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CIRCULAR

The immediate attention of all concerned is invited to this Office Circular No. CHM (A) AC
11/2026 dated 19 June, 2026 regarding Choice Based and Credit Based Syllabus (CBCS),
of Smt. CHM College (Autonomous), under the guidelines of University of Mumbai, as per
Academic Framework of NEP 2020, for all subjects of T.Y.B.Com in Financial Management
SEM-V and SEM-VI.

This is in continuation with curriculum approved by Academic Council for all the subjects
of F.Y.B.Com in Financial Management (SEM-I), S.Y.B.Com in Financial Management
(SEM-III) and F.Y.B.Com in Financial Management (SEM-II) & S.Y.B.Com in Financial
Management (SEM —IV) vide Circular Reference Numbers CHM (A) AC/C/01/2025 dated
18th June, 2025, CHM (A) AC/C/01A/2025 dated 21st July 2025 and CHM (A)
AC/C/02/2025 dated 20th November, 2025 respectively.

It is hereby communicated that the recommendations of the curriculum designed by the Ad-
hoc Board of studies in Financial Management coordinated by the Dean, Faculty of
Commerce in the meeting of Academic Council held on 20% June, 2026 have been approved.

In accordance, therewith, the syllabus as per the CBCS, has been brought into force with
effect from the Academic Year 2026-27 for T.Y.B.Com in Financial Management, in
continuation with syllabus of F.Y.B.Com in Financial Management and S.Y.B.Com in
Financial Management of 2025-2026 (updated), and accordingly the same is attached for
reference and is available on the College’s website www.chmcollege.in

Ulhasnagar — 421003
27" June 2026

Dr. Manju Lalwani Pathak
Principal & Chairperson, Academic Council

Copy forwarded for information to:

The Office of Chairperson, Academic Council
The Dean, Faculty of Commerce

The Chairperson, Ad-hoc Board of Studies
The Controller of Examination

The Registrar

S e T b s
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HSNC Board’s
Smt. Chandibai Himathmal Mansukhani College, Ulhasnagar

(Autonomous)
Affiliated to the University of Mumbai

Bachelor of Commerce

(Financial Management)
(Self-Financing Course)

Semester — 1

Choice Based and Credit Based syllabus
as per NEP 2020 with effect from the
Academic Year 2025-2026




PREAMBLE

The Bachelor of Commerce in Financial Management (BFMG) program
under the University of Mumbai’s Choice Based Credit and Grading
System is designed to build strong foundations in finance, accounting,
personal financial planning, and investment management. Combining
theory with practical application, it equips students with analytical,
problem-solving, and financial modelling skills essential for careers in
banking, insurance, consultancy, and corporate finance. Emphasizing
ethical awareness, leadership, and soft skills, the curriculum fosters well-
rounded professionals prepared for industry roles, competitive exams, or
further studies, contributing effectively to organizational growth and the
evolving global economy.

PROGRAMME OUTCOMES (POs)

PO1 — Disciplinary Knowledge: Demonstrate comprehensive knowledge
and coherent understanding of Financial Management, Corporate Finance,
Financial Markets, Banking, Insurance, Taxation, Risk Management,
FinTech, and related business disciplines within a multidisciplinary context.

PO2 — Practical and Procedural Knowledge: Acquire practical, professional,
and procedural knowledge required for financial analysis, investment
planning, taxation, banking operations, financial reporting, compliance
management, and related financial services, including competencies
required for self-employment and entrepreneurship.

PO3 — Disciplinary Skills: Develop specialized skills in financial planning,
investment analysis, portfolio management, taxation, financial modelling,
risk assessment, and financial decision-making applicable across
professional and organisational settings.

PO4 — Application and Extrapolation: Apply theoretical and conceptual
knowledge of finance to real-life business situations and emerging financial
challenges at local, national, and global levels.

POS — Complex Problem Solving: Apply financial knowledge and analytical
techniques to identify, evaluate, and solve complex financial and business
problems involving investment, taxation, risk management, corporate
finance, and financial planning.




PO6 — Critical Thinking: Critically analyse financial information, market
trends, regulatory developments, and business situations to make informed
and evidence-based decisions.

PO7 — Creativity: Demonstrate innovation and creativity in developing
financial strategies, investment solutions, entrepreneurial initiatives, and
sustainable business practices.

PO8 — Communication Skills: Communicate financial and business
information effectively through written reports, presentations, financial
documentation, and professional interactions with diverse stakeholders.

PQO9Y — Research-related Skills: Formulate research questions, undertake
financial and business research, and apply appropriate research
methodologies, statistical tools, and data analysis techniques to generate
meaningful insights.

PO10 — Coordinating / Collaborating with Others: Work effectively in
Multidisciplinary and multicultural teams by demonstrating cooperation,
Coordination, professionalism, and interpersonal effectiveness.

PO11 - Leadership Readiness / Qualities: Demonstrate leadership,
initiative, accountability, and decision-making abilities while managing
financial projects, professional assignments, and community-based
activities.

PO12 - Digital and Technological Skills (Digital Literacy): Utilize digital
technologies, financial software, spreadsheets, FinTech applications, Al-
enabled tools, and information systems for financial analysis, reporting,
compliance, and decision-making.




Programme Structure

SEMESTER 1
Level | Sem Major Minor OE VSC, SEC AEC, VEC, CC Cum.
(VSEC) IKS Cr./Sem.
4.5 I 2+2+2 Not 2+2 2+2 2+2+2 2 22
Financial Accounting 1. (2) applicable. Business
Economics | Financial Communication | Cocurricular
Financial Accounting Il (2) for Management Skills (2) Course — 1 (2)
professional | Project OR
Indian Financial Management careers-1 (2) | Feasibility Communication
System - 1 (2) Report — | Skills in Sindhi
) )
Choice based Environmental
(Chose during Management
form filling) | Computer and Sustainable
(2) Skills in Development-1
Financial (2)
Modelling —
1 (2) Indian
Knowledge

System (2)




Programme Structure

SEMESTER 11
Level | Sem Major Minor OE VSC, SEC AEC, VEC, cC Cum.
(VSECQC) IKS Cr./Sem.
4.5 ] 2+2+2 2 2+2 2+2 2+2 2 22
Financial Accounting — I11. (2) | Industry & Service | Economics Financial Business Cocurricular
management - | for Management | Communication | Course — 11 (2)
Financial Accounting — 1V (2) (Basics of | & S) | professional Project Skills (2)
(2) careers-11 Feasibility OR
Indian Financial Management (2) Report — 11 (2) | Communication
System - 11 (2) Skills in Sindhi
Choice Computer (2
based Skills in
(Chose Financial Environmental
during form | Modelling — Il | Management
filling) (2) (2) and Sustainable

Development-11

(2)




Programme Structure

SEMESTER III
Level | Sem Major Minor OE VSC, SEC AEC FP, CC Cum.
(VSEC) Cr./Se
m.
5 Il 4+4 4 2 2 2 2+2 22
Security Analysis and Portfolio Industry & Choice | Investment Business Field project
Management (4) Service based | Advisor—1(2) | Communicati | (2)
Management- | OE (2) on Skills (2)
Cost Accounting — | (4) ] OR Co-
(Strategic el HTNT: | curricular (2)
Financial CARINED
Management) YR (2
@) e
G DI
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Programme Structure

SEMESTER 1V
Level | Sem Major Minor OE VSC, SEC AEC, FP, CC, Cum.
(VSEC) Cr./Sem.
5 v 4+4 4 2 2 2 2+2 22
Financial Statement Analysis (4) Industry and Choice | Investment Business Field project
Service based Advisor — 11 (2) | Communicatio | (2)
Management - | OE (2) n Skills (2)
Cost Accounting - 11 (4) 111 OR Co-
(Project & Bal HINT : A7 | curricular
Customer Y TanT ) (2
Relationship OR
Management) AT RIYTA -
4) 2
CREINIENN
) (2)




Programme Structure

SEMESTER V
Level | Sem Major Minor OE VSC, SEC AEC FP, CC Cum.
. VSEC Cr./Se
Mandatory Electives ( ) m
55 \% 4+4+2 4 4 - 2 - 2 22
Corporate Financial | Direct and Indirect | Industry & Anti Money FP/CEP (2)
Accounting | (4) Tax | (4) Service Laundering and
Management Counter
Corporate Finance | v Terrorist

(4)

Indian Knowledge
Systems in
Financial
Management (2)

(Production,
Operations &
Design
Thinking) (4)

Financing (2)




Programme Structure

SEMESTER VI
Level | Sem Major Minor OE VSC, SEC AEC FP, CC Cum.
VSE :
Mandatory Electives (VSEC) C:n/Se
55 VI 4+4+2 4 4 - - - 4 22
Corporate Financial | Direct and Indirect | Industry & OJT (4)
Accounting Il (4) Tax 11 (4) Service
Management
Corporate Finance \
I (4) (Integrity,
Ethics and
Social Stock Sustainability
Exchange (2) Management)
(4)




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Financial Management)

Semester- I

Title: Financial Accounting- I

Vertical - 1
Major 1 - 2 Credit

with effect from
Academic Year 2025-2026




Title: Financial Accounting- I
Course Code: CHMFMGI1A

Sr. No. Heading Particulars
1 Description the Course: Financial Accounting — I introduce students to the fundamental
principles and practices of financial accounting. The course
covers the accounting cycle, journal entries, ledger posting, trial
balance, and rectification of errors while developing a strong
conceptual foundation in accounting principles and conventions.
It also familiarizes students with emerging technologies such as
Al-driven accounting automation and financial data analytics,
enabling them to understand the evolving role of technology in
accounting and financial reporting.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures/Discussion/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: Understand the fundamental principles, concepts, conventions, and accounting cycle
used in financial accounting.
CO(A): 2Record, classify, and summarize financial transactions by preparing journal entries,
ledger accounts, and trial balances.
CO(A)3: Identity and rectify accounting errors while applying accounting principles to various
business transactions.
CO(A) 4: Develop awareness of Al applications, automation tools, and financial data analytics
for improving accounting efficiency and reporting.
8 Course Outcomes: Student will be able to

CO1: Apply accounting principles and conventions to record and classify financial transactions
accurately

CO2: Prepare journals, ledger accounts, trial balances, and rectify accounting errors using
appropriate accounting procedures

CO3: Differentiate between capital and revenue transactions and assess their impact on
financial records.

CO4: Demonstrate the use of Al-enabled accounting tools and basic financial data analytics for
effective accounting and reporting.




9 Syllabus
UNIT I: Unit 1 — Fundamentals of Accounting
e Accounting Principles, Concepts and Conventions
e (apital and Revenue Transactions- Revenue and Expenditure
e Accounting Cycle
e Journal Entries
e Ledger Posting
UNIT II: Accounting Principles and Ai Practices
e Rectification of Errors
e Trial Balance
¢ Financial Data Analytics & Dashboard Reporting
e Al and Automation in Accounting
e Financial Data Analytics & Dashboard Reporting
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Nature of Questions Marks
Ql Theory / Practical 15
Q2 Theory / Practical 15
Q3 Theory / Practical 15
Total 30
Note:
1. Equal Weightage is to be given to all the units.
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
1 REFERENCE BOOKS:

1. Financial Accounting by P.C. Tulsian, Pearson Publications, New Delhi
2. Accounting Principles by R.N. Anthony and J.S. Reece, Richard Irwin, Inc
3. CA & CMA Study Material




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Financial Management)

Semester- [

Title: Financial Accounting- 11

Vertical - 1
Major 2 - 2 Credit

with effect from
Academic Year 2025-2026




Title: Financial Accounting — I1
Course Code: CHMFMGI1B

Sr. No. Heading Particulars
1 Description the Course: Financial Accounting — II builds upon the foundational
knowledge of financial accounting by focusing on the
preparation and interpretation of final accounts for
manufacturing concerns and the accounting treatment of
investments in accordance with Accounting Standard (AS) 13.
The course equips students with practical skills in preparing
manufacturing accounts, trading accounts, profit and loss
accounts, balance sheets, and investment accounts. It
emphasizes problem-solving, valuation techniques, and
accounting for the purchase, sale, and valuation of investments,
preparing students for real-world financial reporting and
investment accounting.
Vertical 1 Major
Type Theory + Practicum
Teaching Method Lectures/Discussion/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: Understand the preparation and presentation of final accounts of a manufacturing
concern.
CO(A)2: Apply accounting principles for preparing manufacturing, trading, profit and loss
accounts, and balance sheets.
CO(A)3: Develop proficiency in accounting for investments in accordance with Accounting
Standard (AS) 13.
CO(A)4: Solve practical accounting problems involving investment valuation, profit/loss on
sale, and valuation adjustments.
8 Course Outcomes: Student will be able to

CO1: Prepare the final accounts of a manufacturing concern, including the calculation of cost
of production.

CO2: Construct manufacturing accounts, trading accounts, profit and loss accounts, and
balance sheets using appropriate accounting procedures.

CO3: Apply Accounting Standard (AS) 13 to prepare investment accounts and account for the
purchase, sale, and valuation of investments.

CO4: Analyze and solve practical accounting problems related to investment accounting and
financial reporting with accuracy.




9 Syllabus
UNIT I: Final Accounts of Manufacturing Concern (Sole Proprietor)
e Manufacturing Account, Trading Account, Profit and Loss Account
e Balance Sheet and Calculation of cost of production
e Practical Problems
UNIT II: Investment Accounting AS- 13
e Valuation of Investments, Accounting Treatment, Investment Accounts Preparation
e Preparation of Investment Account
e Profit/Loss on Sale of Investments, Valuation Adjustments
e Practical Problems
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Nature of Questions Marks
Ql Practical/Theory 15
Q2 Practical/Theory 15
Q3 Practical/Theory 15
Total 30
Note:
1. Equal Weightage is to be given to all the modules.
2. 15 marks question may be subdivided into 8 marks + 7 marks with Internal options
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project /presentation / Viva/ Group Discussion 10
Total 20
1 REFERENCE BOOKS:

1. Financial Accounting by P.C. Tulsian, Pearson Publications, New Delhi

2. Accounting Principles by R.N. Anthony and J.S. Reece, Richard Irwin, Inc
3. CA & CMA Study Material

4. M.C. Shukla, T.S. Grewal & S.C. Gupta — Advanced Accounts (2022)




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Financial Management)

Semester- 1

Title: Indian Financial Management System - I

Vertical - 1
Major 3 — 2 Credits

with effect from
Academic Year 2025-2026




Title: Indian Financial Management System — I
Course Code: CHMFMGI2

Sr. No. Heading Particulars
1 Description of the Course: | Indian Financial Management System provides students with a
comprehensive understanding of the structure and functioning of
India's financial system, including financial institutions, markets,
and instruments. The course explores the evolving financial
ecosystem by introducing concepts of financial inclusion, digital
financial services, Artificial Intelligence (AI), and Financial
Technology (FinTech). Students gain practical insights into
digital payment systems, Al-driven banking solutions, digital
lending, robo-advisory services, and cybersecurity, preparing
them to understand the future of finance in a technology-driven
economy.
Vertical 1 Major
Type Theory + Practicum
Teaching Methods Lecture/Discussion/Presentation/Case Studies
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: Understand the structure, components, and significance of the Indian Financial
Management System and its regulatory framework.
CO(A)2: Explain the role of financial institutions, financial markets, and financial instruments
in the Indian economy.
CO(A)3: Examine the impact of Al, FinTech, and digital financial services on banking, lending,
and investment management.
CO(A)4: Develop awareness of cybersecurity challenges, ethical issues, and emerging
technological trends in the financial sector.
8 Course Outcomes: Student will be able to

CO1: Describe the structure and functions of the Indian financial system, including major
financial institutions, markets, and instruments.

CO2: Differentiate between organized and unorganized financial sectors and evaluate the role
of financial inclusion and digital financial services.

CO3: Analyze the applications of Al and FinTech in banking, digital payments, credit
assessment, lending, and investment advisory services.

CO4: Evaluate cybersecurity risks, ethical concerns, and the future implications of
technological innovations in the financial services industry.




Syllabus

UNIT I: Introduction to Indian Financial Management System
e Meaning, objectives, importance
Structure of Indian Financial System
Organized and Unorganized Financial Sector
Financial Institutions in India: RBI, SEBI, NABARD, IRDAI, SIDBI etc.
Financial Markets in India: Money Market and Capital Market
Financial Instruments: Shares, Debentures, Bonds, Mutual Funds, etc.

¢ Financial Inclusion and Digital Financial Services

UNIT II: AL FinTech & Future of Finance

e Introduction to Al in Finance
Basics of FinTech and FinTech Ecosystem in India
Digital Payments Revolution: UPI, Mobile Wallets, Internet Banking, QR payments
Al Applications in Banking, Al-Based Credit Scoring and Digital Lending
Robo-Advisory and FinTech Investment Platforms

Cybersecurity in Finance and Ethical issues in Finance

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.

Question No Nature of Questions Marks

Ql Theory 15

Q2 Theory 15

Q3 Theory 15

Total 30

Note:
1. Equal Weightage is to be given to all the modules.
Internal Examination: Continuous Evaluation - 20 marks

Assessment / Evaluation Marks

1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)

2. | Project /presentation / Viva/ Group Discussion 10

11

REFERENCES:

Financial Management Systems — Geradus Blokdyk

Financial Management — P.C. Tulsian, CA Bharat Tulsian and Tushar Tulsian
Corporate Laws — CA Munish Bhandari

Corporate Governance: Principles, Policies and Practices — A.C. Fernando
Business Ethics and Corporate Governance — C.S.V. Murthy

Ethics in Finance — John R. Boatright

SN




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Financial Management)

Semester- |

Vertical - 2
Minor — Not Applicable

with effect from
Academic Year 2025-2026




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B.Com.
(Management Studies)

Semester - |

Title: Economics for Professional Careers - |

Vertical - 3
OE Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: Economics for Professional Careers - |
Course Code: CHMECOI4

Sr. No. Heading Particulars
1 Description the Course: This course is designed to equip students with essential
economic concepts and tools relevant to decision-making in a
professional and business environment. It introduces students to
core aspects of business economics, cost estimation, market
dynamics and price determination. By integrating theory with
real-life examples, the course enables learners to analyse how
market forces operate in various competitive settings. The
course is tailored to develop critical thinking and economic
reasoning skills needed for effective participation in the
professional world.
2 Vertical 3 Open Elective
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To understand the scope and importance of Business Economics.
CO(A)2: To identify and differentiate between cost concepts and analyze their relevance in
economic decision-making
CO(A)3: To evaluate the factors influencing demand and supply and apply the laws of demand
and supply to business scenarios.
CO(A)4: To analyze price determination in various market structures and interpret real-world
pricing decisions using case studies.
8 Course Outcomes: Student will be able to

CO1: Explain the role of business economics in solving fundamental economic problems and
guiding business strategy.

CO2: Identify and differentiate between various types of costs and analyse their relevance in
economic decision-making

COa3: Evaluate the factors influencing demand and supply and apply the laws of demand and
supply to business scenarios.

CO4: Analyse price determination in various market structures and interpret real-world pricing
decisions using case studies.




Syllabus

UNIT I: Business Economics: An Overview

e Business Economics: Meaning, scope and importance of Business Economics, Basic
Problems of Business in an Economy.

o Cost Estimation: Meaning & Types of Cost, Importance of understanding Costs.

UNIT II: Market Forces and Price Determination

e Market Forces: Demand - Meaning and Factors affecting Demand & Law of Demand,
Supply - Meaning and Factors affecting Supply & Law of Supply.
Al Tools: Claude Al

e Price Determination: Process, Market Equilibrium, Price Determination under Oligopoly
& Monopolistic Competition. Real Life Case Study of a Product - Parle-G.

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt all questions.

Question Nature of Questions Marks
No
Q1 Any two out of three (Unit I) 15
a)
b)
c)
Q2 Any two out of three (Unit 1) 15
a)
b)
c)
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Class Test during the lectures. (MCQs Based) 10
2. Project / Presentation / Viva / Case Study / Role Play (Any 2) 10
TOTAL 20




11

REFERENCES:

Bradley R. Schiller, The Macro Economics Today, Tata McGraw-Hill, 2011.

B. Douglas Bernheim and Michael D. Whinston, Microeconomics, Tata McGraw-Hill,
2011.

Lipsey, R.G. and A.K. Chrystal, Economics, Oxford Univ. Press, 2007.

Mankiw, N.G., Economics: Principles and Applications, Cengage Learning, 20009.
Pindyck, R.S. and D.L. Rubinfeld, Microeconomics, Pearson Education, 2008.

Stiglitz, J.E. and C.E. Walsh, Principles of Economics, W.W. Norton, 2002.

Salvatore, D.L., Microeconomics: Theory and Applications, Oxford Univ. Press, 2008.
Suma Damodaran, Managerial Economics, Oxford University Press, 2006.

Varian, H.R., Intermediate Microeconomics: A Modern Approach, W.W. Norton, 2002.

. Sen, Anindya, Microeconomic Theory, Oxford Univ. Press, 1999.

. Koutsoyiannis, A., Modern Microeconomics, MacMillan Press, 1979.
. H.L. Ahuja, Business Economics, 1999.

. H.L. Ahuja, Principles of Microeconomics.
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0 Smt. Chandibai Himathmal Mansukhani College

(Autonomous)

(Affiliated to the University of Mumbai)
University College Code: 217 | JD Office: T14

Faculty of Interdisciplinary

Vertical 3: List of Open Elective Skill Based Courses for First Year: Semester - |

Sr. No. Nomenclature of the Paper

1 | Basic Computer Skills for Digital Age
2 Visual Design and Digital Tools : A Foundation For Animation
3 Basic Tools of Al for Economics and Education
4 Communicative English
5 Urbanization and Real Estate: Concepts and Contemporary Scenarios
6 Business of Travel and Tours
7 Managing Family Wealth Through Family Office
8 Web Designing Essentials: HTMLI and CSS Styling Techniques
9 Basics of Nutrition
10 | Lessons of Reel Making
11 Performing Arts
12 Data Analysis with Excel
13 | Political Communication and Media Skills
14 | Stress Management-I
15 Social Media and Communication

' 16 | Mushroom Cultivation: Training and Trading
17 Yoga and Fitness
18 Basic Perfumeries Course (Level-I)
19 Soft Skills for Corporate Readiness
20 Beautician : Strategic Business Planning
21 | Current Trends of Fashion Desi gn: Financial Perspective
22 Basics of Accounting-I
23 Digital Marketing
24 | Online Trading in Stock Market
25 | Event Management Course in Sindh
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Financial Management)

Semester- |

Title: Financial Management Project Feasibility

Report - |

Vertical - 4
VSC - 2 Credits

with effect from
Academic Year 2025-2026




Title: Financial Management Project Feasibility Report - |
Course Code: CHMFMGI4

Sr. No. Heading Particulars
1 Description of the Course: | The Syllabus introduces students to the core principles and
practices of financial management in modern business
organizations. The course focuses on the objectives, scope, and
functions of financial management, financial decision-making,
sources of finance, risk management, and the role of the Chief
Financial Officer (CFO). It also covers financial and operating
leverage, enabling students to understand the impact of fixed
costs and financing decisions on business profitability and risk
while emphasizing ethical practices in financial management.
2 Vertical 4 VSC
3 Type Theory + Practicum
Teaching Methods Lecture/Discussion/Presentation/Case Studies
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: Understand the scope, objectives, functions, and significance of financial management
in business organizations.
CO(A)2: Explain financial decision-making, various sources of finance, and different types of
business risk.
CO(A)3: Analyze the concepts of operating leverage and financial leverage and their impact on
business profitability and financial risk
CO(A)4: Develop an understanding of the strategic role of the CFO and the importance of ethics
in financial management.
8 Course Outcomes: Student will be able to

CO1: Explain the principles, objectives, and functions of financial management and their
application in business decision-making.

CO2: Demonstrate ethical decision-making and appreciate the evolving role of the CFO in
creating and sustaining organizational value.

COa3: Calculate and interpret operating leverage and financial leverage.




9 Syllabus
UNIT I: Foundation of Financial Management
e Introduction to Financial Management, Scope, Objectives and functions
e Profit Maximization and Wealth Maximization Principle
e Financial Decision Making, Sources of Finance, Risk and its types
¢ Role of CFO in Modern Business, Ethics in Financial Management
UNIT II: Key Functional Decisions in Finance
e Investment Decision, Dividend Decision, and Liquidity Decision
e Financing Decision — Leverage Analysis, Introduction to EBIT and EPS Analysis, Types
of Leverages, Operating, Financial and Combined.
e Practical Problems
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions:
Question No Nature of Questions Marks
Q1 Theory / Practical 15
Q2 Theory / Practical 15
Q3 Theory / Practical 15
Total 30
Note:
1. Equal Weightage is to be given to all the units.
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
1 REFERENCES:

1. Advanced Financial Management: Kohok, M. A., Everest Publishing House

2. Financial Management: Inamdar, S. M. Everest

3. Financial Management: Theory, Concepts & Problems: Rustagi, R. P. Galgotia
4. Financial Management: Pandey, I. M. Vikas




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Financial Management)

Semester- |

Title: Computer Skills in Financial Modelling - |

Vertical - 4
SEC -2 Credits

with effect from
Academic Year 2026-2027




Title: Computer Skills in Financial Modelling — |
Course Code: CHMFMGI5

Sr. No. Heading Particulars
1 Description the Course: This course is a practical, hands-on course designed to build
foundational skills in using Microsoft Excel for financial
analysis and modelling. The course introduces intermediate
Excel tools such as functions, PivotTables, charts, and scenario
analysis techniques that are essential for organizing,
interpreting, and visualizing financial data. Students will learn
to construct structured financial models that support key
business decisions, and develop the ability to analyze financial
statements including the balance sheet, income statement, and
cash flow statement. By the end of the course, students will be
equipped to perform ratio analysis, trend analysis, and simulate
business scenarios to evaluate financial performance.
2 Vertical 4 SEC
3 Type Theory + Practicum
Teaching Method Lectures/Discussion/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To introduce intermediate Excel functions and tools essential for financial modelling.
CO(A)2: To enhance students’ ability to organize, interpret, and visualize financial data using
Excel.
CO(A)3: To develop proficiency in analyzing financial statements for decision-making.
CO(A)4: To equip students with skills to build basic financial models and perform scenario
analysis.
8 Course Outcomes: Student will be able to

CO1: Apply Excel functions (e.g., LOOKUP, IF, PivotTables) for financial data analysis.
CO2: Prepare structured financial models to support business decisions.

COa3: Interpret balance sheets, income statements, and cash flow statements.

CO4: Analyze financial performance using ratios and trend analysis in Excel.




9 Syllabus
UNIT I: Intermediate Level Excel For Financial Modelling
e Formatting of Excel Sheets, Use of Excel Formula Function.
e Advanced Modeling Techniques — Extrapolation, Histogram, Data Filter and Sort, Charts
and Graphs.
e Table Formula and Scenario Building.
e Lookups: V-Lookup, Match & Offset, Pivot Tables.
UNIT II: Analysis of Financial Statements
e Introduction to Financial Statement Analysis.
e Financial Reporting Mechanics; Understanding Income Statement, Balance Sheet, Cash
Flow Statement.
e Financial Analysis Techniques; Inventories, Long Lived Assets, Non-Current Liabilities.
e Financial Statement Application; Financial Ratios; Ratio Analysis of Industries; DuPont
Analysis. Peer-to-Peer Analysis; Preparation of Financial Analysis Report on an Industry.
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions
Question No Nature of Questions Marks
Q1 Practical/Theory 15
Q2 Practical/Theory 15
Q3 Practical/Theory 15
Total 30
Note:
1. Equal Weightage is to be given to all the units.
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
1 REFERENCE BOOKS:

1.
2.

Financial Modelling by Simmon Benninga
Financia Modelling by Paul Pignataro




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.

Semester- |
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Ability Enhancement Course (AEC) -2 Credits

with effect from
Academic Year 2025-2026




Title: Business Communication Skills
Course Code: CHMBCOMAECI

Sr. No.

Heading

Particulars

Description the Course:

In the contemporary business environment, communication is the
cornerstone of success. Effective business communication enhances
operational efficiency, fosters meaningful workplace relationships,
and builds a strong public image. The evolution of digital tools and
platforms has revolutionized traditional communication, making it
crucial for aspiring professionals to master both conventional and
modern techniques.

This course equips learners with a comprehensive understanding of
business communication- verbal, non-verbal, and digital- along
with practical writing skills needed for professional documentation
and correspondence. The aim is to prepare learners for real-world
business interactions through a focus on clarity, conciseness, tone,
structure, and etiquette across multiple communication formats and
platforms.

Vertical 4

Ability Enhancement Course

Type
Teaching Methods:

Theory+ Practicum
(Lecture/ Discussion/ Presentation/ Reading sessions/ Worksheets/
etc.)

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

CO(A)1: To introduce learners to the theoretical foundations and principles of effective

business communication.

CO(A)2: To develop skills in digital, interpersonal, and cross-cultural communication
essential for the workplace.

CO(A)3: To enhance learners’ proficiency in writing business documents such as emails,
reports, notices, and letters.

CO(A)4: To build awareness of professional communication etiquette and practical problem-
solving in organizational settings.




Course Outcomes: Student will be able to

CO-1: Understand and apply the core concepts and models of business communication in real-
world contexts.

CO-2: Demonstrate the ability to communicate professionally in digital and in-person formats.
CO-3: Develop job-ready communication skills for writing effective business documents.
CO-4: Exhibit awareness of communication dynamics in diverse, collaborative, and
hierarchical workplace settings.

Syllabus

UNIT I: Foundations of Business Communication
1. Basics of Communication in a Business Context

e Meaning, definition, objectives, and elements of communication
e The communication process: sender, message, channel, receiver, feedback
e Barriers to communication and strategies to overcome them

2. Types and Flows of Workplace Communication

¢ Internal communication: downward, upward, horizontal

e External communication: stakeholders, clients, public

e Verbal vs. non-verbal communication; formal vs. informal channels
¢ Role of emotional intelligence in workplace communication

3. Digital and Social Media Communication

e Professional use of email, MS Teams, and Zoom
o Workplace etiquette on WhatsApp, LinkedIn, Slack
e Writing for digital media: brevity, tone, and clarity

e Data privacy, cyber etiquette, and responsible sharing

UNIT II: Professional Business Correspondence and Documentation
1. Business Letters

e Key components and formats

e Common types: Inquiry, Complaint, Order, Resignation
2. Job-Related Correspondence

e Job application with resume

e Appointment, appreciation, and resignation letters




3.

Professional Emails
e Job applications via email

e Writing and responding to official emails (e.g., meeting requests, follow-ups)

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hour

Format of Question Paper

Question No Nature of Questions

Marks

Q.1 Short Notes (Attempt any 3 out of 5) - Unit 1
OR 15
Essay-Type Question (Attempt any 1 out of 2)- Unit 1

Q.2 Short Notes (Attempt any 3 out of 5) - Unit 2
OR 15
Essay-Type Question (Attempt any 1 out of 2)- Unit 2

Total 30

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks

1. | Students are required to draft a job application letter along with a 20

resume using the following Al assistance:

Canva Resume Builder, Resume.oi, Zety, Novopresume, Rezi etc
OR

Prepare an effective LinkedIn profile for professional networking and

career opportunities.

Total 20

11

REFERENCES:

1.

Bovee, Courtland L., and John V. Thill. Business Communication Today. 14th ed.,
Pearson, 2021.

Lesikar, Raymond V., Marie E. Flatley, and Kathryn Rentz. Business Communication:
Making Connections in a Digital World. 12th ed., McGraw-Hill Education, 2015.

Guffey, Mary Ellen, and Dana Loewy. Essentials of Business Communication. 11th ed.,
Cengage Learning, 2021.

Murphy, Herta A., Herbert W. Hildebrandt, and Jane P. Thomas. Effective Business
Communication. 7th ed., McGraw-Hill, 1997.

Sharma, R. C., and Krishna Mohan. Business Correspondence and Report Writing. 4th ed.,
Tata McGraw-Hill, 2007.

Kaul, Asha. Business Communication. 2nd ed., PHI Learning, 20009.




10.

11.
12.
13.

14.

15.

16.

17.
18.
19.

20.

Rai, Urmila. Business Communication. Himalaya Publishing House, 2010.
Mehra, Payal. Business Communication for Managers. Pearson Education, 2012.

Chaturvedi, P. D., and Mukesh Chaturvedi. Business Communication: Concepts, Cases
and Applications. 3rd ed., Pearson Education, 2011.

Krizan, A. C., Patricia Merrier, Joyce Logan, and Karen Williams. Business
Communication. 8th ed., Cengage Learning, 2010.

Sinha, K. K. Business Communication. Galgotia Publishing, 2003.
Ober, Scot. Contemporary Business Communication. 9th ed., Cengage Learning, 2014.

Raman, Meenakshi, and Prakash Singh. Business Communication. Oxford University
Press, 2012.

Taylor, Shirley. Model Business Letters, Emails and Other Business Documents. 7th ed.,
Pearson Education, 2012.

Gerson, Steven M., and Sharon J. Gerson. Technical Communication: Process and
Product. 9th ed., Pearson, 2021.

Mohan, Krishna, and Meera Banerji. Developing Communication Skills. Macmillan India,
2001.

Balan, K. R. Effective Communication. Himalaya Publishing House, 2004.
Sehgal, M. K., and Vandana Khetarpal. Business Communication. Excel Books, 2006.

Locker, Kitty O., and Donna S. Kienzler. Business and Administrative Communication.
11th ed., McGraw-Hill Education, 2021.

Mitra, Barun K. Effective Technical Communication: A Guide for Scientists and
Engineers. Oxford University Press, 2007.
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Title: Communication SKkills in Sindhi

Vertical - 5
AEC Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: Communication SKills in Sindhi
Course Code: CHMSINAECI

Sr. No. Heading Particulars

1 Description the Course: Communication is the core component of the commerce and
trade. In communication, language plays very significant role. If
a student has mastered the skills of language, undoubtedly, he or
she would be able to communicate in the best manner. In this
course basic part of Sindhi language would be taught based on
the NEP 2020. The innovative approach likes critical thinking,
creative mind, use of technology will lead to communicating and
participating with the different groups. The vocabulary section
would be given prominence. The course would be in the
Devanagari script so that it can attract majority of the students.
Even non-Sindhi students shall have opportunity to adopt this

course.
2 Vertical 5 AEC
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks

7 Course Objectives:

CO(A)1: The learner will get understanding of communication skills.

CO(A)2: The learner will understand how to accurate the pronunciation of special words in Sindhi
CO(A)3: The learner will improve the conversation skill in Sindhi.

CO(A)4: The learner will become best communicator in Sindhi language

8 Course Outcomes: Student will be able to

CO1: Know the basic special features of Sindhi language.

CO2: Understand the skills of communication.

CO3: Knowing the conversation with businessmen and customers

CO4: Know the etiquettes with parents, relatives, friends and others in effective way




Syllabus

Unit I —- Fundamental of Sindhi Communication

Introduction of Communication skill through Pictorial Presentation
Importance of Language
Basic aspects of language
o 1) Types of Language, ii) Role of Language, iii) Changes in Language
o 1v) Non-violent aspects of language v) Language & New generation
o vi) Language & Modern Technology
New Education Policy (NEP) & Importance of language
Sindhi language: (Special features of spoken Sindhi language with pronunciation through
audio visual presentation

Unit II — Functional Communication

Importance of Communication
Types of Communication (Presentation through video clips)
o 1) Verbal, ii) Non-verbal, iii) Written iv) Digital Communication
Characteristics of Communication
Obstacles in Communication of Sindhi Language
Methods of Best Communication through role plays
Spoken Sindhi in Business
Conversation with customers and proprietors
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10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt all questions.
Question Nature of Questions Marks
No
Q1 Objective Type — Fill in the Blanks / MCQs (Unit I) 15
Q2 Question on reading skill (Unit II) 07
Q3 Writing short story from outlines (Unit II) 08
TOTAL 30
Note:
1. Equal Weightage is to be given to all the modules.
2. Use of non-programmable scientific calculator is allowed in the examination
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Speaking Activities: (Presentation) 10
Making presentations in the classroom
2. Listening Activities: (Assignment) 10
Listening to speeches, dialogues, announcement and summarizing
them
TOTAL 20
11 REFERENCES:
1. Sanchari Basha — By Dr. Pushpa Kodwani
2. Sindhi Pahakaa — Dr. Jetly M.K.
3. Sindhi Muhavahra — By Hardwani Lachhman
4. Sindhi Adhyat mak Shabdhkesh — By Hardwani Lachhman
5. Acho Sindhi Sikhu — By Hardwani Lachhman




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester - 1

Title: Environmental Management and
Sustainable Development-I

Vertical - 5
VEC Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: Environmental Management and Sustainable Development-I
Course Code: CHMVECI

Sr. No. Heading Particulars
1 Description the Course: This course introduces students to the basics of environmental
management and sustainable development. It explains how
ecosystems work, the importance of biodiversity, and the need
to protect our natural resources. Students will learn about
different environmental problems, human impact on nature, and
how to manage disasters. The course also covers Indian
environmental movements, ethics, and the role of public
awareness. Real-life examples and case studies help students
understand the connection between nature and human
communities in a simple and practical way.
2 Vertical 5 VEC
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To introduce about ecosystems, biodiversity and to make aware for the need of
conservation.
CO(A)2: To sensitize students towards environmental concerns, issues, and impacts of human
population.
CO(A)3: To analyze the impact of human population growth and development activities on the
environment, including issues related to displacement, disaster response, and rehabilitation.
CO(A)4: To foster awareness of environmental ethics and the role of cultural and social
movements in shaping sustainable environmental practices through communication, policy, and
activism.
8 Course Outcomes: Student will be able to

CO1: Explain the interrelationships within ecosystems and analyze energy flow and succession,
using examples from various ecological zones.

CO2: Critically evaluate biodiversity levels and conservation strategies, applying knowledge of
endemic species, threats, and ecological services to real-world scenarios.

CO3: Assess the socio-environmental implications of population growth, displacement, and
disasters, incorporating case studies to understand sustainable development challenges.

CO4: Demonstrate an understanding of environmental ethics and advocacy, by interpreting the
influence of cultural values, environmental movements, and communication strategies on
sustainability.




Syllabus

UNIT I: Ecosystems, Biodiversity and Conservation

e Introduction, structure, and function of ecosystems; Energy flow: food chains, food webs
and ecological succession. Case studies of the following:
o Forest ecosystem
o Grassland ecosystem
o Desert ecosystem
o Aquatic ecosystems (ponds, streams, lakes, rivers, oceans, estuaries)

o Levels of biological diversity: genetic, species and ecosystem diversity; Biogeographic
zones of India; Biodiversity patterns.

o India as a mega-biodiversity nation; Endangered and endemic species of India.

e Threats to biodiversity: Habitat loss, poaching of wildlife, man-wildlife conflicts,
biological invasions; Conservation of biodiversity: In-situ and Ex-situ conservation of
biodiversity.

e Ecosystem and biodiversity services: Ecological, economic, social, ethical, aesthetic and
informational value.

UNIT II: Human Communities and the Environment

e Human population growth: Impacts on environment, human health and welfare.

e Resettlement and rehabilitation of project affected persons; case studies.

o Disaster management: floods, earthquake, cyclones and landslides.

e Environmental movements: Chipko, Silent valley, Bishnois of Rajasthan.

o Environmental ethics: Role of Indian and other religions and cultures in environmental
conservation.

e Environmental communication and public awareness, case studies (e.g. CNG vehicles in
Delhi).

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 3 out of 4 questions.

Question Nature of Questions Marks
No
Ql Theory based on Unit I 10
Q2 Theory based on Unit I 10
Q3 Theory based on Unit II 10
Q4 Theory based on Unit II 10
TOTAL 30




Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks
1. Class Test, Creative writing/visits/role play 10
(Short notes/ MCQ's/ Match the Pairs/ Answer in one sentence/
Quiz)
2. Project /Presentation / Viva/Group Discussion/Case study 10
TOTAL 20

11

REFERENCES:

1. Carson, R. (2002). Silent Spring. Houghton Mifflin Harcourt.

2. Gadgil, M., & Guha, R. (1993). This Fissured Land: An Ecological History of India.
University of California Press.

3. Gleeson, B., & Low, N. (Eds.). (1999). Global Ethics and Environment. Routledge.

4. Gleick, P. H. (1993). Water in Crisis. Pacific Institute for Studies in Development,
Environment & Security; Stockholm Environment Institute; Oxford University Press.

5. Sodhi, N. S., Gibson, L., & Raven, P. H. (Eds.). (2013). Conservation Biology: Voices

from the Tropics. John Wiley & Sons.

Thapar, V. (1998). Land of the Tiger: A Natural History of the Indian Subcontinent.

Warren, C. E. (1971). Biology and Water Pollution Control. W. B. Saunders.

Wilson, E. O. (2006). The Creation: An Appeal to Save Life on Earth. W. W. Norton.

Harper, Charles L. (2017). Environment and Society: Human Perspectives on

Environmental Issues (6th Edition). Routledge.

10. Rajagopalan, R. (2011). Environmental Studies: From Crisis to Cure. Oxford University
Press.

11. Harris, Frances (2012). Global Environmental Issues (2nd Edition). Wiley-Blackwell.

WS

Name & Signature of the Dean & Ad-hoce BoS Chairperson (Illt«‘u‘tlisci|)linal'3%j :

o\

e

Pr.TN ‘:‘;’3’ 7‘\19 "’G(




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester - 1

Title: Indian Knowledge System

Vertical - 5
IKS Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: Indian Knowledge System
Course Code: CHMIKSI

Sr. No. Heading Particulars
1 Description the Course: This course introduces students to the Indian Knowledge System
(IKS), emphasizing its historical depth, cultural relevance, and
interdisciplinary value. Rooted in the context of Indian
civilization, it explores the holistic development of knowledge
from ancient to pre-modern times, including contributions in
medicine, mathematics, logic, linguistics, governance, arts, and
sciences. By revisiting the traditional education systems and
intellectual heritage of India, the course encourages learners to
connect ancient insights with contemporary disciplines. It aims
to enhance awareness, foster appreciation of indigenous
wisdom, and reveal the interconnectedness of various streams of
knowledge, aligning with the goals of the NEP 2020.
2 Vertical 5 IKS
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To sensitize the students about context in which they are embedded i.e. Indian culture
and civilization including its Knowledge System and Tradition.
CO(A)2: To help student to understand the knowledge, art and creative practices, skills and
values in ancient Indian system.
CO(A)3: To help to study the enriched scientific Indian heritage.
CO(A)4: To introduce the contribution from Ancient Indian system & tradition to modern science
& Technology.
8 Course Outcomes: Student will be able to

CO1: Understand and appreciate the rich Indian Knowledge Tradition.

CO2: Understand the contribution of Indians in various fields.

CO3: Experience increase subject-awareness and self-esteem.

CO4: Develop a comprehensive understanding of how all knowledge is ultimately intertwined.




Syllabus

UNIT I: Introduction

e Introduction to IKS (What is knowledge System, Characteristic Features of Indian
Knowledge System)

e  Why IKS? (Macaulay's Education Policy and its impact, Need of revisiting Ancient
Indian Traditions)

e Scope of IKS (The Universality of IKS (from Micro to Macro), development form
Earliest times to 18th Century CE)

e Tradition of IKS (Ancient Indian Education System: Home, Gurukul, Pathashala,
Universities and ancient educational centres)

o Relevant sites in the vicinity of the Institute (Water Management System at Kanheri,
Temple Management of Ambernath, etc.)

UNIT II
e Medicine (Ayurveda)
e Alchemy
e Mathematics
e Logic

e Art of Governance (Arthashastra)

UNIT III (Select Any FIVE out of the following)
o Aesthetics
e Town Planning
o Strategic Studies
e Kirishi Shastra
e Vyakaran & Lexicography
o Natyashastra
e Ancient Sports
e Astronomy
e Yoga and Wellbeing
o Linguistics
e Chitrasutra
e Architecture
e Taxation
e Banking
e Trade and Commerce




10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt all questions.
Question Nature of Questions Marks
No
Q1 Attempt any two out of five 06
Q2 Attempt any three out of five 12
Q3 Attempt any three out of fifteen 12
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
l. Class test during lectures (MCQ / Short notes / Match the pairs 10
/ Puzzles)
2. Participation in Workshop / Conference / Seminar / Case Study 10
/ Field Visit / Certificate Course / Project presentation / Viva
TOTAL 20
11 REFERENCES:
1. Concise history of science in India- D.M. Bose, S.N Sen, B.V. Subbarayappa.
2. Positive sciences of the Ancient Hindus- Brajendranatha seal, Motilal Banrasidas, Delhi
1958.
3. History of Chemistry in Ancient India & Medieval India, P. Ray- Indian Chemicals
Society, Calcutta 1956.
4. Charaka Sambhita- a scientific synopsis, P. Ray & H.N Gupta National Institute of Sciences
of India, New Delhi 1965.
5. MacDonnell A.A- History of Sanskrit literature.
6. Winternitz M- History of Indian Literature Vol. I, II.
7. Dasgupta S.N & De S.K- History of Sanskrit literature Vol' L.
8. Ramkrishna Mission- cultural heritage of India Vol' I, II.
9. Majumdar R. C & Pushalkar A.D- History & culture of the Indian people, Vol. I, IT & III.
10. Keith A.B- History of Sanskrit literature.
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester - 1

Title: Cocurricular Course I

Vertical - 6
CC Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: Cocurricular Course 1
Course Code: CHMCCI6

Sr. No.

Heading

Particulars

Description the Course:

This student-friendly Co-Curricular Course is uniquely designed
to promote holistic development through active participation in
various college-based activities. Unlike traditional theory-based
subjects, this course emphasizes hands-on involvement and
experiential learning. Students are encouraged to explore their
interests and talents by engaging in cultural, social, literary,
sports, extension, or club-based events conducted by the college
throughout the academic year.

Participation will be recorded and assessed based on
involvement, initiative, team spirit, creativity, and consistency.
The aim is to nurture essential life skills such as leadership,
communication, collaboration, and responsibility in a
supportive, informal setting.

This non-theory course offers students the opportunities and the
freedom to learn beyond the classroom and grow into well-
rounded individuals, contributing positively to campus life and
society.

Vertical 6

CC

Type &
Teaching Methods

Theory + Practicum
Lectures/Discussions/Presentations/Case Studies, etc.

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

CO(A)1: To inculcate a spirit of active participation in cultural, social, environmental, and

creative activities.

CO(A)2: To enhance personal and interpersonal skills through real-life experiences and

teamwork.

CO(A)3: To foster a sense of responsibility, leadership, and community engagement among

students.

CO(A)4: To develop self-confidence and emotional well-being through creative expression and

collaboration.

CO(A)S: To integrate classroom learning with experiential learning for holistic growth.




Course Outcomes: Student will be able to

CO1: Participate meaningfully in diverse co-curricular activities and reflect on their learning
experiences.

CO2: Demonstrate improved communication, leadership, and teamwork skills.

CO3: Exhibit increased awareness of social responsibility and civic engagement.

CO4: Build confidence through creative, cultural, and intellectual expressions.

COS: Maintain a portfolio or activity log to track participation and personal development.

Syllabus

Unit I — Suggested Areas of Participation in the Activities

e Cultural Events: Drama, dance, music, literary events, debates, etc.

Social Outreach: Blood donation, awareness campaigns, cleanliness drives.

Clubs & Societies: Photography, quiz, environment club, shram club, etc.

Sports & Fitness: College tournaments, yoga, marathons, fitness challenges.
Institutional Events: Foundation Day, Annual Day, College Festivals, Intercollegiate
events.

National Festivals: Independence Day, Republic Day, etc.

Unit II — Program Specific Topics

e Workshops/Seminars: Report Writing, Personality Development, Soft Skills,
Leadership Talks.
e Speak, Show, Shine: Presentation / Poster Presentation / Viva and Learning Experience.

Mode of Evaluation

e Faculty Coordinator: To guide and evaluate student progress.

o Participation Proof: Certificates, photos, attendance records.

e Reflective Journal: Minimum 2-3 pages summarizing experiences, learning, and
growth.

o Final Viva/Presentation: 5-minute talk on poster presentation and on overall learning.




10 Scheme of Examination and Assessment Pattern
Based on 3 approved activities

External Examination: Semester End External - 30 marks

Activity No Nature of Activities Marks
Ql Title of approved activity 1 10
Q2 Title of approved activity 1 10
Q3 Title of approved activity 1 10
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Reflective journal 10
2. Presentation / Poster presentation / Viva 10
TOTAL 20

Suggested Readings

e How to Win Friends and Influence People
The 7 Habits of Highly Effective People
Thinking, Fast and Slow
Leaders Eat Last
Talk Like TED




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Financial Management)

Semester- 11

Title: Financial Accounting - 111

Vertical - 1
Major 1 - 2 Credit

with effect from
Academic Year 2025-2026




Title: Financial Accounting-I11
Course Code: CHMFMGII1A

Sr. No. Heading Particulars
1 Description the Course:  [This course provides students with a comprehensive
understanding of Departmental Accounting and Branch
/Accounting. It focuses on the preparation of departmental and
branch accounts, allocation of expenses, inter-departmental
transfers, and accounting methods for dependent branches
through practical problem-solving.
2 Vertical 1 Major
3 Type Theory
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 500 Marks
7 Course Objectives:
CO(A)1: To develop an understanding of the concepts, principles, and importance of
Departmental and Branch Accounting.
CO(A)2: To enable students to allocate departmental expenses and account for inter-
departmental transfers accurately.
CO(A)3: To familiarize students with the classification of branches and accounting procedures
for dependent branches.
CO(A)4: To develop practical skills in preparing Departmental and Branch Accounts using
appropriate accounting methods.
8 Course Outcomes: Students will be able to

CO1: Explain the concepts, objectives, and significance of Departmental and Branch

Accounting.

CO2: Prepare Departmental Accounts by allocating expenses and recording inter-departmental

transfers.

COa3: Classify different types of branches and apply appropriate accounting methods for

dependent branches.

CO4: Prepare Branch Accounts using the Debtors Method and Stock & Debtors Method to
solve practical accounting problems.




Syllabus

UNIT I: Departmental Accounting

e Introduction and meaning.

e Allocation of Expenses.

e Inter-Departmental Transfer at cost / invoice Price.

e Practical Problems.
UNIT II: Branch Accounts
Introduction and meaning.
Classification of Branch.
Accounting for Dependent Branch not maintaining full books
Debtor method and Stock & Debtors method.

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.

Question No Nature of Questions Marks
Q1 Theory / Practical 15
Q2 Theory / Practical 15
Q3 Theory / Practical 15
Total 30
Note:

1. Equal Weightage is to be given to all the units.
Internal Examination: Continuous Evolution - 20 marks

Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
REFERENCES:

1. Introduction to Accountancy by T.S. Grewal, S. Chand and Company (P) Ltd., New Delhi.

2. Advance Accountancy by Shukla and Grewal S. Chand and Company (P) Itd., New Delhi.

3. Jha, Luhar and Sharma, Financial Accounting — I Himalayan Publication.

4. Financial Accounting by Dr. Ashok Sehgal and Dr. Deepak Sehgal - Published by
Taxmann Publications Pvt. Ltd.

Financial Accounting by Williams, Tata Mc. Grow Hill and Co. Ltd., Mumbai

Financial Accounting by Monga, J.R. Ahuja, Girish Ahuja and Ashok Shehgal, Mayur

Paper Back, Noida

oo
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Title: Financial Accounting - IV
Course Code: CHMFMGII1B

Sr. No. Heading Particulars
1 Description the Course:  This course introduces students to the preparation, analysis, and
interpretation of financial statements. It covers the components of
financial statements, basic concepts of cash flow statements, and
analytical tools such as ratio analysis, comparative statements, and
common-size statements to support informed financial and
investment decisions.
2 Vertical 1 Major
3 Type Theory
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To develop an understanding of the preparation, purpose, and limitations of financial
statements.
CO(A)2: To familiarize students with the components of financial statements and the basic
concept of cash flow statements.
CO(A)3: To enable students to apply various tools of financial statement analysis, including ratio
analysis, comparative statements, and common-size statements.
CO(A)4: To develop analytical skills for interpreting financial information and supporting sound
investment and business decisions.
8 Course Outcomes: Students will be able to

COL1. Explain the meaning, objectives, components, and limitations of financial statements.
CO2. Interpret Income Statements, Balance Sheets, and understand the basic concept of Cash
Flow Statements.

CO3. Apply financial analysis tools such as ratio analysis, comparative statements, and
common-size statements to evaluate business performance.

CO4. Analyze and interpret financial data to support effective investment and financial
decision-making.




9 Syllabus
UNIT I: Understanding Financial Statements
e Meaning and importance of financial statements
e Components: Income Statement and Balance Sheet
e Basic concept of Cash Flow Statement
e Objectives of financial statement analysis
e Limitations of financial statements
UNIT II: Tools of Financial Analysis
o Ratio analysis (liquidity and profitability).
e Comparative financial statements.
e Common size statements.
e Interpretation of financial data using Ai tools.
e Role of analysis in investment decisions
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Nature of Questions Marks
Q1 Theory / Practical 15
Q2 Theory / Practical 15
Q3 Theory / Practical 15
Total 30
Note:
1. Equal Weightage is to be given to all the units.
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
1 REFERENCES:
1. Introduction to Accountancy by T.S. Grewal, S. Chand and Company (P) Ltd., New Delhi.
2. Advance Accountancy by Shukla and Grewal S. Chand and Company (P) Itd., New Delhi.
3. Jha, Luhar and Sharma, Financial Accounting — I Himalayan Publication.
4. Financial Accounting by Dr. Ashok Sehgal and Dr. Deepak Sehgal - Published by
Taxmann Publications Pvt. Ltd.
5. Financial Accounting by Williams, Tata Mc. Grow Hill and Co. Ltd., Mumbai
6. Financial Accounting by Monga, J.R. Ahuja, Girish Ahuja and Ashok Shehgal, Mayur

Paper Back, Noida
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Title: Indian Financial Management System — I
Course Code: CHMFMGII2

Sr. No. Heading Particulars
1 Description the Course: This course provides students with an understanding of the
Indian Capital Market and the corporate financial environment.
It covers investment avenues, stock exchanges, investor
protection, corporate governance, business ethics, ESG
practices, and corporate social responsibility, enabling students
to make informed financial and ethical decisions in the corporate
world.
2 Vertical 4 Major
3 Type Theory
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To provide an understanding of the structure and functioning of the Indian Capital
Market and various investment avenues.
CO(A)2: To familiarize students with investment products, digital investment platforms, and
investor protection mechanisms.
CO(A)3: To develop knowledge of the corporate financial environment, including the
Companies Act, corporate governance, and board structure.
CO(A)4: To enhance awareness of corporate ethics, CSR, ESG practices, and the prevention of
corporate frauds.
8 Course Outcomes: Students will be able to

CO1: Explain the structure and functioning of the Indian Capital Market and identify various
investment options.

CO2: Anlyse investment avenues such as shares, bonds, debentures, mutual funds, SIPs, and ETFs
while understanding investor protection measures.

CO3: Describe the corporate financial environment, including the Companies Act, corporate
governance framework, and the roles of directors and committees.

CO4: Analyze corporate ethical practices, CSR, ESG initiatives, insider trading regulations,
whistleblowing mechanisms, and corporate fraud case studies to promote responsible financial decision-
making.




9 Syllabus
UNIT I: Indian Capital Markets & Investment Basics
e Introduction to Capital Market, Structure of Indian Capital Market
e Stock Exchanges in India, Market Indices
e Types of Investments: Shares, Bonds and Debentures, Mutual Funds, SIP and ETF
Investments
e Investor Protection, Digital Investment Platforms
UNIT II: Corporate Financial Environment & Governance
e Introduction to Companies Act, Types of Companies, MOA and AOA
e Corporate Governance, Board of Directors, Independent Directors and Committee
e Corporate Ethics, Insider Trading & Whistleblowing, Corporate Social Responsibility
(CSR)
e ESG and Sustainable Finance
e Case Study: Using Ai Perplexity Corporate Frauds and Scams
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Nature of Questions Marks
Q1 Theory / Practical 15
Q2 Theory / Practical 15
Q3 Theory / Practical 15
Total 30
Note:
1. Equal Weightage is to be given to all the units.
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
1 REFERENCES:

1. Corporate Governance: Principles, Policies and Practices (3rd Edition) — A. C. Fernando

Publisher: Pearson India

2. Company Law — N. D. Kapoor
3.

Investment Analysis and Portfolio Management — Prasanna Chandra
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Title: Industry and Service Management - | (Basics of | & S)
Course Code: CHMBMSII3

Sr. No. Heading Particulars
1 Description the Course: This course introduces students to the foundational concepts of
Industry Management and Service Management, two essential
components of modern economic and business environments.
Students will learn how industries operate, how external forces
shape their competitiveness, and how technological and
regulatory changes influence industry performance. The course
also covers the nature, scope, and classification of services,
highlighting the growing importance of the service sector in
India. By the end of the course, students will develop the ability
to analyze industries and understand the dynamics of service
delivery and management.
2 Vertical 2 Minor
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: Introduce students to the fundamental principles and functions of Industry
Management.
CO(A)2: Provide analytical frameworks for evaluating industry competitiveness and key
environmental influences.
CO(A)3: Develop understanding of the unique characteristics, scope, and classification of
services.
CO(A)4: Explain the economic and structural factors contributing to the expansion of the
service industry, especially in India.
8 Course Outcomes: Student will be able to

CO1: Explain the concept, characteristics, types, and advantages/disadvantages of Industry
Management.

CO2: Analyze industry structure using tools such as Porter’s Five Forces, Industry Life Cycle,
and regulatory/technological factors.

COa3: Describe the concept and characteristics of services, and explain the significance of the
service sector.

CO4: Classify different types of services and evaluate the reasons for the rapid growth of the
service industry in India




9 Syllabus
UNIT I: Basics of Industry Management
e Concept of Industry Management, Characteristics of IM, Types, Prose and Corns of
Industry Management
e Industry Analysis: Framework of Porter's Five Forces, Industry Life Cycle,
Technological advancement, Government regulations
UNIT II: Basics of Service Management
e Concept of service and service Management, characteristics of services, importance of
service industry
e Scope and Classification of services - Specialized services, Customer services and
Industrial services, Reasons for growth of service industry in India.
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt all questions.
Question Nature of Questions Marks
No
Q1 Any two out of three (Unit I) 15
Q2 Any two out of three (Unit 1) 15
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Class Test during the lectures. (MCQs Based) 10
2. Project / Presentation / Viva / Case Study / Role Play (Any 2) 10
TOTAL 20
1 REFERENCES:

1. Service Sector in India - recent policy initiative a New century publication 2008
2. A. Vijaykumar Service Sector management - An Indian perspective - Bhattacharjee,
Jaico publishing House 2011.
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Title: Economics for Professional Careers-11
Course Code: CHMECOII4

Sr. No. Heading Particulars
1 Description the Course: This course is designed to equip students with essential
economic concepts and tools relevant to decision-making in a
professional and business environment. It introduces students to
core aspects of business economics, cost estimation, market
dynamics and price determination. By integrating theory with
real-life examples, the course enables learners to analyze how
market forces operate in various competitive settings. The
course is tailored to develop critical thinking and economic
reasoning skills needed for effective participation in the
professional world.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Methods Lectures, Discussion, Presentation and Case Studies
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To understand demand forecasting and capital budgeting.
CO(A)2: To understand capital budgeting for new business.
CO(A)3: To equip learners with the knowledge and skills to understand, evaluate through case
study of a business plan through capital budgeting.
CO(A)4: To understand traditional approach and modern approach of production function.
8 Course Outcomes: Student will be able to

CO1: Understand demand forecasting and capital budgeting.

CO2: Understand capital budgeting for new business.

CO3: Equip learners with the knowledge and skills to understand, evaluate through case study
of a business plan through capital budgeting.

CO4: Understand traditional approach and modern approach of production function.




Syllabus

Unit I: Demand Forecasting and Capital budgeting

Demand Forecasting: Meaning, Steps, Characteristics, Importance and Methods.

Capital Budgeting for New Business: Overview and Importance of capital Budgeting for
new business, Steps for Business Plan - Project identification, Project Approval, Project
report- Types of Capital Budgeting - Pay Back Period, Net Present Value & Internal Rate
of Return

Case Study of a Business plan through Capital Budgeting.

Unit II: Production Function

New approach to Production Function: Meaning of production function, Iso-quant, Iso-
cost line and Producer’s Equilibrium, Types of production function: Short run- Law of
variable proportions and long run returns to scale.

Approaches to Production Function: Traditional Approach and Modern Approach of
Production function (Concepts — Technology, Innovation, Research & Development
human Capital and Sustainable Production).

Industrial Visit to Parle G factory for understanding Production Functions

10

Scheme of Examination and Assessment Pattern
External Examination: Semester End External - 30 marks Time: 1 hour
Format of Question Paper

Attempt all questions.
Question No Nature of Questions Marks

Ql Attempt any two out of three. (Unit I) 15

Q2 Attempt any two out of three. (Unit II) 15
Total 30

Internal Examination: Continuous Evaluation — 20 marks
Assessment / evaluation Marks
1. | Multiple choice questions 20

Total 20




11

Reference Books:
1) Mankiw, N.G., (2009), ‘Economics: Principles and Applications’, Cengage Learning
2) Stiglitz, J.E. and C.E. Walsh, (2002), ‘Principles of Economics’, W.W. Norton
3) Harold Bierman Jr. and Seymour Smidt ‘Capital Budgeting: Financial Appraisal of
Investment Projects’, 8" Edition, MacMillan
4) H. Craig Petersen, W. Cris Lewis, (2012), Managerial Economics, 4™ Edition, Pearson,
Delhi, India
5) Nicolas Vandeput, (2018), ‘Demand Forecasting Best Practices’, Charleston, USA.
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Title: Financial Management Project Feasibility Report — |1
Course Code: CHMFMGI 14

Sr. No. Heading Particulars
1 Description the Course: This course provides students with a comprehensive understanding of
capital structure planning and capital budgeting decisions. It covers
theories of capital structure, financial leverage, investment appraisal
techniques, and project evaluation. The course also develops practical
skills in preparing, interpreting, and presenting project reports for
effective financial decision-making.
2 Vertical 4 VSC
3 Type Theory
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To develop an understanding of capital structure concepts, theories, and factors influencing
financing decisions.
CO(A)2: To familiarize students with leverage analysis, debt capacity assessment, and capital structure
policies in practice.
CO(A)3: To equip students with the knowledge and application of capital budgeting techniques for
evaluating investment projects.
CO(A)4: To develop practical skills in project report preparation, interpretation, and investment
decision-making under risk and uncertainty.
8 Course Outcomes: Students will be able to

COL1: Explain the concepts, objectives, theories, and determinants of capital structure and
evaluate financing alternatives.

CO2: Apply EBIT-EPS and ROI-ROE analyses to assess financial performance and capital
structure decisions.

CO3: Evaluate investment proposals using capital budgeting techniques such as Payback
Period, ARR, NPV, PI, and IRR, considering risk and capital rationing.

CO4: Prepare, interpret, and present project reports to support sound financial planning and
investment decision-making.




9 Syllabus
UNIT I: Capital Structure Planning
e Meaning, objectives and components of capital structure, Capital structure theories: NI,
NOI, Traditional and MM
e Factors affecting capital structure decisions, Assessment of debt capacity of a firm,
Capital structure policies in practice
e EBIT-EPS Analysis, ROI-ROE Analysis
UNIT II: Capital Budgeting Techniques &amp; Project Evaluation
e Meaning, importance, and rationale of capital budgeting
Nature of investment decisions, administrative framework of capital budgeting
e Capital Budgeting Techniques: Payback Period, ARR, NPV, PI, IRR
Capital budgeting under risk and uncertainty, Capital Rationing
e Process and Structure of Report Writing, Interpretation of Project Report, Preparation of
Project Report
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Nature of Questions Marks
Q1 Theory / Practical 15
Q2 Theory / Practical 15
Q3 Theory / Practical 15
Total 30
Note:
1. Equal Weightage is to be given to all the units.
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
11 REFERENCES:

1. Advanced Financial Management: Kohok, M. A., Everest Publishing House

2. Financial Management: Inamdar, S. M. Everest

3. Financial Management: Theory, Concepts & Problems: Rustagi, R. P. Galgotia
4. Financial Management: Pandey, I. M. Vikas




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year B. Com.
(Financial Management)

Semester- 11

Title: Computer Skills in Financial
Modeling - 11

Vertical - 4
SEC - 2 Credits

With effect from
Academic Year 2025-2026




Title: Computer Skills in Financial Modeling — 11
Course Code: CHMFMGII5

Sr. No. Heading Particulars
1 Description the Course: This course provides foundational knowledge and hands-on
skills in financial modeling for business and equity research.
Students will learn the time value of money, cost of capital,
project finance concepts, and leverage measures. The course
also builds practical Excel proficiency for financial analysis and
guides learners through preparing and forecasting financial
statements, conducting valuation using DCF and relative
methods, and creating professional equity research outputs.
2 Vertical 4 SEC
3 Type Theory
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To develop an understanding of core business finance concepts including time value
of money, capital structure, and project finance.
CO(A)2: To build competency in Excel tools essential for financial modeling and data analysis.
CO(A)3: To enable students to construct and forecast key financial statements for equity
research.
CO(A)4: To equip learners with valuation techniques and the ability to prepare a complete equity
research model and presentation.
8 Course Outcomes: Students will be able to

CO1: Apply business finance concepts to evaluate investment decisions and project financing.
CO2: Use Excel effectively for financial modeling, data linking, and analysis.

CO3: Prepare, analyze, and forecast income statements, balance sheets, and cash flow
statements.

CO4: Conduct valuation using DCF and relative methods and present a structured equity
research report.




9 Syllabus
UNIT I: Business Finance
e Time value of money; Long term financing;
e Cost of capital; Measure of Leverage
e Project Finance; Project evaluation; stage of project; construction & development phase;
funding during investment phase;
Costs during investment phase; Life of project; Decision making; Cash flow waterfall.
Basic excel navigation & cell referencing, linking data between worksheets, understanding
financial data formats.
UNIT II: Equity Research Modeling
e Prepare an Income Statement, Balance sheet, Cash Flow Statement, Geographic Revenue
Sheet, and Segment Revenue Sheet.
e Analyze Revenue Drivers; Forecast Financial Statements
e Income Statement - Compute Margins, Balance Sheet -Compute Ratios, Cash Flow
Statement Projection.
e Valuation- Discounted Cash Flow Method (DCF), Valuation — Relative Valuation
e Valuation — Assumptions for Valuation Model, Prepare Valuation Model.
e Prepare Presentation Sheet, Prepare Sector Overview, Company Overview
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions
Question No Nature of Questions Marks
Q1 Practical/Theory 15
Q2 Practical/Theory 15
Q3 Practical/Theory 15
Total 30
Note:
1. Equal Weightage is to be given to all the units.
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Class Test 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
1 REFERENCES:

1. Financial Modelling by Simon Benninga
2. Financial Modelling by Paul Pignataro
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Title: Advanced Business Communication Skills
Course Code: CHMBCOMAECII

Sr. No. Heading Particulars

1 Description of the Course: | The modern business world demands communication that is
strategic, data-driven, digitally fluent, and culturally intelligent.
With virtual offices, global teams, and technology-integrated
operations, communication skills have evolved beyond traditional
correspondence.
Advanced Business Communication Skills builds on foundational
knowledge and introduces students to executive-level
communication abilities. The course focuses on strategic
communication, digital workplace tools, persuasive writing,
professional etiquette, intercultural communication, and analytical
documentation, preparing learners for real-world corporate
responsibilities.

2 Vertical 5 AEC: Advanced Business Communication Skills

3 Type Theory+ Practicum
(Lecture/ Discussion/ Presentation/ Reading sessions/ Worksheets/

Teaching Methods: etc.)

4 Credit 2 Credits

5 Hours allotted 30 Hours

6 Marks allotted 50 Marks

7 Course Objectives:

CO(A)1: To provide advanced understanding of business communication models and

strategies.

CO(A)2: To develop digital and intercultural communication skills essential for global

workplaces.

CO(A)3: To equip students with professional writing skills for reports, proposals, emails, and

letters.

CO(A)4: To enhance presentation, negotiation, and analytical communication abilities.

CO(A)5: To build professionalism, etiquette, and ethical communication judgment.




Course Outcomes: After completing this course, learners will be able to:

CO-1: Implement advanced communication strategies in professional business contexts.
CO-2: Communicate effectively using digital tools and virtual platforms.

CO-3: Draft structured, persuasive, and professional business documents.

CO-4: Demonstrate professional etiquette in meetings, group work, interviews, and corporate
communication.

CO-5: Analyze and solve workplace communication problems through case-based approaches.

Syllabus

UNIT I: Advanced Concepts in Business & Digital Communication (15 Hours)
1. Strategic Business Communication

e Advanced models of corporate communication

o Managerial communication and decision-making
o Communication ethics and governance

e Communication in crisis and conflict situations

2. Workplace Communication Dynamics

o Multigenerational workforce communication

o Communication across hierarchies and cross-functional teams
« Basics of negotiation and conflict resolution

» Professional listening and feedback skills

3. Digital Communication & Virtual Workplace

o Email etiquette in global communication

« Virtual meeting etiquette: scheduling, agendas, minutes

« Writing for digital media: micro-content, announcements, social media tone
4. Intercultural & Global Communication

e Cultural sensitivity in global communication

o Communicating with international clients
o Cross-border etiquette: greetings, tone, time zones




A WO DN -

UNIT II: Professional Business Correspondence & Practical Documentation
Business Reports & Practical Documentation

Project summary report

Market survey/product analysis report

Service recovery / apology letter as a customer care executive
Negotiation letter (discount / delivery terms)

Proposals, Social Media Writing & Corporate Profiles

1. Proposal for a new campus event

2. Proposal for a small business idea

3. Writing Instagram captions for a brand

4. Preparing a short promotional message for a product

(15 Hours)

10
Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hour
Format of Question Paper
All questions are compulsory:
Question No Nature of Questions Marks
Q.1 Short Notes (Attempt any 3 out of 5) - Unit 1 15
OR

Attempt Essay Type question. (1 out of 2) - Unit 1

Q.2 Short Notes (Attempt any 3 out of 5) - Unit 2 15

OR
Attempt Essay Type question. (1 out of 2) - Unit 2
Total 30
Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks

1. Written Assignment: The students are required to attempt any 20
one of the following using Al applications: (Eg: Gamma Al,
Beautiful.ai, etc)

e Preparing a short promotional message for a product
e Market Survey Report / A Business Proposal
Total 20
REFERENCES:
11
1 Balan, K. R. Effective Communication. Himalaya Publishing House, 2004.
2 Bovee, Courtland L., and John V. Thill. Business Communication Today. 14th ed., Pearson,

2021.
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11

12

13

14

15

16

17

18

19

20

Chaturvedi, P. D., and Mukesh Chaturvedi. Business Communication: Concepts, Cases and
Applications. 3rd ed., Pearson Education, 2011.

Gerson, Steven M., and Sharon J. Gerson. Technical Communication: Process and Product.
9th ed., Pearson, 2021.

Guffey, Mary Ellen, and Dana Loewy. Essentials of Business Communication. 11th ed.,
Cengage Learning, 2021.

Kaul, Asha. Business Communication. 2nd ed., PHI Learning, 20009.
Krizan, A. C., et al. Business Communication. 8th ed., Cengage Learning, 2010.

Lesikar, Raymond V., et al. Business Communication: Making Connections in a Digital
World. 12th ed., McGraw-Hill Education, 2015.

Locker, Kitty O., and Donna Kienzler. Business and Administrative Communication. 11th
ed., McGraw-Hill Education, 2021.

Mehra, Payal. Business Communication for Managers. Pearson Education, 2012.

Mitra, Barun K. Effective Technical Communication: A Guide for Scientists and Engineers.
Oxford University Press, 2007.

Mohan, Krishna, and Meera Banerji. Developing Communication Skills. Macmillan India,
2001.

Murphy, Herta A., Herbert W. Hildebrandt, and Jane P. Thomas. Effective Business
Communication. 7th ed., McGraw-Hill, 1997.

Ober, Scot. Contemporary Business Communication. 9th ed., Cengage Learning, 2014.
Rai, Urmila. Business Communication. Himalaya Publishing House, 2010.

Raman, Meenakshi, and Prakash Singh. Business Communication. Oxford University Press,
2012.

Sehgal, M. K., and VVandana Khetarpal. Business Communication. Excel Books, 2006.

Sharma, R. C., and Krishna Mohan. Business Correspondence and Report Writing. 4th ed.,
Tata McGraw-Hill, 2007.

Sinha, K. K. Business Communication. Galgotia Publishing, 2003.

Taylor, Shirley. Model Business Letters, Emails and Other Business Documents. 7th ed.,
Pearson Education, 2012.




Syllabus Committee:

Sr. | Name of the Faculty Designation and College Signature
No
i Prof. (Dr.) Kailas Aute Professor & Head, Dept. of English, Smt. CHM
College
2. (VC Nominee, University of Mumbai) Pancham e
Prof. (Dr.) B. R. Hiramani, Khemraj College, Sawantwadi
3% (Subject Expert outside University) Hutatma
: Rajguru Mahavidyalay, Rajguru Nagar, Khed,
BRIt (D) Wikl Raslear (Affiliated to Savitribai Phule University)
4. (Subject Expert outside University) Aadarsh
Mahavidyalay, Umerga, Dharashiv, (Affiliated
Fgof. (Dr.) Prashant Mothe to Dr. Baba Saheb Ambedkar Marathwada
University
5. Asst. Professor, Dept. of English, Smt. CHM
Mr. Ananda Pandhare College
6. Asst. Professor, Dept. of English, Smt. CHM
Ms. Sana Khan College
T . Faculty Vidyalankar Institute of technology, M)?O
Dr. Micky Barua Alumni Member ey Aiien
8.
Accenture, Industry Representative
Ms. Sofy Verghese

Name & Signature of the Ad-hoc BoS Chairperson: Prof. (Dr). Kailas Aute *
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester- 11

Title: Communication SKkills in Sindhi

Vertical - 5
Ability Enhancement Course - 2 Credit

with effect from
Academic Year 2025-2026




Title: Communication SKills in Sindhi
COURSE CODE: CHMSINIIAEC

Sr. No. Heading Particulars
1 Description the Course: |Sindhi communication skills (B.Com.)
Communication is the core component of the commerce and trade. In
communication, language plays very significant role. If a student hag
mastered the skills of language, undoubtedly, he or she would be able tg
communicate in the best manner. In this course basic part of Sindhi
language would be taught based on the NEP 2020. The innovative approach
likes critical thinking, creative mind, use of technology will lead tq
communicating and participating with the different groups. The vocabulary
section would be given prominence.
The course would be in the Devanagari script so that it can attract
majority of the students. Even non-Sindhi students shall have
opportunity to adopt this course.
2 Vertical 1 AEC — Ability Enhancement Course
3 Type Theory+ Practicum (Teaching Method: Lecture/ Discussion/Reading)
4 Credit 2 credits
(1 credit = 15 hours for theory or 30 hours of Practical work in a
semester)
5 Hours allotted 30 Hours
6 Marks allotted 50Marks
7 Course Objectives:
After successful completion of this course:
CO(A)1: The learner will get understanding of communication skills.
CO(A)2: The learner will understand how to accurate the pronunciation of special words in Sindhi
CO(A)3: The learner will improve the conversation skill in Sindhi.
CO(A)4: The learner will become best communicator in Sindhi language
8 Course Outcomes: Student will be able to

CO1: Know the basic special features of Sindhi language.

CO2: Understand the skills of communication.

CO3: Knowing the conversation with businessmen and customers

CO4: Know the etiquettes with parents, relatives, friends and others in effective way




Syllabus
Unit 1: Everyday & Professional Communication in Sindhi
e Daily Life Conversation Skills: Greetings and introductions, Asking for information,
Making requests / giving instructions, Small talk in simple Sindhi
e Workplace & Business Communication: Customer interaction, Office enquiries,
permissions, complaints, Bank/shop/travel conversation, Basic telephone conversation,
Short Event Reports

Unit 2: Digital & Modern Communication in Sindhi
e Email & Message Writing: Professional emails, WhatsApp/SMS etiquette,
Announcements, reminders
e Product and Promotive Communication: Short ads, Taglines & slogans, Simple product
description, Pitch Presentation, Interview / Communication for Market Research

Syllabus

IIEIE'Q:
o USHRE St foieht & oy Riehsr #): arepihad f&gur T Siror grge »Rur -t Hifdb e, o

UL fgaraq feu, At Rither & remson
o HUPUARI S8 d el U PRIGRI ISl ATEH T TR, SHh & IS dIs , WRURH
fRreprad U db o BRI A1 R, T 1 MiereTson,afie CefihiHe ddrg,

S St RUTE,
q;ﬁﬁ:' R
o fSforea T snyfies Harg(Rieh ).
° é‘ﬁﬁ U A forau, IR @T“L qicyy Ty (Message) SIT RIvTAR (Etiquettes),'fh'q'U]T JAlq
f&aRu art Ale (Reminders),
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firoexM, Seveg mThe e o |1 WdTg.
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Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hour

Format of Question Paper

Question Nature of Questions Marks
No
QL.A) Objective Type Questions (Unit- 1) 05
QI1.B) Attempt ANY 2 out of 4- (5 marks each) (Unit-I) 10
Q2.A) Objective Type Questions (Unit- IT) 05
Q2.B) Attempt ANY 2 out of 4- (5 marks each) (Unit-II) 10
Total 30
Internal Examination: Continuous Evolution - 20 marks
Assessment / evaluation Marks
1. | Speaking Activities: (Presentation) 10
Making presentations in the classroom
2. | Listening Activities: (Assignment) 10
Listening to speeches, dialogues, announcement and summarizing them
Total 20

11

REFERENCE BOOKS:
1. Sanchari Basha — By Dr. Pushpa Kodwani
Sindhi Pahakaa — Dr. Jetly M.K.
Sindhi Muhavahra — By Hardwani Lachhman
Sindhi Adhyat mak Shabdhkesh — By Hardwani Lachhman
Acho Sindhi Sikhu — By Hardwani Lachhman

Nk







Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester - 11

Title: Environmental Management and

Sustainable Development - 11

Vertical -5
VEC Subject - 2 Credits

with effect from
Academic Year 2025-2026




Title: Environmental Management and Sustainable Development - 11

Course Code: CHMVEC2

Sr. No.

Heading

Particulars

Description the Course:

This course examines the relationship between environmental
pollution and human health, with detailed coverage of air, water,
soil, noise, thermal, and radioactive pollution and their sources,
standards, and impacts. It enables learners to understand
pollution generation processes, waste management challenges,
and the assimilative capacity of the environment. The course
also introduces environmental laws, constitutional provisions,
and regulatory frameworks, along with tools such as
Environmental Management Systems (ISO 14001), life cycle
analysis, and cost-benefit analysis. Emphasis is placed on
sustainable practices, pollution control measures, the 3R
concept, ecolabeling, and global initiatives such as the
Sustainable Development Goals and Mission LiFE.

Vertical 5

VEC

w

Type &
Teaching Methods

Theory + Practicum
Lectures/Discussions/Presentations/Case Studies, etc.

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

N| SN

Course Objectives:

CO(A)1: To develop a comprehensive understanding of various types of environmental
pollution, their sources, standards, and impacts on human health and ecosystems.
CO(A)2: To familiarize students with environmental laws, constitutional provisions, and
regulatory frameworks related to environmental protection and management.

CO(A)3: To equip learners with knowledge of environmental management tools, pollution
control measures, and sustainable waste management practices.

CO(A)4: To create awareness about global and national sustainability initiatives such as
the Sustainable Development Goals, Mission LiFE, and their role in achieving sustainable

development.




Course Outcomes: Student will be able to
COl1: Identify and analyze different types of environmental pollution and assess their impacts

on human health and ecological systems.
CO2: Explain key environmental laws, constitutional provisions, and institutional mechanisms

for environmental protection.

CO3: Apply environmental management tools and sustainable waste management practices in
real-world contexts.

CO4: Evaluate sustainability initiatives such as the SDGs and Mission LiFE and relate them to
environmental management and sustainable development practices.

Syllabus

UNIT I: Environmental Pollution and Health

Understanding pollution: Production processes and generation of wastes; Assimilative

capacity of the environment; Definition of pollution; Point sources and non-point sources
of pollution.

Air pollution: Sources of air pollution; Primary and secondary pollutants; Indoor air
pollution; Adverse health impacts of air pollutants; National Ambient Air Quality

Standards.
Water pollution: Sources of water pollution; River, lake and marine pollution,
groundwater pollution; water quality parameters and standards; adverse health impacts of

water pollution on human and aquatic life.

Soil pollution and solid waste: Soil pollutants and their sources; Solid and hazardous

waste; Impact on human health.
Noise pollution: Definition of noise; Unit of measurement of noise pollution; Sources of

noise pollution; Noise standards; adverse impacts of noise on human health.
Thermal and Radioactive pollution: Sources and impact on human health and ecosystems.

UNIT II: Environmental Management

Introduction to environmental laws and regulation: Constitutional provisions- Article
48A, Article 51A (g) and other derived environmental rights;

Introduction to environmental legislations on the forest, wildlife and pollution control.
Environmental management system: ISO 14001 Life cycle analysis; Cost-benefit analysis
Pollution control and management; Waste Management- Concept of 3R (Reduce,
Recycle and Reuse) and sustainability; Ecolabeling /Ecomark scheme.

Introduction to Millennium Development Goals, Sustainable Development Goals, &
Mission Life.
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Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours

Format of Question Paper

Attempt any 3 out of 4 questions.

Question Nature of Questions Marks
No
Q1 Theory Question based on Unit I 10
Q2 Theory Question based on Unit I 10
Q3 Theory Question based on Unit II 10
Q4 Theory Question based on Unit II 10
TOTAL 30

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks
1. Assignment / Project 10
2. Case Study / Assignment 10
TOTAL 20

11

REFERENCES:

1.

kW

Barrow, C. J. (2012). Environmental management for sustainable development (2nd ed.).
Routledge.

Doabia, T. S. (2023). Environmental and pollution laws in India (4th ed.). Eastern Book
Company.

Kumar, S. (2009). Environmental policies in India. Northern Book Centre.

Rajagopalan, R. (2023). Environmental studies (4th ed.). Oxford University Press India.
Rogers, P. P., Jalal, K. F., & Boyd, J. A. (2007). An introduction to sustainable
development. Earthscan.

Singh, J., Singh, A., & Gupta, S. (2019). Environmental science and engineering. New
Age International Publishers.
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Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

First Year

Semester - 11

Title: Cocurricular Course I

Vertical - 6
CC Subject - 2 Credits

With effect from
Academic Year 2025-2026




Title: Cocurricular Course 1
Course Code: CHMCCI6

Sr. No.

Heading

Particulars

Description the Course:

This student-friendly Co-Curricular Course is uniquely designed
to promote holistic development through active participation in
various college-based activities. Unlike traditional theory-based
subjects, this course emphasizes hands-on involvement and
experiential learning. Students are encouraged to explore their
interests and talents by engaging in cultural, social, literary,
sports, extension, or club-based events conducted by the college
throughout the academic year.

Participation will be recorded and assessed based on
involvement, initiative, team spirit, creativity, and consistency.
The aim is to nurture essential life skills such as leadership,
communication, collaboration, and responsibility in a
supportive, informal setting.

This non-theory course offers students the opportunities and the
freedom to learn beyond the classroom and grow into well-
rounded individuals, contributing positively to campus life and
society.

Vertical 6

CC

Type &
Teaching Methods

Theory + Practicum
Lectures/Discussions/Presentations/Case Studies, etc.

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

CO(A)1: To inculcate a spirit of active participation in cultural, social, environmental, and

creative activities.

CO(A)2: To enhance personal and interpersonal skills through real-life experiences and

teamwork.

CO(A)3: To foster a sense of responsibility, leadership, and community engagement among

students.

CO(A)4: To develop self-confidence and emotional well-being through creative expression and

collaboration.

CO(A)S: To integrate classroom learning with experiential learning for holistic growth.




Course Outcomes: Student will be able to

CO1: Participate meaningfully in diverse co-curricular activities and reflect on their learning
experiences.

CO2: Demonstrate improved communication, leadership, and teamwork skills.

CO3: Exhibit increased awareness of social responsibility and civic engagement.

CO4: Build confidence through creative, cultural, and intellectual expressions.

COS: Maintain a portfolio or activity log to track participation and personal development.

Syllabus

Unit I — Suggested Areas of Participation in the Activities

e Cultural Events: Drama, dance, music, literary events, debates, etc.

Social Outreach: Blood donation, awareness campaigns, cleanliness drives.

Clubs & Societies: Photography, quiz, environment club, shram club, etc.

Sports & Fitness: College tournaments, yoga, marathons, fitness challenges.
Institutional Events: Foundation Day, Annual Day, College Festivals, Intercollegiate
events.

National Festivals: Independence Day, Republic Day, etc.

Unit II — Program Specific Topics

e Workshops/Seminars: Report Writing, Personality Development, Soft Skills,
Leadership Talks.
e Speak, Show, Shine: Presentation / Poster Presentation / Viva and Learning Experience.

Mode of Evaluation

e Faculty Coordinator: To guide and evaluate student progress.

o Participation Proof: Certificates, photos, attendance records.

e Reflective Journal: Minimum 2-3 pages summarizing experiences, learning, and
growth.

o Final Viva/Presentation: 5-minute talk on poster presentation and on overall learning.




10 Scheme of Examination and Assessment Pattern
Based on 3 approved activities

External Examination: Semester End External - 30 marks

Activity No Nature of Activities Marks
Ql Title of approved activity 1 10
Q2 Title of approved activity 1 10
Q3 Title of approved activity 1 10
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Reflective journal 10
2. Presentation / Poster presentation / Viva 10
TOTAL 20

Suggested Readings

e How to Win Friends and Influence People
The 7 Habits of Highly Effective People
Thinking, Fast and Slow
Leaders Eat Last
Talk Like TED




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

Second Year B. Com.
(Financial Management)

Semester- 111

Title: Security Analysis and Portfolio
Management

Vertical - 1
Major Subject - 4 Credit

with effect from
Academic Year 2025-2026




Title: Security Analysis and Portfolio Management
Course Code: CHMFMGIII1

Sr. No. Heading Particulars
1 Description the Course: This course provides a comprehensive exploration of portfolio
management, equipping learners with the essential skills and
knowledge to navigate the dynamic world of investments. It
delves into the theoretical foundations and practical applications
of portfolio analysis, valuation, and selection, fostering a deep
understanding of risk-return trade-offs and investment
strategies. This course is designed to enhance leaner’s analytical
and problem-solving abilities, preparing them for successful
careers in financial analysis, portfolio management, investment
banking, and related fields. By mastering the concepts and
techniques covered, they will be well-positioned to manage their
own investments or contribute effectively to professional
investment teams, driving value creation in the financial
markets.
Vertical 1 Major
Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: To define the fundamental concepts of investment, portfolio management, and the
Indian investment environment.
CO(A)2: To analyze portfolio revision and evaluation techniques, and evaluate bond valuation
methods.
CO(A)3: To evaluate economic, industry, and company analysis techniques.
CO(A)4: To interpret technical analysis principles and apply various charting and indicator
technique.
8 Course Outcomes: Student will be able to

CO1: Explain the differences between investment, speculation, and gambling, and classify,
various types of investors and calculate expected returns using various models.

CO2: Apply Sharpe, Treynor, and Jensen ratios to measure portfolio performance. Calculate
bond returns, yield to maturity, yield to call, and bond duration, and assess bond risks.

CO3: Forecast economic trends using barometric and econometric models. Analyze financial
statements and calculate key financial ratios.

CO4: Construct and interpret price charts (line, bar, candlestick). Calculate moving averages,
oscillators, and the relative strength index. Compare and contrast fundamental and technical
analysis approaches




Syllabus
UNIT I: Portfolio Management — An Introduction & Process

¢ Investment, Meaning, Characteristics, Objectives, Investment V/s Speculation, Investment
V/s Gambling and Types of Investors.

e Portfolio Management — Meaning, Evolution, Phases, Role of Portfolio Managers,
Advantages of Portfolio Management.

e Factors Conducive for Investment in India.

e Portfolio Analysis — Meaning and its Components, Calculation of Expected Return and
Risk, Calculation of Covariance, Risk — Return Trade off.

e Portfolio Selection — Meaning, Feasible Set of Portfolios, Efficient Set of Portfolios,
Selection of Optimal Portfolio, Markowitz Model, Limitations of Markowitz Model,
Measuring Security Return and Portfolio Return and Risk under Single Index Model and
Multi Index Model.

UNIT II: Portfolio Management — Valuation
e Portfolio Revision — Meaning, Need, Constraints and Strategies.
e Portfolio Evaluation — Meaning, Need, Measuring Returns (Sharpe, Treynor and Jensen
Ratios) and Decomposition of Performance.
e Bond Valuation — Meaning, Measuring Bond Returns, Yield to Maturity, Yield to
e (Call and Bond Pricing. Bond Pricing Theorems, Bond Risks and Bond Duration

UNIT III: Fundamental Analysis
e Economy Analysis — Meaning, Framework, Economic Analysis, Forecasting, Econometric
Model Building and Opportunistic Model Building.
e Industry Analysis — Concept of Analysis, Industry Life Cycle, Industry Characteristics.
e Company Analysis — Financial Statements, Analysis of Financial Statements, (Practical
questions on Ratio Analysis) and Assessment of Risk (Leverages)

UNIT IV: Technical Analysis s
e Meaning and Principles of Technical Analysis, Price Chart, Line Chart, Bar Chart, Japanese
Candlestick Chart, Trends and Trend Reversals, Chart Patterns, Support and Resistance,
Reversal Patterns, Continuation Patterns.
e Mathematical Indicators — Calculation of Moving Averages (Simple and Exponential
Moving Average), Oscillators and Relative Strength Index
e Market Indicators Fundamental Analysis V/s Technical Analysis
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Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Nature of Questions Marks

Ql Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
Q6 Practical/ Theory 15

Total 60

Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1. | Class Test /Workshop/  Conference/ Seminar/ Assignment/ Case | 25
Study/ Field visit/ Certificate Course

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/

Puzzles)
2. | Project and presentation / Viva 15
Total 40
1 REFERENCES:
1. Securities Operations and Risk Management by National Institute of Securities Markets
2. Portfolio Management Services (PMS) Distributors by National Institute of Securities
Markets

3. Portfolio Managers by National Institute of Securities Markets
4. Blake, David 1992, Financial Market Analysis , McGraw Hill London
5. Francis J.C Investments, Analysis and Management McGraw Hill New York.
6. Pistolese Clifford Using Technical Analysis Vision Books
7. Reilly Frank K and Keith Brown Investment Analysis and Portfolio Management.




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

Second Year B. Com.
(Financial Management)

Semester- I11

Title: Cost Accounting — I

Vertical - 1
Major Subject - 4 Credits

with effect from
Academic Year 2025-2026




Title: Cost Accounting — I
Course Code: CHMFMGIII2

Sr. No. Heading Particulars
1 Description the Course: This course offers a comprehensive exploration of cost
accounting principles, equipping leaners with essential skills for
effective cost analysis, control and decision-making in business.
Covering fundamental concepts such as material cost
management, labor cost computation, overhead absorption and
modern costing techniques like Activity-Based Costing (ABC),
the course bridges theoretical knowledge with practical
applications. The curriculum emphasizes real-world relevance,
demonstrating how these techniques drive budgeting, pricing
strategies and operational efficiency across industries like
manufacturing, retail and services.
Vertical 1 Major
Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: To explain the fundamental concepts, objectives, and importance of cost and
management accounting.
CO(A)2: To analyze material storage and record systems, and prepare stock ledger accounts
using FIFO and weighted average methods.
CO(A)3: To evaluate the methods of employee cost control and apply wage payment and
incentive systems.
CO(A)4: To assess the impact of overhead allocation on product costing and justify the
selection of appropriate absorption methods.
8 Course Outcomes: Students will be able to

CO1: Compare and contrast cost accounting, financial accounting, and management accounting,
and apply activity-based costing (ABC) to solve practical problems.

CO2: calculate the Economic Order Quantity (EOQ) and demonstrate the preparation of stock
ledger accounts.

CO3: compute employee costs under various wage systems and calculate labor turnover using
replacement and separation method.

CO4: apply absorption costing methods to allocate overheads in different scenarios.




9 Syllabus

UNIT I: Introduction to Cost and Management Accounting
e Meaning, objective and importance of Cost and Management Accounting
e Functions and role of Cost Accounting Department in an organization
e Installation of Cost Accounting System in an organization
e Differentiate between Cost Accounting, Financial Accounting and Management Accounting
e Various elements and classifications of cost and methods of costing
e Digitalization of Cost Accounting

UNIT II: Material Cost
e Meaning, need for and importance of material
e Inventory Control: Stock Levels
e Computation of Economic Order Quantity (EOQ)

UNIT III: Employee Cost
e Meaning and importance of Employee (Labor) cost in an organization
e Employee (Labor) cost control
e Idle Time
e Over Time
e Systems of Wage Payment and Incentives: Time Rate System, Piece Rate System and

Premium Bonus Method (Halsey Premium Plan and Rowan Premium Plan)

e Incentive Plans and Productivity Metrics

UNIT IV: Overheads — Absorption Costing Method
e Meaning of Overheads-Production, administrative and selling and distribution
e C(lassification of overheads into fixed and variable
e Meaning and methods of allocation
e Apportionment and absorption of overheads

10 Scheme of Examination and Assessment Pattern

Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Questions Marks
Ql Practical / Theory 15
Q2 Practical / Theory 15
Q3 Practical / Theory 15
Q4 Practical / Theory 15
Q5 Practical / Theory 15
Q6 Practical / Theory 15
Total 60




Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1. | Class Test/ Workshop/  Conference/ Seminar/ Assignment/ Case | 25
Study/ Field visit/ Certificate Course
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/

Puzzles)
2. | Project and presentation / Viva 15
Total 40
1 REFERENCES:

1.

b

o

Cost Accounting Theory and Practice by B.K. Bhar, Tata Mc. Grow Hill and Co. Ltd., Mumbai
Cost Accounting Principles and Practice by M.N. Arora, Vikas Publishing House Pvt. Ltd., New
Delhi

Advanced Cost and Management Accounting: Problems and Solutions by V.K. Saxena and C.D.
Vashist, S. Chand and Company (P) Ltd., New Delhi

Cost Accounting by S.P. Jain and K.L. Narang, Kalyani Publishers, Ludhiana

Modern Cost and Management Accounting by M. Hanif, Tata McGraw Hill Education Pvt. Ltd.,
New Delhi

Lectures on Costing by Swaminathan: S. Chand and Company (P) Ltd., New

Delhirnational




Smt. Chandibai Himathmal Mansukhani College
(Autonomous)

Second Year B.Com.
(Management Studies)

Semester - 111

Title: Industry & Service Management (II)

(Strategic Financial Management)

Vertical - 2
Minor Subject - 4 Credits

with effect from
Academic Year 2025-2026




Title: Industry & Service Management (1I)

(Strategic Financial Management)
Course Code: CHMMSIII7

Sr. No. Heading Particulars
1 Description the Course: This course provides an advanced understanding of strategic
financial management and its role in achieving long-term
organizational objectives and sustainable value creation. It
focuses on strategic financial planning, corporate valuation,
capital budgeting, financing decisions, working capital
management, and financial risk management from a managerial
perspective. The course examines the integration of financial
strategy with business strategy while addressing issues related
to corporate governance, international finance, ethical decision-
making, and technological transformation. It equips students
with analytical and strategic skills required to make informed
financial decisions in dynamic domestic and global business
environments.
2 Vertical 2 Minor
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: To develop an understanding of strategic financial management concepts and their role
in supporting corporate strategy and value creation.
CO(A)2: To familiarize students with strategic financial planning, investment appraisal, financing
decisions, and working capital management techniques.
CO(A)3: To provide knowledge of financial risk management, international financial practices,
and corporate governance principles for effective financial decision-making.
CO(A)4: To expose students to emerging trends, technological innovations, and ethical
considerations influencing strategic financial management.
8 Course Outcomes: Student will be able to

CO1: Explain the concepts, principles, and strategic role of financial management in achieving
organizational goals and enhancing shareholder value.

CO2: Apply strategic financial planning, capital budgeting, financing, and working capital
management techniques to support business decision-making.

CO3: Analyze capital structure decisions, financial risks, international financial issues, and
corporate governance practices using appropriate financial tools and frameworks.

CO4: Evaluate strategic financial alternatives, technological innovations, and ethical
considerations to recommend sustainable financial strategies for organizational growth and

competitiveness.




2.

3.

4,

2.
3.

4.

2.

3.

4.

2.

3.

Syllabus

Unit 1: Foundations of Strategic Financial Management
1.

Introduction to Strategic Financial Management: Meaning, scope, and objectives of
SFM, Role of SFM in corporate strategy, financial goals and strategy.

Shareholder value maximization and stakeholder interests, Strategic vs. operational
finance, Emerging role of the finance manager.

Financial Planning and Strategy Formulation, Strategic planning process and financial
implications, financial modelling and forecasting.

Types of financial plans, Linking financial strategy with business strategy, Valuation
Principles, Business valuation concepts and methods.

Unit 2: Capital Budgeting & Capital Rationing
1.

Concept — Need & Importance of Capital budgeting, Steps in Capital Investment
Decisions.

Techniques & process of Capital Budgeting, Risk analysis in Capital Budgeting.
Concept of Decision Tree Analysis, Decision Tree Applications, Evaluation of lease vs.
buy decisions, Types of leases and their financial implications.

Meaning, Significance, Types — Methods of Capital Rationing, Practical Problems.

Unit 3: Strategic Financing Decisions
1.

Theories of capital structure, Factors determining capital structure, Cost of capital,
Leverage analysis, EBIT-EPS analysis.

Theories of dividend policy, Factors influencing dividend decisions, Types of dividend
policies, Share buybacks.

Types of shares, Equity financing, types of Debt financing, Hybrid financing instruments,
International financing options.

Strategic importance of working capital, Managing key components, Working capital
financing strategies.

Unit 4: Strategic Financial Risk Management
1.

Types of financial risks, Risk identification, measurement, and evaluation, International
financial risk management.

International financial markets and institutions, Foreign direct investment decisions,
Management of exchange rate risk, International taxation.

Principles of corporate governance, Role of finance in corporate governance, Ethical
issues in financial management.

Impact of technology on financial strategies, Digital transformation in finance,
Emerging financial instruments and markets, Financial and non-financial performance
metrics.




10 Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt all questions.
Question Nature of Questions Marks
No
Q1 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q2 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q3 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q4 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q5 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q6 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
TOTAL 60
Internal Examination: Continuous Evaluation - 40 marks
Assessment / evaluation Marks
1. Class Test during the lectures. (MCQs Based) 20
2. Project / Presentation / Viva / Case Study / Role Play (Any 2) 20
TOTAL 40
1 REFERENCES:

b=

1. Khan & Jain, Financial Management, MC Graw Hill.

Van Horne & John Wachowiz, Fundamentals of Financial Management.
Dr. S. P. Gupta, Financial Management, Sahitya Bhawan Publication.
Prasanna Chandra, Strategic Financial Management, MC Graw Hill.




HSNC Board’s
0 Smt. Chandibai Himathmal Mansukhani College

(Autonomous)

(Affiliated to the University of Mumbai)
University College Code: 217 | JD Office: T14

Faculty of Interdisciplinary

Vertical 3: List of Open Elective Skill Based Courses for Second Year: Semester — 111

Sr. No. | Nomenclature of the Paper
1 Data Analysis And Visualization Using Excel
2 2D Animation And Motion Graphics
3 | Advance Tools Of Al For Economics And Education - |
4 | English For Journalism And Advertising
5 | Urbanization And Real Estate: Infrastructure, Technology And Urban Change
6 | Tourism Marketing
7 Managing Family Wealth Through Family Office-III
8 Responsive & Amp; Modern Web Designing
9 Basics Of Nutrition -3
10 | Reel Making For Media And Social Change
11 Preforming Art- Dance-3
12 | Data Analysis With Excel And Power B
13 | Digital Political Strategy, Al And Public Engagement Skills
14 Psychology Of Personal Relationship-I
15 | Introduction To Sociology And Digital Society
16 Mushroom Cultivation Training And Trading Level 3
17 Yogasanas: Intermediate Series
18 Perfumery Course Level 3
19 Workplace And Professional Skills
20 | Beautician: Strategic Business Planning III
21 Current Trends In Fashion Designing: Financial Perspective Level 3
22 Basics Of Accounting-111
23 | Digital Marketing -IIT
24 | Advanced Trading Strategies In Stock Market

P.B. No 17, Opp. Railway Station, Smt. Chandibai Himathmal Mansukhani Road, Ulhasnagar- 421003, Dist. Thane, (MAHARASHTRA)
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Title: Investment Advisor — I
Course Code: CHMFMGIII3

Sr. No. Heading Particulars
1 Description the Course: This module provides a foundational understanding of the
intricate workings of the Indian economy and its financial
markets, equipping leaners with the knowledge to navigate its
complexities. They will explore the regulatory framework,
analyze the structure of primary and secondary markets, and
apply essential financial tools like cash flow management and
budgeting. Furthermore, you will develop a deep understanding
of personal financial planning, formulate effective financial
strategies, and evaluate client financial positions. By the end of
this module, you will be empowered to make informed financial
decisions.
Vertical 4 VSC
Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives: Student will be able to
CO(A)1: To provide a comprehensive understanding of the Indian financial system, including its
structure, regulators, and the functioning of various market segment.
CO(A)2: To introduce the principles of personal financial planning, emphasizing the importance
of goal setting, asset allocation, and financial advisory processes.
CO(A)3: To equip learners with knowledge of investment instruments, including equity, fixed
income securities, real estate, commodities, and derivatives, and how to evaluate and select these
investments.
CO(A)4: To build analytical skills for financial decision-making, including risk assessment, time
value of money, pricing of bonds, and understanding of yield curves and duration.
8 Course Outcomes:

CO1: Explain the structure and role of financial markets in India and identify the key regulators
and instruments used in different market segments.

CO2: Develop a basic personal financial plan, including budgeting, asset-liability analysis, and
applying the concept of time value of money.

CO3: Compare and evaluate various investment options such as stocks, bonds, commodities,
and derivatives based on risk-return profiles.

CO4: Apply key investment principles such as diversification, risk assessment, and bond
pricing models to make informed financial decisions.




Syllabus

UNIT I: Introduction To The Indian Financial Markets Personal Financial Planning

The Indian Economy

The Indian Financial Market

Regulators of Financial Markets

Structure of Financial Markets in India
Understand the concept of Financial Planning
Understand the need for financial planning
Scope of financial planning

Concept of asset, liabilities and net worth
Financial Planning process

Financial advisory and execution

Time Value of Money
Calculate the following

UNIT II : Investment Products

Types of investment, Equity, Fixed Income, Commodities, Real Estate, Structured products,
Distressed Securities.

Other investment opportunities.

Channels for making investments

Equity as an investment

Diversification of risk through equity instruments - Cross sectional versus time series
Risks of equity investments

Overview of Equity Market

Equity research and stock selection

Debt market and its need in financing structure of Corporates and Government
Bond market ecosystem

Risks associated with fixed income securities

Pricing of Bond

Traditional Yield Measures, Concept of Yield Curve, Concept of Duration
Introduction to Money Market

Introduction to Government Debt Market

Introduction to Corporate Debt Market

Small Saving Instruments.

Basics of Derivatives, Underlying concepts in derivatives

Types of derivative products, Structure of derivative market

Purpose of Derivatives, Benefits, Costs and risks of Derivative




10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Questions Marks

Ql Theory/ Practical 15

Q2 Theory 15

Q3 Theory 15
Total 30

Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
1. | Class Test /Workshop/  Conference/ Seminar/ Assignment/ 10

Case Study/ Field visit/ Certificate Course

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/

Puzzles)

2. | Project and presentation / Viva 10
Total 20
REFERENCES:
11 Investment Advisor Level 1- NISM

Nk

Financial Planning: A Ready Reckoner — Madhu Sinha

Fundamentals of Financial Planning — Susan M. Tillery, Thomas N. Tillery
Financial Markets and Institutions — Frederic S. Mishkin, Stanley G. Eakins
Personal Finance — Jack R. Kapoor, Les R. Dlabay, Robert J. Hughes
Indian Financial System — Bharati V. Pathak

Investment Analysis and Portfolio Management— Prasanna Chandrakas
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Title: Business Communication Skills
Course Code: CHMBCOMAECIII

Sr. No.

Heading

Particulars

Description the Course:

In the contemporary business environment, communication is the
cornerstone of success. Effective business communication enhances
operational efficiency, fosters meaningful workplace relationships,
and builds a strong public image. The evolution of digital tools and
platforms has revolutionized traditional communication, making it
crucial for aspiring professionals to master both conventional and
modern techniques.

This course equips learners with a comprehensive understanding of
business communication- verbal, non-verbal, and digital- along
with practical writing skills needed for professional documentation
and correspondence. The aim is to prepare learners for real-world
business interactions through a focus on clarity, conciseness, tone,
structure, and etiquette across multiple communication formats and
platforms.

Vertical 4

Ability Enhancement Course

Type
Teaching Methods:

Theory+ Practicum
(Lecture/ Discussion/ Presentation/ Reading sessions/ Worksheets/
etc.)

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

communication.

for the workplace.

notices, and letters.

CO(A)1: To introduce learners to the theoretical foundations and principles of effective business

CO(A)2: To develop skills in digital, interpersonal, and cross-cultural communication essential

CO(A)3: To enhance learners’ proficiency in writing business documents such as emails, reports,

CO(A)4: To build awareness of professional communication etiquette and practical problem-
solving in organizational settings.




Course Outcomes: Student will be able to

CO-1: Understand and apply the core concepts and models of business communication in real-
world contexts.

CO-2: Demonstrate the ability to communicate professionally in digital and in-person formats.
CO-3: Develop job-ready communication skills for writing effective business documents.
CO-4: Exhibit awareness of communication dynamics in diverse, collaborative, and
hierarchical workplace settings.

Syllabus

UNIT I: Foundations of Business Communication
1. Basics of Communication in a Business Context

e Meaning, definition, objectives, and elements of communication
e The communication process: sender, message, channel, receiver, feedback
e Barriers to communication and strategies to overcome them

2. Types and Flows of Workplace Communication

¢ Internal communication: downward, upward, horizontal

e External communication: stakeholders, clients, public

e Verbal vs. non-verbal communication; formal vs. informal channels
¢ Role of emotional intelligence in workplace communication

3. Digital and Social Media Communication

e Professional use of email, MS Teams, and Zoom
o Workplace etiquette on WhatsApp, LinkedIn, Slack
e Writing for digital media: brevity, tone, and clarity

e Data privacy, cyber etiquette, and responsible sharing

UNIT II: Professional Business Correspondence and Documentation
1. Business Letters

e Key components and formats

e Common types: Inquiry, Complaint, Order, Resignation
2. Job-Related Correspondence

e Job application with resume

e Appointment, appreciation, and resignation letters




3.

Professional Emails
e Job applications via email

e Writing and responding to official emails (e.g., meeting requests, follow-ups)

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hour

Format of Question Paper

Question No Nature of Questions

Marks

Q.1 Short Notes (Attempt any 3 out of 5) - Unit 1
OR 15
Essay-Type Question (Attempt any 1 out of 2)- Unit 1

Q.2 Short Notes (Attempt any 3 out of 5) - Unit 2
OR 15
Essay-Type Question (Attempt any 1 out of 2)- Unit 2

Total 30

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation Marks

1. | Students are required to draft a job application letter along with a 20

resume using the following Al assistance:

Canva Resume Builder, Resume.oi, Zety, Novopresume, Rezi etc
OR

Prepare an effective LinkedIn profile for professional networking and

career opportunities.

Total 20

11

REFERENCES:

1.

Bovee, Courtland L., and John V. Thill. Business Communication Today. 14th ed.,
Pearson, 2021.

Lesikar, Raymond V., Marie E. Flatley, and Kathryn Rentz. Business Communication:
Making Connections in a Digital World. 12th ed., McGraw-Hill Education, 2015.

Guffey, Mary Ellen, and Dana Loewy. Essentials of Business Communication. 11th ed.,
Cengage Learning, 2021.

Murphy, Herta A., Herbert W. Hildebrandt, and Jane P. Thomas. Effective Business
Communication. 7th ed., McGraw-Hill, 1997.

Sharma, R. C., and Krishna Mohan. Business Correspondence and Report Writing. 4th ed.,
Tata McGraw-Hill, 2007.

Kaul, Asha. Business Communication. 2nd ed., PHI Learning, 20009.




10.

11.
12.
13.

14.

15.

16.

17.
18.
19.

20.

Rai, Urmila. Business Communication. Himalaya Publishing House, 2010.
Mehra, Payal. Business Communication for Managers. Pearson Education, 2012.

Chaturvedi, P. D., and Mukesh Chaturvedi. Business Communication: Concepts, Cases
and Applications. 3rd ed., Pearson Education, 2011.

Krizan, A. C., Patricia Merrier, Joyce Logan, and Karen Williams. Business
Communication. 8th ed., Cengage Learning, 2010.

Sinha, K. K. Business Communication. Galgotia Publishing, 2003.
Ober, Scot. Contemporary Business Communication. 9th ed., Cengage Learning, 2014.

Raman, Meenakshi, and Prakash Singh. Business Communication. Oxford University
Press, 2012.

Taylor, Shirley. Model Business Letters, Emails and Other Business Documents. 7th ed.,
Pearson Education, 2012.

Gerson, Steven M., and Sharon J. Gerson. Technical Communication: Process and
Product. 9th ed., Pearson, 2021.

Mohan, Krishna, and Meera Banerji. Developing Communication Skills. Macmillan India,
2001.

Balan, K. R. Effective Communication. Himalaya Publishing House, 2004.
Sehgal, M. K., and Vandana Khetarpal. Business Communication. Excel Books, 2006.

Locker, Kitty O., and Donna S. Kienzler. Business and Administrative Communication.
11th ed., McGraw-Hill Education, 2021.

Mitra, Barun K. Effective Technical Communication: A Guide for Scientists and
Engineers. Oxford University Press, 2007.




Syllabus Committee:

Ms. Sofy Verghese

Sr. | Name of the Faculty Designation and College Signature
No
1 Prof. (Dr.) Kailas Aute Professor & Head, Dept. of English, Smt. CHM
2. (VC Nominee, University of Mumbai) Pancham e
Prof. (Dr.) B. R. Hiramani, Khemraj College, Sawantwadi
< (Subject Expert outside University) Hutatma
2 Rajguru Mahavidyalay, Rajguru Nagar, Khed,
Reot. (Des) Vikois Raslear (Affiliated to Savitribai Phule University)
4. (Subject Expert outside University) Aadarsh
Mahavidyalay, Umerga, Dharashiv, (Affiliated
Prof. (Dr) Prashant Mothie to Dr. Baba Saheb Ambedkar Marathwada
University
5. Asst. Professor, Dept. of English, Smt. CHM
Mr. Ananda Pandhare College
6. Asst. Professor, Dept. of English, Smt. CHM
Ms. Sana Khan College )& / 9
T _ Faculty Vidyalankar Institute of technology, m\.}?c
Dr. Micky Barua Alumni Member e | A
8.

Accenture, Industry Representative

Name & Signature of the Ad-hoc BoS Chairperson: Prof. (Dr). Kailas Aute *

Name & Signature of the Dean: Prof. (Dr). Nitin Arekar
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Title: %?ﬁ YTYT : DI P YR

Course Code: CHMAECHINIII

Sr. No. Heading Particulars
1 Description the Course: | T} & fou fEct U AHMT HIST 81F & 1Y fa=IY 7T
I & S § o a8 fedl & W1y 9 oA siwrd | gl
B, [T & I QISR & B3 3T B! U B3, ST &
Y UTGYshH 3fd nHade 3R Iugnt R grmi fgdl ymw
T SN B Bt Y UGS € 3R PIvd & faftra
3T IS 8T §, off SfeT-3ferT fa=msff & & 1 ¥ohd g
UreushH faenfal # oReH, areH SIvd & sifiafg A &
1 ISR AR YSH Bl & |
2 Vertical 5 AEC
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: faenffal ) TRaA, T HIE BT I A1 T ISR & AR} Se-T|
CO(A)2: faanffat o) e, araq SIwa § uierd sx1d gU sifiyaafad ot Rfert &1 faera
ST
CO(A)3: faanffat & wrwor e & fafay =ui &) wagmT, Aifcisd # Sifigfg o wd
fa=ivrar feam|
CO(A)4: Taenffal o) yqur wirat o faRivarsil & uReg FHRId §U 4aul HId & vl ¥
A HRIAT|
8 Course Outcomes: Student will be able to

co1: fenfial &1 dwm, I PR & I Uit & Iy A 3ifisafad § searg sme|

COZ:%WWW oG, I HId gRT HFRIS b1 81, Ua+ ifad, Relt &1 faem
|

CO3: ol & aem, U SR § Hite-wifed, Qiferat o1 dadq g, faivar smaeft

co4:§TiirTﬁfq‘faﬁa@=r,aﬁ=r, $UT, HTUT HITS ! faRiwareif 3R IuAfar &1 34 ured
|




Syllabus
UNIT 1 : fE&t yTo Sz & sy

1.1 TG HIRTA BT 3 Td TR, TG HIRA b1 YA T g
1.2 TG I I ARl wd fa=iwarg

1.3 ITE 12T b 31, TRey U fargieremy

1.4 AT DIYA B IGAIRTAT T4 fafdar

UNIT 11 : fE&t UToT Hixra & Sur

2.1 HTUT HIRTA BT 3 T W&

2.2 HTYUT HIRA BT Hgd Td ST

2.3 YTNUI IRTd 1 faferar Td fasivany

2.4 a0 HIA BT 3, WY g fawary

2.5 YU HIXA BT Hed Ud IUAIRTAT

10

Paper — 50 Marks

Format of Question Paper

Scheme of Examination and Assessment Pattern

External Examination: Semester End External - 30 marks Time: 1:00 hours

3R, YIYT-HUTEH, ATHRUT YUR, JRIY 94 Ud

Attempt all questions.
Question Nature of Questions Marks
No
Ql UY 1: IR U H I fobol &l Ul o SR [OIRAT| (3BTZ] -
15 3P
Q2 UY 2: IR UL H I fhal ol Ul & IR [oRau| (3BT3 2 —
15 3P
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. e Al Writing Tools P! TgrIar ¥ fedt oaq I BT 20




AT HD kg BT

Al D! T ¥ f4T U fawal ur Hivon, T, ddTg
Td TY-URgfA IR AT qUT HIWT, Yt Td
THTGRNdT &1 faRawor =T |

Al Voice Tools @1 SUIRT B facl are, HINUT,
IR, TR, TTd Td UAT8 BT ST HAT dUT Al
3NYTRT Feedback U HRAT

Al Speech-to-Text Td Text-to-Speech Tools Gl
TeTIal ¥ 4qUl Ud I SHId AR &1 aul
JARUI B Gl DT Y BT

INE::| Helddl q Reading Comprehension, TR ,
ea1y, Wﬁ?ﬂ (Vocabulary) Td HTHT-374TY
Tfafafeal FuR BT

AT 3THUTRT Mock Interview, Group Discussion d¥T
Public Speaking Tfafaferat % HeH ¥ Y0 T
TUYUT HIS fIBRId BT

INK:| Jergdl I %_pr Podcast, Audio Narration Q_d
Listening Exercises QR BT a4T 4901 DI BT
i HATI

TOTAL

20

11

REFERENCES:

AW N —

&8 vy Rreror & fafaer smam — ureaue S IR, i TieeH|
AT o e - SF. 31 Rig)

R & sragTive ®u - S7. YAy Aicar, uRexd UHRA, G|
R yraT S PiRra - Teliaran ufsrh e Urgde fafies |
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With effect from
Academic Year 2025-2026




Title: AE I — { (PTAMAI SRETHTER SATOT THHAER)

Course Code: CHMAECMARIII

Sr. No. Heading Particulars
1 Description the Course: | TRa 3@ o TRA- HIVY g1 S HIST YT 3R, I/
ST AT TRIAM, T DIV UGHUEd Bl Jd.
ggdd d3] 3 UrHesaad I & UIelURad W=yld Hiied
Y SN A\ N N N N
ANTd. ARITAT 31U T DRI TG IUTS Bl e
RSt ToTg X i SeRfd e, T UFaeH, W, UFETY,
RaerEl o, sow aTmm“r AT AE S,
PN TAHAgR, SIS, Aigl, SueRrd, o gt
qas IUTIUSId TR P 3Med. HRTSIAIT UFHTER
HR g TP el THRY SN 33, ATAd Plel SUTSH
A . =~
IR UTGaR AT HIARIYUEGd U 3178, HIarsiad-
TRE- TAER 3110 UATaER I 3NRIYUEdGd UIRIG Ul
2 Vertical 5 AEC
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: ST TG TAgR WY JHSGA i,
CO(A)2: BIATSICI TAIAERID WY JHSATGA Hifiy,.
CO(A)3: THT! BRI TRIATITAT 3Ta=gds IR fHdT Ao aEm=n Ry e
8 Course Outcomes: Student will be able to

CO1: UIGTSATHT SIS TG STagRTE Wl JHOI,
CO2: UTITTHAT BT TR Wy JHoid,
CO3: YHTIT BTSN TGS TR S(RIT=AT di=T Ura=man=r i<y glea.




Syllabus
UNIT 1 ST d@ToIagR
?. STER UIder 3HT0r HIurgeiitsrcs
R. U
3. forfadt oRam
(&0 TTHUTATIAT QY4 ATUTRIT, ST 9)
(T : TraEmiTiHe) IWRIGd SrTSadH - HagR d TAagR HRUNIS! Hawadh

q P gd1 Uras U

giciid a1 =81 TR TRTd e Tral.)
UNIT II: SN TAdgR

. DIITSICT/FRIRIU D T

R. AIBRITTAT Sfetefera

3. TS AaH: Ad! U (YHST, UHHT)

(&o UTHUTHTIAT {4 TTURIEHT, Tich-2)

(T : UIgErATHe SWRIdd SRSTA 8- TdeR d UATdeR HRUANIG! Hadh
g foHdT g U

BIid a1 =81 UIfRrepTi+ TRT9 e &)
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Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper

Attempt all questions.
Question Nature of Questions Marks
No
Ql Essay type question on Unit 1 10
Q2 Essay type question on Unit 2 10
Q3 MCQs 15 out of 20, 10 MCQs on each module 10




| TOTAL |

30 |

Internal Examination: Continuous Evaluation - 20 marks

Assessment / evaluation

Marks

R, T, SRR T STd
forfah TaR &1,

1. o Al IETAM SR UMFde A0 ATUGdUZd daR 20

HR. A ioiep, IM0MY, HASHAT dBIHD, ATl

o Al A0 IHT Audio/Video TIR
HIR. 20 AR UG AT AT <t JUTRT B,
o Al AR H& HRATSIAGH O TOR SR, Adta

ol e U

SRR

YHDBIYT TR BN,

o ALY HIETHIGA URMUMS UAT Uraurae

o ALY TIERAM BT 31oTal R B,
UTE@FQTGITUTBTI?%ER@HW Cover Letter TR B,

o UMQUITY THITIATAT AT QYT SHTYR UHHIEHTA 9

TOTAL

20

11

REFERENCES:

2. URTNIS R TRIH, UTHT TATeHTeR, HERTY RN, Hag, 2R%&,

R. YT o 30T SUTISH, IS a9, 30T i, THCRT gTéld, gUuT 1=, o, 03,
3. IR UBIR, FGETRF T¥737 [y UhTRM, Sifaach g, 4as, 2RR¢.

Y. ASD UGG, THY FRI3] HTTETRE HY73] Uhl-ANR qdT Ualfam, 4ag, 003,

W, qTaR WEd (HUT.), FIGETNFE FRIS], Weas- U=, got, drft Simaxht, 3032

&. PAD! AISH, JdW RIS, JolTdT VTS (FUL.), FTFIod FRIST

I JSTYT UhIRI, 03R.

0. TERRITGHR 9. 1., FTTETNB T¥73], HINT fadhT FRMe TRAT, HIegIRR, 033
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Title: Cocurricular Course 1
Course Code: CHMCCI6

Sr. No.

Heading

Particulars

Description the Course:

This student-friendly Co-Curricular Course is uniquely designed
to promote holistic development through active participation in
various college-based activities. Unlike traditional theory-based
subjects, this course emphasizes hands-on involvement and
experiential learning. Students are encouraged to explore their
interests and talents by engaging in cultural, social, literary,
sports, extension, or club-based events conducted by the college
throughout the academic year.

Participation will be recorded and assessed based on
involvement, initiative, team spirit, creativity, and consistency.
The aim is to nurture essential life skills such as leadership,
communication, collaboration, and responsibility in a
supportive, informal setting.

This non-theory course offers students the opportunities and the
freedom to learn beyond the classroom and grow into well-
rounded individuals, contributing positively to campus life and
society.

Vertical 6

CC

Type &
Teaching Methods

Theory + Practicum
Lectures/Discussions/Presentations/Case Studies, etc.

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

CO(A)1: To inculcate a spirit of active participation in cultural, social, environmental, and

creative activities.

CO(A)2: To enhance personal and interpersonal skills through real-life experiences and

teamwork.

CO(A)3: To foster a sense of responsibility, leadership, and community engagement among

students.

CO(A)4: To develop self-confidence and emotional well-being through creative expression and

collaboration.

CO(A)S: To integrate classroom learning with experiential learning for holistic growth.




Course Outcomes: Student will be able to

CO1: Participate meaningfully in diverse co-curricular activities and reflect on their learning
experiences.

CO2: Demonstrate improved communication, leadership, and teamwork skills.

CO3: Exhibit increased awareness of social responsibility and civic engagement.

CO4: Build confidence through creative, cultural, and intellectual expressions.

COS: Maintain a portfolio or activity log to track participation and personal development.

Syllabus

Unit I — Suggested Areas of Participation in the Activities

e Cultural Events: Drama, dance, music, literary events, debates, etc.

Social Outreach: Blood donation, awareness campaigns, cleanliness drives.

Clubs & Societies: Photography, quiz, environment club, shram club, etc.

Sports & Fitness: College tournaments, yoga, marathons, fitness challenges.
Institutional Events: Foundation Day, Annual Day, College Festivals, Intercollegiate
events.

National Festivals: Independence Day, Republic Day, etc.

Unit II — Program Specific Topics

e Workshops/Seminars: Report Writing, Personality Development, Soft Skills,
Leadership Talks.
e Speak, Show, Shine: Presentation / Poster Presentation / Viva and Learning Experience.

Mode of Evaluation

e Faculty Coordinator: To guide and evaluate student progress.

o Participation Proof: Certificates, photos, attendance records.

e Reflective Journal: Minimum 2-3 pages summarizing experiences, learning, and
growth.

o Final Viva/Presentation: 5-minute talk on poster presentation and on overall learning.




10 Scheme of Examination and Assessment Pattern
Based on 3 approved activities

External Examination: Semester End External - 30 marks

Activity No Nature of Activities Marks
Ql Title of approved activity 1 10
Q2 Title of approved activity 1 10
Q3 Title of approved activity 1 10
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Reflective journal 10
2. Presentation / Poster presentation / Viva 10
TOTAL 20

Suggested Readings

e How to Win Friends and Influence People
The 7 Habits of Highly Effective People
Thinking, Fast and Slow
Leaders Eat Last
Talk Like TED
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Title: Field Project
Course Code:

Sr. No. Heading Particulars
1 Description the Course: The Field Project course, introduced under CHM Autonomy in
alignment with the NEP 2020, aims to bridge theoretical
knowledge with practical experience. It provides students with
hands-on exposure to real-world socio-economic contexts
through field visits, observation, and analysis in both urban and
rural settings. By engaging directly with development-related
issues, students enhance their research, problem-solving, and
analytical skills while fostering social responsibility and
environmental awareness. The course ultimately prepares
learners for employability and active participation in nation-
building.
2 Vertical 4 Field Project
3 Type Field Work
Teaching Method
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To connect theoretical learning with real-world socio-economic contexts through
practical field experiences.
CO(A)2: To develop analytical, problem-solving, and teamwork skills in addressing
contemporary social issues.
CO(A)3: To cultivate an appreciation for research and its role in promoting societal and national
development.
8 Course Outcomes: Students will be able to

CO1: Apply classroom knowledge to analyze real-life socio-economic challenges effectively.
CO2: Demonstrate critical thinking, teamwork, and decision-making skills through field-based
activities.

CO3: Reflect on the relevance of research and experiential learning in contributing to social and
national progress.




Guidelines for Field Project

Following are the general guidelines for the conduct of Field Project (Semester III & IV)
Head of Department / Field Project Co-ordinator
1. To ensure that the Field Project programme aligns with departmental and academic
objectives as per the NEP structure within the syllabus framework.
2. Appointment of Field Project Incharges from the faculty of the department for groups
of students.
3. To conduct orientation of Field Project Supervisors and decide the timeline of the
project.
4. To support the students for the Field Project.

Field Project Supervisor
1. To give guidelines for the Field Project.
2. To monitor student progress and provide guidance.

Project (Dissertation) Report
Students are required to submit a report of the Field Project at the end of the semester in the
following suggested format.
o The project should be typed on A4 size sheets.
Font: Times New Roman
Font Size: 12
Line Spacing: 1.5
The project report shall have student details with the signature of the Field Project Incharge
and photographs, if any.
e The report should be a minimum of 10 pages.

Scheme of Examination and Assessment Pattern
Paper — 30 Marks Externals

Nature of Evaluation Marks
Field Project Report 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
Involvement in Survey / Field Project 05
Field Visit Participation & Completion 10
Overall Impression 05
Total 20




Appendix I

11 Attendance of the Student: Active Participation
I, the undersigned Mr./Ms. , Roll No. , studying in the
Year of the Full-time Course, am doing my project work under the guidance of
Dr./Mr./Ms. .
I wish to state that I have met my Internal Guide on the following dates mentioned below for
project
Sr. No Date Signature of Internal Guide
Signature of the Candidate
Signature of the Field Project Supervisor
12 Appendix 11
Name of the Department/College/Institute
Certificate
I hereby certify that Mr./Ms. , student of

, has completed a project titled
in the area of specialization for the Academic

Year 2025-2026.

To the best of my knowledge, the work of the student is original and the information included in
the project is correct.

Field Project Supervisor

Head of the Department / Principal

Board of Examination

Principal & Chief Controller of Examination
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Title: Financial Statement Analysis
Course Code: CHMFMGIV1

Sr. No. Heading Particulars
1 Description the Course: This course provides an in-depth understanding of financial
statement analysis for effective managerial decision-making. It
covers management and financial accounting fundamentals,
tools for financial analysis, preparation and interpretation of
cash flow statements, and working capital assessment. Emphasis
is placed on analytical techniques such as trend analysis,
common-size statements, and operating cycle evaluation to
enable informed financial planning.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: To introduce the concepts, scope, and tools of management and financial accounting.
CO(A)2: To develop the ability to analyse and interpret financial statements using various
analytical techniques.
CO(A)3: To explain the preparation and presentation of cash flow statements as per Accounting
Standard 3.
CO(A)4: To enable students to estimate and manage working capital requirements in business
organisations.
8 Course Outcomes: Student will be able to

CO1: Distinguish between management, financial, and cost accounting for decision-making.
CO2: Analyse financial statements using trend, comparative, and common-size techniques.
CO3: Prepare and interpret cash flow statements using the indirect method.

CO4: Estimate working capital needs and apply operating cycle concepts to business
situations.




Syllabus

UNIT I: Introduction to Management Accounting

Introduction to Management Accounting — Meaning, Nature, Scope, Functions,
Limitations

Introduction to Financial Accounting — Meaning, Nature, Scope, Limitations

Decision Making Process

Financial Accounting V/s Management Accounting

Cost Accounting V/s Management Accounting

Emergence of Management Accounting

Tools of Management Accounting

UNIT II: Analysis and Interpretation of Financial Statements

Analysis and Interpretation of Financial Statements

Study of Balance sheet and Income statement / Revenue statements in vertical form
suitable for analysis

Relationship between items in Balance Sheet and Revenue statement

Tools of analysis of Financial Statements (i) Trend analysis (i1) Comparative Statement
(ii1)) Common Size Statement

Note: (i) Problems based on trend analysis (ii) Short Problems on Comparative and
Common sized statements

UNIT III: Cash Flow Management

Meaning of the Term Cash and Cash Equivalents for Cash Flow Statements
Meaning of the Term Cash Flow and Types of Cash Flow

Reporting Cash Flows from Operating activities

Reporting Cash Flows from Investing activities

Reporting Cash Flows from Financing activities

Presentation of a Cash Flow Statement with reference to Accounting Standard
No. 3 (Indirect method only)

UNIT IV: Working Capital Management

Concept, Nature of Working Capital, Planning of Working Capital

Estimation / Projection of Working Capital Requirement in case of Trading and
Manufacturing Organization

Operating Cycle Practical Problems




10

Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Nature of Questions Marks

Ql Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
Q6 Practical/ Theory 15

Total 60

Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1. | Class Test /Workshop/  Conference/ Seminar/ Assignment/ Case | 25
Study/ Field visit/ Certificate Course

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/

Puzzles)
2. | Project and presentation / Viva 15
Total 40
1 REFERENCES:
1. Pandey, I. M. Financial management (11th ed.). Vikas Publishing House.
2. Khan, M. Y., & Jain, P. K. (2018). Management accounting: Text, problems and cases (7th
ed.). McGraw Hill Education.
3. Subramanyam, K. R., & Wild, J. J. (2018). Financial statement analysis (11th ed.).
McGraw-Hill Education.
4. Accounting Standard 3 — Cash Flow Statement by The Institute of Chartered Accountants
of India
5. Financial Of Management Accounting by S.R.Varshney, Wisdomment.
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Title: Cost Accounting — I1
Course Code: CHMFMGIV2

Sr. No. Heading Particulars
1 Description the Course: This course provides an understanding of advanced cost
accounting techniques used for managerial decision-making. It
covers cost classification and preparation of cost sheets,
marginal costing for short-term decisions, contract costing for
long-term projects, and process costing for mass production
environments. Students will learn to apply cost concepts to
practical business scenarios and interpret cost information for
planning and control.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: To familiarize students with functional classification of costs and preparation of cost
sheets.
CO(A)2: To develop understanding of marginal costing techniques and their managerial
applications.
CO(A)3: To equip students with knowledge of contract costing procedures and profit
recognition.
CO(A)4: To introduce students to process costing, including treatment of losses, joint products,
and by-products.
8 Course Outcomes: Students will be able to

CO1: Classify various costs and prepare detailed and estimated cost sheets.

CO2: Apply marginal costing tools such as contribution, BEP, and margin of safety in decision-
making.

CO3: Prepare contract accounts, compute profit on incomplete contracts, and present contract-
related financial statements.

CO4: Prepare process accounts with proper treatment of losses, gains, joint products, and by-
products.




Syllabus
UNIT I: Classification of Costs and Cost Sheets
e Functional Classification of elements of cost, Cost heads in cost sheet, Cost of Sales, Cost
Centre, Cost Unit, Profit Centre and Investment Centre.
e Cost Sheet, Total Costs and Unit Costs, Different Costs for different purposes.
e Problems sums based on Preparation of cost sheet & Estimated Cost sheet.
UNIT II: Marginal Costing
e Definition and Meaning of Marginal Cost and Marginal Costing
e Applications, advantages, limitations
e Contribution, Breakeven Analysis
e Margin of Safety and Profit Volume Graph
e Practical problems based on Marginal Costing
UNIT III: Contract Costing
e Progress payments, Retention money, Contract accounts, Accounting for material,
Accounting for Tax deducted at source by the contractee and Accounting for plant used in
a contract.
e Accounting treatment of profit on incomplete contracts.
e Contract Profit and Balance Sheet preparation, Escalation clause.
e Problems sums based on Contract Costing.
UNIT IV: Process Costing
e Meaning of Process Costing, Types of Process loss
e Treatment of Normal, Abnormal Loss and Abnormal Gain in cost accounts
¢ Joint products and by products
e Problems sums based on Process Costing

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Questions Marks
Q1 Practical / Theory 15
Q2 Practical / Theory 15
Q3 Practical / Theory 15
Q4 Practical / Theory 15
Q5 Practical / Theory 15
Q6 Practical / Theory 15
Total 60

Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks
1. | Class Test/ Workshop/  Conference/ Seminar/ Assignment/ Case | 25
Study/ Field visit/ Certificate Course

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)

2. | Project and presentation / Viva 15
Total 40




11

REFERENCES:

1.

[98)

Cost Accounting Principles and Practice by M.N. Arora, Vikas Publishing House Pvt.
Ltd., New Delhi

Advanced Cost and Management Accounting: Problems and Solutions by V.K. Saxena
and C.D. Vashist, S. Chand and Company (P) Ltd., New Delhi

Cost Accounting by S.P. Jain and K.L. Narang, Kalyani Publishers, Ludhiana

Modern Cost and Management Accounting by M. Hanif, Tata McGraw Hill Education
Pvt. Ltd., New Delhi

Principles and Practices of Cost Accounting by N.K. Prasad, Book Syndicate Pvt. Ltd.,
Calcutta

Cost Accounting Theory and Practice by B.K. Bhar, Tata Mc. Grow Hill and Co. Ltd.,
Mumbai
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Title: Industry and Service Management - 111

(Project & Customer Relationship Management)
Course Code: CHMBMSIV7

Sr. No. Heading Particulars

1 Description the Course: This course examines the integration of Project Management
(PM) and Customer Relationship Management (CRM)—two
crucial pillars in modern industry and service sectors. Students
will learn foundational concepts of project planning, execution,
and evaluation while exploring CRM principles, strategies,
technologies, and their application in delivering successful
customer-centric projects. The course highlights the synergy
between PM and CRM, emphasizing stakeholder needs,
customer data management, conflict resolution, CRM
implementation, risk management, e-CRM tools, and analytical

CRM.

Vertical 2 Minor

Type & Theory + Practicum

Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:

CO(A)1: Build foundational understanding of project management methodologies, CRM
concepts, and customer-centric project approaches.

CO(A)2: Equip students with practical skills for analyzing customer needs, managing
stakeholders, and using CRM technologies for effective project execution.

CO(A)3: Strengthen the ability to design, implement, and monitor CRM-focused projects,
including handling change, challenges, and project risks.

CO(A)4: Develop competencies in applying analytical CRM, e-CRM tools, and performance
measurement techniques to enhance customer loyalty, satisfaction, and project success.

8 Course OQutcomes: Student will be able to
CO1: Explain key concepts of project management and CRM, their principles, types.

CO2: Analyze customer needs, stakeholder expectations, and CRM-based strategies that
influence project planning and successful execution.

CO3: Develop and evaluate CRM implementation plans, project timelines, resource allocation,
and risk mitigation strategies.

CO4: Apply advanced CRM tools such as e-CRM, customer segmentation, CLV analysis, and
predictive analytics to improve customer experience and optimize project outcomes.




Syllabus

UNIT I: Foundations of Project Management and CRM

Concepts of Project Management, Features and Need for project management, Principles
of Project Management, Project Life Cycle and Methodologies

Concept of Customer Relationship Management, Core principles, importance, and the
evolution of CRM, Types of CRM

Relation in Project Management and CRM, Role of Project Manager, Role of
Consultants in Project Management and CRM

Customer-Centric Project Management, effect of project decisions on customer data,
The role of projects in implementing CRM strategies.

UNIT II: CRM Strategies for Project Success

Customer Needs Analysis, Techniques for gathering and understanding customer
requirements in projects, Stakeholder Management,

Sales force automation, Customer service and support, customer data management
Emerging CRM technologies, Effective communication strategies for managing
customer expectations and project planning.

Building Strong Customer Relationships, Techniques for fostering trust, managing
conflict, and enhancing customer loyalty throughout the project.

UNIT III: Project Management for CRM Implementation

Defining CRM project goals and objectives, Developing a CRM implementation plan,
Resource allocation and budgeting.

Managing CRM project timelines and deliverables, tracking project progress and
performance, Addressing project challenges and risks.

Customer feedback and expectations during project execution, Change management
within CRM project implementation,

Identifying and mitigating risks associated with CRM implementation, Proper
communication with customers during project phases

UNIT IV: Advanced CRM Strategies and Project Optimization

E-CRM: Concept -Features of e-CRM-Benefits of e-CRM - Social Networking and
CRM -Mobile CRM- CRM v/s Digital Marketing -CRM in service industry in India
Customer segmentation and targeting, Customer lifetime value analysis, Data mining
and predictive analytics, Using analytical CRM data to optimize future projects,
Enhancing customer satisfaction and loyalty, Personalized customer interactions, Using
CRM data to improve Customer experience (CX)

Measuring CRM project success and ROI, Lessons learned and best practices, Measuring
CRM project success, Future trends in CRM and project management.




10 Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt all questions.
Question Nature of Questions Marks
No
Ql A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q2 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q3 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q4 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q5 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q6 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
TOTAL 60
Internal Examination: Continuous Evaluation - 40 marks
Assessment / evaluation Marks
1. Class Test during the lectures. (MCQs Based) 20
2. Project / Presentation / Viva / Case Study / Role Play (Any 2) 20
TOTAL 40
1 REFERENCES:

N —

Published by Prentice-Hall India
Published by McGraw-Hill Education

Raghavan Srinivasan - Published by McGraw-Hill Education

1. Project Management: A Professional Approach by K. Nagarajan - Published by Pearson
Fundamentals of Project Management by Joseph Heagney - Published by PMI

. Project Management: Concepts, Techniques and Tools by Aditi Jaiswal and Alok Gakhar -
3. Project Management: The Indian Context by Prasanna Chandra and K.S. Rajasekaran -

4. Project Management: A Systems Approach to Planning, Scheduling, and Controlling by

5. Dilip Soman & Sara N-Marandi,” Managing Customer Value” Ist edition, 2014,




Cambridge.

. Alok Kumar Rai, “Customer Relationship Management: Concepts and Cases”, 2008, PHI.
. Ken Burnett, the Handbook of Key “Customer Relationship Management”, 2010, Pearson
Education.

. Mukesh Chaturvedi, Abinav Chaturvedi, “Customer Relationship Management- An Indian
Perspective”, 2010 Excel Books, 2nd edition.
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Title: Investment Advisor — 11
Course Code: CHMFMGIV3

Sr. No. Heading Particulars
1 Description the Course: This course provides a comprehensive understanding of
insurance and retirement planning as integral components of
personal financial management. It covers insurance
fundamentals, regulatory aspects, product types, and ethical
practices, along with retirement planning principles, corpus
estimation, and evaluation of retirement products. The course
equips learners with the skills required for effective financial
advising, investment-linked planning, and long-term wealth
security.
2 Vertical 4 SEC
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To explain the fundamentals, principles, and regulatory environment of insurance.
CO(A)2: To familiarize learners with various insurance and retirement planning products.
CO(A)3: To develop skills for evaluating investment and retirement instruments for clients.
CO(A)4: To enable learners to ethically advise and design suitable insurance and retirement
portfolios.
8 Course Outcomes: Students will be able to
CO1: Understand and apply key insurance concepts, regulations, and terminologies.
CO2: Compare insurance-based investment products with alternatives like mutual funds, PPF,
and NPS.
COa3: Estimate retirement corpus and evaluate suitable accumulation and distribution products.
CO4: Provide ethical, compliant, and client-centric financial and retirement planning advice.
9 Syllabus

UNIT I: ESG Investing & Alternative Investments
e Need, importance & principles of insurance, Insurance Terminologies, Role of insurance
in financial planning
IRDALI regulatory overview
Life Insurance: Types of life insurance and General Insurance & its types
Insurance as an Investment
Comparison with mutual funds, PPF, NPS




UNIT II: Retirement Planning Fundamentals and Retirement Products

e Need and importance of retirement planning, understanding financial goals related to

retirement

e Estimating retirement corpus, calculation of retirement corpus
e Key retirement accumulation products (PF, NPS, pension schemes, annuities)
e Superannuation benefits (basic overview)

e Accumulation related products, Portfolio created by an investment advisor, Distribution
related products

e Role of the advisor in retirement planning

e (alculations for retirement planning (basic corpus & withdrawal needs)

e Evaluating retirement products (cost, returns, liquidity, taxation)
e Concept of philanthropy (as part of legacy & end-of-life planning)

10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Questions Marks
Ql Theory/ Practical 15
Q2 Theory 15
Q3 Theory 15
Total 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
1. | Class Test /Workshop/  Conference/ Seminar/ Assignment/ 10
Case Study/ Field visit/ Certificate Course
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project and presentation / Viva 10
Total 20
REFERENCES:
11 1. Investment Advisor Level 2- NISM
2. Insurance Principles and Practice — M.N. Mishra & S.B. Mishra
3. Retirement Planning and Employee Benefits — R.K. Gupta
4. Fundamentals of Life Insurance: Theories and Applications" — Kaninika Mishra
5. Risk Management and Insurance" — Dr. P.K. Gupta
6. Principles of Risk Management and Insurance" — George E. Rejda & Rajeev Babel (Indian

Edition)
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Title: Advanced Business Communication Skills
Course Code:CHMBCOMAECIV

Sr. No. Heading Particulars
1 Description of the Course: | The modern business world demands communication that is
strategic, data-driven, digitally fluent, and culturally intelligent.
With virtual offices, global teams, and technology-integrated
operations, communication skills have evolved beyond traditional
correspondence.
Advanced Business Communication Skills builds on foundational
knowledge and introduces students to executive-level
communication abilities. The course focuses on strategic
communication, digital workplace tools, persuasive writing,
professional etiquette, intercultural communication, and analytical
documentation, preparing learners for real-world corporate
responsibilities.
2 Vertical 5 AEC: Advanced Business Communication Skills
3 Type Theory+ Practicum
(Lecture/ Discussion/ Presentation/ Reading sessions/ Worksheets/
Teaching Methods: etc.)
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To provide advanced understanding of business communication models and
strategies.
CO(A)2: To develop digital and intercultural communication skills essential for global
workplaces.

letters.

CO(A)3: To equip students with professional writing skills for reports, proposals, emails, and

CO(A)4: To enhance presentation, negotiation, and analytical communication abilities.

CO(A)5: To build professionalism, etiquette, and ethical communication judgment.




Course Outcomes: After completing this course, learners will be able to:

CO-1: Implement advanced communication strategies in professional business contexts.
CO-2: Communicate effectively using digital tools and virtual platforms.

CO-3: Draft structured, persuasive, and professional business documents.

CO-4: Demonstrate professional etiquette in meetings, group work, interviews, and corporate
communication.

CO-5: Analyze and solve workplace communication problems through case-based approaches.

Syllabus

UNIT I: Advanced Concepts in Business & Digital Communication (15 Hours)
1. Strategic Business Communication

e Advanced models of corporate communication

o Managerial communication and decision-making
o Communication ethics and governance

e Communication in crisis and conflict situations

2. Workplace Communication Dynamics

o Multigenerational workforce communication

o Communication across hierarchies and cross-functional teams
« Basics of negotiation and conflict resolution

» Professional listening and feedback skills

3. Digital Communication & Virtual Workplace

o Email etiquette in global communication

« Virtual meeting etiquette: scheduling, agendas, minutes

« Writing for digital media: micro-content, announcements, social media tone
4. Intercultural & Global Communication

e Cultural sensitivity in global communication

o Communicating with international clients
o Cross-border etiquette: greetings, tone, time zones




UNIT I1: Professional Business Correspondence & Practical Documentation (15 Hours)

o Business Reports & Practical Documentation

Project summary report

Market survey/product analysis report

Service recovery / apology letter as a customer care executive
Negotiation letter (discount / delivery terms)

A WO DN -

e Proposals, Social Media Writing & Corporate Profiles
1. Proposal for a new campus event
2. Proposal for a small business idea
3. Writing Instagram captions for a brand
4. Preparing a short promotional message for a product

10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hour
Format of Question Paper
All questions are compulsory:
Question No Nature of Questions Marks
Q.1 Short Notes (Attempt any 3 out of 5) - Unit 1 15
OR
Attempt Essay Type question. (1 out of 2) - Unit 1
Q.2 Short Notes (Attempt any 3 out of 5) - Unit 2 15
OR
Attempt Essay Type question. (1 out of 2) - Unit 2
Total 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Written Assignment: The students are required to attempt any 20
one of the following using Al applications: (Eg: Gamma Al,
Beautiful.ai, etc)
e Preparing a short promotional message for a product
e Market Survey Report / A Business Proposal
Total 20
REFERENCES:
11

1 Balan, K. R. Effective Communication. Himalaya Publishing House, 2004.

2 Bovee, Courtland L., and John V. Thill. Business Communication Today. 14th ed., Pearson,
2021.
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Chaturvedi, P. D., and Mukesh Chaturvedi. Business Communication: Concepts, Cases and
Applications. 3rd ed., Pearson Education, 2011.

Gerson, Steven M., and Sharon J. Gerson. Technical Communication: Process and Product.
9th ed., Pearson, 2021.

Guffey, Mary Ellen, and Dana Loewy. Essentials of Business Communication. 11th ed.,
Cengage Learning, 2021.

Kaul, Asha. Business Communication. 2nd ed., PHI Learning, 20009.
Krizan, A. C., et al. Business Communication. 8th ed., Cengage Learning, 2010.

Lesikar, Raymond V., et al. Business Communication: Making Connections in a Digital
World. 12th ed., McGraw-Hill Education, 2015.

Locker, Kitty O., and Donna Kienzler. Business and Administrative Communication. 11th
ed., McGraw-Hill Education, 2021.

Mehra, Payal. Business Communication for Managers. Pearson Education, 2012.

Mitra, Barun K. Effective Technical Communication: A Guide for Scientists and Engineers.
Oxford University Press, 2007.

Mohan, Krishna, and Meera Banerji. Developing Communication Skills. Macmillan India,
2001.

Murphy, Herta A., Herbert W. Hildebrandt, and Jane P. Thomas. Effective Business
Communication. 7th ed., McGraw-Hill, 1997.

Ober, Scot. Contemporary Business Communication. 9th ed., Cengage Learning, 2014.
Rai, Urmila. Business Communication. Himalaya Publishing House, 2010.

Raman, Meenakshi, and Prakash Singh. Business Communication. Oxford University Press,
2012.

Sehgal, M. K., and VVandana Khetarpal. Business Communication. Excel Books, 2006.

Sharma, R. C., and Krishna Mohan. Business Correspondence and Report Writing. 4th ed.,
Tata McGraw-Hill, 2007.

Sinha, K. K. Business Communication. Galgotia Publishing, 2003.

Taylor, Shirley. Model Business Letters, Emails and Other Business Documents. 7th ed.,
Pearson Education, 2012.




Syllabus Committee:

Sr. | Name of the Faculty Designation and College Signature
No
1. Prof. (Dr.) Kailas Aute Professor & Head, Dept. of English, Smt. CHM

College

e

Ms. Sofy Verghese

2. (VC Nominee, University of Mumbai) Pancham
Prof. (Dr.) B. R. Hiramani, Khemraj College, Sawantwadi
3. (Subject Expert outside University) Hutatma
: Rajguru Mahavidyalay, Rajguru Nagar, Khed,
Rrot. (Dr.) Vikas Raskar (Affiliated to Savitribai Phule University)
4. (Subject Expert outside University) Aadarsh
Mahavidyalay, Umerga, Dharashiv, (Affiliated
Brof. (Dr.) Prashant Mothe to Dr. Baba Saheb Ambedkar Marathwada
University
5. Asst. Professor, Dept. of English, Smt. CHM
Mr. Ananda Pandhare College
6. Asst. Professor, Dept. of English, Smt. CHM
Ms. Sana Khan College v W/
(. ' Faculty Vidyalankar Institute of technology, N\)jo
Dr. Micky Barua Alumni Member Weky  BARUA
8.

Accenture, Industry Representative
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Name & Signature of the Dean: Prof. (Dr). Nitin Arekar
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Title: f&dt HTUT : SOTaRTS® UANT

Course Code: CHMAECHINIV

Sr. No.

Heading

Particulars

Description the Course:

YTYT 1 Sfta H Yad HEd 8T & | Sita 3R HTST &1 dlell-
SIA DT S § | 76 SHRT HTST LR SR A1 gichl & of Hidl
WR IR guE TSl 81 WY &7 afe et SR e =y ¥
TART {1 ST ol B Sita T ot ot sRathet 81 g1 bl
%sgﬁum%mmﬁsﬂmﬁﬁ&m:ﬁamwﬁmﬂm
|
A T H AR ¥ §gd J &F U J 93 gU §, o
mregd ¥ fqemdf g9@T Ty U80 SR AHhd g1 YIS T
TR faaRI & YaTg® gl 6| 311 fefTea g & siftyafaad
& PHs HIH BT UOR oM g1 7 H1egdl § 1ToT & I=Iad
Id 8, ST 3! SHfiYeafad I O ST B SfavTd BRI g
UTYT T Hed 8% THT, §R HIeqH 1 38T §, IR U &1 el

U &1 YR 311 dgd ARG %I

2 Vertical 5 AEC
3 Type & Theory + Practicum

Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:

CO(A)1: faenffal ! Iy &<t o1 fafaea 319 U™ &=l
CO(A)2: faenfifal o1 ety f&dl & YA Aea @ uRfa war
CO(A)3: faenfial ot T 3nfe &1 I Ue™ HAT

CO(A)4: Taenffal o HR!, aTea A1 T Wit =gl 3n1fe &1 19 Ue™ &A1




Course Outcomes: Student will be able to

CO1: fa=nffal & Iy fE o1 19 Ured 81T U gerar urd g

CO2: f[aenfiat ot IstHTT fgdt & Gaunfe Agc &t SHeR! urd grft|

C03:§1ﬂwﬁﬁﬁ%ﬁ—w&ﬁﬁﬁﬁﬁw@ﬁ$wu YT & Y&, ATGRINRG U BT
|

C04: fa=nifal o FRPI, T A1 Td Wit forgl 3nfe &1 319 Tt g |

9 Syllabus
UNIT I
1. &Sy — g ufey
2. U - Haenie Aga
3. GUIHTET - WR U4 o
4. g We - IH UREd (I 8M1fe)
UNIT II
1. 91 - AR gy '
2. g - Ysdl oI YN Ud ar=ar
3. ®R® U4 [ g
4. FEy e - (IS e, AP UTHS Hey, THaMs Fey)
10 Scheme of Examination and Assessment Pattern

Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper

Attempt all questions.
Question Nature of Questions Marks
No
Q1 UY 1: IR Y § I fhal ol Ul & IR [oIRau| (3BTS 1 —
15 3(P)
Q2 UY 2: IR Y H I fha! ol Ul & IR [oIRau| (3BT3 2 —
15 3(P)
TOTAL 30

Internal Examination: Continuous Evaluation - 20 marks




Assessment / evaluation

Marks

1. .

Al D! TgTIdT ¥ et 4TI, ISTHTYT féal Td S
FayTe A IR Y, IR U4 fefored uegfa
(Presentation) JIR BT

Al Grammar Td Writing Tools T IUTNT HIH
AT, Yeg-He, -], R, faRH-fag auT
It Gl BT S HRAT Td Ffed! BT fa=ewor
HIAT|

Al D! TeTadr ¥ fEdl R IR Seid gy
(Question Bank), Quiz d¥T Interactive SWYH-UA GEIN
AT

Al Writing Tools T JUINT IR W,
MAGYTHD T4 GHIHRS favdl IR ey ok
AT AUT AL GRT IAR e 3R faeneff gy fora g
ey o1 TS fa=RTor BT

Al ! GBI ¥ w3 Weal & Y, vafgarh, faeis,
ecTach dUT IR HIST H RS dUR BT

Al Voice Tools BT IGIN HRh Y IR, I Td
HP® N BT AT HIAT TUT STRT Aaieft
Feedback UTtd hAT|

20

TOTAL

20

11

REFERENCES:

1
2
3
4
5

STSRTH G- — G747 Y797 37, 5l Aifgy qeie, T

HTHATIAG TS —

15¢1 BT MBHHRD UBTRH, SATRISIE |

o 23 =y T — 57T 1337 1 AT TS UHhTRH, faeet|
. YIS 35777 UT 4787 Jed — Hiuded fgdel, fayfaemerd Uaee, aR1oR |
. WA faat — w77 @37 fhare 98d, SaeEe |
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With effect from
Academic Year 2025-2026




Title: ARG PIRTA - R (HETSTATAR A AEH)

Course Code: CHMAECMARIV

Sr. No.

Heading

Particulars

Description the Course:

P Q& YR -~ o0 femai Jaifun fadmmeR
(Wholistic Development) HX d. I1 YRUMG  garfor
@ UM WUE eWdl gdq  SnARIRH  (Ability
Enhancement Course) I1 TWHMId HINH PHIRT
TG HTAT JHIAR HIUVATT 3T 318, BT, oy g fagm
1 foemaiaed spargmuren fagmaia o= 9w
JYFH HRAT U 3reaae SifHard HRuarg ST 3T,
TR & g NIRRT WY AU 3[1d, 3rg!
w@a@r&fﬁ@%ﬁwww&nﬁ&nﬁ fagreaf-f fafay
USR] YIS ST TURNAIR URET B Uol, a8
T PIY STHTTT HRuaTE! Gt faemeafr Iuasy dee 20,
BT 7 ITHHET Hedl 328 318, 81 IEY T&Td o
AT DI - R (WETAEId dG=)’ (ITid 3) T
ITITG ! SRt HRUTTT 3T 3R,

iAo AT TdeTdie AR gHTd JTeH 3Tg.
SHRIAE TUI6 THHBIRN Sied Sidd I 9ied daR
TS 3MTe. fafae AT AT RIS TaR Wd:d @Td (3HTEHC)
IR e+ SHTI0T FTaR AR HIST 9 ¢a-rR! fadid ferfgur, 8t
THGTA U IIgRIId SHIAP SIS el 38, I
SFTEE ST SfeRiieT sargdTs oy %Uﬂﬁ&laﬁ‘*ﬁ
1) dOR &R0, ffedifsaar wfgdicreq, Im™Toe
e nTl%‘c?rg[UT g faseryonere A fafeo, e
TSR AU JATER Aadd™ SNarIqul @
U, TaEdH FiHd THeHeEd 7 STURT g (@R
qU) TR 601, T 161131 IS AT ATERIS
I&RAT SATOT TRIST U 9 Sa=rRy ferdia farfguareh arman
AET DIV - I (HESTATGIT A@H)’ (3P Q) T
UG ST faemafas oo giga.

Vertical 5

AEC

Type &
Teaching Methods

Theory + Practicum
Lectures/Discussions/Presentations/Case Studies, etc.

Credit

2 Credits




Hours allotted 30 Hours

Marks allotted 50 Marks

Course Objectives:

CO(A)1: HESITATARIT TRa PIRTedTe W& FHOITG ST,

CO(A)2: HETSTATER UHTAT TRa HRUGTHIST IR U=l dAidl URed B3 U,
CO(A)3: gHIN Ugdldid W d HeTSTaTard e JiHeid Irig-Hg gy U,
%A)m fafay Tl AT TaR A HRUTRITS! TIRTd DI J &Hdl fasRid

Course Outcomes: U¥d 31 HY R}

co1: f[aemafr AeTeTaaiid TG PR WEY JHOI.

CO2: faemaf HeeeaR UHTd TRa- HRUATITS! 3TaRaed e URed gied.

CO3: faemafr Agwi=a ugdidid dka- g HeTeTaaid A JiHed Ir-He Wy gied.
CO4: faemained fafdy IS ATSTARIGTaR ARG HRUITIIS! 3TARIS DI T &HdT
faHRId gidia.

Syllabus

UNIT |: JTHTTS HISHHRYGTAR ARTST HINT § Sa-RRI fordia aruR &+ aka= (Wl
—2)

1. HIYH HI&Rdl

2. 3r3feHt (sarm) A

3. fafedifsaredia oraa
(§o fAf3cT=aT ¢4 FIGHT, 91% 9)

%@%;ﬁmmwmmmm@mmmm
9 &var A Rid gidia a1 e914 Rigi-l TR &= )

UNIT I1: HTHTISTS ATHHRISSTAR ARTS! HTNT g S-NRT fordi=im aTuR &3 aa (HTT
-R)

1. BhagdH, SRCEIH, Ta diaiid o
2. IS TE (SR GU), STURH 6 Jiasid da-

(§o [BIFeTeT 24 TIHT, 4417 - 9)




G : faemains IRe AmHIiie ITaTR@iaR da- HIUARIS! Taad
P T &l fApfid gidia a1 e9iA Rigrei= W19 H= =)

Scheme of Examination and Assessment Pattern
Paper — 50 Marks

External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt all questions.

Question Nature of Questions Marks
No
Q1 Essay type question on Unit 1 10
Q2 Essay type question on Unit 2 10
Q3 MCQs 15 out of 20, 10 MCQs on each module 10
TOTAL 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. . fofedifeararst mfedt doe, da agawie, 9 | 20

TSdrault (Fact Checking Tool) TIR B0 AT
I IR BRI,

« Al 9 99 Facebook, Instagram 3for X
(Twitter) T3t I3 lﬂw, Caption, Hashtags
30T Content Calendar TR &R0,

e Al Copywriting Tools d[ d[UR d¥= ST
AT 3THY® T Afed (Targeted) ASHR GOR
BRI,

« Al QAT UETRAH Social Media Content T HTHT
for=areT, Yreae qurauht Sftr GarRY ferdidia
G YR,

o Al YT YERAM Community Groups 30T
Virtual Discussion Platforms ST3!

OReR, SR Hig | ST Hararedd Aoidx daR

« Al Image Generation 3{TfUT Video Tools AT
eI IS HIEIHT3] Creative Campaign
TAR B,

o Blog, Wikipedia 31T Social Media Content il
Al-assisted comparative analysis ¥ qUTdt
fSTSTee SRa-ITT S{3Tg B,




Al FTYH: ChatGPT, Google Gemini, Claude, Perplexity Al,
NotebookLM, Canva, CapCut, InVideo, Grammarly,
QuillBot, Whisper, ElevenLabs.

TOTAL 20

11

REFERENCES:

1.

a s

RIS STHRUT ST T, e 718  HiRT SR, Rl TobT=, o, R03R.
SIS FRIS], (FUT.) beich! HISh g 3, GSRIYT UBIRM, GUI, 0%

TRIS! YIS SRy AT, (@HUT) JARS dR, 3ud Ufeidh =, 45, 03¢,
HTAGIRD FRIS, . . TERIEIGHY, HTNT fAhTH FRNY TR, DIeeTY, 013,
Aayushi International Interdisciplinary Research Journal (ISSN 2349-638X), Peer
Reviewed Journal, www.aiirjournal.com.
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Title: Field Project
Course Code:

Sr. No. Heading Particulars
1 Description the Course: The Field Project course, introduced under CHM Autonomy in
alignment with the NEP 2020, aims to bridge theoretical
knowledge with practical experience. It provides students with
hands-on exposure to real-world socio-economic contexts
through field visits, observation, and analysis in both urban and
rural settings. By engaging directly with development-related
issues, students enhance their research, problem-solving, and
analytical skills while fostering social responsibility and
environmental awareness. The course ultimately prepares
learners for employability and active participation in nation-
building.
2 Vertical 4 Field Project
3 Type Field Work
Teaching Method
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To connect theoretical learning with real-world socio-economic contexts through
practical field experiences.
CO(A)2: To develop analytical, problem-solving, and teamwork skills in addressing
contemporary social issues.
CO(A)3: To cultivate an appreciation for research and its role in promoting societal and national
development.
8 Course Outcomes: Students will be able to

CO1: Apply classroom knowledge to analyze real-life socio-economic challenges effectively.
CO2: Demonstrate critical thinking, teamwork, and decision-making skills through field-based
activities.

CO3: Reflect on the relevance of research and experiential learning in contributing to social and
national progress.




Guidelines for Field Project

Following are the general guidelines for the conduct of Field Project (Semester III & IV)
Head of Department / Field Project Co-ordinator
1. To ensure that the Field Project programme aligns with departmental and academic
objectives as per the NEP structure within the syllabus framework.
2. Appointment of Field Project Incharges from the faculty of the department for groups
of students.
3. To conduct orientation of Field Project Supervisors and decide the timeline of the
project.
4. To support the students for the Field Project.

Field Project Supervisor
1. To give guidelines for the Field Project.
2. To monitor student progress and provide guidance.

Project (Dissertation) Report
Students are required to submit a report of the Field Project at the end of the semester in the
following suggested format.
o The project should be typed on A4 size sheets.
Font: Times New Roman
Font Size: 12
Line Spacing: 1.5
The project report shall have student details with the signature of the Field Project Incharge
and photographs, if any.
e The report should be a minimum of 10 pages.

Scheme of Examination and Assessment Pattern
Paper — 30 Marks Externals

Nature of Evaluation Marks
Field Project Report 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
Involvement in Survey / Field Project 05
Field Visit Participation & Completion 10
Overall Impression 05
Total 20




Appendix I

11 Attendance of the Student: Active Participation
I, the undersigned Mr./Ms. , Roll No. , studying in the
Year of the Full-time Course, am doing my project work under the guidance of
Dr./Mr./Ms. .
I wish to state that I have met my Internal Guide on the following dates mentioned below for
project
Sr. No Date Signature of Internal Guide
Signature of the Candidate
Signature of the Field Project Supervisor
12 Appendix 11
Name of the Department/College/Institute
Certificate
I hereby certify that Mr./Ms. , student of

, has completed a project titled
in the area of specialization for the Academic

Year 2025-2026.

To the best of my knowledge, the work of the student is original and the information included in
the project is correct.

Field Project Supervisor

Head of the Department / Principal

Board of Examination

Principal & Chief Controller of Examination
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Title: Cocurricular Course |
Course Code: CHMCCI6

Sr. No.

Heading

Particulars

Description the Course:

This student-friendly Co-Curricular Course is uniquely designed
to promote holistic development through active participation in
various college-based activities. Unlike traditional theory-based
subjects, this course emphasizes hands-on involvement and
experiential learning. Students are encouraged to explore their
interests and talents by engaging in cultural, social, literary,
sports, extension, or club-based events conducted by the college
throughout the academic year.

Participation will be recorded and assessed based on
involvement, initiative, team spirit, creativity, and consistency.
The aim is to nurture essential life skills such as leadership,
communication, collaboration, and responsibility in a
supportive, informal setting.

This non-theory course offers students the opportunities and the
freedom to learn beyond the classroom and grow into well-
rounded individuals, contributing positively to campus life and
society.

Vertical 6

CcC

Type &
Teaching Methods

Theory + Practicum
Lectures/Discussions/Presentations/Case Studies, etc.

Credit

2 Credits

Hours allotted

30 Hours

Marks allotted

50 Marks

Course Objectives:

CO(A)1: To inculcate a spirit of active participation in cultural, social, environmental, and

creative activities.

CO(A)2: To enhance personal and interpersonal skills through real-life experiences and

teamwork.

CO(A)3: To foster a sense of responsibility, leadership, and community engagement among

students.

CO(A)4: To develop self-confidence and emotional well-being through creative expression and

collaboration.

CO(A)5: To integrate classroom learning with experiential learning for holistic growth.




8 Course Outcomes: Student will be able to
COL1: Participate meaningfully in diverse co-curricular activities and reflect on their learning
experiences.
CO2: Demonstrate improved communication, leadership, and teamwork skills.
CO3: Exhibit increased awareness of social responsibility and civic engagement.
CO4: Build confidence through creative, cultural, and intellectual expressions.
CO5: Maintain a portfolio or activity log to track participation and personal development.
9 Syllabus
Unit I — Suggested Areas of Participation in the Activities
o Cultural Events: Drama, dance, music, literary events, debates, etc.
o Social Outreach: Blood donation, awareness campaigns, cleanliness drives.
e Clubs & Societies: Photography, quiz, environment club, shram club, etc.
e Sports & Fitness: College tournaments, yoga, marathons, fitness challenges.
e Institutional Events: Foundation Day, Annual Day, College Festivals, Intercollegiate
events.
o National Festivals: Independence Day, Republic Day, etc.
Unit Il — Program Specific Topics
e Workshops/Seminars: Report Writing, Personality Development, Soft Skills,
Leadership Talks.
e Speak, Show, Shine: Presentation / Poster Presentation / Viva and Learning Experience.
Mode of Evaluation
e Faculty Coordinator: To guide and evaluate student progress.
o Participation Proof: Certificates, photos, attendance records.
o Reflective Journal: Minimum 2-3 pages summarizing experiences, learning, and
growth.
o Final Viva/Presentation: 5-minute talk on poster presentation and on overall learning.
10 Scheme of Examination and Assessment Pattern

Based on 3 approved activities
External Examination: Semester End External - 30 marks

Activity No Nature of Activities Marks
Q1 Title of approved activity 1 10
Q2 Title of approved activity 1 10
Q3 Title of approved activity 1 10

TOTAL 30




Internal Examination: Continuous Evaluation - 20 marks
Assessment / evaluation Marks
1. Reflective journal 10
2. Presentation / Poster presentation / Viva 10
TOTAL 20

Suggested Readings

e How to Win Friends and Influence People
The 7 Habits of Highly Effective People
Thinking, Fast and Slow
Leaders Eat Last
Talk Like TED

Name & Signature of the Principal & Chairperson, Academic Council: )
Dr. Manju Lalwani Pathak
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Title: Corporate Financial Accounting - |
Course Code: CHMFMGV1

Sr. No. Heading Particulars
1 Description the Course: This course focuses on specialized areas of accounting,
including final accounts of banking companies, internal
reconstruction of companies, investment accounting as per AS
13, and accounting for foreign currency transactions under AS
11. It covers statutory requirements, capital restructuring
methods, accounting for investments, foreign exchange
transactions, and related disclosure requirements, with emphasis
on practical application and problem-solving.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: Prepare and analyze the final accounts of banking companies in accordance with the
Banking Regulation Act, 1949 and relevant regulatory requirements.
CO(A)2: Apply accounting principles and legal provisions related to internal reconstruction,
including various methods of capital reorganization and their accounting treatment.
CO(A)3: Account for investment transactions involving shares, debentures, and preference
shares in compliance with AS 13, including valuation and disposal of investments.
CO(A)4: Record and report foreign currency transactions and exchange differences in
accordance with AS 11 and applicable disclosure requirements.
8 Course Outcomes: Student will be able to

CO1: Explain the statutory and regulatory provisions governing the accounts of banking
companies, including reserves, non-performing assets, and classification of advances.

CO2: Demonstrate the accounting procedures involved in internal reconstruction, including
alteration and reduction of share capital.

COa3: Prepare investment accounts for shares, debentures, and preference shares, and calculate
the cost and carrying value of investments using appropriate methods.

CO4: Analyze and account for foreign currency transactions and exchange rate differences, and
apply the disclosure requirements prescribed under AS 11.




Syllabus

UNIT I: Introduction to Corporate Accounting

Meaning and Scope of Corporate Accounting — Understanding the role, importance, and
scope of accounting in corporate entities.

Statutory Requirements of Corporate Reporting — Overview of Companies Act provisions
and Schedule 111 formats.

Corporate Accounting Terminology — Explanation of key terms: share capital, reserves,
surplus, debentures, etc.

Users of Corporate Financial Statements — ldentification of stakeholders and their
information requirements.

Role of Artificial Intelligence in Corporate Accounting and Financial Reporting, Emerging
Technologies in Corporate Accounting: Al and Automation

UNIT I1: Final Accounts of Banking Company

Legal provision in Banking Regulation Act, 1949 relating to Accounts.

e Statutory reserves including Cash Reserve and Statutory Liquidity Ratio.
e Bill purchase and discounted, rebate of bill discounted.
e Final Accounts in prescribed form.
e Non-performing assets and Income from non-performing assets, Classification of
Advances, standard, sub - standard, doubtful and provisioning requirement.
UNIT I11: Internal Reconstruction

Need for reconstruction and company law provisions. Distinction between internal and
external reconstruction.

Methods including alteration of share capital, variation of shareholder rights, sub division,
consolidation, surrender and reissue/ cancellation, reduction of share capital with relevant
legal provisions and accounting treatment for the same.

Practical problems

UNIT IV: Investment Accounting (w.r.t. Accounting Standard- 13)

For shares (variable income bearing securities), debentures/Preference and shares (fixed
income bearing securities).

Accounting for transactions of purchase and sale of investments with ex and cum interest
prices and finding cost of investment sold and carrying cost as per weighted average
method (Excl. brokerage).

Columnar format for investment account.




Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Nature of Questions Marks

Q1 Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
Q6 Practical/ Theory 15

Total 60

Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1. | Class Test / Case Study/ Field visit/ Certificate Course 20

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)

2. | Participation in Workshop/ Conference/ Seminar/ Assignment & Viva 10
(Physical/Online Mode)

3. | Project Presentation / Viva / Role Play / Case Study 10

Total 40

REFERENCES:
1. Financial Accounting by P.C. Tulsian, Pearson Publications, New Delhi
2. Accounting Principles by R.N. Anthony and J.S. Reece, Richard Irwin, Inc
3. Corporate Accounting (Taxmann) by B. Raman
4. ICAI — Accounting Standards (AS-11 & AS-13)
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Title: Corporate Finance - |
Course Code: CHMFMGV?2

Sr. No. Heading Particulars
1 Description the Course: This course provides an understanding of the principles and
practices of corporate finance, focusing on financial decision-
making within business organizations. It covers the role of
corporate finance, investment decisions and capital budgeting
techniques, various sources of long-term and short-term finance,
leverage analysis, and the concept and measurement of cost of
capital, including weighted average cost of capital. The course
emphasizes the application of financial tools and techniques for
effective corporate financial management.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: Understand the role and functions of corporate finance and the responsibilities of a
corporate financial manager in business organizations.
CO(A)2: Evaluate investment opportunities using capital budgeting techniques such as Net
Present Value (NPV), Profitability Index (PI), Internal Rate of Return (IRR), and Discounted
Payback Period.
CO(A)3: Analyze various sources of finance and leverage decisions to determine appropriate
financing strategies for business enterprises.
CO(A)4: Measure and apply the cost of capital, including the computation of Weighted Average
Cost of Capital (WACC), for financial decision-making and project evaluation.
8 Course Outcomes: Students will be able to

CO1: Explain the concepts, functions, and significance of corporate finance and the role of a
corporate financial manager in business organizations.

CO2: Apply capital budgeting principles and techniques to estimate project cash flows, evaluate
investment proposals, and make investment decisions.

COa3: Identify and analyze various sources of long-term, medium-term, and short-term finance,
and assess the impact of financial leverage on business performance.

CO4: Compute and interpret the cost of different sources of capital and the Weighted Average
Cost of Capital (WACC).




9 Syllabus
UNIT I: Corporate Finance: An overview
e Function of Finance in a business enterprise
e Emergence of corporate finance as an integral part of business finance
e Need for professional approach in managing corporate finance
e Meaning and scope of Al in financial management, Evolution of Al in corporate finance,
¢ Role and functions of a Corporate Financial Manager
e Requirements of an efficient Corporate Financial Manager
UNIT II: Investment Decisions
e Introduction, Purpose of Capital Budgeting, Capital Budgeting Process, Types of Capital
Investment Decisions
Project Cash Flows and Net Profit Approval
Capital Budgeting Techniques (Only Time Adjusted/Discounted Cash Flows) (Net Present
Value, Profitability Index (PI), Internal Rate of Return (IRR), Discounted Pay Back)
e Capital Rationing
UNIT I11: Types of Financing
e Introduction
e Needs of Finance and Sources: Long Term, Medium Term, Short Term
e Use of Generative Al (e.g., ChatGPT, Gemini, Copilot) in financial analysis and reporting
e Al-powered financial dashboards and business intelligence tools
UNIT IV: Cost of Capital
e Introduction
e Definition and Importance of Cost of Capital
e Measurement of Cost of Capital
e \Weighted Average Cost of Capital
10 Scheme of Examination and Assessment Pattern

Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Questions Marks
Q1 Practical / Theory 15
Q2 Practical / Theory 15
Q3 Practical / Theory 15
Q4 Practical / Theory 15
Q5 Practical / Theory 15
Q6 Practical / Theory 15
Total 60




Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1. | Class Test / Case Study/ Field visit/ Certificate Course 20

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)

2. | Participation in Workshop/ Conference/ Seminar/ Assignment & Viva 10
(Physical/Online Mode)

3. | Project Presentation / Viva / Role Play / Case Study 10

Total 40

11

REFERENCES:

1.

2.
3.
4
5

I.M. Pandey — Financial Management (Vikas Publishing House)
Prasanna Chandra — Financial Management: Theory and Practice (McGraw Hill)
Khan & Jain — Financial Management (McGraw Hill Education)

. S. N. Maheshwari — Financial Management Principles and Practice

R. P. Rustagi — Financial Management: Theory, Concepts and Problems
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Title: Indian Knowledge Systems in Financial Management
Course Code: CHMFMGV3

Sr. No. Heading Particulars
1 Description the Course: In an era marked by global fiscal stress, governance failures,
ethical lapses, and sustainability challenges, there is a renewed
international search for governance frameworks that integrate
efficiency with ethics. Indian Knowledge Systems (IKS),
particularly as articulated in Kautilya’s Arthashastra, offer a
sophisticated and historically tested model of public financial
administration, accountability, and welfare-oriented taxation
that resonates strongly with contemporary global concerns.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: To analyse Indian Knowledge Systems related to public financial administration,
ethical governance, and taxation in historical and contemporary contexts.
CO(A)2: To evaluate fiscal principles and accountability mechanisms articulated in Kautilya’s
Arthashastra and classical Indian texts in comparison with modern governance frameworks.
CO(A)3: To integrate ethical, administrative, and economic perspectives from Indian
Knowledge Systems to address current global challenges in public finance and governance.
CO(A)4: To critically assess the relevance and applicability of ancient and medieval Indian
fiscal models for strengthening transparency, sustainability, and welfare orientation in present
day public administration.
8 Course Outcomes: Students will be able to

CO1: Examine and interpret public expenditure, auditing, taxation, and accountability systems
in ancient and medieval India using analytical frameworks.

CO2: Compare and evaluate Indian fiscal and governance principles with contemporary
national and international public finance practices.

CO3: Apply and synthesise concepts from Indian Knowledge Systems to analyse ethical
governance and financial administration in modern institutional settings.

CO4: Formulate and justify evidence-based arguments on the global relevance of Indian
Knowledge Systems in promoting ethical, accountable, and sustainable public finance.




Syllabus

UNIT I: Public Financial Administration and Ethical Governance

UNIT I

Principles of public expenditure, Budget preparation and control mechanisms, Salary
administration, maintenance of storehouses, and acquisition of valuables

Annual accountability reports and the closing of books, Role and process of royal auditors
17, Audit procedures: submission of sealed accounts, prohibition of collusion and annual
audits at the end of the financial year (full moon of Asadha), Internal controls to prevent
fraud and misuse of resources

Codification of financial rules and regulations, Organizational structure to minimize
conflicts of interest, Role of ethics in accounting, prevention of corruption, and
maintenance of law and order

Application of Kautilya’s principles in modern accounting and governance, Comparative
study with current Indian government finance systems, Lessons for modern-day financial
administration

I: Taxation Systems in Ancient India

Taxation as Rajadharma and Lokasangraha, State responsibility, welfare orientation, and
redistribution, Ethical limits on taxation and protection of taxpayers

Equity, certainty, convenience, and economy in Indian thought, Accountability of the ruler
and revenue officials, Overview of partial and general tax incidence in traditional
economies

References to taxation in the Ramayana and Mahabharata, Manu Smriti: moderation,
fairness, and social order, Kautilya’s Arthashastra: systematic revenue framework, tax
administration, and welfare measures

Mauryan Revenue System, Gupta Revenue System, Chola and Vijayanagar Fiscal
Practices

Sultanate Period, Mughal Administration

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.

Question No Questions Marks

Q1 Practical / Theory 15

Q2 Practical / Theory 15

Q3 Practical / Theory 15
Total 30

Internal Examination: Continuous Evaluation - 20 marks

Assessment / Evaluation Marks
1. | Class Test / Case Study/ Field visit/ Certificate Course 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project Presentation / Viva / Role Play / Case Study 10

Total 20




11

REFERENCES:

1.

2.
3.

Arthashastra Kautilya. (2016). The Arthashastra (R. Shamasastry, Trans.). New Delhi, India:
Penguin Classics.

Rangarajan, L. N. (1992). Kautilya: The Arthashastra. New Delhi, India: Penguin India.
Maheshwari, S. R. (2020). Indian administration (8th ed.). New Delhi, India: Orient
Blackswan.

Indian Political Thought Varma, V. P. (2017). Indian political thought. New Delhi, India:
Vikas Publishing House.

Corporate Governance Tricker, B. (2020). Corporate governance: Principles, policies, and
practices (4th ed.). Oxford, UK: Oxford University Press.
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Title: Direct and Indirect Tax — |
Course Code: CHMFMGV4

Sr. No. Heading Particulars
1 Description the Course: This course provides a comprehensive understanding of the
fundamental concepts of Direct Taxes and the provisions of the
Income Tax Act. It covers the computation of taxable income
under the heads Salary, Income from House Property, and
Capital Gains, along with an introduction to tax planning
techniques. The course emphasizes the practical application of
tax laws for accurate tax computation and effective tax
management.
2 Vertical 1 Major Electives
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives: Student will be able to
CO(A)1: Understand the basic concepts and provisions of direct taxation and their application
in the Indian tax system.
CO(A)2: Compute taxable income under the heads Salary, Income from House Property, and
Capital Gains in accordance with the relevant provisions of the Income Tax Act.
CO(A)3: Apply tax laws and procedures to determine tax liability and ensure compliance with
statutory requirements.
CO(A)4: Evaluate and implement tax planning strategies within the legal framework to
optimize tax obligations.
8 Course Outcomes:

CO1: Explain the fundamental concepts, principles, and provisions of direct taxation under the
Income Tax Act.

CO2: Calculate income taxable under the heads Salary, Income from House Property, and
Capital Gains using relevant tax provisions.

CO3: Analyze tax-related information and determine the tax liability of individuals based on
applicable laws and regulations.

CO4: Demonstrate the use of legitimate tax planning techniques to minimize tax liability
while ensuring compliance with legal requirements.




9 Syllabus

UNIT I: Fundamentals of Direct Tax and Heads of Income

e Concept of Direct Tax, Constitutional Framework of taxation in India, Tax Authorities and
Administration

e Computation of Residential Status and Scope of Total Income
e Heads of Income - Overview
e Income from House Property

UNIT II: Heads of Income -11
e Income from Salary and taxable perquisites
e Computation of Taxable Income
e Tax Treatment of Business gains and Professional Income
e Capital Gains — Short term vs Long term Indexation
e Income from other sources

UNIT I11: Tax Planning and Investment Decisions
e Section 80C, 80D, 80DD, 80E, 80TTA, 80U Deductions
e Tax Saving Investment Options — PPF, ELSS, NPS etc
e Double Taxation and Avoidance Agreement (DTAA)
e Al tools for Tax Planning for Investors

UNIT IV: COMPUTATION OF TOTAL INCOME
e Practical Problems on Computation of Total Income
e Hands on Training: ITR Filing

10 Scheme of Examination and Assessment Pattern

Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Questions Marks
Q1 Theory/ Practical 15

Q2 Theory/ Practical 15

Q3 Theory/ Practical 15

Q4 Theory/ Practical 15

Q5 Theory/ Practical 15

Q6 Theory/ Practical 15
Total 60

Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks
1. | Class Test / Case Study/ Field visit/ Certificate Course 20
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Participation in Workshop/ Conference/ Seminar/ Assignment & 10
Viva (Physical/Online Mode)
3. | Project Presentation / Viva / Role Play / Case Study 10

Total 40




11

REFERENCES:

1.

B w

Income Tax Act, 2025, Dr. Girish Ahuja, CA. (Adv.) Rahul Agrawal, Commercial Law
Publishers

Income Tax Act, 2025 — India’s New Direct Tax Law After 60+ Years — Commercial
Law Publishers

Income Tax Act, 2025, Taxmann's Editorial Board, Taxmann

Income Tax Act 2025—Annotated and Comparative Edition by Taxmann's Editorial
Board | Taxmann Books
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Title: Industry and Service Management IV - Production, Operations and

Design Thinking
Course Code: CHMBMSV13
Sr. No. Heading Particulars
1 Description the Course: This course introduces students to the fundamentals of
production and service management with emphasis on planning,
quality, efficiency, and innovation. It explores the principles of
production systems, service operations, quality management,
and design thinking as tools for solving business problems and
creating customer value. The course also familiarizes students
with emerging Artificial Intelligence (AI) tools and their
applications in production and service industries, enabling
learners to  understand  technology-driven  business
transformation.
2 Vertical 2 Minor
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: Develop an understanding of production and service management concepts and
practices.
CO(A)2: Familiarize students with production planning, quality management, and process
improvement techniques.
CO(A)3: Introduce design thinking as a structured approach to innovation and problem-
solving.
CO(A)4: Enhance students' ability to analyze operational challenges in manufacturing and
service organizations.
8 Course Outcomes: Student will be able to

CO1: Explain the concepts and significance of production and service management.
CO3: Use design thinking techniques to identify and solve organizational problems.

satisfaction.

CO2: Apply production planning and quality management principles to business situations.

CO4: Evaluate operational processes and suggest improvements for efficiency and customer




Syllabus

Unit 1: Fundamentals of Production and Service Management

Meaning and Importance of Production Management
Meaning and Importance of Service Management
Manufacturing vs Service Operations

Types of Production Systems

Service Delivery Process

Challenges in Production and Service Industries

Unit 2: Production Planning and Quality Management

Production Planning and Control
Capacity Planning

Process Layout and Workflow
Quality Management Concepts
Lean Management Basics

Six Sigma Basics

Unit 3: Design Thinking and Innovation

Meaning and Importance of Design Thinking

Stages of Design Thinking: Empathize, Define, Ideate, Prototype, Test
Customer-Centric Innovation

Problem Solving through Design Thinking

Applications in Business and Services

Unit 4: AI Tools in Production and Service Management

Introduction to Al, Meaning and Scope of Artificial Intelligence, Role of Al in Business
Operations, Al Tools and Applications, ChatGPT for problem-solving and process
improvement, Microsoft Copilot for reports and analysis, Gemini for research and idea
generation, Canva Al for process presentations, Power BI for business dashboards
Customer Service Automation

Demand Forecasting

Inventory Monitoring

Service Quality Analysis

Workflow Optimization

Ethical Use of Al

Data Privacy

Responsible Al Usage

Limitations of Al




Scheme of Examination and Assessment Pattern
Paper — 100 Marks

External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper

Attempt all questions.
Question Nature of Questions Marks
No
Q1 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q2 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q3 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q4 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q5 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q6 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
TOTAL 60
Internal Examination: Continuous Evaluation - 40 marks
Assessment / evaluation Marks
1. Class Test during the lectures. (MCQs Based) 20
2. Project / Presentation / Viva / Case Study / Role Play (Any 2) 20
TOTAL 40

REFERENCES:

1. Mahadevan, B. (2015). Operations management: Theory and practice (3rd ed.). Pearson
India.

2. Chary, S. N. (2019). Production and operations management (7th ed.). McGraw Hill
Education India.

3. Heizer, J., Render, B., & Munson, C. (2023). Operations management: Sustainability and
supply chain management (14th ed.). Pearson.




4. Fitzsimmons, J. A., Fitzsimmons, M. J., & Bordoloi, S. (2022). Service management:
Operations, strategy, information technology (10th ed.). McGraw-Hill Education.
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Title: Anti Money Laundering and Counter Terrorist

Financing
Course Code: CHMFMGV6
Sr. No. Heading Particulars
1 Description the Course: This course provides an understanding of the concepts, legal
framework, and compliance requirements related to Anti-Money
Laundering (AML) and Countering the Financing of Terrorism
(CFT). It covers the stages and impact of money laundering, the
provisions of the Prevention of Money Laundering Act (PMLA),
2002, KYC and customer due diligence requirements, reporting
obligations, and the role of regulatory authorities. The course
also examines international AML-CFT standards, risk-based
compliance approaches, emerging challenges in digital finance,
and practical case studies to develop awareness and compliance
capabilities in the financial sector..
2 Vertical 4 VSC
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives: Student will be able to
CO(A)1: Understand the concepts, processes, and implications of money laundering and
terrorist financing, and their impact on the economy and society.
CO(A)2: Compute taxable income under the heads Salary, Income from House Property, and
Capital Gains in accordance with the relevant provisions of the Income Tax Act.
CO(A)3: Apply tax laws and procedures to determine tax liability and ensure compliance with
statutory requirements.
CO(A)4: Evaluate and implement tax planning strategies within the legal framework to
optimize tax obligations.
8 Course Outcomes:

CO1: Understand the concepts, processes, and implications of money laundering and terrorist
financing, and their impact on the economy and society.

CO2: Examine the legal and regulatory framework governing AML-CFT in India, particularly
the provisions of the Prevention of Money Laundering Act (PMLA), 2002.

CO3: Apply AML-CFT compliance requirements, including KYC, Customer Due Diligence
(CDD), risk assessment, and reporting obligations in financial institutions.

CO4: Evaluate global AML-CFT standards, emerging challenges




9 Syllabus
UNIT I: Introduction to Money Laundering and Terrorist Financing and Legal
Framework for AML-CTF in India
e Concept and meaning of money laundering, Stages of money laundering: Placement,
Layering, Integration, Terrorist financing and proliferation financing
e Economic and social impact of money laundering, Global and Indian initiatives to combat
money laundering, Prevention of Money Laundering Act, 2002 — objectives and scope
e Scheduled offences under PMLA, Authorities under PMLA — FIU-IND, Enforcement
Directorate, Penalties and punishments for money laundering, Maintenance of records and
reporting obligations
e Al-based transaction monitoring systems, Predictive analytics for identifying high-risk
customers
UNIT II: AML-CTF Compliance and KYC Framework and Global Standards and Case
Studies
e Know Your Customer (KYC) — concept and importance, Customer Due Diligence (CDD)
and Enhanced Due Diligence (EDD), Risk-based approach to AML-CTF, Suspicious
Transaction Reports (STRs) and Cash Transaction Reports (CTRs)
¢ Role of compliance officers and internal controls, Financial Action Task Force (FATF) —
role and recommendations
e International AML-CTF standards and best practices, Trade-based money laundering
e Case studies on money laundering and terrorist financing
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Questions Marks
Q1 Theory/ Practical 15
Q2 Theory/ Practical 15
Q3 Theory/ Practical 15
Total 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
1. | Class Test / Case Study/ Field visit/ Certificate Course 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project Presentation / Viva / Role Play / Case Study 10
Total 20
REFERENCES:
11 1. RBI & Government of India publications on AML-CTF
2. Taxman, Prevention of Money Laundering Act (Latest Edition)
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Title: Community Engagement Project (CEP)
Course Code: CHMFMGV7

Sr. No. Heading Particulars
1 Description the Course: The Community Engagement Program is an experiential
learning course designed to connect students with society
through meaningful community service and field-based
activities. The course encourages students to identify social
issues, work collaboratively with community stakeholders, and
contribute towards sustainable development. It promotes civic
responsibility, ethical values, leadership, teamwork, and
problem-solving skills while enabling students to apply
classroom knowledge to real-life community challenges.
2 Vertical 6 Community Engagement Project (CEP)
3 Type Discussion + Report Writing
Teaching Method
4 Credit 2 Credits
5 Hours allotted 45 Hours (30 hrs Field Work+ Survey) + (15hrs (Discussion +
Report Writing)
6 Marks allotted 50 Marks
7 Course Objectives: Student will be able to
CO(A)1:Develop a sense of social responsibility, civic consciousness, and community
participation.
CO(A)2: Understand community needs and contribute to solving local social, environmental,
and economic issues.
CO(A)3: Enhance leadership, communication, teamwork, and interpersonal skills through
field-based activities.
CO(A)4: Apply academic knowledge and ethical values in planning and executing community
development initiatives.
8 Course Outcomes:

COL1: Demonstrate active participation in community service and civic engagement activities.
CO2: Identify and analyze community issues and propose practical, sustainable solutions.
CO3: Collaborate effectively with community members and organizations while exhibiting
leadership and teamwork skills.

CO4: Reflect on the social impact of their engagement and demonstrate ethical values,
empathy, and responsible citizenship.




Indicative Topics for CEP
Financial planning for migrant workers and their families
Managing seasonal cash flows in fishing and coastal occupations
Financial management for tourism-based small businesses
Financial awareness for street food vendors and home-based food units
Managing finances for self-employed artisans and craftsmen
Financial planning for newly married couples
Financial management for senior citizens and dependents
Understanding mutual funds at a beginner level
Financial decision-making during price inflation
Managing household finances during medical emergencies
Financial literacy for first-time women earners
Financial planning for cooperative society members
Managing finances for event-based and festival businesses
Awareness of gold loans and informal lending practices
Financial management for transport workers and drivers
Understanding microfinance and its benefits
Financial planning for students and young adults
Managing finances for small repair and service units
Understanding basic financial contracts and agreements
Financial management for religious and community institutions
Managing finances during job loss or income instability
Financial awareness for persons entering retirement schemes
Financial planning for skill-based workers and freelancers
Financial management for community-based entrepreneurship

10

Scheme of Examination and Assessment Pattern
Paper — 50 Marks
30 hrs (Field Work+ Survey) + 15hrs (Discussion + Report Writing): Total - 45 hrs.

Question No Questions Marks
Q1 Obijectives, Literature Review, Methodology, Data 15
Analysis, Conclusion and Recommendations
Q2 Overall Project Report Structure and Style 05
Q3 Presentation Skills & Communication 10
Total 30

Internal Examination: Continuous Evaluation - 20 marks

Assessment / Evaluation Marks
1. | Attendance, Community interactions completion and 10
interaction with Supervisor
2. | Overall Report quality 10
Total 20
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Title: Corporate Financial Accounting - |1
Course Code: CHMFMGVI1

Sr. No. Heading Particulars
1 Description the Course: This course focuses on advanced areas of financial accounting,
including the preparation of final accounts of general insurance
companies, accounting for amalgamation and absorption in
accordance with AS 14, underwriting of shares and debentures,
and company liquidation. It covers the relevant legal provisions,
accounting treatments, and preparation of prescribed statements
and accounts. The course emphasizes practical problem-solving
and the application of accounting principles in corporate and
insurance sector transactions.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: Prepare and interpret the final accounts of general insurance companies in the
prescribed format and understand the accounting treatment of insurance-specific transactions.
CO(A)2: Apply the principles of AS 14 to account for amalgamation and absorption, including
the computation of purchase consideration and related adjustments.
CO(A)3: Analyze and account for underwriting transactions involving shares and debentures,
including the determination of underwriters’ liabilities and related journal entries.
CO(A)4: Prepare statements and accounts relating to company liquidation, including the
statement of affairs, deficiency/surplus account, and liquidator’s final statement of account.
8 Course Outcomes: Student will be able to

CO1: Explain the accounting concepts, terminology, and reporting requirements relating to
general insurance companies and prepare their final accounts in the prescribed format.

CO2: Demonstrate the accounting procedures for amalgamation and absorption, including the
calculation of purchase consideration and treatment of inter-company balances and
adjustments.

COa3: Calculate and record underwriting transactions for shares and debentures, and determine
the liability of underwriters under different underwriting arrangements.

CO4: Prepare and analyze the statement of affairs, deficiency/surplus account, and liquidator’s
final statement of account in the process of company liquidation.




Syllabus
UNIT I: Final Accounts of Insurance Company (Excl. Life Insurance)
e General Insurance- Various types of insurance, like fire, marine, Miscellaneous.
e Special terms like premium, claims, commission, Management expenses, Reserve for
Unexpired risk, reinsurance.
e Final Accounts in a prescribed form. Revenue Statement Form B RA, Profit / Loss
Account Form B-PL and Balance Sheet Form B-BS.

UNIT II: AS-14 - Amalgamation, Absorption (excluding inter-company holding)
e In the nature of merger and purchase with corresponding accounting treatments of
Pooling of interests and purchase method respectively.
e Meaning and Computation of purchase consideration. Inter-company debtors, creditors,
Loan, bills, loading in stock.
e Practical problems

UNIT I1I: Underwriting of Shares and Debentures

e Introduction, Underwriting, Underwriting Commission Provision of Companies Act
with respect to Payment of underwriting commission Underwriters, Sub-Underwriters,
Brokers and Manager to issues Types of underwriting, Abatement Clause Marked,
Unmarked and Firm-underwriting applications, Liability of the underwriters in respect
of underwriting contract.

e Practical problems: Benefit given to Underwriters & Benefit not given to Underwriters
including Journal Entries.

UNIT IV: Liquidation of Companies

Meaning of liquidation or winding up.

Preferential payments

Overriding preferential payments

Preparation of statement of affairs, deficit/surplus account
Liquidator's final statement of account

e Practical problems




10 Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.
Question No Nature of Questions Marks
Q1 Practical/ Theory 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
Q6 Practical/ Theory 15
Total 60
Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks

1. | Class Test / Case Study/ Field visit/ Certificate Course 20
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)

2. | Participation in Workshop/ Conference/ Seminar/ Assignment & Viva 10
(Physical/Online Mode)

3. | Project Presentation / Viva / Case Study / Role Play 10

Total 40
1 REFERENCES:

1. Corporate Accounting by S. N. Maheshwari, Sharad K. Maheshwari & Suneel K.

Maheshwari

wmn

Advanced Accounts (Vol. Il) by M. C. Shukla & T. S. Grewa

Advanced Accounts / Advanced Accountancy by R. L. Gupta & M. Radhaswamy

4. Corporate Accounting by Prashanta Athma & N. Rajyalaxmi (Himalaya Publishing

House)
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Title: Corporate Finance - |1
Course Code: CHMFMGVI2

Sr. No. Heading Particulars
1 Description the Course: This course provides an understanding of key concepts in
financial management, focusing on risk and return, capital
structure decisions, cash management, and receivables
management. It covers the measurement of risk and return,
theories and determinants of capital structure, dividend policy,
cash forecasting and management techniques, and credit and
receivables management. The course emphasizes practical
applications and analytical tools used in making effective
financial decisions for business organizations.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: Understand and evaluate the relationship between risk and return and their
significance in financial decision-making.
CO(A)2: Analyze capital structure decisions using relevant theories and techniques, including
EBIT-EPS analysis and dividend policy considerations.
CO(A)3: Apply cash management principles and techniques to ensure efficient liquidity
planning and utilization of funds.
CO(A)4: Assess and manage receivables effectively through credit evaluation, credit policy
formulation, and control mechanisms to improve working capital management.
8 Course Outcomes: Students will be able to

CO1: Calculate and interpret various measures of return and risk, and evaluate their implications
for financial decision-making.

CO2: Analyze capital structure alternatives using EBIT-EPS analysis, cost of capital concepts,
and capital structure theories to identify optimal financing decisions.

CO3: Apply cash forecasting and cash management techniques to manage liquidity, cash
surpluses, and short-term investments effectively.

CO4: Evaluate and manage accounts receivable through credit assessment, credit policy
decisions, ageing analysis, and receivables control technigues.




9 Syllabus
UNIT I: Risk and Return
e Introduction, Meaning of Return Types of Return — Holding Period Return
e Annualized Return, Expected Return
e Meaning of Risk, Types of Risk — Business Risk, Financial Risk, Interest Rate Risk, Market
Risk and Liquidity Risk (Including Practical Problems)
UNIT II: Capital Structure Decisions
e Meaning, Choice of Capital Structure, Importance, Optimal Capital Structure
e EBIT-EPS Analysis
e Cost of Capital, Capital Structure and Market Price of Share
e Capital Structure Theories. Dividend Policy — Payout Ratio (Including Practical Problems)
UNIT I11: Cash Management
e Introduction, Motives for holding cash
e Aspects of cash management. Long-term cash forecasting, Reason for cash surplus
e Cash management: Basic strategies, Cash Management, Techniques/ Processes,
Marketable Securities (Including Practical Problems).
UNIT IV: Receivable Management
e Introduction
e Aspects of Receivable Management
e Credit Policy, Credit Evaluation, Credit Granting Decision, Control on Accounts
Receivable (Including Practical Problems)
e Ageing Schedule
10 Scheme of Examination and Assessment Pattern

Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Questions Marks
Q1 Practical / Theory 15
Q2 Practical / Theory 15
Q3 Practical / Theory 15
Q4 Practical / Theory 15
Q5 Practical / Theory 15
Q6 Practical / Theory 15
Total 60

Internal Examination: Continuous Evaluation - 40 marks

Assessment / Evaluation Marks
1. | Class Test / Case Study/ Field visit/ Certificate Course 20

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)

2. | Participation in Workshop/ Conference/ Seminar/ Assignment & Viva 10
(Physical/Online Mode)
3. | Project presentation / Viva / Case Study / Role Play 10

Total 40




11

REFERENCES:

1.

2.

3.

Prasanna Chandra — Financial Management: Theory and Practice, McGraw Hill
Education

Rustagi, R. P. — Financial Management: Theory, Concepts and Problems, Taxmann
Publications.

Maheshwari, S. N. — Financial Management: Principles and Practice, Sultan Chand &
Sons
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Title: Social Stock Exchange
Course Code: CHMFMGVI3

Sr. No. Heading Particulars
1 Description the Course: This course introduces the social sector ecosystem, social
enterprises, and the emerging concept of the Social Stock
Exchange (SSE) in India. It examines the role of social
enterprises in achieving sustainable development goals, the
regulatory framework governing SSE, and the processes of
registration, listing, and fundraising. The course also focuses on
social impact assessment, reporting practices, and disclosure
requirements, enabling learners to understand how social value
creation is measured, reported, and financed.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 2 Credits
5 Hours allotted 30 Hours
6 Marks allotted 50 Marks
7 Course Objectives:
CO(A)1: Understand the structure and significance of the social sector ecosystem and the role
of social enterprises in promoting inclusive and sustainable development.
CO(A)2: Examine the concept, framework, and regulatory environment of the Social Stock
Exchange (SSE) in India.
CO(A)3: Analyze the registration, listing, and funding mechanisms available to social
enterprises through the SSE.
CO(A)4: Evaluate social impact assessment and reporting practices for measuring and
communicating social outcomes and accountability.
8 Course Outcomes: Student will be able to

CO1: Explain the concepts, characteristics, and types of social enterprises and their
contribution to sustainable development.

CO2: Describe the objectives, stakeholders, regulatory framework, and operational processes
of the Social Stock Exchange in India.

CO3: Apply the eligibility, registration, listing, and disclosure requirements relevant to social
enterprises seeking access to SSE funding.

CO4: Analyze and interpret social impact assessment reports and evaluate its effectiveness




9 Syllabus
UNIT 1I: Social Sector Ecosystem and Social Enterprises and Social Stock Exchange —
Concept and Framework
e Overview of Social Sector in India, Sustainable Development Goals (SDGs), Concept and
characteristics of Social Enterprises, Types of Social Enterprises: For-Profit and Not-for-
Profit, Social objectives, social interventions and stakeholders.
¢ Role of social sector in inclusive and sustainable development, Concept and need of Social
Stock Exchange, Evolution of SSE in India, Stakeholders of Social Stock Exchange, Role
of SEBI, Stock Exchanges and intermediaries
e Case studies of Al applications in social enterprises
UNIT I11: Registration, Listing and Funding on SSE and Social Impact Assessment and
Reporting
o Eligibility criteria for Social Enterprises, Registration process on Social Stock Exchange,
Listing requirements for NPOs and For-Profit Social Enterprises
e Funding structures and instruments under SSE, Rights, obligations and disclosure
requirements, Meaning and importance of Social Impact Assessment, Role of Social
Impact Assessors
e Principles and process of Social Impact Assessment, Social Impact Reporting and
disclosure norm, Challenges in measuring and reporting social impact
10 Scheme of Examination and Assessment Pattern
Paper — 50 Marks
External Examination: Semester End External - 30 marks Time: 1:00 hours
Format of Question Paper
Attempt any 2 out of 3 questions.
Question No Questions Marks
Q1 Theory/ Practical 15
Q2 Theory/ Practical 15
Q3 Theory/ Practical 15
Total 30
Internal Examination: Continuous Evaluation - 20 marks
Assessment / Evaluation Marks
1. | Class Test / Case Study/ Field visit/ Certificate Course 10
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Project presentation / Viva / Case Study / Role Play 10
Total 20
11 REFERENCES:

1. RBI & Government of India publications on AML-CTF
2. Taxman, Prevention of Money Laundering Act (Latest Edition)
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Title: Direct and Indirect Tax — 11
Course Code: CHMFMGV 14

Sr. No. Heading Particulars
1 Description the Course: This course provides a comprehensive understanding of the
Goods and Services Tax (GST) framework in India. It covers
GST registration, levy and collection of tax, time, place and
value of supply, input tax credit, and computation of tax liability.
The course emphasizes the practical application of GST
provisions, compliance requirements, and tax calculations to
enable learners to effectively manage GST-related transactions
and obligations.
2 Vertical 1 Major
3 Type Theory + Practicum
Teaching Method Lectures / Discussion/ Presentations/ Case Studies etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives: Student will be able to
CO(A)1: Understand the fundamental concepts and structure of GST, including registration
requirements, GSTN, and the role of the GST Council.
CO(A)2: Examine the provisions relating to levy and collection of GST, including scope of
supply, composite and mixed supplies, composition levy, and exemptions
CO(A)3: Apply the rules governing time, place, and value of supply to determine the taxability
of transactions under GST.
CO(A)4: Compute input tax credit and GST liability and ensure compliance with the provisions
relating to payment of tax.
8 Course Outcomes:

CO1: Explain the key concepts, definitions, and registration requirements under the GST
framework.

CO2: Identify and classify taxable supplies, non-taxable supplies, composite supplies, and
mixed supplies for GST purposes.

CO3: Determine the time, place, and value of supply for goods and services in accordance with

GST provisions.
CO4: Calculate input tax credit eligibility, tax liability, and the amount payable under GST
while complying with statutory requirements.




UNIT I

NIT 11:

UNIT I

UNIT I

Syllabus
: GST Registration
Introduction and Definitions (2(17), 2(13), 2(45), 2(52), 2(56), 2(78), 2(84), 2(90), 2(93), 2(98),
2(102), 2(105), 2(107), 2(108)
Goods & Services Tax Network (GSTN)
GST Council
Registration, E-way bill and E- Invoice

Levy and Collection
Scope of Supply
Non-taxable Supplies, Composite and Mixed Supplies, Composition Levy
Levy and Collection of tax, Exemption from tax

I1: Time, Place and Value of Supply
Time of Supply
Place of Supply
Value of Supply

V: Input tax credit, payment of tax and Computation of liability
Eligibility for taking Input Tax Credit

Apportionment of credit and Blocked credits

Input Tax Credit in Special Circumstances

Computation of Tax Liability and payment of tax

10

Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt any 4 out of 6 questions.

Question No Questions Marks
Q1 Theory/ Practical 15
Q2 Theory/ Practical 15
Q3 Theory/ Practical 15
Q4 Theory/ Practical 15
Q5 Theory/ Practical 15
Q6 Theory/ Practical 15
Total 60
Internal Examination: Continuous Evaluation - 40 marks
Assessment / Evaluation Marks
1. | Class Test / Case Study/ Field visit/ Certificate Course 20
(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/
Puzzles)
2. | Participation in Workshop/ Conference/ Seminar/ Assignment & 10
Viva (Physical/Online Mode)
3. | Project presentation / Viva / Case Study / Role Play 10

Total 40
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REFERENCES:

1.

2.
3.

Bharat Law House. Indirect Taxes Containing GST, Customs, FTP & Comprehensive
Issues by Mohd. Rafi (30th ed., 2025)

Gupta, V., & Gupta, N. K. Fundamentals of Goods & Services Tax. Bharat Law House
GST Law and Commentary with Analysis and Procedures (10th ed., 2025) by Bimal Jain
& A2Z Taxcorp LLP — a comprehensive multi-volume commentary on GST law and
Procedures.

GST Bare Act, 2017
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Title: Industry and Service Management V - Integrity, Ethics and

Sustainability Management
Course Code: CHMBMSVI13

Sr. No. Heading Particulars
1 Description the Course: This course focuses on ethical business practices, corporate
governance, sustainability, and responsible management in
contemporary organizations. It introduces students to the
principles of integrity, ethical decision-making, corporate social
responsibility, environmental and social sustainability, and
governance frameworks. The course also explores the use of
Artificial Intelligence (Al) tools in governance, sustainability
reporting, compliance monitoring, and responsible business
practices, preparing students for emerging trends in ethical and
sustainable management.
2 Vertical 2 Minor
3 Type & Theory + Practicum
Teaching Methods Lectures/Discussions/Presentations/Case Studies, etc.
4 Credit 4 Credits
5 Hours allotted 60 Hours
6 Marks allotted 100 Marks
7 Course Objectives:
CO(A)1: Develop an understanding of ethics, integrity, and responsible business conduct.
CO(A)2: Familiarize students with sustainability concepts and sustainable business practices.
CO(A)3: Introduce the principles and importance of corporate governance and corporate
social responsibility.
CO(A)4: Enable students to analyze ethical and sustainability challenges faced by
organizations.
8 Course Outcomes: Student will be able to

CO1: Explain the concepts of ethics, integrity, sustainability, and corporate governance.

CO2: Analyze ethical issues and sustainability challenges in business organizations.

CO3: Evaluate the role of corporate governance and CSR in responsible business management.
CO4: Apply sustainability and ethical principles in organizational decision-making.




Syllabus

Unit 1: Business Ethics and Professional Responsibility
e Meaning of Ethics and Integrity

Professional Ethics

Ethical Decision Making

Ethical Issues in Organizations

Role of Ethics in Business Success

Unit 2: Sustainability and ESG
e Meaning of Sustainability
Triple Bottom Line
Sustainable Development Goals (SDGs)
Environmental Sustainability
Social Sustainability
Introduction to ESG

Unit 3: Corporate Governance and CSR
e Meaning and Importance of Corporate Governance
Principles of Good Governance
Corporate Social Responsibility (CSR)
CSR Framework in India
Transparency and Accountability
Responsible Business Practices

Unit 4: Al Tools for Ethics, Governance and Sustainability
e Introduction to Al in Governance

Al and Business Decision-Making

Al in Sustainability Reporting

Applications

ESG Report Preparation
Sustainability Analysis
CSR Project Planning
Governance Reporting
Ethical Risk Assessment
Responsible Al Usage
Bias and Accuracy
Academic Integrity
Ethical Concerns in Al

Al Tools: ChatGPT, Microsoft Copilot, Gemini, Perplexity Al, Canva Al




10 Scheme of Examination and Assessment Pattern
Paper — 100 Marks
External Examination: Semester End External - 60 marks Time: 2:00 hours
Format of Question Paper
Attempt all questions.
Question Nature of Questions Marks
No
Q1 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q2 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q3 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q4 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q5 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
Q6 A. Descriptive / Practical Question 10
OR
B. Descriptive / Practical Question
TOTAL 60
Internal Examination: Continuous Evaluation - 40 marks
Assessment / evaluation Marks
L. Class Test during the lectures. (MCQs Based) 20
2. Project / Presentation / Viva/ Case Study / Role Play (Any 2) 20
TOTAL 40
11 REFERENCES:

Books Pvt. Ltd.

1. Fernando, A. C. (2022). Business ethics and corporate governance: Principles and
practice (3rd ed.). Pearson India.
2. Sharma, J. P. (2021). Corporate governance, business ethics and CSR (3rd ed.). Ane

3. Crane, A., Matten, D., Glozer, S., & Spence, L. J. (2023). Business ethics: Managing
corporate citizenship and sustainability in the age of globalization (6th ed.). Oxford
University Press.

4. Carroll, A. B., Brown, J. A., & Buchholtz, A. K. (2023). Business and society. Ethics,
sustainability, and stakeholder management (11th ed.). Cengage Learning.
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Title: Guidelines for On-Job Training (OJT)
Course Code: CHMFMGVI16

Sr. No. Heading Particulars
1 Description the Course: The On-the-Job Training (OJT) course provides students with
practical industry exposure by placing them in organizations
where they can apply classroom knowledge in real-world
business environments. The training enables students to gain
hands-on experience, develop professional competencies,
understand workplace ethics, and enhance employability skills.
Through structured learning, mentoring, and reflective
reporting, students bridge the gap between academic learning
and industry expectations..
2 Vertical 6 oJT
3 Type OJT Guidance
Teaching Method
4 Credit 4 Credits
5 Hours allotted 120 OJT Hours
6 Marks allotted 100 Marks
7 Course Objectives: Student will be able to
CO(A)1: Gain practical exposure to professional work environments and organizational
practices.
CO(A)2: Apply theoretical concepts learned in the classroom to real-world business and
financial situations.
CO(A)3: Develop professional competencies such as communication, teamwork, problem-
solving, and time management.
CO(A)4: Understand workplace ethics, corporate culture, and professional responsibilities while
enhancing career readiness.
8 Course Outcomes:

CO1: Apply academic knowledge and technical skills effectively in a professional work
environment.

CO2: Demonstrate professional behavior, workplace ethics, communication skills, and
teamwork while performing assigned responsibilities.

CO3: Analyze workplace challenges and recommend practical solutions using appropriate
business and financial concepts.

CO4: Evaluate their learning experience through reflective reports, presentations, and
feedback, demonstrating enhanced employability and career preparedness.




Guidelines for On-Job Training (OJT)
e INDEX
. Introduction
. Objectives
. Outcomes
. Types of OJTs
. Indicative list of areas for OJT
. Credit Structure
. Institutional Structure
. Roles and Responsibilities
. Assessment and Evaluation
10. OJT Report
11. Documentation
12. Student Welfare and Workplace Safety
13. General Guidelines
14. Appendix I: Student Undertaking for OJT
15. Appendix II: Outreach Letter to Organisation
16. Appendix I11: Resume Template
17. Appendix IV: Relieving Letter
18. Appendix V: Student Attendance Sheet
19. Appendix VI: Student Feedback on OJT
20. Appendix VII: Supervisor Evaluation of Intern
21. Appendix VIII: Consolidated Mark sheet for On-Job Training
22. Appendix IX: Proforma for OJT Completion Certificate
23. Appendix X: Format for OJT Report
24. OJT Guidelines Draft Committee

OO ~NOoO Ol WN -

Guidelines for Students:
Complete the required 120 hours of OJT.
Obtain approval for a self-acquired OJT from the Department.
Follow the rules and work culture of the host organisation.
Maintain an OJT logbook/attendance record.
Prepare and submit an OJT report after completion.
Participate in presentation or viva-voce evaluation.
Adhere to professional conduct and institutional guidelines.
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Scheme of Assessment and Evaluation Pattern
The OJT course shall be evaluated out of 100 marks

Components Marks
Internal Assessment (Report + Presentation/Viva) 60
External Evaluation (Industry Supervisor) 40

Format of OJT Report

Title Page should include:

e Full Name
ulID
Class
Academic Year
Duration of OJT (Start date- End date)
Name of Organisation / Company
Location of Work
Designation and Role
Date of Submission:

The following is a suggested outline. However, the students are advised to consult their
respective OJT Mentors.
e Introduction
Company Overview
Training Objectives
Description of tasks and responsibilities
Skills Developed & Key Course Outcomes
Value addition/s to domain knowledge, professional capacities, and personal growth
Challenges Faced
Lessons Learned
Conclusion
Appendices (such as Geo-tagged photos, )
References




Department of Financial Management

SrNo Name of the Faculty Designation and College Signature
1. | Dr. Manju Lalwani Pathak | Principal,
Smt. CHM College, Ulhasnagar
2. | Mr. Jaikumar Dinani Assistant Professor,
Smt. CHM College, Ulhasnagar
3. Ms. Deepa Soni Assistant Professor,
Smt. CHM College, Ulhasnagar

Name & Signature of the Ad-hoc BoS Chairperson: Dr. Manju Lalwani Pathak

Name & Signature of the Dean: Dr. Gopichand Shamnani




	Smt
	Title: Economics for Professional Careers - I Course Code: CHMECOI4
	Title: Financial Management Project Feasibility Report - I
	Course Code: CHMFMGI4
	Title: Computer Skills in Financial Modelling – I
	Course Code: CHMFMGI5
	Title: Financial Accounting-III
	Course Code: CHMFMGII1A
	Smt
	Title: Industry and Service Management - I (Basics of I & S) Course Code: CHMBMSII3
	Smt
	Title: लेखन कौशल्ये - २ (महाजालावरील लेखन) Course Code: CHMAECMARIV
	Smt
	Title: Cocurricular Course I Course Code: CHMCCI6
	Title: Corporate Financial Accounting - I
	Course Code: CHMFMGV1
	Title: Corporate Financial Accounting - II
	Course Code: CHMFMGVI1

