Theory + Practicum
Teaching Lecture/Discussion/Presentation/Research paper etc.
Method
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A) 1: Apply advanced concepts of IKS to modern banking and insurance structures.
CO(A) 2: Examine ancient Indian financial institutions and compare them with current banking
practices.
CO(A) 3:Understand ethical and governance principles described in traditional Indian texts and
their relevance today.
CO(A) 4:Analyze indigenous risk management and insurance-like mechanisms practiced in
ancient India.
8 Course Outcomes:
On Completion of the Program:
COL1: Demonstrate an in-depth understanding of Indian knowledge traditions related to finance
and economic administration
CO2: Evaluate traditional banking instruments and compare them with modern financial services.
CO3: Apply ethical frameworks from IKS to contemporary banking and financial decision-
making.
CO4: Identify and explain indigenous insurance concepts and their application in present-day
insurance systems.




Syllabus
UNIT 1: Indian Knowledge Systems in Banking

Indigenous Banking Concepts and Practices (Advanced)

Evolution of Indigenous Banking

Hundi System: Types and Operations

Indigenous Credit and Lending Ethics
UNIT 2: Transition to Modern Banking.

Financial Governance, Accountability & Economic Administration in IKS

Arthashastra’s Financial Administration.

Ethics of Wealth Management:

e Relevance to Modern Banking Regulation

Unit 3: Indian Knowledge Systems in Insurance

e Indigenous Insurance, Risk Management & Social Security Systems

e Community-Based Risk Sharing: Village collectives, trade guilds (Shrenis), and
community funds used to support members during loss or adversity.

e Maritime and Trade-Related Risk Mitigation: Protection for traders, caravans,
and seafaring missions; early forms of insurance against theft, loss, and natural
calamities.

e Parallels with Modern Insurance Products: Mapping traditional practices to
today’s health, crop, marine, and social insurance schemes.
UNIT 4: Wealth Protection, Security Systems & Ethical Insurance Practices

e Traditional Wealth Preservation Methods

e Moral and Ethical Dimensions of Insurance.

e Family and Community-Based Social Security




10

Scheme of Examination and Assessment Pattern
Paper-50 Marks
External Examination: Semester End
External:30marks Time:1 hour
Format of Question Paper
Student has to attempt any two questions out of three.

11

Q1 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q.2 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q.3 Answer the following(Theory/Practical Questions) A,B 15 Marks
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Q.1 Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence)
Q.2 Project and presentation / Viva 10
TOTAL 20
REFERENCES:

e Kautilya — Arthashastra (translated editions)
e Balasubramaniam, K. — Indian Knowledge Systems
e S. Subramanian — History of Indigenous Banking in India

e S.K. Roy - Indian Insurance Industry: Transition and Prospects
e V.Sundaram — Economic Thought in Ancient India.
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Title: Project Management in Banks

Course Code: CHMBBIV4

Sr. Heading Particulars
No
1 Description the | This course provides an in-depth understanding of project management
course : concepts, tools, and techniques specifically applied to the banking and
financial services sector. Students will learn how banks plan, implement,
monitor, and evaluate various financial, operational, and technological
projects. The course emphasizes practical skills, including project
planning, risk assessment, resource allocation, and the use of modern
project management frameworks to ensure effective execution of
banking projects.
2 Vertical : Major
3 Type : Theory with Practical Illustrations
4 Credit: 4 Credits
5 Hours Allotted : 60 Hours
6 Marks Allotted: | 100 Marks
7 Course Objectives:

CO(A) 1: Understand fundamental concepts and principles of project management in the

banking sector.

CO(A) 2: Analyze the project life cycle and its applications in banking and financial

institutions.

CO(A) 3: Evaluate the role of risk management in the successful execution of banking

projects.

CO(A) 4: Apply project planning, scheduling, and resource management tools to
real-life banking scenarios.
CO(A) 5: Develop the ability to monitor, control, and assess banking projects for
improved decision-making.




Course Outcomes:

On Completion of the Program:
COL1: Demonstrate knowledge of project management processes and methodologies in banks.
CO2: Design project plans tailored to various types of banking and financial projects.
COa3: Identify, assess, and mitigate risks associated with banking operations and technology
projects.
CO4: Use project management tools for cost estimation, scheduling, and quality control.
CO5: Evaluate project performance and apply corrective measures during project execution
in a banking environment.

Syllabus

Unit 1: Fundamentals of Project Management in Banks

e Introduction to Project Management and Life Cycle in Banking Project

e Meaning and Definition of Projects in Banks
e Characteristics of Banking Projects

e Types of Projects in Banks

e Importance of Project Management in Banks
e Role of Al in Project Management in Banking

e Phases of the Project Life Cycle

e Project Identification in Banks

e Benefits of Al in project selection

Unit 2: Project Planning and Design in Banks

e Project Planning Tools, Techniques, Costing and Budgeting

e Work Breakdown Structure

e Gantt Charts and Network Diagrams

e Critical Path Method (CPM) and PERT
e Resource Allocation.

e Al in Project Planning

e Project Planning and Control in Banking, Al-Driven Project Planning and Design in
Modern Banking

e Cost Estimation Methods

e Cost-Benefit Analysis

e Application of Al In Project Cost Planning and Budgeting

e Data-Driven Costing and Budgeting Through Artificial Intelligence




Unit 3: Project Implementation and Risk Management

Execution Framework
Vendor Management
Communication Management

Quality Assurance in Projects with Al application

Unit 4: Monitoring, Evaluation & Closing of Projects in Banks

Project Monitoring, Review, and Closure
Performance Measurement Tools
Progress Reporting

Change Management in Projects

Audit and Compliance Checks

Project Evaluation Techniques with Al

Documentation and Reporting

Project Closure Activities

10

Scheme of Examination and Assessment
Pattern
Paper-100 Marks
External Examination: Semester End
External:60 marks Time:2 hours Format of
Question Paper
Student has to attempt any four questions out of six.

Q.1 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q.2 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q.3 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q4 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q.5 Answer the following(Theory/Practical Questions) A,B 15 Marks
Q.6 Answer the following(Theory/Practical Questions) A,B 15 Marks




Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1 Class Test 20
(Short notes/ MCQ’s/ Match the Pairs/
Answer in one sentence)

2 Project and presentation / Viva 10
3 Quizzes, role play, creative writing 10
Total 40

11

Reference Books:

e Project Management — Harold Kerzner

Project Management: A Systems Approach — David Cleland

Bank Management — Indian Institute of Banking & Finance (I1BF)
Banking and Financial Services — Justin Paul & Padmalatha Suresh

Project Management for Financial Services — Selected RBI Publications &
Report.
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Title: Fundamentals of Marketing Management

Course Code: CHMBFMV5

Sr. Heading Particulars
No
1 Description the India possesses a rich and time-tested financial wisdom rooted in
its ancient texts, traditions, and practices. Concepts of public
course : finance, taxation, trade, ethics, wealth management, risk sharing,
and governance were systematically addressed in classical Indian
literature. This course introduces students to Indian Knowledge
System (IKS) perspectives on finance, linking traditional wisdom
With modern financial thought.
2 Vertical : Minor
3 Type : Theory + Practicum
Lecture/Discussion/Presentation/Case Studies
4 Credit: 4 Credits
5 Hours Allotted : 60 Hours
6 Marks Allotted: 100rks
7 Course Objectives:
CO(A) 1: To understand key marketing concepts, functions, and importance in business.
CO(A) 2: To apply marketing mix strategies to real-world business situations.
CO(A) 3: Demonstrate ethical decision-making in marketing practices.
CO(A) 4: Identify career paths and industry requirements in the marketing field.
8 | Course Outcomes: On Completion of the Program:

CO1: Analyze consumer behavior and factors influencing buying decisions.
CO2: Understand branding, promotion, and communication strategies.
COa3: Interpret market trends and competitive environments

CO4: will be able Prepare for entry-level roles and career opportunities in the marketing

field.




Syllabus

Unit 1: : Introduction to Marketing

e Marketing concept, features, Importance, Functions, Evolution, Strategic v/s
Traditional Marketing

e Marketing Research- Concept, Features, Process, Marketing Information System —
Concept, Components, Data Mining — Concept, Importance

e Consumer Behavior — Concept, Factors Influencing Consumer Behavior, Market
Segmentation — Concept, Benefits, Bases of Market Segmentation, Consumer
Relationship Management — Concept, Techniques, Market Targeting — Concept, Five

e Pattern of Target Market Selection

Unit 2: Marketing Decisions — |

e Marketing Mix — Concept, Product — Product Decision Areas, Product Life Cycle —
Concept, Managing Stages of PLC ,Branding — Concept, Components, Brand Equity —
Concept, Factors Influencing Brand Equity

e Packaging — Concept, Essentials of a Good Packaging, Product Positioning — Concept,
Strategies of Product Positioning, Service Positioning — Importance and Challenges

Unit 3: Marketing Decisions — 11

e Physical Distribution — Concept, Factors Influencing Physical Distribution, Marketing
Channels (Traditional and Contemporary Channels), Supply Chain Management —
Concept, Components of SCM.

e Promotion — Concept, Importance, Elements of Promotion Mix Integrated Marketing
Communication (IMC) — Concept, Scope, Importance

e Sales Management — Concept, Components, Emerging Trends in Selling
Personal Selling — Concept, Process of Personal Selling, Skill sets required for
Effective Selling

Unit 4: Key Marketing Dimensions

e Marketing Ethics — Concept, Unethical Practices in Marketing, General Role of
Consumer Organizations, Competitive Strategies for Market Leader, Market
Challenger, Market Follower and Market Nicher

e Rural Marketing — Concept, Features of Indian Rural Market, Strategies for Effective
Rural Marketing, Digital Marketing — Concept, Trends in Digital Marketing. Green
Marketing — Concept, Importance

e Artificial Intelligence and Future of Marketing- Introduction to Artificial Intelligence
in Marketing, Al-Powered Consumer Insights and Market Research, Al in Customer
Segmentation and Targeting, Al-Based CRM and Personalization, Chatbots, Virtual
Assistants and Conversational Marketing.




e Enterprise Risk Management (ERM)

e Sustainability and ESG Risks

10

Scheme of Examination and Assessment

Pattern

Paper-100 Marks

External Examination: Semester End

External:60 marks Time:2 hours
Format of Question Paper
Student has to attempt any four questions out of six.

Question Nature of Questions Marks
No
Q1 Theory 15
Q2 Theory 15
Q3 Theory 15
Q4 Theory 15
Q5 Theory 15
Q6 Theory 15
TOTAL 60
Note:

15 marks question is subdivided into 8 marks + 7 marks.

Internal Examination: Continuous Evaluation - 40 marks

Assessment / evaluation Marks
1. | Class Test 20
(Short notes/ MCQ’s/ Match the Pairs/ Answer
in one sentence/ Puzzles)
2. | Project /presentation / Viva/ Group 20
Discussion/Role Play/Case study
TOTAL 40




11

Reference Books:

e Marketing Management Kotler P., Keller, Kevin Lane, Pearson Education, New Delhi
(2018)

e Marketing Management, Gupta, C.B. Nair, N, Sultan Chand and Sons, 2016 3.

e Marketing Management, Kant, Ravi, Global Vision Pub. House, 2016 4.

e Marketing Management, Gupta, Prachi, Pearson India Edu. Services Pvt.Ltd, 2018




Department of B.Com (Financial Markets):

Sr No Name of the Faculty Designation and College __Signature
1. | Dr. Manju Lalwani Principal e
Pathak Smt. Chandibai Himathmal W
Mansukhani College
2. | Mrs.Vidhi Hassani Assistant Professor, BFM Department 5
Smt. Chandibai Himathmal - 5//
Mansukhani College @
3. | Ms.Naina Bulani Assistant Professor, BFM Department X
Smt, Chandibai Himathmal w
Mansukhani College

Name & Signature of the Ad-hoc BoS Chairperson: Dr.Manju Lalwani Pathak W

Name & Signature of the Dean: Dr.Gopichand Shamnani O’N/
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Title: Anti Money Laundering
Course code: CHMBBIV6

Sr. No. Heading Particulars
1 Description of the This course provides students with a comprehensive understanding
Course: of Anti-Money Laundering (AML) regulations, practices, and
compliance requirements in India and globally. It covers the
methods used in money laundering, the regulatory framework, risk-
based approaches for banks and financial institutions, and
strategies to prevent and detect illicit financial activities. Students
will gain practical knowledge to support compliance functions in
banking and insurance sectors.
2 Vertical 4 VSC
3 Type and Theory + Practicum
Teaching Lecture/Discussion/Practical sums/Case Study etc.
Method
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A) 1: To understand the concept, stages, and methods of money laundering.
CO(A) 2: To familiarize with the regulatory framework governing AML in India and globally.
CO(A) 3: To analyse the role of banks and financial institutions in preventing money laundering.
CO(A) 4:To understand the legal, ethical, and operational aspects of AML in banking and
insurance
8 Course Outcomes: On Completion of the Program:

CO1: Explain the meaning, objectives, and stages of money laundering.
CO2: Recognize common methods and typologies used by criminals to launder illicit funds through

financial systems.

CO3: Describe national and international AML laws, regulations, and standards, including the role of
Financial Action Task Force.

CO4: Assess the responsibilities of banks, insurance companies, and other financial intermediaries in
preventing money laundering




Syllabus

Unit 1: Fundamentals of Money Laundering

Definition and Concept

Stages of Money Laundering
Methods and Techniques

Impact on Economy and Society
Indian AML Laws

Role of Regulatory Authorities

Unit 2: Role of Al in AML

Role of Al in banking and financial services

Evolution of AML compliance from rule-based systems to Al- driven systems.

Case studies of Al-based fraud prevention systems

AML challenges in cryptocurrencies and virtual assets

Money Laundering Risks in Insurance

Regulatory Guidelines for Insurers

10

External Examination: Semester End External:50 marks Time:1 hours Format of Question Paper

Scheme of Examination and Assessment Pattern

Paper-50 Marks

Student has to attempt any 2 out of 3.

Question No Nature of Questions Marks
Q1 Theory 15
Q2 Theory 15
Q3 Case study / Short notes 15
30
Total

Internal Examination: Continuous Evaluation - 20 marks

Assessment / Evaluation Marks
1 Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/
Answer in one sentence)
2 Project and presentation / Viva, Quizzes, 10

role play, creative writing

Total

20




11

Reference Books:

Gupta, Shailendra — Anti-Money Laundering: Principles, Policies, and Practices
Prevention of Money Laundering Act, 2002 (Bare Act with Amendments)
Financial Action Task Force (FATF) Publications and Reports

RBI Master Circulars on KYC and AML

IRDAI Guidelines on Anti-Money Laundering
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Title: Community Engagement Project (CEP)
Course Code: CHMBBIV7

Sr. No. Heading Particulars
1 Description the Course: The Community Engagement Program is an experiential
learning course designed to connect students with society
through meaningful community service and field-based
activities. The course encourages students to identify social
issues, work collaboratively with community stakeholders, and
contribute towards sustainable development. It promotes civic
responsibility, ethical values, leadership, teamwork, and
problem-solving skills while enabling students to apply
classroom knowledge to real-life community challenges.
2 Vertical 6 Community Engagement Project (CEP)
3 Type Discussion + Report Writing
Teaching Method
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A) 1: Develop a sense of social responsibility, civic consciousness, and community
participation.
CO(A) 2: Understand community needs and contribute to solving local social, environmental, and
economic issues.
CO(A) 3: Enhance leadership, communication, teamwork, and interpersonal skills through field-
based activities.
CO(A) 4: Apply academic knowledge and ethical values in planning and executing community
development initiatives.
8 Course Outcomes: On Completion of the Program:

COL1: Demonstrate active participation in community service and civic engagement activities.
CO2: Identify and analyze community issues and propose practical, sustainable solutions.
COa3: Collaborate effectively with community members and organizations while exhibiting
leadership and teamwork skills.

CO4: Reflect on the social impact of their engagement and demonstrate ethical values,
empathy, and responsible citizenship.




Indicative Topics for CEP

GST Awareness Drive for Small Local Businesses

Financial Literacy Camp for Rural/Urban Poor

Helping Local Vendors Understand GST Invoicing

Survey on Tax Literacy Among Households

Digital Payments Safety Workshop

Assistance to Senior Citizens in Banking Operations
Community Study on Informal Lending Practices

Awareness on Insurance for Low- Income Families

Financial Risk Awareness Drive for Small Traders

EXIM Awareness for Small Exporters/Artisans

SWIFT & International Remittances Support Desk

Field Visit Report: Challenges of Micro-Entrepreneurs
Capacity Building Programme for Women SHGs
Community Camp on Government Financial Schemes

Study of Indigenous Finance Practices in a Local Community
Hundi & Traditional Credit Practices Documentation

Ethical Finance Awareness Based on IKS Principles
Community Workshop on Fraud Detection & Prevention
Assisting Migrant Workers in Opening Bank Accounts
Insurance Claim Assistance Camp

Survey on GST Compliance Challenges Among Startups
Study of International Money Transfers in Migrant Communities
Creating a Community Disaster Preparedness Financial Kit
Workshop on Wealth Protection & Household Financial Planning
Setting Up a Financial Help Desk in a Community Centre

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
30 hrs (Field Work+ Survey) + 15hrs (Discussion + Report Writing): Total - 45 hrs.

Question No Questions Marks
Q1 Obijectives, Literature Review , Methodology, Data 20
Analysis, Conclusion and Recommendations
Q2 Overall Project Report Structure and Style 05
Q3 Presentation Skills & Communication 15
Total 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
1. | Attendance, Community interactions completion and 10
interaction with Supervisor
2. | Overall Report quality 10
Total 20




Department of B.Com (Banking & Insurance)

SrNo Name of the Faculty Designation and College Signature |
1. | Dr. Reshma Kukreja HOD, Assistant Professor, Smt.Chandibai U o
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2. | Dr. Jaya Gemnani Assistant Professor, ,Smt.Chandibai ; /
Himathmal Mansukhani College X
3. | Ms.Varsha Chugh Assistant Professor, ,Smt.Chandibai 4,
Himathmal Mansukhani College Q\ 2
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Sem. VI Credit Structure

R: CU-520 E

Vertical

4

Level
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Title: Central Banking and Monetary Management
Course Code: CHMBBIVII

Sr. No. Heading Particulars
1 Description of the Course: | This course provides an in-depth understanding of central banking,
its role in the financial system, monetary policy, and regulation of
banking institutions. Students will explore the functions of central
banks, the tools used to manage liquidity and credit, and the impact
of central bank policies on the economy.
2 Vertical 01 (Major)
3 Type and Theory + Practicum
Teaching Lecture/Discussion/Presentation/Research paper etc.
Method
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Obijectives:
To understand the role and functions of central banks in the economy.
1. Analyze the instruments and techniques used by central banks to control money supply
and credit.
2. Examine the relationship between central banking, monetary policy, and financial
stability.
3. Assess the regulatory and supervisory responsibilities of central banks over
commercial banks.
8 Course Outcomes: On Completion of the Program:

CO1: Explain the structure,

CO2: Identify and apply the tools of monetary policy and credit control.
CO3: Analyze the impact of central bank policies on the financial system and economy.

CO4: Demonstrate knowledge of regulatory frameworks and supervision of banks.

functions, and objectives of central banks.




Syllabus

Unit 1: Introduction to Central Banking
Evolution and Functions of Central Banks
Origin of Central Banking

Primary Functions & Secondary Functions
Central Bank Independence

Structure and Organization of Central Banks
Organizational Hierarchy

Role of Central Bank Governor
Relationship with Government
International Comparisons

Unit 2: Monetary Policy and Instruments
Obijectives of Monetary Policy

Primary Goals

Secondary Goals

Types of Monetary Policy

Policy Formulation

Instruments of Monetary Policy

Quantitative Tools and Qualitative/Selective Tools
Open Market Operations

Monetary Policy Committee.

Unit 3: Regulation and Supervision of Banks
Regulatory Functions of Central Bank
Licensing of Banks: Prudential Norms
Control of Non-Banking Financial Companies
Compliance and Reporting.

Supervision of Commercial Banks
On-site Inspection & Off-site Surveillance
Financial Stability Role

Unit 4: Contemporary Issues in Central Banking

Central Banking and Financial Stability

Crisis Management

Inflation Targeting

Liquidity Management

Globalization Impact

Technological and Emerging Trends

Digital Currency and Central Bank Digital Currency (CBDC)
Fintech and Payment Systems

Sustainable Finance & Future Challenges




Scheme of Examination and Assessment Pattern
Paper-100 Marks
External Examination: Semester End External: 60 marks
Time:2 hours Format of Question Paper
Student has to attempt any four questions out of six

Q.1 Answer the following(Theory/Practical Questions) 15 Marks
Q.2 ﬁ’nBswer the following(Theory/Practical Questions) 15 Marks
Q.3 :Q"ISBWQI‘ the following(Theory/Practical Questions) 15 Marks
Q4 ﬁ’nBswer the following(Theory/Practical Questions) 15 Marks
Q5 ﬁ’nBswer the following(Theory/Practical Questions) 15 Marks
Q.6 :;;ster the following(Theory/Practical Questions) 15 Marks

= Total 60 Marks

Note: 15 marks question is subdivided into 8+7 marks

Internal Examination: Continuous Evaluation-40 marks
Assessment / Evaluation Marks
1 Class Test 20
(Short notes/ MCQ’s/ Match the Pairs/
Answer in one sentence)
2 Project and presentation / Viva, Quizzes, 20
role play, creative writing

Total 40

Reference Books:

1. Reserve Bank of India — Functions and Working of RBI

2. Frederic S. Mishkin — The Economics of Money, Banking and Financial Markets
3. R. R. Paul — Central Banking and Monetary Policy in India

4. L. C. Gupta— Monetary Economics

5. K. P. M. Sundaram — Banking Theory and Practice
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Title: Financial Performance Analysis and Reporting

Course Code: CHMBBIVI2

Sr. No. Heading Particulars
1 Description of the This course introduces students to the concepts, techniques, and
Course: applications of financial statement analysis and reporting. It covers the
preparation, interpretation, and evaluation of financial statements to
aid decision-making by investors, managers, and other stakeholders.
Students will learn tools for ratio analysis, cash flow analysis, and
Performance evaluation in the banking and insurance sectors.
2 Vertical 1 Major
3 Type and Theory + Practicum
Teaching Lecture/Discussion/Practical sums/Case Study etc.
Method
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
1. Tounderstand the structure and components of financial statements.
2. To develop skills to analyze financial statements using various tools and techniques.
3. To evaluate the financial performance and position of businesses.
4. To interpret financial information for decision-making in banking and insurance sectors.
8 Course Outcomes: On Completion of the Program:
CO1: Understand the principles and framework of financial reporting and their significance
in business decision-making.
CO2: Develop analytical and critical thinking skills for financial decision-making in
banking, insurance, and corporate sectors.
CO3: Apply financial reporting and analysis techniques in real-world business situations to
support strategic planning and risk assessment.
CO4: Use comparative and trend analysis methods for evaluating business performance over
different periods.
9 Syllabus

UNIT 1: Overview of Financial Statements & Accounting Standards and Framework

e Meaning and Purpose

Components of Financial Statements
Users of Financial

Concept of Accounting Standards
Framework for Financial Reporting
Objectives of Financial Reporting:

Case Studies

UNIT 2: Ratio Analysis
e Liquidity Ratios
e Profitability Ratios
e Solvency Ratios




.UNIT

Efficiency Ratios
Al tools for ratio analysis and performance evaluation

UNIT 3 : Trend and Comparative Analysis

Horizontal Analysis
Vertical Analysis
Index Numbers
Practical Applications

Al applications in banks, insurance companies, and financial institutions

4: Cash Flow Statement Analysis
Objectives of Cash Flow Analysis.
Preparation of Cash Flow Statements
Direct vs Indirect Methods
Interpretation

Unit 5: Working Capital Analysis

Concept of Working Capital.
Current Assets Management
Current Liabilities Management
Efficiency Evaluation

10

Scheme of Examination and Assessment Pattern
Paper-100 Marks
External Examination: Semester End
External:60 marks Time:2 hours Format of
Question Paper

Student has to attempt any four questions out of six.

Q.1

Answer the following(Theory/Practical
Questions) A,B

15 Marks

Q.2

Answer the following(Theory/Practical
Questions) A,B

15 Marks

Q3

Answer the following(Theory/Practical
Questions) A,B

15 Marks

Q4

Answer the following(Theory/Practical
Questions) A,B

15 Marks

Q5

Answer the following(Theory/Practical
Questions) A,B

15 Marks

Q6

Answer the following(Theory/Practical
Questions) A,B

15 Marks

Total

60

Note: 15 marks question is subdivided into 8+7 marks




Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1 Class Test 20
(Short notes/ MCQ’s/ Match the Pairs/ Answer
in one sentence)

2 Project and presentation / Viva, Quizzes, role 20
play, creative writing
Total 40

Reference Books:
1. M.Y. Khan & P.K. Jain — Financial Management
2. R. Narayanswamy — Financial Accounting: A Managerial Perspective
3. Ashok Sehgal & Deepak Sehgal — Financial Statement Analysis
4. Paresh Shah — Financial Reporting and Analysis Tulsian & Tulsian — Financial Accounting
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Title: Behavioral Finance
Course Code: CHMBBIVI3

Sr. No. Heading Particulars

1 Description of the Course: [This course introduces students to the principles of behavioral finance,
exploring how psychological factors, cognitive biases, and emotions
influence financial decision-making. It emphasizes understanding
investor behavior, market anomalies, and risk perception, bridging the gap
between traditional finance theories and real-world financial decision-
making. Students will learn how to apply behavioral insights to banking,
Investment, and insurance contexts.

2 Vertical 01 (major)

3 Type and Theory + Practicum
Teaching Lecture/Discussion/Practical sums/Case Study etc.
Method

4 Credit 2 Credits

5 Hours allotted 30 Hours

6 Marks allotted 50 Marks

7 Course Obijectives:

CO(A) 1:Understand the foundations of behavioral finance and its difference from
traditional finance.

CO(A) 2:1dentify cognitive biases and psychological factors affecting individual

and institutional investors.

CO(A) 3:Analyze investor decision-making under risk and uncertainty.

CO(A) 4:Evaluate the impact of behavioral factors on financial markets, pricing, and
investment strategies.

CO(A) 5:Apply behavioral insights to improve financial planning, risk management, and
advisory services in banking and insurance.

8 Course Outcomes: On Completion of the Program:
COL1: Explain the key concepts and theories of behavioral finance.

CO2: Recognize biases, heuristics, and emotional influences in financial decision-making
CO3: Analyze market anomalies and investor behavior using behavioral finance tools.

CO4: Apply behavioral finance principles to investment, portfolio management, and insurance
decision-making.

CO5: Develop strategies to mitigate behavioral biases and enhance financial decision- making.




Syllabus
Unit 1: Foundations of Behavioral Finance

e Introduction to Behavioral Finance
Definition and Scope

Importance in Banking and Insurance
Historical Evolution

Limitations of Traditional Finance Models
Psychological Factors and Investor Behavior

Spending

Unit 2: Applications of Behavioral Finance

e Behavioral Insights in Financial Markets
Market Anomalies
Investor Sentiment Analysis
Behavioral Biases in Portfolio Management
Behavioral Finance in Banking Products
Mitigating Biases and Behavioral Risk Management

Cognitive Biases, Emotional Influences and Behavioral Patterns in Savings and

10

Scheme of Examination and Assessment Pattern
Paper-50 Marks

Time: 1 hours Format of Question Paper

External Examination: Semester End External: 30 marks

Q.1 Theory/Practical (Any 2 out of 3) 15 Marks
Q.2 Theory/Practical (Any 2 out of 3) 15 Marks
Total 30 Marks
Internal Examination: Continuous Evaluation- 20 marks
Assessment/Evaluation Marks
1 Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one
sentence)
2 Project and presentation / Viva, Quizzes, role play, 10
creative writing
Total 20




11

REFERENCES:

Reference Books:

Hersh Shefrin — Behavioral Corporate Finance

Richard H. Thaler — Misbehaving: The Making of Behavioral Economics
Meir Statman — Behavioral Finance: The Second Generation

Kumar, B.R. — Behavioral Finance and Investment Strategies

Nofsinger, John — The Psychology of Investing

gk
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Title: Rural Insurance and Micro Credit

Course Code: CHMBBIVI14

Sr.  |Heading Particulars

No.

1 Description the course: [This course provides a comprehensive understanding of the role of
insurance and micro credit in rural development. It focuses on rural
insurance markets, financial inclusion, microfinance institutions,
credit delivery systems, and government-supported schemes. The
course equips students with the knowledge to evaluate rural
financial products, understand risks in rural environments, and
design sustainable micro credit and insurance solutions for under
banked communities.

2 Vertical: 01 Major

3 Type: Theory with Practical Illustrations

4 Credit: 4 credits

5 Hours Allotted: 60 Hours

6 Marks Allotted: 100 Marks

7 Course Objectives:

CO1: Understand the fundamentals and need for rural insurance and micro credit.
CO2: Analyze the structure and functioning of rural financial markets.

CO3: Understand risk assessment and product design for rural insurance.

CO4: Evaluate micro credit delivery systems and the role of microfinance institutions.
CO5: Examine government initiatives and regulatory frameworks supporting rural
finance.

8 Course Outcomes: On Completion of the Program:

Upon successful completion of the course, students will be able to:
COL1: Explain key concepts, principles, and challenges of rural insurance and micro

credit.

CO2: Assess rural financial needs and recommend suitable credit and insurance products.
CO03: Analyze the functioning of MFIs, SHGs, and banks in providing micro credit.

CO4: Apply knowledge of rural risk management in designing insurance solutions.

CO5: Evaluate government policies and initiatives promoting rural development and financial

inclusion.




Syllabus

Unit 1: Introduction to Rural Insurance and Rural Finance

Overview of Rural Insurance and financial markets
Meaning and Need for Rural Insurance
Characteristics of Rural Insurance Markets

Types of Rural Insurance Products

Challenges in Rural Insurance Delivery

Structure of Rural Financial Markets

Role of NABARD

Unit 2: Rural Insurance Types, Operations and Products

Agricultural and Livestock Insurance

Crop Insurance Schemes

Claim Procedures and Settlement Issues

Al-Powered: Underwriting and Claims Management in Agricultural Insurance
Micro Life Insurance

Micro Health and Accident Insurance

Designing Micro Insurance Products

Transforming Micro Insurance Through Acrtificial Intelligence

Unit 3: Micro Credit Insurance

Meaning and Importance of Micro Credit

Principles of Micro Lending

Expanding Access to Micro Credit Through Al

Machine Learning Applications in Microfinance Institutions

Unit 4: Rural Credit Systems, Government Schemes & Risk Management

SHG-Bank Linkage Programme

Liability Groups (JLGS)

Kisan Credit Card (KCC) Role of Cooperative Banks and RRBs

Role of Al in Rural Credit Delivery

Government Rural Development Schemes

Credit Risk in Rural Lending

Risk Mitigation Techniques Technology in Rural Finance

Smart Rural Finance: Al and Government Financial Inclusion Initiatives
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Scheme of Examination and Assessment Pattern
Paper-100 Marks

External Examination: Semester End External:60

marks Time:2 hours Format of Question Paper

Student has to attempt any four questions out of

SiX.

Q1 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q.2 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q.3 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q4 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q5 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Q.6 Answer the following(Theory/Practical 15 Marks
Questions) A,B

Total 60

Note: 15 marks question is subdivided into 8+7 marks

Internal Examination: Continuous Evaluation - 40 marks

play, creative writing

Assessment / Evaluation Marks
1 Class Test 20
(Short notes/ MCQ’s/ Match the Pairs/
Answer in one sentence)
2 Project and presentation / Viva, Quizzes, role 20

Total

40
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Reference Books:

1. Rural Banking and Micro Finance — Karmakar K. G.

2. Microfinance: Principles and Practice — Joanna Ledgerwood
3. Rural Insurance and Financial Inclusion — 11BF Publications
4. Micro Credit and Rural Development — NABARD & RBI

5. Publications Rural Banking and Agricultural Finance — M. L.
Tandon
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Title: Principles of Human Resource Management
Course Code: CHMBFMVI

Sr. No. Heading Particulars
1 Description of the Introduction, relevance, Usefulness, Application, interest,
Course: connection with other courses, demand in the industry, job
prospects etc. Human resources are the most important asset of
any organization. HRM treats employees as valuable assets and
aims to develop their skills, motivation, and productivity. It
improves both employee efficiency and organizational
performance. It deals with human behavior at the workplace.
HRM is closely connected with Management, Sociology,
Industrial Relations and Psychology
2 Vertical 04 minor
3 Type and Theory + Practicum
Teaching Lecture/Discussion/Practical sums/Case Study etc.
Method
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Obijectives:
1. To enable learners to understand the concept relevance and scope of Human Resource
Management
2. To enable the learners about latest development of HRM
3. To enable the learners to understand the emerging issues in HRM.
8 Learning Outcomes: On Completion of the Program:

CO1: It is expected of the learners to develop holistic insights in human relations.
CO2: Learners are expected to develop the skills of leadership.
COa3: Learner will Prepare for entry-level and managerial roles in the HR field.




Syllabus
Unit 1: Human Resource Management
e Human Resource Management
e Human Resource Planning
e Recruitment

Strategic Analysis Tools

e SWOT Analysis
PESTEL Analysis
Porter’s Five Forces
BCG Matrix

Unit 2: Human Resource Development (HRD)
e Human Resource Development
e Performance Appraisal
e Career Planning

Unit 3: Human Relations
e Human Relations
e Employee Morale
e Employee Grievance

Unit 4 Recent Trends in Human Resource Management

HR in Changing Environment

Trends in Human Resource Management
Challenges in Human Resource Management
Artificial Intelligence in Human Resource Management
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Scheme of Examination and Assessment Pattern
Paper-60 Marks
External Examination: Semester End External:30
marks Time:2 hours Format of Question Paper
Student has to attempt any four questions out of six.

Q.1 Answer the following(Theory/Practical Questions) 15 Marks
Q.2 ﬁ’nBswer the following(Theory/Practical Questions) 15 Marks
Q.3 AA;"ISBWQI‘ the following(Theory/Practical Questions) 15 Marks
Q4 ﬁ’nBswer the following(Theory/Practical Questions) 15 Marks
Q5 :Q"ISBWQI‘ the following(Theory/Practical Questions) 15 Marks
Q.6 :;;ster the following(Theory/Practical Questions) 15 Marks

= Total 60 Marks

Note: 15 marks question is subdivided into 8 marks + 7 marks

Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1 Class Test 20
(Short notes/ MCQ’s/ Match the Pairs/ Answer
in one sentence)

2 Project and presentation / Viva, Quizzes, role play, 20
creative writing
Total 40
11 REFERENCES:

Reference Books:
e Human Resource Management in Organisations Robinson, lzabela, Viva Books
Pvt. Limited, 2017 2.
e Human Resource Management, Khanka, S. S., S. Chand & Co. Pvt. Ltd, 2016 3.
e International Human Resource Management, Tarique, lbraiz,, Ruthedge
publication 2021 Avadhani V. A. — Investment and Securities Market in India,
Himalaya Publishing House
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Title: Guidelines for On-Job Training (OJT)
Course Code: CHMBBIVI6

Sr. No.

Heading Particulars

1 Description the Course: The On-the-Job Training (OJT) course provides students with
practical industry exposure by placing them in organizations
where they can apply classroom knowledge in real-world
business environments. The training enables students to gain
hands-on experience, develop professional competencies,
understand workplace ethics, and enhance employability skills.
Through structured learning, mentoring, and reflective
reporting, students bridge the gap between academic learning
and industry expectations.

2 Vertical 6 oJT

3 Type OJT Guidance

Teaching Method

4 Credit 4 Credits

5 Hours allotted 120 OJT Hours

6 Marks allotted 100 Marks

7 Course Objectives:

1. Gain practical exposure to professional work environments and organizational practices.

2. Apply theoretical concepts learned in the classroom to real-world business and financial
situations.

3. Develop professional competencies such as communication, teamwork, problem-solving, and
time management.

4. Understand workplace ethics, corporate culture, and professional responsibilities while
enhancing career readiness.

8 Course Outcomes: On Completion of the Program:

CO1: Apply academic knowledge and technical skills effectively in a professional work
environment.

CO2: Demonstrate professional behavior, workplace ethics, communication skills, and
teamwork while performing assigned responsibilities.

CO3: Analyze workplace challenges and recommend practical solutions using appropriate
business and financial concepts.

CO4: Evaluate their learning experience through reflective reports, presentations, and
feedback, demonstrating enhanced employability and career preparedness.
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Guidelines for On-Job Training (OJT)
INDEX

. Introduction

. Objectives

. Outcomes

. Types of OJTs

. Indicative list of areas for OJT
. Credit Structure

. Institutional Structure

. Roles and Responsibilities

. Assessment and Evaluation

. OJT Report

. Documentation

. Student Welfare and Workplace Safety

. General Guidelines

. Appendix I: Student Undertaking for OJT

. Appendix II: Outreach Letter to Organisation

. Appendix I11: Resume Template

. Appendix 1V: Relieving Letter

. Appendix V: Student Attendance Sheet

. Appendix VI: Student Feedback on OJT

. Appendix VII: Supervisor Evaluation of Intern

. Appendix VIII: Consolidated Mark sheet for On-Job Training
. Appendix 1X: Proforma for OJT Completion Certificate
. Appendix X: Format for OJT Report

. OJT Guidelines Draft Committee

Guidelines for Students:
Complete the required 120 hours of OJT.
Obtain approval for a self-acquired OJT from the Department.
Follow the rules and work culture of the host organisation.
Maintain an OJT logbook/attendance record.
Prepare and submit an OJT report after completion.
Participate in presentation or viva-voce evaluation.
Adhere to professional conduct and institutional guidelines.
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Scheme of Assessment and Evaluation Pattern
The OJT course shall be evaluated out of 100 marks

Components Marks
Internal Assessment (Report + Presentation/Viva) 60
External Evaluation (Industry Supervisor) 40

Format of OJT Report

Title Page should include:

e Full Name
uID
Class
Academic Year
Duration of OJT (Start date- End date)
Name of Organisation/Company
Location of Work
Designation and Role
Date of Submission:

The following is a suggested outline. However, the students are advised to consult their
respective OJT Mentors.
e Introduction
Company Overview
Training Objectives
Description of tasks and responsibilities
Skills Developed & Key Learning Outcomes
Value addition/s to domain knowledge, professional capacities, and personal growth
Challenges Faced
Lessons Learned
Conclusion
Appendices (such as Geo-tagged photos, )
References
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